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7;':'& About Our Company

Established in 1983
Public service focus
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» Offices in Austin, Washington, Switzerland
65 employees/100 contractors
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1 Full service agency
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Creative
Media
PR
Outreach
Digital
Research



w, Clients

» Government agencies

» Transportation, health, insurance
» National & international nonprofits

» MADD, NSC, Medair
1 Universities



E’f\ Transportation Projects

' Santa is‘Cc;ming‘tn Town.
- Please Don’t Hit Him.

». Don’t Drink & Drive.




E’& Transportation Projects

JACQU! CAMPAIGHN




E’& Transportation Projects




¥\ Transportation Projects

" We're Handing Out Tickets 'l
Lok and Right.
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E"& Transportation Projects




E’& Street Smart Campaign Highlights

» Make area streets and highways safer for
pedestrians and cyclists

» Reduce injuries and fatalities by 10% per year
» One less injury every day, 8 fewer deaths



7;':'& Approach to Campaign

» Multiple messages for target audiences

» Break-through creative

» Concentration in 30-day period

» Multiple communication tools (curb appeal)

1 Sustained messaging (PR, partnerships, & social
media)

1 Track results



» Data analysis
1 Pre- and post-campaign survey
1 Focus groups












7;1 Key Message (enforcement)




1 Bus shelters
» Metro posters
» Mobile billboard




» Ad bikes
1 Auto clings




&\ Paid Media — Radio & Online

» .15 radio traffic sponsorships
» Interactive

1 Entertainment sites

» Facebook banner ads

1 YouTube



_ \ Earned Media

» Fall and spring
media events

» Capital Region
Radio Network

, 25 stations, English FEE.

and Spanish

1 $20K/week in free
air time




. Soclal Media

» Facebook, Twitter,
YouTube

» Mobile site
» Bloggers




. Soclal Media

» Facebook quizzes & promotions
1 Street Smart quiz
Scavenger hunt

-

Flash mob video

]

Chalk it up to safety street promotion

-



1 Spanish creative components
1 Spanish media
» Community outreach



1 Employers (National Safety Council)
1 Cyclists (local groups)

» Minorities (“walkabouts™)

1 Community partners
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