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Introduction

The Commuter Connections’ marketing initiative for FY2014 was built on the organization’s
research and campaign experience. The FY2014 Marketing Communications Plan and Schedule,
distributed to network members in September 2013, served as a tool to outline marketing plans
for FY2014. The strategy behind the FY2014 campaign reflected the state of events for the
regions’ commuters and built upon research and findings from the following reports:

e FY 2012 Commuter Connections Applicant Database Annual Placement Survey Report

e 2011 Commuter Connections Transportation Emission Reduction (TERM) Analysis Report
e 2010 State of the Commute Survey Report

e 2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report

e 2010 Bike To Work Survey TERM Analysis Report

Research, campaign experience, current economic factors and transportation challenges all
contributed to the planned strategy for FY2014; to convert single occupant vehicle (SOV)
commuters to alternate transportation by raising awareness of Ridesharing coupled with GRH as a
commuter safety net.

The second half of FY2014 Regional Marketing Campaign included the following:

e The cost savings of ridesharing and GRH as an added benefit support mechanism.

e ‘Pool Rewards incentives for SOV drivers to form or join new carpools or vanpools.

e Bike to Work Day to consider bicycling as a viable alternative way to commute.

e Employer Recognition Awards to recognize employers in the region who promote and
encourage the use of alternate modes of transportation.

e The launch of new mobile friendly website and online Ridematching.

e Recognizing the 40" anniversary of Commuter Connections.



About Commuter Connections

Commuter Connections is a regional network of transportation organizations coordinated through

the National Capital Region Transportation Planning Board at the Metropolitan Washington

Council of Governments (MWCOG). Commuter Connections offers free services to those who work

in the Washington metropolitan area. Major services include ridematching for carpools and

vanpools, and administration of the GRH program in both Washington and Baltimore. Through its

Employer Outreach Representatives, Commuter Connections also helps employers establish

commuter benefit programs for their employees, including teleworking.

Organizations represented in the Commuter Connections’ Regional TDM Marketing Group

include:

Arlington County Commuter Services
Annapolis Regional Transportation
Management Association (ARTMA)
Bethesda Transportation Solutions (BTS)
City of Alexandria

District Department of Transportation
(DDOT)

Dulles Area Transportation Association
(DATA)

Fairfax City

Fairfax Connector

Fairfax County Office of Transportation
(FDOT)

General Services Administration (GSA)
GW Ride Connect

LINK

Loudoun County Office of Transportation
Services

Maryland Department of Transportation
(MDOT)

Maryland State Highway Administration
Maryland Transit Administration (MTA)
Montgomery County Commuter Services
Montgomery County Ride On

National Institutes of Health (NIH)

North Bethesda Transportation Center
(NBTC)

Northern Neck Rideshare/PDC
Northern Virginia Transportation
Commission (NVTC)

Potomac and Rappahannock Transportation
Commission (PRTC)

Prince George’s County Department of
Transportation

Rappahannock Area Development
Commission (RADCO)
Rappahannock-Rapidan Regional
Commission (RRRC)

TransIT Services of Frederick County
Tri-County Council for Southern Maryland
Tysons Partnership Transportation Council
(TyTran)

Virginia Department of Rail and Public
Transportation (VDRPT)

Virginia Department of Transportation
(VDOT)

Virginia Railway Express (VRE)

vRide

Washington Area Bicyclist Association
(WABA)

Washington Metropolitan Area Transit
Authority (WMATA)



Cornerstones of the Marketing Campaign

The primary products and services featured in the marketing campaign included the GRH and
Ridematching programs. Both of these programs are integral to growing the regional database
and making it easier for commuters to find and maintain shared ride arrangements. Other areas
included in marketing outreach include transit, bicycling and teleworking.

The objectives of the program are to:

e Create a platform which promotes all network products and services individually while
reinforcing the support provided by the umbrella program of Commuter Connections.

e Raise awareness of the Commuter Connections network and position it as the region’s first
resource for alternatives to driving alone.

e Promote awareness of Ridematching services among commuters and increase applications
for the program.

e Promote awareness of the GRH service among commuters and increase applications for
the program.

e Use special events such as Car Free Days and Bike to Work Day to encourage commuters
to use the occasion to try an alternative form of transportation.

e Recognize employers in the region who promote and encourage the adoption of SOV
commute alternatives.

Brand Character

Commuter Connections wants to be perceived as a network of organizations working to improve
commutes. Through Commuter Connections’ online ridematching system, commuters registering
for the service will be given direct access to other commuters who are looking to carpool along
with as access to commute routes and options. As more people share the ride to work, they
collectively affect the commute in a positive manner for the region through less traffic congestion
and cleaner air.
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Spring Umbrella Campaign

The FY14 second half Spring Media campaign promoting Ridesharing and GRH started at the end
of February and ran through June. Radio spots and online banner ads ran for a total of fifteen
weeks. Television, Pandora (web and mobile audio ads + companion banners), and YuMe (audio
pre-roll + companion banners) ran for eight weeks.

Value Add Promotions

Rideshare

In addition to paid media spots, over $66,500 (an additional 24%) was negotiated in no charge
promotional media value. Radio and TV stations provided bonus spots at no charge, matching
spots on Comcast Sports Net’s Baltimore feed, live short messages, and Rideshare Tuesday
promotion on all radio stations. WPGC and WLZL (El Zol) aired a custom promotion including a
combined total of 60 :15 second on air and 60 :15 second digital promotional announcements.
Comcast aired a custom Rideshare promotion that began in May and ran through June, providing
100 :15 second promotional announcements, custom landing page, pre-roll and video overlay,
banner ads, inclusion in e-newsletter, and Facebook and Twitter posts.

Rideshare Tuesday —-2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, and 6/17

Rideshare Tuesday is an ongoing invitation to try ridesharing on a Tuesday of any week.
Rideshare Tuesday promoted ridesharing and the Commuter Connections name during drive
times. During each rideshare week, stations aired reads and programming related to positive
carpooling experiences. Radio stations promoting Rideshare Tuesday included WFMD, WFRE,
WEFLS, WTOP, WPGC and WLZL.

Rideshare Tuesday Park and Ride custom Events — 4/8, 5/20 and 6/3

Rideshare promotion events took place at Park and Ride lots in Prince George’s County,
Alexandria, and the District. Radio stations aired live reads to promote the event times, dates, and
locations beforehand. Broadcasts from the events asked commuters to stop in to join the fun.
WPGC (95.5FM) and WLZL (El Zol) station websites promoted the events and prizes as well as a
Rideshare information page, provided inclusion in their loyal listener e-news, and a listed the
events on their respective events pages. Where permitted, events had refreshments such as
Dunkin Donuts, giveaways, and chances to win prizes. Commuter Connections held raffles to win
a Samsung tablet for each event.

e April 8, 2014 — with Prince George’s County and WPGC radio, Upper Marlboro, MD
e May 20, 2014 - with VA Megaprojects and WPGC radio, Jones Point Alexandria, VA
e June 3, 2014 - with goDCgo and El Zol radio, Ft. Totten Metro Station, Washington, DC
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Participating Stations for Park and Ride Events
WPGC (95.5 FM): Urban Adult Contemporary
WLZL (El Zol): Spanish Language

“Win a Limo Ride (for your Carpool) with Kirk Cousins Contest”
May 19 - June 22, 2014

Comcast Sports Network (CSN) hosted the “Carpool with Kirk Cousins in a limo” contest. The
promotion was only open to carpoolers and ran for three non-consecutive weeks, both on-air and
online. The entry form for the contest was located on the Commuter Connections Facebook page.
Carpool members were asked to “like” Commuter Connections on Facebook before entering the
contest. The ride took place on July 22, 2014 with winner Curtis Midkiff and his carpooler
partners. Pictures and video were publicized on social media through Comcast, and Commuter
Connections received positive feedback from the winner and participants.

Promotional announcements for the contest included:

e 100 :15 second mentions Monday through Sunday, 6 am-12 midnight time slots.

e Promotional announcements on Comcast’s Baltimore commercial feed

e :15second pre-roll and video overlays on the CSNWashington.com homepage.

e Promotional display advertising campaign on CSNWashington.com, including a homepage
takeover (980x50 and 300x250 rotational banner ads) and a 4-pack of fixed placement ads
on their homepage for the duration of the contest.

e Three e-newsletter ad placements to 13,000+ subscribers (728x90).

e Six Facebook posts and Tweets to over 92,000 fans/followers.
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Radio stations provided value add for GRH during the spring campaign that included bonus spots
at no charge on WTOP and ESPN, as well as no charge and reduced rate short messages on WTOP,
WWDC, ESPN, and WBIG.
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Value Add Promotions

The value add (no charge) provided by the radio stations during the FY14 second half campaign
which promoted the cost savings benefits of ridesharing and GRH totaled $13,325, an additional
7.5%. :05 and :15 second promotional spots ran on radio stations in addition to rotating GRH
banner ads on the websites for WBIG and WWDC.

Spring Ridematching Campaign

Messaging Strategy

The second half of the FY2014 campaign promoted ridesharing with a focus on the benefits of
saving money and reducing SOV miles. Commuter Connections was positioned as a trusted
partner in ridematching. The collective impact of Commuter Connections’ 40 years and experience
in the region validated the cost savings message, and made it relatable to everyday life.

Messaging for the Rideshare ads tied in real ridesharing facts, presented in a way that was
relatable to everyday people. The ads demonstrated a real savings opportunity and the
astonishing number of miles reduced by those who already rideshare.

$600 in savings each year.
Average dollars Ridesharing
saves each Commuter
Connections participant.

Equal to 20 trips to
the moon and back!

That'’s a year's worth

B o coffeq! 11,000,000 miles each year.

Combined mileage saved by Commuter
Connections participants who Rideshare.

@um"@mm‘nms

Rideshare. Wake up and smell the savings. commute i Rideshare. Propel your commute. commutercannecti
Free Ridematching Services. .745. Free Ridematching Services.
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Media Objectives: Rideshare

The campaign to promote the Ridematching program used a mix of traditional approaches to
maintain awareness among commuters and increase applications. Geographic emphasis was placed
on middle and outer ring commuters. With fewer public transit options, ridesharing is the preferred
commute alternative for commuters with longer distance commutes.

Target market (from FY 2012 Commuter Connections Applicant Database Annual Placement
Survey Report):

o 25-64 yearsold (82%)

e Caucasian (69%) and African-American (17%)

e $80,000+ annual household income (71%)

e Commute of more than 20 miles/30 minutes

e Livein Virginia (60%) or Maryland (36%); work in D.C. (57%) or Virginia (27%)

e Work for employers with 100+ employees (81%), with 1000+ employees (46%)

e Work for federal agencies (67%) and private sector (20%)

Geographic

Washington D.C.

D
MA Note: An
Rideshare additional
. MWCOG Cost Gross Dollars
Spring Budget
net fee of
Radio $134,775.15 5158,559 $3 980
Television $87,416.55 $102,843 was used
to secure
Pandora Web & $24,000 $28,236 station
Mobile promotio
YuMe Banner $12,300.50 $14,471 ns. m Radio =TV =Pandora =YuMe
Ads
Total Budget $258,492.20 $304,109
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Radio

Radio was the anchor medium for the Rideshare campaign, with a focus on exurb stations and
D.C. news stations. The campaign also reached out to Spanish-speaking commuters.

e WFMD (930 AM News/Talk)
e WFRE (99.9 Country)

e WHFLS (93.3 Country)

e WTOP (103.5 News)

e WLZL - El Zol (107.9 Spanish)
e WPGC (95.5 Urban AC)

The radio campaign alternated for nine weeks, from February 24 through June 22"d, except for
several weeks during the promotion of Bike to Work Day. The following spots promoted the
Ridematching program in both English and Spanish languages:

Ridesharing :30 “Dinosaur” English

Dad: Did you know 11 million miles are saved by people who rideshare to work through
Commuter Connections? That’s 20 trips to the moon and back!

Kid: Did you know Brachiosaurus ate one ton of leaves every day?

Dad: Now that dinosaur could eat you for breakfast!

Kid: He could eat your carpool friends too. (Kid: TRex imitation)

Dad: Nah, we’d just blast off to the moon. (sfx: psshhh! [blast off sound])

Kid and Dad: (joint laughter)

Announcer: Rideshare and propel your commute.

Commuter Connections. Providing trusted, free ride matching since 1974. Register at
Commuter Connections dot org, that’s Commuter Connections dot org, or call 800 745
RIDE.
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Ridesharing :30 “ Dinosaur” Spanish

Papa: {Sabias que las personas que comparten el transporte para ir al trabajo a través de
Commuter Connections ahorran 11 millones de millas de viaje?

Hijo: ¢Y sabias que los braquiosaurios comian una tonelada de hojas al dia?

Papa: jEse dinosaurio podria comerte de desayuno! (Papa: imita a TRex)

Hijo: Y de almuerzo se podria comer a las personas con quien compartes el transporte.
(Hijo: imita a TRex)

Hijo y papa: (rien juntos).

Anunciante: Commuter Connections. Cuarenta afios conectando gratuitamente a las
personas para ir al trabajo. Commuter Connections punto org o 800 745 7433.

Ridesharing: :30 “Coffee” English

Guy: Wow | could really use a good cup of coffee right about now!

Female: You say that every day... you must spend a fortune on that stuff!

Guy: Yah. No. Well... Kinda.

Female: What?

Guy: [chuckle] | save $600 a year Ridesharing through Commuter Connections. That’s a
year’s worth of premium coffee! | consider it my free pick me up!

Announcer: Rideshare. Wake up and smell the savings.

Commuter Connections. Providing trusted, free ride matching since 1974. Register at
Commuter Connections dot org, that’s Commuter Connections dot org, or call 800 745
RIDE.

Ridesharing: :30 “Coffee” Spanish

Hombre: Me caeria bien una taza de café en este momento.

Mujer: iDebes gastar mucho dinero en café!

Hombre: Bueno...mas o menos.

Mujer: ¢COmo asi?

Hombre: [risita] Yo ahorro 600 délares al afio compartiendo el transporte a través de
Commuter Connections. jEso equivale a un afio del mejor café! Y eso para mi, ies un gusto
gue me doy gratis!

Anunciante: Comparte el transporte. Levantate y disfruta el aroma del ahorro. Commuter
Connections. Cuarenta anos conectando gratuitamente a las personas para ir al trabajo.
Commuter Connections punto org o 800 745 7433.
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Television

The use of snipes and squeezebacks in selected television programming provided DVR-proof
advertising. Snipes appeared at the bottom of television screens during on air programming to
promote rideshare. Squeeze-backs surrounded the TV programming. Images and messages that
complement the radio spots promoted the cost-savings benefits of ridesharing and free
ridematching services of Commuter Connections. Squeezebacks ran in early morning and late
news on WIJLA (ABC News 7) and snipes on Comcast during Capitals, Wizards and Redskins sports.

Squeeze-back on WILA (images animated)

RIDESHARE. Propel your commute.

Free Ridematching Services.

commuterconnections.org

Snipe on Comcast (images animated)

REDSKINS
LINEBACKERS

That's a year's worth of premium coffes!
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Internet & Mobile/Tablet Advertising

Internet and mobile/tablet advertising appeared on YuMe and Pandora as alternatives to the
standard Run-of-Site internet used in the past. Both Pandora and YuMe promoted the Commuter
Connections Ridematching program for the campaign Pandora offered Commuter Connections
the flexibility to target audio ads by age, gender, and county. Pandora ran :30 second audio web
and mobile friendly ads for the Rideshare campaign that encouraged users to click on the follow-
up banner. YuMe used geo-behavioral targeting with :30 second audio ads to target a segment of
the region’s audience that combined vehicle owners with full-time employees in an attempt to
find the audience most likely to be interested in carpooling. Various banner ad sizes ran for eight
alternating weeks, from February 24t through June 22" with performance monitored and
optimized throughout the campaign.

The following placement types were selected:

e Pandora— Web and Mobile audio, Mobile Display, interactive pre-roll
e YuMe — Web and Mobile Companion Banners (A35-64, vehicle owners & Full-time
employees), audio ad

Ad sizes included a tile ad (500x500) and rectangles (300x250, 300x60).

The ads displayed Rideshare visuals with a call to action to visit commuterconnections.org.

Pandora — Audio Web Banner (500x500 tile ad)

RIDESHARE
and propel
your commute!
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Pandora — Audio Mobile Tile and Following Banner (500x500)

Verizon ¥ Ea Al LI SR )

Your station wil be right back Wivy Ads?

1400 a year
Average vaved Rideshar
thr esgh Canmuter Con.

That's & year

o premiam cotler

RIDESHARE.

Woke op ool vmel 10

Free Ridematching Services

Y 4 N »l

YuMe la' Online Pre-Roll (300x250)
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RIDESHARE.

Free Ridematching Services. Wake up and
smell the savings.
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YUMe [X Mobile Pre-Roll

That's a year’s worth of premium coffee!

x

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report Page 14



Spring Guaranteed Ride Home Campaign

Messaging Strategy

For Guaranteed Ride Home, the second half of the FY2014 campaign promoted GRH as the
“finishing touch” after you sign up to rideshare, the reward following a positive action. Your “free”
Ridematching just got sweeter now that you’ve signed up for GRH.

Live :15 second radio reads, recorded :30 second spots, and online banner ads reinforced the
message that in case an emergency or a need to stay late at work arises, GRH provides a
guaranteed way to get home.

The added icing a free Guaranteed Ride Heme The cherry oa top: a free Guaranteed Ride Home

Gudranteed Mide HOmt Lot howe fovw m o0 sver gooey & g o« sbeshare
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Commuter Connections Website Home Page Flash

To provide a fully integrated user experience, the Commuter Connections web site’s home page
was updated with a new flash file to match the visuals used in the FY14 Rideshare and GRH
campaigns.

11,000,000 miles each year.

Combined mileage saved by Commuter Connections

. s . Get the icing on the cake
participants whe Rideshare.

That's equal to 20 trips to the moon and back! Angther great benefit to ridesharing -
afree ride home in an emergency.

RIDESHARE. Propel your commute. Register now!
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Media Objectives: Guaranteed Ride Home

The Guaranteed Ride Home program campaign focused on raising GRH awareness among

commuters and increasing applications for this program. GRH leverages alternative

transportation by removing one of the perceived problems: how to get home in case of an

unexpected emergency. Geographic emphasis was placed on inner core commuters.

Target market

2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report :

35-54 years old (88%)

Caucasian (73%) and African-American (20%)

$80,000+ annual household income (80%), $120,000+ annual household income (50%)
Commute of more than 30 miles/45 minutes (45% of current GRH registrants)

Live in Virginia (65%) or Maryland (32%) or District of Columbia (1%), with a special
emphasis on Prince William (17%) and Fairfax Counties (13%); work in D.C (63%), Maryland
(11%) and Virginia (26%)

Geographic Targeting
Washington D.C. DMA

GRH Spring Budget MWCOG Cost Gross Dollars

Radio

$178,580.75  $210,100.25

Total Budget $178,580.75  $210,100.25
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Radio

Radio was used exclusively for the GRH campaign. Station types included a mix of sports, news,

and music:

e ESPN (980 AM Sports)

e WTOP (103.5 News Talk)

e WBIG (100.3 Oldies/Classic Hits)
e WWNDC (DC101.1 Rock)

The radio campaign ran alternately for seven weeks, from March 3" through the June 29t (except
during Bike to Work Day radio promotion), with the GRH campaign staggered one week later than
the Rideshare campaign.

The following live reads and spots promoted GRH for the second half of FY2014:

Guaranteed Ride Home: live :15 Toppers 1”

The icing on the cake? You get a Guaranteed Ride Home in case of emergency — if you rideshare.
Visit commuterconnections.org to register for the Guaranteed Ride Home program or call 800-
745-RIDE. Some restrictions apply.

Guaranteed Ride Home: live :15 Toppers 2”

Think of it as the cherry on top: A Guaranteed Ride Home is yours if you rideshare and an
emergency comes up where you need to get home. Sign up at commuterconnections.org. That’s
Commuter Connections dot org or call 800-745-RIDE. Some restrictions apply.

Guaranteed Ride Home: live :15 Toppers 3”

Top it off: One more easy sign-up step will get you an emergency ride home through the
Guaranteed Ride Home program if you rideshare. Visit commuterconnections.org today.
Commuter Connections dot org or call 800-745-RIDE. Some restrictions apply.
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Guaranteed Ride Home: :30 “Game”

Guy 1 Great weekend of golf! Birdied two holes... And practicing my speech on my carpool
buddies really paid off! The CEO loved it!

Guy 2: Impressive!

Guy 1: Carpool Bob tried to throw me off my game going home sick but SHAZAM! Remembered
my Guaranteed Ride Home.

Guy 2. Commuter Connections?

Guy 1: Yup.

Guy 2: Sweet.

Guy 1: Amazing-ly sweet. The cherry on top.... So loving the world right now... even you. (laugh
(both))

Annr: Get a free Guaranteed Ride Home in case of emergency if you rideshare. Register at
commuterconnections.org. Some restrictions apply. Commuterconnections.org

Guaranteed Ride Home: :30 “Birthday”

Woman 1. 'Scuse my giddiness... My husband remembered my birthday... look at this!
Woman 2. Nice!

Woman 1. My carpool did too - cupcakes!

Woman 2. Mmmm...

Woman 1. Then two new clients called to say they were on board!

Woman 2. Wow!

Woman 1. Even when Dom said we had to stay late to finish the contracts, | knew | had a
Guaranteed Ride Home.

Woman 2. So, icing on the cake!

Woman 1. You know it! (laugh (both))

Annr: Get a free Guaranteed Ride Home in case of emergency if you rideshare. Register at
commuterconnections.org. Some restrictions apply. Commuterconnections.org
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Member Donated Placements

Commuter Connections greatly values the support of its network members in helping to promote
the GRH program through such generous contributions of free ad space on buses and bus shelters

throughout the region. Ad space was provided by the following network members:

Pem—
[ A
|
\ 7
L\ y
J =

FAIRFAX

CONNECTOR arlington transit

__A

Potomac and Rappahannock
Transportation Commission

MARC
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MARC Commuter Train

VRE Newsletters

Get the icing on the cake:

Guaranteed Ride Home:
Another great benefit to
taking commuter rail -

a free ride home in an emergency.

B00.745.RIDE commuterconnections.org
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Special Events

Bike to Work Day

Bike to Work Day showed tremendous increases in registration in 2014. More than 16,800
commuters registered this year to create the largest event in the Metro Washington DC area. The
increased registration mark exceeded last year’s by 14 percent. The May 16™ event had 79 local
pit stops, including a total of 4 afternoon pit stops.

In preparation for the event, a sponsorship drive raised funds to purchase t-shirts for participants

and to fund pit stop banners. In-Kind sponsorships were also secured to provide food, beverages,

and prizes at many of the pit stops. This year, Bike to Work Day cash sponsorships reached a total
of $44,675, and in-kind sponsorships totaled $16,425.

bike to work day
2014

Posters and rack cards were sent to employers and employees through various distribution
channels in order to create awareness and encourage registration. The Reston pit stop manager
also included a full page color ad in the Reston Magazine. In order to continue to reach diverse
audiences, a Spanish version of the poster was created.

Radio advertising targeted adults ages 25-49, slightly skewed toward men, with a household
income above $30,000. Hot 99.5, DC101, and BIG 100.3 ran :60 second radio ads. BIG 100.3 also
posted banner ads on its website throughout the flight.

Station Net Cost:

WBIG $10,744.00
WIHT $11,475.00
WWDC $12,724.50
Total $34,943.50
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BIG 100.3 banner ad

B

OnAir + Music ~ Win + Photos =  Connect =

Listen Live . On Air
P iHeartRADIO $) Rig

Mom: $10,000 Scholarship

X
No GPA, No Essay, No Stress! App|y N wa;fh
h__ Tokes Only 1 Minute!

Home » Conests

Contests [ 3 Rocommend RECIIET 3 PP R share 1

BIKE TO
WORK DAY
2014

Win tickets to see 77 WInquI Row tickets Win tickets for Win tickets to see
Top and Jeff Back for Bad Co & Lynyrd Asrosmith and Slash Flaatwood Mac
Seplember 3 at Skynyrd Seplamber 6 al Jify Lube  Oclober 31 at Verizon

Web site

BIKE TO WORK DAY 2014 |

GET YOUR WORK OUT BEFORE YOU GET YOUR WORK IN. |

EMPLOYER RESOURCES EVENT INFO FIRST TIME RIDER INFO REGISTRATION OPENS MARCH 1, 2014 SPONSORS

Bike to Work Day

On Friday May 16, 2014 Commuter Connections and the
Washington Area Bicyclist Association invites you to join aver
10,000 area commuters for a celebration of bicycling as a clean,
fun and healthy way to get to work. Attend one of 75+ pit stops
throughout D.C._, Maryland, and Virginia to receive refreshments,
and be entered into a raffle for a free bicyclel & free T-shirts
available at pit stops ta the first 13,000 wha register.

Pit Stops Commuter Convoys Find a Ride Buddy

Over seventy five pit stops will host Bike to Bicycle commuter convoys are forming now Use the Washington Area Bike Forum to
Waork Day events throughout D.C_, Maryland for Bike to Work Day on May 16th. All find a ride buddy for Bike to Work Day or
and Virginia. Take a break at a pit stop on bicyclists are welcome to join the free join an online discussion about bicycling in
your way to work for lots of food, fun and convoys and there's no need to sign up. the Washington, D.C. area
prizes. Register now, it's freel Convoys are led by experienced bicycle

commuters

Event Poster Increase Bicycling Skills

Download a PDF of the Bike to Work Day Bike to Work Day organizers wish to thank WABA's adult bicyclist education
2013 event poster. Email it to your family. our generous sponsors who help make this opportunities are available for a wide range
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Sponsors
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Sponsorship
This year’s Bike to Work Day top level sponsors included:

Marriott International
ICF International

REI

Bike Arlington

City of Alexandria
Twinbrook Parnership
Capital Bikeshare
Whole Food
BicycleSPACE
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Poster English / Spanish

BIKE TO WORK DAY 2014 DiA DE LA BICICLETA PARA

IR AL TRABAJO 2014

GET YOUR WORKOUT BEFORE YOU GET YOUR WORK IN. HAZ TU EJERCICIO ANTES DE ENTRAR A TRABAJAR.

Reqistrese previamente antes del 9 de Mays para una camiseta gratis®, y ol sortes
debicicletas.

COMIDA GRATIS, BIAIDAS ¥ OBSEQUIOS PROMO CIONALES EN TODAS LAS UBICACIONES.

ks da 7 8 ubdcachenes de sallda para ol dla de la biciclets para ir al tr situadas 48 DC,
LT = @;V,,.g

Pre-Register by May ¥ for free T-shirt* and bike raffles!
FREE FOOD, BEVERAGES and EIVEAWAYS at all LOCATIONS
Over 75 Bike te Work Day pit stops located in D.C., Maryland and Virginia
Visit biketowerkmetradc.org for specific pitstop bcations and times.

i

3 *T-shirts available at pit stops te first 14,000 who register.

¥
5 Bika toWork Doy s ako furdad by tha District of Columbia, Maryland, Virginia and UL5. Departmants of Transportation.

& visk Mietswsrkmetrodcary para saber mis detalladamente las ubleaciones de salida y les herarios. e e
“Camisetas aispoaibies o8 L3 SN I0Nes B¢ LAk B33 Primeros 14 600 parUCIpantes que se registren.
Para 1 i o,
F ?-Dol_l-lrrhu ’;.!:_l’;.py-lr--o—h-who”m—-uﬁ-m-«h--

o Register at or call o Registrese en o llame al a
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Rack Card

Register at

or call

Pre-Register by May 9
for free T-shirt* and
bike raffle!

FREE FOOD, BEVERAGES and
GIVEAWAYS at all LOCATIONS

Over 75 Bike to Work Day pit
stops located in D.C, Maryland
and Virginia

Visit www.biketoworkmetrodc.org
for specific pit stop locations
and times.

*T-shirts available at pit stops to
first 14,000 registrants,

Y
O
o\
P
<
0
X
o
O
S
O
-
Ll
-
(a4

Bike to Work Day iy alve Tunded
by the District of Columbia

Maryland, Virginia and US

GET YOUR WORKOUT BEFORE
YOU GET YOUR WORK IN.
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T-Shirt

Pit Stop Banner

VRE Station Parking Area
6:00am to 9:00am

Register at or call 800.745.7433
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Social Media

Facebook and Twitter were used to engage with commuters and drive registration to the website.
Despite wet weather, thousands of bycyclists participated. Make-up dates encouraged registrants
to bicycle on the following Friday as well.

BIKE TO WORK DAY

Bike to Work Day
0.0 2 ot
B 23 kg ot T e P

s g

P
T I e N |
P bike to work ¢
mrn e vy
PR - —

4 i Bike to Work Day

| Through Thursday May 15, 2014 16,729 regsterd for Bike to
|  Work Day. Thanks to al who registered, who bked in. If you
didn't that's ok, try bicycing to work next Friday May 23rd. Al
who regstered should receive an emai from your pit stop
contact about plans to dstrbute the T-shirts.

Like - Comment * Share (B
«h 20 I lke this,
| Will Donahue I saw one hardcore dude riding the GW parkway
trad at Gam.
May 1 Lke

Laura Bennett Stopped by the Freedom Plaza and Golden
Trangle stops (i) had a great time even in the ran! Thank you!

Lke &3 1

lLaura Fedak I was able to wak untl the ram stopped. about 7
am.

bied in. lovely lovely nde.

thank you to all the dedicated VOLUNTEERS who stood out there
al moming. ... 5o we could check n I11... See More

May 1 4 Lke ‘31

1 34 e T
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Follow Commuter
Connections

Tweets

Commater Connections '
Bae 10 Work Oy 2004 procamaton soreng ot T Matona Captal Regon
B TraragOaton Purvers) BOsnd meeetrg Cu Selier om0

e e s —
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Earned Media

Television

A Bike to Work Day interview on ABC 7’s News Talk with Bruce DePuyt aired April 9, 2014. Commuter
Connections Director, Nicholas Ramfos, and Patrick Wojahn, Chair of the National Capital Region
Transportation Planning Board, participated in the segment. To view the complete interview, click here.

WWW.BIKETOWORKMETRODC.ORG

Radio

Tom Roberts with Total Traffic spoke with Nicholas Ramfos for an interview, which aired May 16". Below
is a summary of the story from the radio interview.

(Washington, DC) -- Rain or shine, today is Bike to Work Day in Metropolitan Washington. Around 17,000
Washingtonians registered to use bicycles for part or all of their commute to work today, but they're
advised to use their own judgment if they don't feel comfortable riding in the rain. Organizers say more
bicyclists mean reduced traffic congestion, better air quality and improved health.

BikeRamfos1: Nicholas Ramfos with Commuter Connections says there will be 79 pit stops, seven more
than last year; that taking the bike to work has many benefits; and that the event is rain or shine.
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Photos

Anthony P. Foxx, United States Secretary of Transportation, and MWCOG Executive Director, Chuck Bean,
enjoyed a photo opportunity, which was posted on the BTWD social media:

Facebook caption: Despite the weather, U.S. Transportation Secretary Foxx @SecretaryFoxx, celebrated
Bike to Work Day #btwd2014 in downtown Washington DC with Metropolitan Washington Council of
Governments' Executive Director, Chuck Bean @Chuck4TheRegion @DowntownDCBID's Freedom Plaza pit
stop.

For Flicker images posted by Metropolitan Washington Council of Governments on the 14™ Annual Bike to
Work Day, click here.

Earned Media Placements

BTWD was covered by radio and television in the weeks leading up to the event as well as the day of the
event. The following are samples of the media placements across print, internet, radio and television
outlets, in addition to social media placements. See Appendix C.

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report Page 31



Blogs

Local bloggers created great buzz about the Bike to Work Day event.

Sonin | 1

e Washington Post |Pestrv potitics| opinions
Dr.Gridlock & 8+ @

Uitk

<o Ham ety | D usmcrsions. =esimen

11| Sporis| Netional Worl

United States
R

Department of Transporta

b

Metra | Trat Trains | Archi

Your last-minute guide to Bike to Work Day

SY SHANE FARTHING

Home s Brisfing Room » Fastlane @ previous | re @

Search Blog

[CH Bike To Work Day celebrates
[} transportation

. BIKE TO WORK DAY 2014

Subscribe

GET YOUR WORKOUT BEFORE YOU GET YOUR WORK IN.

Posted by Antheny Fowr

EBEEC
| T o | W RESY

One of the firs: things in my email this morning was = flash-Flood
slert for the Washingron, DC, metropalizan sres. The alert was for very
Good resson--the rain had been coming Sown in torrents hers in DC
since bafors dawn. But I was ot sbout fo st 5 [iztls westher kesp me
From gresting the bicyclists who breved the rain on my first Bike To
Wark: Day since becoming Transportarion Secratary!

For the past four months, we at the Washington Area Bieyclist
Association (WABA) have been working to convince people to
consider becoming two-wheeled commuters with us on Bike to
Work Day on Friday. We've reached out on all media. stood (rain
or shine) in the region’s bikeways, taught Learn to Ride and City
Cycling classes, hosted Everyday Biking Seminars, and worked to

Recent Posis

50 I headed to Freedom Plaza, and was amazed to see that bike

get out the word. commutars were reslly coming out for this event despite the
downpour. That's s tribute to their love of commuting by bicycle and
sls0 5o the arowing significancs of Bike T Wark Dsy =5 an nnus!
celsbrasion of bicycling s= transportstion

Somehow, you missed all of that and are just reading about the
event on the Washington Post’s Web site today. Can you

participate in Bike to Work Day on a single day’s notice? YES. And
with rg pitstops spread throughout the region, it's easier than
ever to fit Bike to Work Day into your commute. Here's how:

Step one: Look at the weather report, but don't let it get you
down. This is very important for Bike to Work Day z014. WABA
keeps a great deal of data about local cycling conditions and
roadway incidents, but we have never, in our 40 years, received a
report of a bicyclist melting in the rain. Bring a rain jacket or a
change of elothes. If it rains, everyone else will be wet too. So will
we. Nobody will care, and the celebration will go on. Click here
for tips on biking in the rain and staying dry.

If there’s more serious weather, make your decisions in the

]
Photos courtesy Matt Kronsberger, Metropoiltan Washington Counclaf
interest of safety. If it is not safe to ride, hold off and ride ‘Govemmants

another day.

And it is something worth cslsbrating. In fact, over the st decade,
commuting by bicycls is up more than £0 percen:
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‘Pool Rewards

'POOL REW&RDS

it pays to rideshare

‘Pool Rewards was promoted throughout the spring campaign using value add opportunities. A
combination of media tactics promoted the benefits and cost-savings of the ‘Pool Rewards
ridesharing incentive program. The spring ETC newsletter also included an article about the
benefits of ‘Pool Rewards and ridesharing in order to encourage employers to promote the
incentive to federal employees.

Two media buys were planned and implemented for ‘Pool Rewards in the Spring of FY14; one per
the work program marketing funds, and one with unspent ‘Pool Rewards funds which were
reapportioned to marketing. The buys focused on new homeowners, relocated employees,
Hispanics, and the military.

Paid spots aired on alternate weeks, beginning May 12" and running through June 22" on WFED
(Federal News Radio) and WTOP (103.5 News Talk). Spanish ads also ran on El Zol in order to
diversify outreach. A series of radio reads in both English and Spanish were provided to radio
stations for recording value add messaging throughout the Rideshare Spring Umbrella campaign.
The reads encouraged commuters to start a new carpool or vanpool through Commuter
Connections and thus receive the financial incentives of the ‘Pool Rewards program.

All reads and ads encouraged commuters to find a friend or co-worker to start a carpool/vanpool
and save. Listeners were asked to visit commuterconnections.org or call 800.745.RIDE to get
more information or for help in finding a ride match.

Print

DC Military Newspapers $27,577

Washington Post Express $4,680
$32,257

Radio

WTOP $50,000

El Zol $22,380

Fed News Radio $6,477
$78,857

Online

Washington Post Online $28,320

Google Ad Words $10,000

Online Job Sites $25,000
$63,320

Grand Total $174,434
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Newsletter Insert

'POOL REWARDS - A FINANCIAL PERK TO START RIDESHARING

Frequently, Commuter Connections is asked by employers to
help promote ridesharing to their employees. The great news
is that Commuter Connections has many, free services and
programs that can assist employers.

One of these programs is ‘Pool Rewards.

Launched in 2010 for carpoolers, and extended to vanpoalers
in 2012, ‘Pool Rewards is a program of Commuter Connections
designed to encourage current drive alone commuters to

try carpooling or vanpooling in the
Washington region. Eligible carpoolers
can earn $2 per day (51 each way) for
each day they carpool to work over a
consecutive 90-day period as assigned
by Commuter Connections. The
maximum incentive for the 90-day trial
period is $130 in exchange for going

REW&RDS

Start a new carpool/vanpool and
get paid by 'Pool Rewards using
these easy steps!

and T go to work with a whole new mindset now.
It's wonderful!"

Ridesharers can save hundreds of dollars per year. Said
Nicholas Ramfos, Director of Commuter Connections, “In these
challenging economic times, a little extra money can make a
big difference

“People who rideshare through Commuter Connections have
avoided driving more than 11 million miles, and save an
average of $600 per year, That's 20
trips to the moon and back, and
equivalent to a year's worth of
premium coffee!” noted Ramfos.

‘Pool Rewards is just one of the many
reasons that ridesharing is a money
saving, value propaosition.

online and logging information about
carpool trips and for completing
surveys about the experience.

Eligible vanpools can quality for up to
5200 per month when they:

* Are newly formed,
* Originate from D.C., Maryland, West

Sign up to rideshare with

1 or more people at
commuterconnections.org.

Must be a NEW carpool/vanpool.

Sign up for the 'Pool Rewards
program within 30 days

of forming your new
carpool/vanpool at
commuterconnections.org

Reap the Rewards. Up to $130
per person for a carpool and
$200 manthly per van.

Other programs and assistance
offered by Commuter Connections
to assist federal employers in
promoting ridesharing and
alternative commuting to your
employees include:

* Promotion of the Guaranteed Ride
Home program that

Virginia, Pennsylvania,
or New Jersey, with a destination
anywhere in the
Washington metropolitan region (visit
commuterconnections.org for a map
of the coverage area).

* Register with Commuter Connections.

* Have 7 to 15 total occupants
{including the driver}.

* Submit an application through one
of the authorized ‘Pool Rewards
vanpool providers.

One of the riders in the first vanpool to join the ‘Pool Rewards
program, Evon Tameca said, “T never knew that I'd be the
vanpool-type of commuter, but my decision has changed my
lifel The wear-and-tear on my car is reduced tremendously,

€ Frinted on recycied paper

COMMUTER igg CONNECTIONS

commuterconnections.org

provides a free ride home to
carpoolers, vanpoolers, transit
riders, and bike riders.

* Promotion of bicycling and
participation in the annual Bike To
Work Day.

* Assistance in setting up a
Telework program.

* Free ridematching through
commuterconnections.org.

* Assistance in settingup a
SmartBenefits® program.

Finally, employers should go to the newly redesigned Federal
ETC web site at federaletc.org to access the many
resources available.

COMMITER couEETIONS'

YEARS
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Commuter Connections ‘Pool Rewards 2014 Radio - :15 sec

Who couldn’t use an extra $1307? Find a friend at work to share a ride and you could earn that
much if you join or form a new carpool. And, it’s a cool $200 monthly incentive for a new
vanpool—so why not consider sharing a ride? ‘Pool Rewards. It pays to rideshare. At
commuterconnections.org or call 800.745.RIDE.

Let someone else take the wheel, and get a real deal! Join or form a new carpool and earn up to

$130! A new vanpool grabs a $200 monthly incentive — that’s on top of the savings you get from
ridesharing to begin with! 'Pool Rewards. It pays to rideshare. Visit commuterconnections.org or
call 800.745.RIDE.

It’s not about the money. OK, it’s about the money! Start a new carpool, and earn up to $130... a
new vanpool gets a $200 monthly incentive through the Commuter Connections ‘Pool Rewards
program! Visit commuterconnections.org or call 800.745.RIDE and get started today.

Could you use an extra $130? Find a friend to share a ride and you could earn that by joining or
forming a new carpool OR there’s a $200 monthly incentive per new vanpool — Plus, save time by
taking the HOV lane. Share a ride! with ‘Pool Rewards. At commuterconnections.org.

Let someone else take the wheel, and get a real deal! Join or form a new carpool and earn up to
$130 OR get a $200 monthly incentive for a new vanpool! Save time, too - use the HOV lane!
"Pool Rewards. At commuterconnections.org or call 800.745.RIDE.

It’s not about the money. OK, it’s about the money! Starting a new carpool earns up to $130 OR a
new vanpool $200 monthly through 'Pool Rewards! Plus save time - travel in the HOV lane. Visit
commuterconnections.org or call 800.745.RIDE today.

Commuter Connections ‘Pool Rewards 2014 Radio — Spanish :15 sec

Encuentre un amigo en el trabajo para compartir un ride o viaje, y usted puede ganar $130 si se
une o forma un nuevo carpool. Y, hay un incentivo de $200 mensuales para un nuevo vanpool con
Pool Rewards. Visite commuter connections.org, o llame al 800.745.RIDE.

Unase o forme un nuevo carpool, y gane hasta $130! Un nuevo vanpool obtiene un incentivo de
$200 mensuales con el programa Pool Rewards de Commuter Connections. Visite
commuterconnections.org, o llame al 800.745.RIDE.
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No se trata de dinero. Okay, si, se trata de dinero! Comience un nuevo carpool, y gane hasta
$130. Un nuevo vanpool obtiene un incentivo de hasta $200, a traves del programa Pool
Rewards! Visite commuter connections punto org, o llame al 800.745.RIDE.

Puede usted utilizar unos $130 extra? Encuentre un amigo y comparta un viaje, y usted puede
ganar esa cantidad al unirse o formar un nuevo carpool. Y hay un incentivo de $200 mensuales
por un nuevo vanpool con Pool Rewards. En commuterconnections.org.

Permita que otro tome el volante, y obtenga una autentica oferta! unase o forme un nuevo
carpool y obtenga hasta $130, o consiga un incentivo de $200 mensuales por un nuevo vanpool!
Ahorre tiempo también, utilizando la hov lane! Pool rewards. En commuterconnections.org, o
llame al 800.745.RIDE.

No se trata de dinero. Okay, si, se trata de dinero! comenzar un nuevo carpool le paga hasta
$130, o un nuevo vanpool $200 mensuales, a traves del programa pool rewards! Ademas,
ahorre tiempo viajando por la hov lane. Visite commuter connections punto org, o llame al
800.745.RIDE hoy mismo.

Commuter Connections ‘Pool Rewards 2014 Radio - :10 sec

Earn up to $130 each in a new carpool! A new vanpool earns a $200 monthly incentive through
Commuter Connections ‘Pool Rewards. Go to commuterconnections.org today!

Get a real deal! Join or form a new carpool and earn up to $130! A new vanpool grabs a $200
monthly incentive —Visit commuterconnections.org and join the ‘Pool Rewards program!

Want to offset some of those draining gas dollars? If you join or form a new carpool or vanpool
you can get cash and incentives through the ‘Pool Rewards program! Visit
commuterconnections.org to find out more.

Every dollar makes a difference. Save on gas and get cash and incentives for your commute by
joining the ‘Pool Rewards program! Visit commuterconnections.org today.

Tired of costly gas prices? Fight back with a friend. Join or form a new car or vanpool and get cash
incentives! Visit commuterconnections.org and join the ‘Pool Rewards program!

Earn up to $130 each in a new carpool plus save time traveling in the HOV lane! New vanpools
earn $200 monthly. Visit ‘Pool Rewards at commuterconnections.org!
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A real deal! Join or form a new carpool and earn up to $130 + save wear and tear on your car!
New vanpools garner $200 monthly — ‘Pool Rewards at commuterconnections.org

Commuter Connections ‘Pool Rewards 2014 Radio - :30 sec
Who couldn’t use an extra $100? Or $130? Find a friend at work to share a ride and you could

earn that much if you join or form a new carpool. And, it’s a cool $200 monthly incentive for a
new vanpool—so why not consider sharing a ride? Don’t wait! Visit commuterconnections.org to

get started today in the ‘Pool Rewards program! Don’t have anyone to ride with? No worries,
we’ve got a pool of over 15,000 potential riders. ‘Pool Rewards. It pays to rideshare. At
commuterconnections.org or call 800.745.RIDE.

Commuter Connections ‘Pool Rewards 2014 Radio —Spanish :30 sec

¢Quién no puede usar cien dolares extra? ¢0O ciento treinta dolares? Encuentre un amigo en el
trabajo y compartan un viaje, y usted podria ganar esa cantidad si se une o forma un carpool
nuevo. Es cool recibir un incentivo mensual de doscientos dolares por un carpool nuevo, asi que
por qué no considerar compartir un viaje?

No espere, visite Commuter Connections punto org para comenzar en el programa Pool Rewards!

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report Page 37



Newspaper Ads
A paid print media campaign ran in Federal and Military publications promoting the ‘Pool Rewards
message to save money commuting together with your fellow co-workers.

The Pentagram Newspaper
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get an extra $130!
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Journal at Walter Reed
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Career Online Ads
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Career Builder

careerbuilder

Washington, DC Jobs

B Get emad sles for new Washington, OC Jobs
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Washington Post Express — newspaper ad

10| EEFRESS | 05.10.2014 | MONDAY

DC Rider

NextSilver LineSteps

Metro may take over
this week or next, say
some close to project

Metroconld take comtrnl of the Sil-
wer Line as carby as this week, but

possibility, people imvobved withthe

ngs of the project tell
ton Post. They spoke
on condition of anomymity becmss
they are not mathorized to publichy
discnss the project.

The handover from the Me-
ropolitan Waskington Airports
Aumbarity to Metro would be the

mast significant step forward so
far in the efort n the il
lize. Officials had originally hoped
to begin passenger service last
December, but a series of delays
i them to push that date
SITLET.
hcials said they will
offer new details on when they will
assume control of the Silver Line
during a confer=nce @l with report-
ers todoy. Metro spolesman Dan
Stessel sid no decision has been
made on a bandover date.

Onoe Metro takes control of the
project, it will have 00 days in.oon-
dhisct

Tri-State Cher Committee,

which has oversight of Metro's
operations, alss will condusct
own safety review. (ffidals from
the Federal Transit Administra-
tion must i

fiar stops in Tyso
and one in Res

ne to'be added to the 38-year-old
Matro system in more than twa
decndes. [1is also the first not boilt
portating mtbority.
LOE1 AZATARI [THE WASHINGT DMF 05T

it’'s a win-win!

Start a new car/vanpool, make an environmental impact and get paid by

'Pool Rewards using these easy steps!

1  Createa free account and set up your NEW car/vanpool ot commuterconnections.org.

Sign up for the 'Pool Rewards program within 30 days of forming your new 'pool ak
commuterconnections.org/commuters/ridesharing/pool-rewards.

Reap your Rewards! Up to 5130 per person for a carpool and 5200 monthly per van.

mim
COmmuterconnections.org

TEARS

T s biad S i wbirsd it Eraiboch Brval

l? Tag#Expre=DCrider inyour Instagram postsof the
L _Jl:-.rsilsvmn.amituzpl'n::hmdinz:\up:npr:r_

REW&RDS
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Smartphone bundle targeted to DC DMA/

ee000 \erizon T 4:52 PM ¥ 31% W
Back Local AA [T
< 8 of 20 I__—I

Md. GOP hopeful Lollar

reports having about $18K in
bank

File: Charles Lollar, a Republican candidate for
Maryland governor. (Brian Witte/AP)

DL | f| . YA

John Wagner
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Signin | WMy Account  SUBSCREE: Home Delivery

BUSINESS

IntheNews  Calif. rampage AnnHornaday

American.

Supreme Court
tightens execution
rules

to the table

By Dina ElBoghdady

an all-cash offer.

Why the major test for Obamacare
premiums might wait until zo17

e jason Millman 311 P

A health economist wamns of rouble
. ahead as the law takes fuller effect

The frustrating inadequacy of numbers
about violence against women

Emily Ba
The fear of violence is even more
pervasive than viclence itself

Chinese report accuses U.S. of
“unserupulous” eybersnooping
Andres Feterson 2:13 FMET
Aweek after the U.S_ indicted for
| e Chinese military employees on
a B8 | hacking charges, China says itis
" the victim here — again

More business news >

The Washington Post Postrv: politics

Ehe Washington Post
 Bloomberg

Afghanistan Malaysia Airlines Hillary Clinton

Natural Gas:
g Abundant. Affordable.

UCSB victim'’s dad:
Just fix it, Congress

More home buyers are bringing all-cash offers

ed: May 26 E-mail the writer +

A growing number of home buyers are bringing an unusual tactic to the negotiating table:

Cash purchases traditionally make up about a quarter of home sales, but they've soared to
about 40 percent nationwide, according to the research firm CoreLogie.

And more of these buyvers are individuals,
not the institutional investors who plunged
into the housing market when it collapsed
then pulled back when home prices rose.

Wealthy people, foreigners and retirees are
transforming markets across the United
States with these all-cash deals, helping
make up for an alarming shortage of first-
time buyers who are struggling to save for a
down payment or qualify for a loan, a cause
of grave concern about the long-term health
of the market and its prospects for a true
recovery.

“It's the investor and the wealthy individual
that's keeping the market alive,” said Mark
Zandi, chief economist at Moody's Analytics.
“The wealthy buyers in particular are fully
engaged now. The stock market is up and

times are good for them.”

Real Estate

Let's keep talking.

Emma Watson’s

latest role:
Graduate

Rentals | Cars | Today's Paper | Going Out Guide | Find&Save

Qi Savings

Account

American Gas Association

LEATN MACEE

The war on flip
flops

y @

Personal Post

Top recomm

NFL players asked to support
Redskins name change

Who has the top WR corp in
NFL?

Monkey Cage: The NSA
Freadom Act?

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report

Page 43



Dr. Gridlock online

O Waslyinglon Posl PestTV Podimes Opinionn

Dr. Gridlock ” o o

Maryland bridge tells U.S. transportation
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$130?

Up to $130

t e g Ll T g Lol |
-t
per person

Metro delays on Orange and Blue ines

~a » ] Frai probimm o WPt eruon Suane forunew
# Damp meogoe™ Wetp -0 . ] COI’pOOI
Tune in 10 ‘As the Bus Stops” — a transportation-themed OR 5200
S04p Opera monthlq
A Sy ™ & Ol Dt Y o ey M et L8 (e ¥l vt Pavred »

o ) Yk P barwlty of &1 b Per van.
By Lon Arptass | Tranan a0 ! v

Ride Metro? Thank LBJ
o Frocr wah Yor 8 Cres e s ]

cate & L v L Y

Py L8N Arpas  Matrg - L) L

Water main break closes some roads in Adelphi
v s tread n A3egs e e Cloned

#y Oome meogoen™ Treme )

Real-time bus arrival information signs to be installed at bus
stops thes year —really

Afwe tar) vy Of b a0l Te talkator Of rere 3% SO o Do S3004 £ 00k ke 8

et Pl Wy Tyl vl

» s Mhetre o of vuhes » Sarda |
PO T B W drn )
MARC’s Penn Line may experience e = S o B P Taama

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report Page 44



Afternoon Buzz email

View on the Web.

@he Washington Post
AFTERNOON BUZZ

This e-mail newsletter is provided exclusively fo home delivery subseribers as part of the Post Poi
reader rewards program. If you do not wish to receive Affernoon Buzz, please clici

Today’s News Update

‘Washington Archdiocese
takes to the heavens, with a
drone REW®RDS

Catholic Church uses device to capture video from See |f [JOU_ quclli

above, but it may have violated an FAA rule.

Va. congressional

candidate makes six-figure

ad purchase Leaked: Next Apple Gadget
Secret-development Dream Team has kept it under
Wraps... until now.

Mark Lesine, an attomey and talk show host,is o fooloom

among 10 candidates in the District 8 Democratic

primary.

104dd trick Kills dlabetes

100% scientifically-proven way to control blood sugar
in 3 short weeks

FightYourDiabetes Today com

Metro plans to take control
of Silver Line next week 79% Annuity Return
Gel Consistent Income for Lite! Low Risks ko Retiress
ExpertAnnuities com
The announcement brings the new line closer to
the goal of starting passenger senice this
summer.

Buy a link here

READY TO PLAY?

Loudoun supervisors end %.' 5 ,mn GAMES
a] .1 .

ban on pit bull adoptions

For the first time in decades, pit bulls can be
obtained directly fram the county animal shelter.

New Mockingbird Hill chef
inherits a tiny kitchen with
big ideas

A toaster oven, a meat slicer and a few portable
induction burners are all Scott Ryan has to work
with_

Nightlife Agenda: Black
Pride, Biggie and the Lindy
Hop

Check out two of Washington's best swing bands,
a Deleted Scenes album release party and a
tribute te Motorious B.1.G.

PostPeints

@he Washington Post

iy o g 1, o o e

ADVERTISE
Leaked: Next Apple Gadget

Secret-development Dream Team has kept it under wraps... until now
httpstiwww.foal com

7% Annuity Return

Gel Consistent Income for Life! Low Risks to Retirees

ExpertAnnuites com

10dd trick Kills dlabetes

100% scientifically-proven way to conlrol blood sugar in 3 short weeks
FightyourD iabetes Tocky,com

Buy a link here

Follow Post Local:
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Washington Business Journal Relocation Guide

band together and
get an extra $130!

Buddy up, share a ride &
you could earn that per
person by joining or
forming a new carpool
OR get 5200 monthly for
a new vanpool!

REW&RDS

At commuterconnections.ong
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Seventeenth Annual Employer Recognition Awards

The Commuter Connections Annual Employer Recognition Awards program recognizes employers
who voluntarily initiate worksite commute programs to assist their employees. Winners and
nominees were honored at an awards ceremony on June 24, 2014 at the National Press Club. The
invitation, podium sign, program booklet, and print ad were developed.

Invitation

EMPLOYER
RECOGNITION
14awarps

Tuesday, June 24, 2014
8:30 am. - 10:00 a.m.

NATIONAL PRESS CLUB

ington Council of
Governments’ Natior pital Region
Transportation Planning Board

MPLOYER

%g EECOGH]TION

WARDS

AWARDS aregiven for INCENTIVES, MARKETING & TELEWORK.

CREATING A BUZZ.
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Podium Sign

MPLOYER
ECOGNITION

20¢
14awarps

JUNE 24,2014
NATIONAL PRESS CLUB

THE METROPOLITAN WASHINGTON
COUNCIL OF GOVERNMENTS

Awards Program Booklet

Creating a buzz.

\

D EMPLOYER
RECOGNITION

. 14xwarns

JUNE 24, 2014
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Employer Recognition Awards Winners

Incentives

CADMUS

commut

{ER CDNu&.’

2014
WINNER

& INCENTIVES

*\\
.
&

EMPLOYER
% RECOGNITION +
>, AWARDS B)
J‘- 1‘\\
LEERTYCA

4
Yezyg40ura®

Marketing

EDA

*“-ﬁ‘ cnﬂh‘g‘.r

< o014
WINNER
MARKETING

(OVERNMENS
p
CSTIPEL)
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Telework

COMMUTER CONNECTIONS

= o014
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=
=
#
Y210 401"
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The Washington Post

Cost of black & white and color print ads: $4,346
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Capital Business
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Commuter Connections 40™ Anniversary Celebration

With origins beginning in 1974, ;

Commuter Connections is celebratingits |- I:ﬂ“““““(%ﬂ“““ﬂ:'"ﬂ"S’
fortieth year of service in 2014. g

Currently, over 20,000 commuters rely on pSE
Commuter Connections to provide free
up-to-the-minute ridesharing
information. To promote and celebrate

Commuter Connections’ 40 years of
providing ridematching for carpools and vanpools in the Washington DC metro area, various
means of marketing, outreach and earned media were employed during the second half of FY14.

An event was held on July 16, 2014 to celebrate Commuter Connections’ 40" Year Anniversary.
Elected officials and stakeholders from across the region gathered at the Metropolitan
Washington Council of Governments to celebrate the milestone. The event was emceed by TPB
Chairman Patrick Wojahn and guest speakers included Bob Marbourg, WTOP Traffic Reporter;
Kelley Coyner, Northern Virginia Transportation Commission Executive Director; past COG
employees Simela Triandos ILIAS Technology Solutions, and Phil Shapiro, Shapiro Transportation
Consulting; and Commuter Connections Director Nicholas Ramfos.
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Giveaways

To help commemorate Commuter Connections’ 40"
Year Anniversary, carpool chargers were given out at
the July 16th celebration and other events.

Digital Timeline

Commuter Connections 40" year digital timeline hosted on the Commuter Connections website,
shows the origins of Commuter Club in 1974 through present Day Commuter Connections.
Highlights include program milestones as well as the trends and advancements Commuter
Connections has undergone over the past four decades. Click here to view the digital timeline.

1974-Present Celebrating 40 Years with Commuter Connections ABOUT THIS TIMELINE | CREATE ATIMELINE | CONTACT | LOGIN | FREE SIGNUP

s ‘ A
o ’
Pow' o "RV A

QP COMMUTER CONNECTIONS

Grand Opening 1970s
1974 ; i ¥ 1970-1979

hand-mailed by COG staff.
Litton matched ridesharers
wvia IBM 360/370 mainframe.

Commuter Operation Center Opens & ¥ — ‘ Keypunched cards were

Oil Crisis

Oct 1973

Ao

COMMUTER CONNEC TIONS

Commuter Club . Gas Price Raise
June 28,1974 1974

OAPEC (OPEC, plus Egypt, Syria and Tunisia) (& Tub formed in to the oil G 1 ! Average gas price went above 50 cents for the
proclaimed an oil embargo. embargo first time in the United States.
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Clean Air Partners

Commuter Connections provided a $10,000 sponsorship toward the Clean Air Partners marketing
campaign for FY 2014*. The campaign received nearly $50,000 of regional in-kind transit
advertising. The marketing campaign included radio, online advertising, transit, media outreach,
and social media. The radio spots featured AirAlerts subscribers speaking about how Clean Air
Partners benefits their lives.

*Commuter Connections dollars spent were from the previous fiscal year.

My grandson
depends on me,

I depend on

AirAlerts.

(
I

[

_— 1 CLEAN AIR
T, | PART NE RS
e DC-MD-VA

Sign Up for AirAlerts

Slogan Contest We're plaased 1o sssounce our Jré snel siogas cosuest for iocal medde.
Erter your amail hare) || > B Eartetry Hetenth Steeett 0 prases 48 ae ted £ 1uBr 0 retvE SOPR DAL IR 13

m KM 10W1008 10 B pOIDOR Mg Clrmate Change bod miDre DEODi 1O Big BITOSE 10 P Orowe Ovf

S SHY WGSBS S rapex's be quaity, The dupsies for submasans & Novwamber 22 2011, 16l comtent ieagsecemys

JREHE 1O rOour mbox
Air Poll Blamed for 200,000 Deaths Azcordng to the Masnacherens
Ingeeute of Tethagiopr. B7 SONCON 4 Feipoeslia 101 racpiy 200000 aartr S6MM 4F re KrOHL
e US Resasrchers foond the 5t mornity rate m Banmore. where | 30 out of every 100,000
Air Quality el

residenss i3 bia¥y 10 G Sue £ longarm expOTerE 9 B pobvton. raad ful wice

Action Guide

Air Pollution and the Chesapeake Bay Ewr wonder bow br polucon aflects ta
Cranaganin Bar’ Check 0ot thg w040 10 144 h0w 0or WIS & 3T By The B D1 BurToundt
2 and bow Mrborra polvtiats Bl 00 Owr Bed B2 S0 Cur watlr [k here for e

Spotlight

On Wednesday. Octobar Sth, Woed
Acres Ewmantary Schoel colibrated Wak
to School Day. Wak to School day e 3
national nittive that promotes heskhr
habis. 3 deaner envrenmant ind 3 lene
of communy. The event was sponiored
by the PTA Grean T Read Mors
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National Telework Week Promo

Commuter Connections and Clean Air Partners teamed up during National Telework Week to
reward a $50 gift card each day to Washington region workers who posted about their
teleworking experience between March 4 — 6. Entries were collected from Twitter, Facebook,
and Instagram, and had to include the hashtag #TeleworkDC.

facebook.

| Commuter Connections Timeline ¥ Recent ¥

) Ross L. Edgar likes this,

Write a comment...

ll Commuter Connections
February 28 @

Let's #TeleworkDC Sweepstakes!

Commuter Connections and Clean Air Partners are teaming up to
reward $30 gift cards to several lucky Washington Metro DC
workers that post about their teleworking experience. The contest
will take place March 4 - 6th during National Telework Week.
winners will be chosen at random. Visit http://bit.ly/JtaMuz for
more details and good luck!

\ $50

4000 DOOCO OOOO Dpooa

R
YOUR MESSAGE HERE ViIsA
e

Like - Comment - Share F1

B Commuter Connections shared a link.
February 24 @&
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B Commuter Connections changed their cover photo.
March 20 &

COMMUTER (y CONNECTIONS

YEARS

=

Like * Comment - Share

l Commuter Connections shared a link.
February 25 @

DDOT is holding its Semi-Annual Circulator Forum toenight at 6
p.m. at Eastern Market to solicit feedback from passengers on the
strengths and weaknesses of the bus system to ensure the DC
Circulator continues to meet the needs of current and future
riders.

Mews and Press Releases | DC Circulator

www. dedrculator. com

At just 51 and with buses arriving every 10 minutes, the Circulator...

Like - Comment - Share !

Page 56



Contest Landing Page
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Let's #TeleworkDC Sweepstakes!
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Commuter Connections Newsletter and Federal ETC Insert

The winter and spring editions of the Commuter Connections Newsletter was produced during
the second half of FY2014. The six page 4-color newsletters were produced and distributed to
approximately 8,000 employers and stakeholders. It is also placed in .pdf format on the
Commuter Connections web site. Newsletters with a Black & White federal ETC insert were
distributed in PDF form to federal Employee Transportation Coordinators via GSA and also placed

online at www.federaletc.org.

Spring

w2 voume1s g 2ol WHAT'S INSIDE
MUTER {y CONNECTIONS
j o Commutar Iaformusion Sauce for Marylid Virgnia nd the Damna of Cobemii

1

With 3 commeter assistance program that has encouraged
more than 500 of their 560 employees to use public
transportation, it is clear that Washington, OC based CoStar
Group trudy beliaves in commuting without cars.

Founded in 1987 and row headguartered in Washington, DT,
(CoSear Group ks the primary pravider of websites for
commercial real estate information, analytics, and marketing
services. Additionally, CoStar conducts expansive, ngoing
research to produce and maintain the largest and most
comprahensive database of commertial real estate
information, enabling their dients to analee, interpret, and
gain insight an commescial property values, martet conditians,

and current avaRabilities. [———-

COMMUTER CONNECTIONS - A MOBILE FRIENDLY SERVICE

The new Commuter Connections web site has expanded tools
and information for both commuters and employers.

MNecessitated by the evolution and ubiuity of smart mobile
devices, Commuter Connections recognized that bath the
ridematching system and the overall web site needed
Fe-design in order for it 1o ramain the pramier transportation
resource that Commuter Connections is known for.

Using Responsive Web Design, Commuter Connactions
rmodsfied the meb site’s mterface to display coerectly and
to-scale on any device, regardless of screen size.

“The slectronic world i changing every day and presents us
with now and fresh ideas, approaches, and taols to use, said
Nicholas Ramfos, Director of Commuter Connections. ‘We built

the new websae for a
sleaker look, to comply
with current web
Randards, to
incorporate search
engine optimization,
and to maks the
experience user
friendy, fresh,

and exciting

Comtinusd on page

ETC UPDATES

Employee Transportotion Coordinator

A NEW CULTURE AT GSA USHERS MORE

WORK/LIFE BALANCE

In 2013, the General Services Administration (G5A) moved back
into ther nawly renovated headguarters in doantown
Washington, where its employees found that their personal real
estate had been radically altered,

In an effort to dismantle the bureaucratic approach to worilife
that the federal government is known for, GSA administrator
DOaniel M. Tangheriini has instituted sweeping changes in not
only the physicsl work space but aisa the work culture; he is
urging his employees to work away from their desis.

As partof a larger 5161 million renowation, the G54 took 3 page
From Hewlet-Packand, Dedoitze and other tech and consulting
firms. Most of the walls at 1800 F 5t NW have been pulled down,
the premises filledwith rolling file cabinets that double as seats;
glant whitebeards installed, and lackers for stashing purses and
Junch bases. Tha once ubiquitous printars and paper shredders
are rare. Even Tangherfini gave up his 1,600-square-foot office
for an open areawith his executive and suppart staff at
Tkes-style desis.

With 3,300 headguarters employees, the ESA represents just 3 small
fraction of the fedaral workforza but Tangherfinds push could help
usher inanow federal cufture. 1t s part of a long debate over how
employers can best degioy ther worters in the digital era

Tangheriini s batting that his employees will get more done if
they are at home — or anywhere gutside the office, for that
matter — more often. He wants them to instant-message.

gle-chat, e-mail and Ir il their way through the
morkday on laptops and smartphones. He is betting that when
they do venture into the office, they will work together better
and more creatively if closed doors and high cubicies don't get
in the way.

Though many managers are nervous about keeping track of their
staffs, the key, according to Julisa Mandeville and Charfes Hardy,
the GSA'S chief workplace coordinators, is that managers need to
communicate their expectations shead of schedule. “This isa
learning process, said Hardy, *and we don't know all of the
anawers”

One employoe said that it seems to be working as she and
many colleagues tend to wark mare haurs from home in

typical work day.

Ondy time will tell # the new culture takes hoid; however, cne
cant dispute the tremendous savings realized by such changes.
Referring to critics of the new appraach, “Let's say you dan't buy
anyof that, we can show 524 million we saved in rent on six
Ieases we dan't have anymore” said Tangherfini

tdennell Company
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Web Visits

FY 2013 FY 2014
Month Web Visits Web Visits +/- +/-%
an 19770 6,754 | (3,016)| -30.9%
Feb 1 ¢ 565 6,397 | (2,168)| -25.3%
March 1 1 514 8,336 | (3,178)| -27.6%
April
13,017 9,183 | (3,834)| -29.5%
May
14,470 11,881 | (2,589) | -17.9%
June 15 270 15,603 2,833 22.2%
70,106 58,154  (11,952)  -17.05%

Phone Calls -January —June 2014

Phone call numbers

2500

2000
1500
¥ Phone call numbers

1000

500

Jan Feb Mar Apr May Jun
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GRH Applications

GRH FY GRH FY
Month 2013 2014 Change %
Applications | Applications
Jan 1,391 884 507 | -36.4%
Feb 1,173 922 251 | -21.4%
March 714 668 46 -6.4%
April 1,029 932 97 9.4%
May 986 952 34 -3.4%
June 674 655 19 22.8%
5,967 5,013 (954) -16.0%
Rideshare Applications
Rideshare Rideshare
Month FY 2013 FY 2014 Change %
Applications | Applications

Jan 1,032 868 164 | -15.9%
Feb 823 707 116 | -14.1%
March 889 1,075 186 | 20.9%
April 733 883 150 | 20.5%
May 978 1,698 720 | 73.6%
June 1,418 1,516 98 6.9%
5,873 6,747 874 14.9%
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Commuter Connections FY2014 Spring

Appendix A
Spring FY2014 Media Flowchart

Media Schedule: Specific Dates Spots Run (Week of)

Media Outlet
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Park & Ride Promation

WJILA

Comcast
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YuMe
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Appendix B
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CAMPAIGN WEEKS
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Note: BTWD aired during the weeks of 4/28, 5/5 and 5/12.
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Appendix C
BTWD 2014 Earned Media Placements

On the following pages is a listing of Bike to Work Day 2014 media placements across print,
internet, radio, and television outlets, along with a selection of social media placements.

Date Outlet Topic linked to URL

2/22/2014 | NBC 4 Washington Bike to Work Day Beckons on May 16

4/3/2014 | The Greater Greater Washington Let's Plan a Bike to Anywhere But Work Day

Bike to Work Day 2014 Registration Opens
Marking the Start of Spring

4/4/2014 | Southern Maryland News Net

4/10/2014 | Alexandria Times BIKE TO WORK DAY IS JUST A START

4/15/2014 | Washington City & Press Bike To Work Day Registration Now Open

Bike To Work Day 2014 — How to Get to Arlington
B2WD Pit Stops

4/15/2014 | Arlington's Car-Free Diet

4/19/2014 | Prince William Living Magazine Bike to Work Day is May 19 - Sign Up Today!

City of F.C. to Host Bike to Work Day Pit Stop on
May 16

4/28/2014 | Falls Church News-Press

4/29/2014 | eWallstreeter Bike to Work Dat Beckons

College Park RElI — Bike to Work Day - Freedom
Plaza, DC

4/30/2014 | REI

Local Businesses Sponsoring ‘Pit Stop’ on Bike to

4/30/2014 | Falls Church News-Press

Work Day
5/1/2014 | Congress Heights on the Rise May 16 | Bike To Work Day
5/2/2014 | TyTran Newsletter Bike to Work Day - May 16, 2014
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5/2/2014 | NVDaily Area cycling enthusiasts push benefits

5/6/2014 | Black Tie DC Bike to Work Day 2014

If Your Co-Workers Look Sweaty, It's Because Bike

5/7/2014 | Bloomberg Businessweek . -
Commuting's On the Rise

5/7/2014 | Afro American D.C. Area to Kick Off Bike to Work Week 2014
5/8/2014 | Greater Washington DC bike commuting more than doubled since 2000
5/8/2014 | USA Today Biking to work increases 60% in past decade
5/12/2014 | Baltimore Magazine Friday is National Bike to Work Day

Less Than 1 Percent Of Montgomery Commuters
Bike To Work

5/13/2014 | Bethesda Now

Locked and overloaded: D.C.’s bike racks can’t

5/13/2014 | Washington Post - Express -
keep up with demand

D.C. Struggles to Keep Up With Growing Number

5/13/2014 | CSN Washington Comcast Sportsnet )
of Bikers

Town of Haymarket Participates in Bike to Work
Day

5/13/2014 | Haymarket Beat

DC: Metro Announces Participation in Bike to
Work Day May 16

5/14/2014 | Mass Transit

5/14/2014 | Christian Science Monitor How to experience National Bike Month
5/14/2014 | The Social Cities Newport Bike to Work Day 2014
5/14/2014 | WTOP 103.5 Bike commuters have their own parking problems

NoMa Celebrates Trifecta of Successes: First
Street, Sculpture and Bike to Work Day

5/14/2014 | NoMa

5/14/2014 | AAA Mid-Atlantic Bike To Work Day Participation Continues to

Commuter Connections FY2014 Second Half Marketing Campaign Summary Final Report Page 64




Exceed Previous Years

5/15/2014 | Social Alerts Bike From Work Day 2014

5/15/2014 | WUSA 9 2013 Bike to Work Day in rain or shine

5/15/2014 | 2M Street Bike to Work Day in DC

) Handlebar stash: Two Wheel Valet’s plans to

5/16/2014 | Washington Post - Express . - .
revolutionize bike parking in D.C.

5/16/2014 | Greater Greater Washington Breakfast links: Le Déluge
Bike From Home Stops; Year In Cyclist Vs. Motorist

5/16/2014 | DC Eater
Wars

5/16/2014 | District Style HOW TO BIKE TO WORK IN DC

5/16/2014 | USDOT Bike To Work Day celebrates transportation
Bike to Work Day Breaks Regional Record:

5/19/2014 | Connected Communities 16,700+ Cyclists Registered to Promote Cycling
as a Green Commute Option

5/22/2014 | The Connection to your Community | Biking to Work Despite Rain

5/22/2014 | The Connection to your Community | Few Roll Through Town

The Washington Post - Local In D.C. suburbs, commuters need their cars, but
5/23/2014 .
Transportation perhaps not every day
Date Outlet Topic linked to URL
ABC 7’s - News Talk with Bruce )
4/9/2014 Bike to Work Day
Depuyt
4/15/2014 | WUSA 9 Timesaver Traffic Bike to Work Day Registration Now Open
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5/16/2014

ABC7

Bike to Work Day rides on, despite rainstorms

BTWD 2014 Radio Coverage - 3

Date Outlet Topic linked to URL
4/11/2014 930 WFMD Free Talk Bike to Work Day 2014
5/15/2014 Total Traffic Sound bites in report above
What's Missing On Bike To Work Day? Data, Say
5/16/2014 WAMU 88.5
Advocates

BTWD 2014 Blog Coverage - 72

Date Outlet Topic linked to URL
3/5/2014 Bike Arlington Forum 2014 Bike to Work Day Registration Is Open
3/20/2014 WABA What is Bike to Work Day?

3/20/2014 WABA Ladies, Become a Bike to Work Day Pro or Protégé
3/27/2014 The Washington Post - Dr. Gridlock | Register for 2014's Bike to Work Day

3/27/2014 Bike Arlington Forum Pit Stop Choice?

3/29/2014 Bike Arlington Forum DC Tour de Cure

3/30/2014 Susie's Budget and Policy Corner Bike to Work Day May 16

4/3/2014 Bike Arlington Forum Giving a BTWD Presentation - Info/Resources?
4/9/2014 Bike Arlington Forum Crystal City Bike to Work Week

4/15/2014 Susie's Budget and Policy Corner Volunteer for Bike to Work Day
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Bike to Work Day is May 16th; meet next Wednesday

4/15/2014 New Columbia Heights - - B -

to help with the Columbia Heights pit stop!
4/16/2014 Bike Arlington Forum Arlington Bike to Work Day Video

Ride Your Bike for Earth Day & Register for Bike to
4/22/2014 WABA

Work Day

) . Bike To Work Day Warm Up and Virginia Friday Coffee

4/25/2014 Bike Arlington Forum

Club Caravan
4/25/2014 Bike Arlington Forum Looking for a route/buddy for ride to work day

Bike to Work Day 2014: Registration, Pit Stops, Rider
4/28/2014 | Fairfax City Patch Y . .

Info and More

Flooding + Tornado Threat, Bear Sighting, Driver
4/29/2014 Georgetown Patch Killed, Bike to Work Day, Shots Fired, New

Restaurants
5/1/2014 WABA Happy Bike Month: Do something to celebrate!
5/1/2014 Bike Arlington Forum T-Shirts This Year!
5/2/2014 Bike and Roll Top 5 Things We're Looking Forward to in May
5/5/2014 WABA Bike to Work Day is Friday, May 16th: What to Expect
5/6/2014 Georgetown Patch The Scoop on Bike to Work Day in Georgetown
5/6/2014 Topix The Scoop on Bike to Work Day in Georgetown
5/6/2014 Bike Arlington Forum Annapolis to Laurel, MD Bike Buddy
5/7/2014 WABA Help grow bicycling by volunteering on May 16
5/7/2014 WABA Why NOT to register for Bike To Work Day
5/7/2014 Bike Arlington Forum BTWD Greenbelt/College Park convoys
5/7/2014 Bike Arlington Forum Arlington Pit Stops- Any volunteers?
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Old Town Alexandria to Downtown DC Bicycle

5/7/2014 Bike Arlington Forum

Convoys 2014

Bike to Work Day season is here. 5 reasons to join the
5/8/2014 TreeHugger

fun!
5/8/2014 The Washington Post - Dr. Gridlock | May 16 named Bike To Work Day

US Census: Biking up 60% National, up 255% in
5/8/2014 WABA .

Washington, DC
5/8/2014 Bike Arlington Forum New BikeArlington Water Bottles!
5/8/2014 Bike Arlington Forum Bethesda to DC BTWD

) . Hybla Valley/Alexandria to Fairview Park/Falls Church

5/8/2014 Bike Arlington Forum

- BTWD
5/9/2014 WABA Go Intermodal this Bike to Work Day
5/10/2014 Bike Arlington Forum Ashburn to fairview park, falls church
5/12/2014 NPR the two-way More Cyclists Can Now Call AAA For Help
5/12/2014 WABA Curbs Coming to DC’s Cycle Tracks
5/12/2014 Washingtonian Friday Is Bike to Work Day
5/12/2014 DCist.com Here Is Your Bike To Work Day Pit Stop Map
5/12/2014 Bike Arlington Forum Lets hope the weather forecast is wrong...
5/13/2014 WABA Become a WABA Member this Bike to Work Day
5/13/2014 WABA Take a Trail this Bike to Work Day
5/13/2014 Bike Arlington Forum my bike to work day plans
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5/13/2014

Roadbike Review Forum

Bike to Work Day Here in DC

5/14/2014 WABA Preparing for a Rainy Bike to Work Day
5/14/2014 WABA Ride With a Convoy this Bike to Work Day
5/14/2014 WABA Be an Advocate at Bike to Work Day
5/14/2014 The Washington Post - Dr. Gridlock D.C. has a new parking problem
5/14/2014 Roll Call HTBT: Bike to Work Day
5/14/2014 The Washington Post - Dr. Gridlock Share your Bike to Work Day experiences

The Washington Post - Capitol It rains on D.C.’s “Bike to Work” day a
5/15/2014 . .

Weather Gang disproportionate amount

The Washington Post - The Reliable
5/15/2014 g Labor chief Tom Perez bikes to work (in a Nats shirt)

Source
5/15/2014 The Washington Post - Dr. Gridlock How drivers can share streets with cyclists
5/15/2014 The Washington Post - Dr. Gridlock | Your last-minute guide to Bike to Work Day

) Thursday Headlines — Bike to Work Day Guide, Bike
5/15/2014 Red Brick Town -
Parking, and More

5/15/2014 Department of Labor | want to ride my bicycle; | want to ride my bike
5/16/2014 dcist Morning Roundup: Now Edition
5/16/2014 Washington Post - Local Bike to Work Day? More like, everyday
5/16/2014 Candy Sandwich Bike to Work Day
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5/16/2014 Washington City Paper - City Desk District Line Daily: Bike to Work Wet Day

5/16/2014 Street Blogs USA Sec. Foxx Braves the Rain for Bike to Work Day

Heavy Rains Basically Screwed Up Everything For The
D.C. Region (UPDATE)

5/16/2014 DCist.com

5/16/2014 Topix - Georgetown Bike to Work Day Happy Hour
5/16/2014 U.S. Navy JAG Corps Bike to Work Day!
5/16/2014 The Wash Cycle Did you hear? It's Bike to Work Day

Two Wheeled Diplomacy: Celebrating Bike to Work
Day

5/16/2014 DIP Note

Friday Headlines — Flooding, Godzilla, Bike to Work
Day, and More

5/16/2014 Red Brick Town

5/16/2014 Tumbilr - Today's Document Today's Document

5/17/2014 Roadbike Review Forum 2014 DC Bike to Work Day Report

More Than 16,700 People Registered For Bike To
Work Day

5/19/2014 DCist.com
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