Eugene businesses
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Working Better Together: Perspectives and

Opportunities through the City of Eugene’s
Commercial Compost Program

Stephanie Scafa, Zero Waste Analyst, City of Eugene

Slide 1: Intro

My name is Stephanie Scafa; I'm the Zero Waste Analyst for the City of Eugene,
Oregon and coordinate the commercial compost program Love Food Not Waste.
[Jack introduce himself]

We are going to talk to you today about the Love Food Not Waste commercial
compost program, and explain where we’ve been and where we’re going

I’'m going to start out with a video that gives an overview of our program - All of the
aspects of this platform are streamlined, packaged, and ready to be used.
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Our goal here is to be able to share program resources and best practices. There is a
lot of policy background here along with the history of rate setting in Eugene, but
we’re not going to spend time on that today — we want to tell you about the
materials that are available and then if there are specific policy or background
guestions we can take the time to answer them later.

| am going to show you the resources we’ve put together and Jack is explain how
the program has gone from the composters’ point of view. The goal is not for you to
read every document that we put on the screen, rather get a feel for what this
program has to offer.
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Digital Resources — Logo & Icon
|
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Love ‘Food
Not Waste

Eugene businesses tum food sCraps
into compost and crops
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To give you an idea of the materials we have to offer, I’'m going to go through our
available resources, starting with some digital files. We are also open to creating
new resources if a participating business were to need something specific to their
tastes. This is the program logo and icon that we use to brand all of our materials
with.



Digital Resources — Web Banner
|

Love Food 'S ,} Eugene businesses

2 Y [ - '_,- turn food scraps
’ v e into compost & crops.

&

This is our web banner.
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Digital Resources — Design @
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PMS 130 ps 175 Main font used was Museo 700,

Also used Museo 300 as secondary font.

PMS 368 PMS 143

&

And our font and color schemes



o

City of Eugene
Food Waste Program
2011 Consumer Survey

Gender: Male / Female / Deiine o Answer

Age:18-22 23-26 27-30 31-35 36-40 41-45 46-50 51-55

M sich Elsene arep dsic s your curten esoence ocmet? (2. Bl Cal Young, Whleler
Santa Clara, Downiown, ) .

. University/Campus, el

On average, how many your tamily eal a meal al
Please etk cne o he olowng.

Zero 1-2 3-4 5-6 7-8 9-10 10+

¥ your family

On average, haw marny PO
Please circié one of the following:

Zeo 1-2 3-4 5-6 7-8 9-10 10+

y your tamily prefer

52

Consumer Focus Group:
Summary

201
ic Ralations Public Atfairs
941 Oak $1., Eugene

Aug.

MMARY
The f
feduce the
‘amaunt of garbage taken to the county andfil
oreaty, thatthe

for Eugene 10 be 3
responsibla communty.

Based on the focus group discussicn, the following were the major areas of concen thal
‘CONSUMETS B0GrESET (60N an SSO program:
* Educaton

+ Financal

* Peer Pressure
e group fe e -
tecycing. Spectically,
Soods e 5w coteg oy 53320 nk e ). 8 ety o factrs na make of ronot
‘something from being compostable make it difficult for consumers to keep track of what goes.
where,

. PECple 218 g Y COMposting

(re: methods, ftems). d rsion, itis a
dfficult b( ir
10 compost. If here aspact ' group felt

that signage ana mwwru Fithal busnesses. employess and chytesdents 1 Loy o

‘adopt composting prograns.

y g The public s more

actons.

Why i he
specics of e knsact bl this waste i b on o commurdy. do notsseume ot ey

in people’s
conselobinnss, ol samading ML e ks oo Eugene s s smoh v,

‘concem? Why should we care?




of Eus
Food Waste Program
2011 Generator Survey

Gender: Male | Female / Decline o Answer

Age 18-22 23-26 27-30 31-35 36-40 41-45 46-50 51-55

What type of business Restaurant / Otner.
Inwhich {eg. Betnel, Cal Young, Whitcaker, River
Road, Santa Clara, Dawniown, elc)

Is your (re- food waste,
‘material garbage production, energy and water efficiency, efc ? Yes / No | Not sure

Have 1ges i your Issues of (re: 1000
waste, matenial garbage production, energy and water efliciency, elc.)? Yes ! No. Not sure

Does your piace of employment have a composting program in place? Yes / No.

" “Yes,’

al your

s Ipact? Yes | No f Not sure

brief your results

40

Generator Focus Group:
Summary

Aug. 16, 2011
Vox Public Relations Public Atfairs
941 Oak St Eugene

food waste. Local, ] and
Superval

Focus Graup Findings

Based on focus group that
businesses, whether corporately owned of locally owned, are in support of sustainabity

Measres, prograrm. Al
partipants expressed inlerest in the Program and he SUpPOT 3nd “WINGNEss” 0 panicipate.
in i howsver, « e

< rpar particpate (Carfs

Junior)

level of 3
€amposting program for green wasie, ener thiough the local haulers, er on a more ad hoc
basis with local farms and gardens.

Spacifically, these are the major areas of concem with the SSO program:

Pick-up frequency

pera cont

Financial components

‘Contaminton

y of
education i Partcutary,
pos They
208 of lasics racyclable vs, waste),
, e

‘Whée commercial composUing is 000 fof tie environmen. mproper execution on a vanety of
feveis can be fisancialy and haulers and
stes
Operatonal up treay

¥ were also major for
commercial food generators, Specificaty, they were concemed about (1) bin weight, (2) odors,
3 and o

currentty
for trash and recycing. quately

nou . yetsbi be e

schedule for

supermarkets and other businesses that participate. Currently, garbage removal schedules are
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Scoping Docs - Interviews

Research Findings
in ews
Aug. 13, 2011
Starbucks Coffee Co.
Eugene Distrct Manager
Emiy Bunn

ARy
eftects such a
major
"  the s
Eugene are permited 1o ake pa
oot
Locai st compasting. Empioye
wih the universi Al other
Localy,
case 100,
soled packaging
nating me high
volume of cusiamers and wasie hat each siore produces on 3.daily basis. Also, due 1 srct
policies, signage for o

Program Ambassacor. ves

Hates:
* Curent composting aflorts:
s

‘Gurrently using five galon containers

+ Collection 1-2 imes weekly

o AlEugens locatons:

2530 gatons of mik are dumped weekiy

* “Grounds for your Garden” espresso and coffee grounds abie 1o be

picked up by Customers

Laover o0d s conamed b Foan For Lane Couny

asiny

fo0d stuck 1o cardboard

. o0 e toalack
of 3 program 10 cotiect hem

* Composting concarns:
o Sifict compay pocies (eQarding food, Beverage and waste
 Welght ang cleaniiness concems with coffee grouncs




Scoping Docs — Program Rationale

Program Rationale
The larger i
Shcesncondet A ke, Courtyand Chy ctjecves, nc sonchrls wi e by
in Eugene:
o . they
P
Food o
3 EPA, removing
3
asit
e G areates
Gnefemoma

fandfiled, even if the kandfil recovers methane gas. The City of Eugene can reduce
GHG emissions

1n 2001, every oK )
made

by target
years. 10 of the 34
heir 2009 goals. that fail o

| b gorSarontion.combpslindex cinTa=11105 1841703 .3,
B Pewe portandention comipaindes chn2e= 11105 A=41709 .3
2 Beyond Recycing - Composang Food Scraps mnd Soled Paper.p. 14
“Compost:

Hext.Step it

susee

D
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Scoping Docs — Program Scope

D

(Up 1o 4 per
Both Cityhaulers provide
Free markeling materials 1o promole business particpation
of pastics
coordination with compost aciites)

Customer Outreach Example
W hauler

first year,
representatives o efficiently market this opporunity 1o local businesses.

0o | B |
= S
— | =3
e || e | e
Ongoing
Support

Inial Participation
[ | ol
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Scoping Docs — Development Strategy

Program Development Strategy

jaste iy . O
n addion to the program
program Coliege:
e Lastly. and
malerials ase being mode avalabie 0 lher S commuuniies parcipaling i he EPA'S
‘which Pacific
Nortiwest. Below y Food
Not Wasle progsam
Key Elements
Best Practices
Elemens of and best
(s compied
o peogram 0 Tood waste:
COMPGSIING PrOGIAMS.
Program Brand

Green Buiding (WPGB) staff to idenliy desirable elements. Marketing approaches
‘were shared with Vox Pubiic Affairs Pubiic Relalions, a fin which the WPGB contracted

facities at 2011

D
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Communications Plan & Update
o

Love Food Not Waste 2013

City of Eugene — Commercial Composting Program QUTCOME #1
Love Food Not Waste Sl oge po ki from 5 ,m":; in
‘we are making progress our goal, we
Communications Plan « Target number of businesses that will oin LENW in the next year: 120
December 7, 2011 businesses (len businesses per monih x 12 months)
« Target number of tons.of f00d wasste diverted: 3,200 tons
s Yoo .21
PRS- . anverted ‘each montn
uses by ocal, o prog
Audience
busnesses. Eugene commercial businesses

Project Objectives;
Long-ferm: To divert 75% of commercial food waste from |andhis within fve
years.

Messages

at LFNW is.a can save
businesses money while “Going the right thing” (not puting food waste into the landfil)
‘Shartterm: To eompost 30% (3,200 tons) of commercial food waste (of an

estimated 10,000 tans) during the first year, Communication Channels
Generator Opinions
= . ety =~
protucs fo0d wasis. Local regional and natonal buginesses it had bewsen one e bt it .
15...aum)mmmma has (AIBarisans owner, Superval - 463 stores) e et R
el ettt
fous group, d Cre]
businesses - whether corporately owned or ocaily owned - are In support of Bt T
expressed nei support ——y o
hawever, 1) how it
ould
(WWNQMH be willing to participate (Carfs Jr.). ] _’;’""
p— y o el s, o
. of 0 3 more ad. [y froprtmay s
ot basis with local farms. and gardens.
‘Specificaly, these are the m3joe 3res of concern wih the S50 program e P
« Education (business owners, employees and consumers) L
+ Collction fiequenc; o
*  Opérational efmciency e o
+ Financil components e R
: i |..‘w_..u....‘. i R [
ger o howa lack fomtoe
‘Spacifically, many were
Ll Activities and Materials
. P P
= Inthe past eight months, the Zero Waste Analyst visted 64 out of 94
1 participating businesses (53% of total participating businesses). For 2013,

This slide starts our program development resources



Generator Letter Template

Planning & Develapment
Buiing & Permit Services

Euagee
St 18 e
Eugans. Oregen 67401
e1) es2-5008
241) 823 0808 FAx
eupener
November 1,201
Dear Commercial Customer
Each year waste to
the tanati. p fal, tnis
into compost fthe L g,
3,200 tons (over § milion pounds!) of food scraps annwally fram landiils.
New options coming 1o your commercial collection service
. ¥ vegetatias 1o
i food ou can work
with your for your business.

PHlO DOGRamS Nave béen successiul

for you, rate thatis
commerciai garbage rates.

Here Is what Capeiia Market Owner, Mark Lew, has 0-say about the program
“Capata

program. A3 we il Socreo:
the amount of nd redu
environment.”

What is required fo participate?
Not muchi

The ety

prog

possisie. We wil be providng X
Promotional materals 35 part of (e program roil-out

How do 1 get more iformation?
Since you have received this ltie. you are one of the top 100 100G rebaed businesses eligibie for
ditect assistance. You can expécta cal liom your hauler eresentative of e Cily of Eugene
outreach staftwithin program. Il
your haur of 36nd an v 3t
wasiepreventiongici sugens or us. Enciosed wih (hs eller are a program brochure and a
sheet for your

16



Business Flyer

Are you interested in.
Saving money?
Obtaining free resources?
Creating sustainable economic development in Eugene?

WHO (partic

Join over 100 Eugene businesses in food waste collection. Benefits include:

- Potential for large cost savings: food waste collection 13 25% below garbage

- Fre i for emplayees

- Free intemal kitchen bins and extemal collection cants for compost

- Free marketing (social media, interactive map of participating businesses,
eamed media, and national program coverage)

= The fact that you are not putting food waste in the landfiill

Eugene's Commereial Food
Waste Composting Program
www.eugenerecycles.org
541-682-5652

Businesses Hiton Hotal Ring ol Fee TheVitageschoal
Actors Cabarat Hot Mama's Wings Sanipac Ofice Witametta High Schos
Agate Alley Bistro. Hummingbid Welesale: Secuenta Blofuels
Agate Alley Laboratery “"“ﬂ-"a,f-;ﬂ-:“ . Wﬂ:;gt:‘n-w Living Religious Groups
i Jhi and G Hari A .
Abrtsons : Ly Chistian Sedenca Church,
Alpine Catering Sizsla P Eugens Faith Canter
Belly b i First Christian Church
X | e Sparry Trea Care
Beppat Ciannts Tratoria b OmyeHousa
The Biet Stein LaPefa Pizzeria Napolatana St Mary's Ghurch.
Studio One Cate
—— Lane Transi District
g Swoat LitePatiszaria y i
ik Techviok Sweethiarers on hefiver  PUDIIC Agencies
Caté vumm Lfe Technologies Tkl tiois iy of Eugane (CoB) Atrham
Capella Market e Big Burger bywam Bulding
CBT Nuggets tendy Mamt Vit Co Ciy Manager's Office
o Vally Rives Inny
Canter on Braim Injury. Locking Glats Youth and. Cof Information Sanvices
e oty Famiy Sances Vacal Vagorasian Gail Owision
Y Jras— Voodsa Deughrut o Library and Finance
Cormucopia Mot Welniet o Public Works (Roorevelt
Roastars CoF Wiastewates Trastmant
» Market of Choles
(Tha Dely| Wid Duck Cate Pant
David Minr Theater Eugens State Office Butdimg
Tha Divine Qupeska Eugana Water & Blactic
Down o Eath Home. Bod (EWER)
Garden & Gift Federal Buiding &
Eas Bl Heusing Corop O 214 Courthous
ECONorhwest Herring vy Oule Schools Hilyard Community Canter
Natural Lar Ceunty Degt of Youth
CERS] Systigtal S iy ks
Piing S ppmairenon SO g
reou ey, Mobstimeng Eugens s oot
g Ream NokataPastry Kichen  KoopadyMiddeschoot  Event Venues
oy Rt et
Garten Sarvices Offthaiatts Okl Sehol Eugene Emeralds at PK Park
Glanwaod Restsurants g;w‘g‘:""q?"‘"“""" ::hm Community Hayward Fieid
GlotyBea Foods Hachod Moshofeky Center
R ‘m, Oregen Bectric Sution  pigguiime Mormassen sehoal "
o Y Shasta Middie School
il R Dewntom ‘Spancar Butte Middia Schoal
i o Wagin Crasnitey University st cragon
Hiduway Bakeny

Rz Foreat By Products

0 Amlatics

17



Accepted Compostable Products Memo

o
(4 Love Food Not Waste Program
Updated January 14,2014

Criteri y 2
Although a *clear marking’ ona L
o green line, or the
word “COMPOSTABLE™ case of
) Knives, and spoons are abe tobe
compostedd.
s w
Grove. They
gloves, and clear e and hot
; for the food
they offer are also brovm:

Paper's ‘Ecotainer’ Products

International Pap s such as
Sustainable

ld cups, and

food containers.

D
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Contamination Policy

REXIUS

Food Waste Collection
Contamination Policy

Effeetive 11111

sz agply o
R Tard T ke et st P [T —
dscun vy
ernmmsinmion mapin

‘stamsils ars 023 accested.
pasie i colared. (o & Codas Grome's "bromens utwsels

or wtansils must

isted on-line at
or listed on-line at the Cedar Grove

and A e from
“compostable” (Biodegradable does NOT necessarily mean Compostable)

Contamination Piks”andor volume. whichereris raatest. “Pecs” are
Joed ac » pinca o piaces of contamination an pick up with ene hand a1

05 pallons / 20 Pisks - Thare is nio shares to the cus
* 20 galln | 21.50 Pcks - Lowd i secepted. dte. metail vt ot ogand
As2

a1 Sl)gllhu 1 53-80 Picks - Lout is ssceptad date masral e arelgesd,

s 1 81-120 Pirks - Load is aecapted corial, e
| sod ycerd i made o concamineion. "N 100,00 pickin fot i charpad

1:300 galons / 121150 Peke - Load i accepeed, date, mates
oered. and recerdis made of sorsaminacion 3300 G0 ki fu s hareed
o the eus
Gea 160 eaigns ov 160 Pieks - Lod i reind Mrmstecial s arendy dromd
on pad area, Paxius will load material back into the delivery

loading fes. A
the customer. total of $275.60)

imparative outcome of Rexiue’

iluhludma-p-n poduct for pubhic sale. This policy 1s desiened &
and useful. and to bens

b plcniinis fpad bschssty

A
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PP b s takiomes
8 tum food scraf
oot & crops

Love Food Not Waste Program Frequently Asked Questions
The City of Engene b h - -

How does the program work?
‘Commercial customers will be sble to separate meat,bopes, fsh, daiy, baked poods, it and
‘vegetables, food-setled paper, yand debrs

 The

oo d  the busines:

‘What Is the City's role?
iy

Why compost?
Creansg

pardens aod landscxpe uses.

A &E
‘organic waste thatis sent fo (he landfill. Each year, approximately 10,000 toms of commercial food waste
o the nsdil pram i 1 that 3,200 o4 of food

progam suppor 4 sk
 Exgeae. To suppor the cty

@ Caty of Eugene - 33 West 10” Avenue - Eugene, Gregon 37401 - (541) 682.5006.
i cunene.ce a0
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Program Evaluation Tools @

X
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Press Release Templates

Planning &
News Release
FOR IMMEDIATE RELEASE

Novembar 3, 2011
Contact:

y of Eugene, Ethan A us. (541) 682-5
iy of Eugene, Laura A us, {54

oty of Eugane Ivses Loca Buskoesses to-Lovs Food Hot Wascs: Wit Hew
ommercial Composting Program

The initatrve. 3; st year,
thousands more tons annually down the road

. garbage haulers and

of

year throw away an estmated
10,000 tons of food wasste-

" $aid Ethan Neison,
waste prevention manager fof e City of Eugene. “Glocers, festautants and oiher 160d.
ignt thing,

Improving the health and vitalty of Eugene.~

) na . dairy
products, . putrient-

ncncmwel “The benefts incude waler and energy savings, and reduced production
Gas. Rates for e program are set o 20 percent

nem CommeCial Garbage s

interior and exterior food waste
The City of Eugene

cost The ciy's nd
meet with it to deliver

Ofher posting have been ly
Portland, Ore., Seattie and mose than 60 other communities in he Norihwest.

For more information on Love Food Not Waste, :al:w:sezsssz emad
WaSs{EPIEVENNONGC] EENE OF U OF VISIL Wiw. ecycles.on.
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Print Resources — Brochure

Contact

For more information on the
Love Food Not Waste

program, contact
your hauler or the City of Eugene at:

541-682-5652
wasteprevention@ci.eugene.or.us
or visit:

www.eugenerecycles.org

Partners

“The Lave Food Not Waste Program is
collaboration between local businesses
like YOU, the City of Eugene, local haulers,
and local commercial composters,

How food becomes
COMPOST

Food, food-soiled paper and plans are nutrient-rich.
materials that can be converted into valuable compost,
Businesses that start composting are helping to divert
waste from landfils, which decreases the production of
rmethane, a harmful greenhouse gas. Commercial
composting saves land, waler, energy and reduces the
need for fossil-fuel fertilizers, It's also more cost-effective—
composting costs 20 percent less than conventional
garbage service—and may reduce your regular garbage
pickups. By composting, your business will be doing the
right thing and contributing to the health and vitality

of the community!

Food Scraps
Toss food scraps into
special interior/exterior |
containers for your garbage |
hauler to pick up

Collection

Your garbage hauler
collects the food
scraps and delivers
them to a commercial
‘composting facility

months usinga |
natural process.

{7/

Love Food
Not Waste

Eugene businesses tumn food SCraps
into compost and crops

LY Businesses do it right!
A simple start-up guide to Eugene's
|y commercial composting program.

Hold up brochure
Bring print ads with

23



Back to the Earth

Each year 20 million pounds of commercial food
waste goes to the local landiill. A new collaboration
between the City of Eugene, waste haulers, commer-
cial and food-related busi

greener alternative that converts vegetables, meats,
food-sciled paper and other waste into valuable,
nutrient-rich compost.

v
It's easy!
Set up your program:
« Free staff training
« Free food scrap collection containers
» Best practices

Maintain and promote your
program:

« Free technical assistance

« Expert advice

= Free marketing materials

Become part of
the cycle
You can help make our community a better place by
committing to composting!
= Save money
= Reduce your landfill contribution

« Appeal to customers with your
conservation efforts

It's easy to get started!

With just a few simple steps. you'll be on your way

to saving money and making a better Eugene.
Take these four easy steps to Start Composting!

| Contact your garbage
hauler % . o

" to sign up for service, The City of Eugene will

provide free internal food waste bins. Haulers
will deliver these and an external food waste
collection container.

Schedule a session

with your hauler. Your hauler and the City

of Eugene are providing free technical
assistance and will help you set up a system
that works for your business!

Raise awareness

among your staff. Take advantage of the free
training to assure the success of your program
through a highly motivated staff,

Start composting!
Begin by placing food waste in bins.
W s that simple! You've started the cycle
/ of tuming waste into valuable compost.

Meat Smﬂ;%:gs Bones

Q@ | Tm

Dairy Baked Kitchen
Products Goods Trimmings

FOOD-SOILED PAPER

S

Paper plates Waxed cardboard
Paper towels

Naplins crates inowirel
Placemats e grounds

Mosiny natuces Pizza boxes  and filters

What you CANNOT

compost:

Liquids

Yellow & brown grease

Cooking oil Offal & byproducts from
Paper coated w/ animal processing

plastic or foil Non-biodegradables
(plastic, Styrofoam, etc.)

Hold up brochure
Bring print ads with

24



Print Ads

Love Food
Not Waste

Calltosetupa f'ree consultation to discuss
program details and options. 541-682-5652

Eugene businesses
turn food scraps
into compost & crops.

Eugene’s Commercial Food
S Waste Composting Program
LY www.eugenerecycles.org

25



Print Resources — Window Clings
|

,
Love Food
Not Waste

Talk about restaurant table toppers as well

26



Print Resources — QR Code Poster

Love Food
Not Waste

Eugene businesses turn food SCraps
into compost and crops.

=] [= P
Waste Composting Program

= @% ......... m

27



Love Food
Not Waste @

= “

Al'l Food

Training Resources — Signage C'?ﬂ

Thanks to City of Portland for the original image

28



Training Resources — Training Manual

\W-

Lovzsf‘iFood
Not Waste

Eugene businesses turn food Scraps
into compost and crops,

29



Training Resources — Bin Stickers

F ar
Food! Natwira @

D ONLY
Paper: FOOD +

o) | ol COMPOSTABLES
5 : el
Flants:?

£ .ONLY roob +
) COMPOSTABLES

30



Training Resources — Bins

@
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Compost Bag Design

&

150dI0D 235eM 10N POOd BA0H

l

Love Food
Not Waste

| L

This 100% recycled compost is made from
jood scraps from Eugene-area businesses—.
restaurants, grocers, offices, agenci, s,
schools, community groups, and morel

#Love Food Not Waste compost

Let's grow!

Why use compost made from recycled food scraps?

enmicnment
+ Impaoees the cation exchangs capaciy (CEC)of ol
rmatter

and bndscaping smanfor pantin.
o Blend equal pars LINW Compost with native sodl for best
rematy

Incorporate 115 2inhes of LINW Compot into planting
oy

Additional Market Resources:
Compost bag designs (front and back)

32
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="/ coBURG
HILLS

Business Oregon Electric Station

Address 27 East 5th Avenue _L” "%.
Phone  541-485-4444 —I sLmJ,

Website More info

Pavk
1'1
MRLé te ﬁ

\Gjétion, State of:

Skviine




Oregon Electric Station Restaurant

- Whether it's a firiendly lunch for two, or a formal dinner for hvo-hundred, we have a menu suitable for any budget -

Home Menus Happy Hour  Private Dining/Banquﬂ; Gift Cards  History Galleries ContactUs  Off-Site (‘attrlng

Done with running through resources. Explain:

What differentiates us from other municipalities is that | am actively marketing our
program on an ongoing basis using all of the collateral we have and working on
developing more and constantly updating content: social media daily, updating
participant flyers monthly, updating the map monthly, updating tonnage diverted
monthly — ongoing communication to engage people on a regular basis to really hit
on the community based social marketing aspect of it. This is the standard we want
to set in the community to have this truly sink in.
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Love Food
Not Wa.Ste Lo e :Food. Not Waste vLiked ¥ | | v Following Message %% ¥

Community
Eugene businesses turn food scraps into compost and crops! Who's involved? Check out the business list HERE:
http: /fwww.eugene-or.gov/DocumentCenter fHome View/2714

About - Suggest an Edit Photos Likes
[~ Post Photo / Video 9 Friends
Like Lov

Write something on Love Food Not ¥

EIOE =i ™l

36



Tweets

Following

Follo

Favorites

Who to follow - refresh - viewall

Oregon DOT
Master Recycle

£ Follow

€f®'¢:‘ﬁ; Springfield Police

Tt | i by Love Downtown
s |

L Follow

Sherri Buri McDonald
L Follow

Popular accounts - Find friends

¥

Love Food
Not Waste

I'{Compc

Edit profile

Tweets

¥ Love Food Not Waste ne - 43s
Loriess  Happy #Worm Wednesday all you #compost lovers!
ot Wast

" pic twitter com/hpTJHRWMZ

Hide photo
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1T'S OUR ANNIVERSARy,

b 14

4

Love Food
Not Waste

Eugene businesses turn food SCraps
into compost and crops,

Show us your
compost!

In honor of America Recycles Day
and our 2nd anniversary, we want to
see pictures of your business’ compost!
Submit photos to
facebook.com/lovefoodnotwaste by Nov. 14.

I

Amorica Rocycies Day

11.15.13

Winner receives
FREE advertising
in Blue Chip magazine,
plus other free
marketing throughout
the year.

For questions, please contact
www.eugenerecycles.org

541-682-5652

Use

of Social Media
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What happens to the compost?
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\ocal compost
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Love Food
Not Waste

This voucher entitles you to
one free (18-quart) bag of
100% recycled compost
made from the food scraps
from Eugene businesseg|

Love Food

[“REXIUS

Pick up your compost at Rexius:

150 Hwy 99, Eugene, OR 97402

Location map at W”enus'mwum'\'a'd-Flyer_qu

2\, Tolearn more about Love Food Not Waste
== visit http://y gov/l d
g or call 541-682-5652
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TrackTown USA 2012

Be Healthy

TrackTown fans and athletes both know the value
of good nutrition, quality food and active lifestyles
Whatever it is you select for lunch, you'll have
local choices and right-size portions served with
compostable serviceware. it's our way of saying
no to supersize, and yes to su health

Do Your Part! Skip the value-menu and choose the
healthy, local alternative

TRACKTOLUN USA

Pass It On.
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COMPOST

FOOD, PLATES, NAPKINS, SUGAR PACKETS, FORKS, SPOONS, FOOD BOATS

%Om“
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Our Community: A Heclmy Economy

., 1eing evects bring mare than

43



2
—

ASK INSIDE

TRACKTOWN USA e
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Accessing LFNW Resources

BEAVERTON COMPOSTS!

& e
p.ra o

D
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Food Waste Receiving Bay
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Food waste hauled to composting

facility

b V4
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Acceptable

materials
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Food waste bulked with ground yard
debris
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Ground food waste on forced air pad
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Meeting PFRP
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Food waste curing pile
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Questions
r

Contact:
Stephanie Scafa
Zero Waste Analyst, City of Eugene
541-682-5652

stephanie.scafa@ci.eugene.or.us

Web: www.eugenerecycles.orqg

n www.facebook.com/lovefoodnotwaste

YW @LloveFoodEugene

&




