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Air Quality Awareness Week, May 2 — May 6:
Clean Air Partners launched their summer campaign during Air Quality Awareness Week. Each day during the week
featured a different theme with associated social media challenges. Daily themes included:

e Plants and Trees

e Air Quality and Health

e Sensors and the Air Around Us

e Food and its impact on air and climate

e (Clean Air Transport

Campaign activities included:
e Media Relations and Meteorologists — Clean Air Partners engaged reporters and meteorologists to share Clean
Air Partners activities and tips.
e Organic Social Media — Organic posts through Clean Air Partners Facebook, Twitter, Instagram pages and partner
social channels.

AW \DOT Northern VA @ @VaDOTNOVA - 23h -'J"J Mont.gomeljy County Dept of Environmental Pr..: @MyGreen... ~A21h
\wvoor E# | It's Air Quality Awareness Week and we're partnering w/ @CleanAirPartner

It's #CAPAirWeek and it's important to remember that what we do impacts
air quality around the whole world. A @CleanAirPartner question: what
clean air transport will you use this week: walking, biking, bus, metro, train,
scooter, EV, or carpool?

to amplify why clean air is important! #DYK gardens with food or native
plants make a positive impact on the air around you? Tell us what you're
growing or share a plant baby selfie to celebrate #CAPAirWeek!

Air Quality Awareness Week Air Quality Awareness Week

What clean air transport will

What's in your garden?
you choose this week?
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o Digital Influencers (“Social Media Street Teams”) - Clean Air Partners contracted with DC and Baltimore area
digital influencers to promote messaging and tips during Air Quality Awareness Week.

Steve Kramer @ @thestevekramer - 11h
#Baltimore’s clean air is dependent on you! This National Air Quality

Awareness week, take these steps from eanAirPartner to help:
- Consider an electric car.
- Use an electric grill.
;:::;‘:’“' fhe:r?os'f" “,pr' ; Jenny Day by day @JennyTheVoice - May 1

more: cleanairpartners.net

#Ad Did you know that it is better to fill the gas tank at night? Learn more

at cleanairpartners.net/air-quality-aw... Join us in making simple changes to
improve air quality. #CAPairweek #ad @CleanAirPartner

vl O
il ONAL AIR ¥
QUALITY \ A
. » r |
— / \
R == 3
HCAPAIRWEEK Gog -
)k:}w’

Q1 0 n ® 0 &

Upcoming Campaign Activities:
e Monthly Partner Toolkit — Clean Air Partners provides monthly toolkits with pre-written social media posts.
Posts focus on clean air tips.
e (Ozone Action Month (August) — Eco-Driving events across the Baltimore-Washington region
o Car bubble emissions demo (2)
o Pop up events (4)
e (Car Free Day - September




Student Poster Contest:

Our annual poster contest was held for students in grades 4 through 8 residing in the Baltimore-Washington region. The

winners are:

Category 1 (grades 4-6):
Simon Elementary School
Washington, DC
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Category 2 (grades 7-8):
Magothy River Middle School
Anne Arundel County

Contact Jen Desimone, jdesimone@mwcog.org., for more information
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