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1. Community and Business Outreach 

 Local Events - Clean Air Partners participated in the following local events: 
o DC Department of Consumer and Regulatory Affairs Annual Green Building Symposium and Expo – 

September 26 
o DATA’s Reston Town Center Block Party – October 1 

 
2. Marketing and Public Relations 

 Wood-Burning Outreach and “Guide to Heating Your Home” – In November, Clean Air Partners began a wood-
burning focused media outreach initiative.  This initiative continues to position Clean Air Partners as a year-
round source for air quality information in the region.  We are providing easy ways for residents to stay warm 
with proper wood burning, while protecting their health and reducing their contribution to air pollution.  As part 
of the initiative, we developed a “Guide to Heating Your Home,” that provides visuals for wood-burning and 

energy efficiency tips. We were able to secure an interview on WBAL-TV in Baltimore and had articles run on 
EcoNews Network, The Natural Handy Man, and Climate Mama blogs. 

 

 “Green Guide to the Holidays”– As part of a winter outreach initiative, Clean Air Partners created a new 
infographic, “Green Guide to the Holidays.”  Along the lines of our other guides (Guide to Keeping Your Lungs 
Happy and Guide to Heating Your Home), the “Green Guide to the Holidays” provides visual tips for staying 
warm, enjoying the holidays, and protecting health and the environment during the holiday season.  Beginning 
on December 1, we used the infographic to engage social media audiences and pitch local media, encouraging 
them to post it on their social media pages and place it on their news websites. 
 

 Spanish Materials – Clean Air Partners now has materials in Spanish.  Materials include the Guide to Keeping 
Your Lungs Happy, Air Quality Action Guide, and Magnet.  Materials are available on the website at 
www.cleanairpartners.net/publications.cfm.  

 
3. Curriculum and Outreach  

 Infographics Challenge – Clean Air Partners will sponsor its 3rd Infographics Challenge. The competition engages 
high school students to work as teams to develop thought provoking infographics using standard data and 
guidelines.   

 

 Slogan Contest – Clean Air Partners held its 4th annual slogan contest for local middle and elementary students. 
Students in grades 4-8 were asked to submit a creative slogan that brings to light solutions to air pollution and 
climate change and inspire people to take actions to improve our region’s air quality. We received over 200 
contest submissions.  Winners will be posted on the Clean Air Partners website. 

 
4. Meetings  

 Annual Celebration/Awards – The Clean Air Partners Annual Awards will be held in May in the metropolitan 
Washington region.  The Awards Planning Committee is in the process of selecting a venue. 
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We are seeking nominations for the 2015 Annual Awards.  The nomination form can be found on the Clean Air 
Partners website (www.cleanairpartners.net).  Deadline is January 30.  Awards include: 

o Clean Air Partners’ Champion - individual in recognition of a significant contribution with lasting impact 
on the region’s air quality through community outreach, implementing hands-on environmental 
awareness activities, and demonstrating true leadership initiative. 

o Clean Air Partners’ Most Valuable Partner - one organization that has made significant efforts in 
promoting simple actions to reduce air pollution and the impacts they have on climate change and their 
efforts to encourage and increase the awareness of local air quality issues. 

 

 
 
The “Guides” are available at www.cleanairpartners.net/publications.cfm. 
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Clean Air Partners 2015 Annual Awards Nomination Form 
 

Please submit your nomination form to Jen Desimone (jdesimone@mwcog.org) by COB, Friday, January 30, 
2015. 
 
Clean Air Partners will recognize local organizations/businesses/individuals that have made outstanding efforts 
to improve the region’s air quality and support the overall mission of the Clean Air Partners program. 

 
 
Clean Air Partners’ Champion 
The award goes to one individual in recognition of a significant contribution with lasting impact on the region’s 
air quality through community outreach, implementing hands-on environmental awareness activities, and 
demonstrating true leadership initiative.  
 
Individual’s Name:  _            ________________________                 _____________________________________ 
 
Telephone:  ___________________________ Email:  _________________________  ______________________ 
  
Nominated By: _______________________________________________________________________________ 

Provide a brief description, no more than 1 page, as to why this individual should be considered for the award. 
(Attach as a separate sheet) 
 

 
Clean Air Partners’ Most Valuable Partner (MVP): 
Clean Air Partners will recognize one organization that has made significant efforts in promoting simple 
actions to reduce air pollution and the impacts they have on climate change and their efforts to 
encourage and increase the awareness of local air quality issues. 
 
Organization’s Name:  _            ________________________                 ___________________________________ 
             
Telephone:  ___________________________  Email:  _________________________  ______________________ 
  
Nominated By: _______________________________________________________________________________ 

Provide a brief description, no more than 1 page, as to why this organization should be considered for the 
award. (Attach as a separate sheet) 
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