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What is goDCgo?

• goDCgo is an initiative of the District Department of Transportation 
(DDOT) that encourages the use of sustainable transportation 
including walking, biking, and taking public transit.

• Provides sustainable transportation information, education, and 
assistance to:
– Commuters
– Residents
– Employers
– Schools (NEW!)
– Hospitality



Marketing Goals

• Expand awareness of goDCgo’s brand and service offerings.
• Leverage strategic communications in order to enhance engagement and 

reach.
• Incite behavior change from SOV commuting to sustainable transportation 

options. 
• Support Employer, Hospitality, Residential, TDM for Schools, and 

Community Partner Programs in marketing and outreach endeavors.



Social Media



Social Media Engagement

Frequency 3 times a day 1-2 times a week
1 time a day 

(typically 
weekdays)

3 times a day Infrequent

Audience

Commuters
Hospitality

School
Residents

Commuters
Hospitality

School
Residents

Employers (main 
audience)

Commuters

Commuters
Hospitality

School
Residents

Commuters
Hospitality

School
Residents



Social Media Content

• DC transportation related updates, news, and events
• Scoped or timely campaigns and promotions
• Occasional contests and giveaways
• goDCgo resources, webinars, and events
• Use photo or video in every post





Helmet Decorating Contest

Impact/Results

– Twitter (4,466 followers)
• 7 total tweets
• Over 5K impressions
• Over 50 engagements

– Instagram (247 followers)
• 3 total posts

– Over 500 impressions
– Over 30 engagements

• 8 related story posts/shares
– Over 200 impressions



Commute With Care

Adapt marketing to meet people 
where they are!



Recurring Efforts



Brand Awareness



Getting to Special Event Guides

• Cherry Blossoms
• Fourth of July
• Winter Wonders Guide



Campaigns



goDCgo Marketing Campaigns

Telework Week Tourism

Commuter Challenge

Explore DC Like a Boss



Spring Pedal Push



Spring Pedal Push

2019 Results:
• 11 New Capital Bikeshare Corporate 

Accounts including 1 large employer, Park 
Hyatt with 265 employees. 

• Two existing Capital Bikeshare Corporate 
members increased employee participation 
in their program by 8%

• 28 employees new to Capital Bikeshare 
signed up for annual memberships.



goGREEN to saveGREEN



goGREEN to saveGREEN

2019 Results:
• 922 pledges to pedal (360.8% over goal)
• 798 unique bike pageviews
• 958 total bike pageviews
• 2,300+ social media engagements (organic + 

sponsored)



Pedal for Wellness

Results (as of 6/10):
• 646 pledges to pedal (64% of our goal)
• 3,716 unique bike pageviews
• 164 unique bike level specific pageviews
• 4,500+ social media engagements (organic + 

sponsored)





Questions?

Samantha Huff
samantha.huff@goDCgo.com

Korrea Johnston
korrea.johnston@goDCgo.com
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