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What is Street Smart?
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• Education through Mass Media
• One media campaign for one media market
• http://bestreetsmart.net
• Paid and Earned Media

• Waves of Transit, TV and Internet advertising designed to 
change driver, pedestrian, and cyclist behavior

• Fall and Spring Waves
• Direct Outreach

• Since Fall 2002
• Advisory Group

• Direct Outreach Events

• Concurrent law enforcement

• Funded by:
• Federal funds administered by DC, Maryland, and Virginia
• WMATA, DC local funds
• FY 2023 Budget – $840k for consultant, ad placement

http://bestreetsmart.net/


Too Many Pedestrian Deaths
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• In 2021, there were 93 pedestrian and 7 bicyclist 
fatalities, compared to 94 pedestrian and 5 bicycle 
fatalities in 2020, 88 and 5 in 2018

• 28% of the region’s traffic fatalities were bicyclist or 
pedestrian
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FATALITIES
Pedestrian 5 0 1 14 0 0 0 1 7 2 1 10 35 17 93

Bicyclist 0 0 0 3 0 0 0 0 1 0 0 0 0 3 7

All traffic 7 4 1 50 0 8 1 1 32 18 23 43 130 40 358
CRASHES

Pedestrian 46 91 9 144 7 41 7 1 70 41 46 311 448 732 1,994

Bicyclist 14 33 2 53 2 31 3 1 27 18 18 124 92 413 831



Press Event
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Washington, DC
November 17, 2022

SPEAKERS:
Mayor Muriel Bowser, Washington, D.C.
Everett Lott, Director, District Department 
of Transportation 
Aiden Wilkes, Eagle Academy Student
Chuck Bean Executive Director, 
Metropolitan Washington Council of 
Governments
Helen Harris, Personal Story, Crash Survivor
Assistant Chief Jeffery Carroll, Metropolitan 
Police Department of Washington, D.C
John Saunders, Director, DMV’s Virginia 
Highway Safety Office 
Chrissy Nizer, Maryland Motor Vehicle 
Administrator 



Press Event
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Testimonial Wall Tour
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Testimonial Wall Tour
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Enforcement Activations
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Enforcement Activations
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Enforcement Activations
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Fall Enforcement Results
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Earned Media Results
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Earned Media Results
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Coverage Highlights
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Coverage Highlights
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Paid Media
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Transit Ads
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Digital Ads
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Over the Top/Connected TV
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Donated Media
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Evaluation Survey
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• 601 respondents for benchmark survey 
during December 7 - 17, 2021

• 600 respondents for post-campaign 
survey during December 12 - 23, 2022

• Geographically and demographically 
representative

• Driver and pedestrian segments



Survey Results
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Aided Awareness
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Unaided Awareness
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Long Run Trend 
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Conclusions
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• Overall, people recalling at least one of Street 
Smart’s ads slightly increased.  

• News stories and outdoor (bus/transit) ads 
were determined as important sources for 
pedestrian safety information/messaging.

• People self-reported better driving and 
crossing behaviors. 



Next Steps
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• Carry out Spring 2023 Campaign  (April 24-
May 21) Using the Existing Creative
• Press Event April 14, 11 a.m. in 

Wheaton, MD
• Develop new campaign creative for FY 

2024 (start Fall 2023)
• Carry out a literature review of available 

non-copyrighted creative



Contacts:
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Michael Farrell
Senior Transportation Planner
mfarrell@mwcog.org
202-550-1783

Jami Hill
Sherry Matthews Marketing
jamih@sherrymatthews.com
(949) 885-6688

mailto:mfarrell@mwcog.org
mailto:jamih@sherrymatthews.com
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