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Pedestrian and Bicyclist Deaths

Average Annual Pedestrian, Bicyclist, and Motorized Traffic 
Fatalities in the Washington Region, 2002-2006
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Pedestrian and Bicyclist Deaths 2001-2007

Pedestrian and Bicyclist Fatalities in the Washington Region, 2001-2007
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Pedestrian and Bicyclist Injuries 2001-2007

Pedestrian and Bicyclist Injuries in the Washington Region, 2001-2007
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Fatalities per 100,000 Population, 2001-2007

Pedestrian and Bicyclist Fatalities/100,000 Population, TPB Members
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Injuries per 100,000 Population, 2001-2007

Ped & Bike Injuries/100,000 Population, TPB Members
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The “Street Smart” Campaign

• Three E’s of Safety:  Education, Enforcement , Engineering

• Street Smart focuses on Education 
– Concentrated waves of Radio, Transit, and Internet advertising 
– Supported by concurrent law enforcement 

• Funded by Federal Funds leveraged with voluntary 
matching contributions from WMATA, some TPB Member 
Governments

• Now twice per year, in the Spring and Fall.  Annual FY 
2003-FY 2007

• FY 2009 budget is $700,000, Spring 2009 $430,000

• Details at http://streetsmart.mwcog.org

http://streetsmart.mwcog.org/
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March 23 through April 19
Kick-off event March 25th in DC
10 a.m. at Reeves Center

SPRING 2009 MEDIA

Week One               Week Two               Week Three        Week Four

Radio

All Adults 18 - 49

Outdoor
Transit shelters, bus backs and two sheet Metro posters

Earned Media

Kick off event and ongoing outreach

Internet

25 - 54 Adults

Enforcement

Coordinated regional enforcement

Evaluation

Phone Survey: Attitudes, Beliefs, Behavior, Awareness
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SPRING 2009 MESSAGES

Radio                 Transit Shelter               Bus Back    Bus interior                Internet

Cyclist

Ped/Bus

Peds

Driver/Ped
“Wait for walk and use crosswalks”

“Yield to pedestrians when turning and stop for them at crosswalks”

PEDESTRIAN

BICYCLE

Driver/Cyclist
“Ride with traffic and obey signals, signs and laws”

BUS

“Yield to bikes when turning and give them room to ride”

“Cross after the bus leaves the stop and be sure the driver can see you”

Messages produced in English and Spanish

Blast email
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Drivers and Pedestrians
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Transit and Bikes
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BI-LINGUAL 
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Tips Cards
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Crosswalks Cards
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Law Enforcement

• Enforcement is key 
– The press loves to report it
– Ads get more attention if there is 

enforcement
– Enforcement gets more attention 

if there are ads

• COG Police Chiefs Committee 
has been briefed regularly

• Tuesday  March 10 Pedestrian 
Enforcement Workshop at COG

• New Standard Enforcement 
reporting form

• Safety tips cards Arlington County Police  enforcing speeding violations.

Photo:  ACPD
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