Placemaking
In Suburbia

Prince
George’s

County
Nov 17, 2023




® Dedicated Placemaking Section
Placemaking] ™ Placemaking Definitions

In Suburbia | R Projects

® Lessons Learned

® Next Steps


Presenter Notes
Presentation Notes
Note


May 2019 — New section “to explore
tactical urbanism opportunities”
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Vision and Mission

1By using placemaking principles and
dinterventions, Prince George’s County will
®be the community of choice for families,
w businesses, and workers in the region.

Placemaklng e -To serve as a one-stop shop for

SeCtiQn RS placemaking knowledge and expertise that
AN ” partners with the community and county

[fagencies. We will help promote, improve

_ugl)or preserve existing spaces as well as

~ "W create new inviting places throughout the

4
County.



Placemaking
Section

Goals

Increase the number of vibrant
destinations

Celebrate the unique culture,
history, and natural resources of
communities within the county
Improve opportunities for
community members to participate
Promote sound planning practices
and successful programs.

Provide technical assistance,
expertise, and resources.
Coordinate and collaborate with
community members.



| . , Placemaking is a process of engaging with
Placema king bl ‘ e ~ ® communities to understand issues, by

; S using often temporary or demonstration
activations to address needs and/or show
. .. — what is possible. Placemaking must be
DEfI nition - o ' inclusive, and seek to provide a vision for
| an area/single space which is both
transformative and flexible. It is rooted in
community leadership and stewardship,
collaboration, and sociability.
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Lessons
Learned

Local partners with deep roots
Look who's not talking

Visibility vs Trust

(Social) Media is crucial

Permits need constant attention
Security and safety

Politicians and senior management
Find the narrative
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FEEDBACK

'BELOW ARE A FEW YES OR NO QUESTIONS PLACE A STICKER UNDER YOUR ANSWER.
cs w

Did you feel safe
nths area todoy?

Did you eator dink something
you wouldn't normally find here?.

Did you engage with county staff?

Do you beleve that changes
made were successful?

Y el
OU CAN FREE-FORM YOUR AVSVES

ouldyou Imagine
o kindof scthatons 2

Next Steps
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Contact Information

METIEL Al  Adam Dodgshon

| N Su b u rb| a Adam.Dodgshon@ppd.mncppc.org
(301) 952-3153

Questions
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