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S Mission

Educate the public about the health effects of
ozone and motivate employers and individuals to
take actions to improve air quality.

Originally created as ENDZONE Partners by MWAQC and TPB in
1994, the organization was chartered by COG and BMC as Clean
Air Partners in 1997.
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Clean Air Partners Objectives
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Communicate Air Quality Take Voluntary Actions Prevent Air Quality
Information to Reduce Air Pollution Code Red Days
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2004 Updates

 Integrated health message to include
ozone and particle pollution

* Developed recommended actions for
Code Purple

e “Ozone Action Days” will be changed to
“Alr Quality Action Days”
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Particles:

Particle Pollution—
What Is It and Where
Does It Come From?
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This region has several days each year when air

pollution is poor On “Air Quality Action Days” ‘

citizens are urged to talke action to protect thei

health and also to reduce their pollutioncausing =¥ 2

activities. u.;‘“‘mr l
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When you hear that it is a Code Red or Code Al_;]; 4
Orange Day, use the Action Guide below, the air EANY TN
is unhealthy! Bﬂf’ls\

Air Quality Action Guide
QUALITY] RECOMMENDED ACTION

During Code Purple:

b People with respiratory or heart ailments, children, and
older adults should aveid outdoor physical activities. — p

» Everyons else should aveid prolonged or heavy axertion C O d e P u r I e
outdoors,

Residlents are strongly urged to take all of the

actions listed below.

During Gode Red: What Are The Health Risks?

» Children should reduce outdoor activities. Particle e of health

b Healthy individuals should limit strenuous or

prolonged work or exercise

Unhealthy » Individuals with respiratory or heart ailments <::| I nteg rated H ealth M eSS ag eS
should limit their outdoor activities,

Residents are strongly urged to take all of the
actions below. In addition,

» Avoid mowing lawns with gas-powered mowers.
¥ Put off any pairting until later

<= Air Quality Action Days

Unhealthy

CODE PURPLE

CODE RED

The following people should limit prolonged

| outdoor activities:

Ay Children and adults who experience difficulty
breathing autdoors,

» Those with respiratory and heart ailments.

All residents are urged to:

» Lirnit driving and refuel cars after dusk

b Avoid using aerosal products.

b Share a ride, telework from home, use transit, or drive
only the best maintained, most fuel-efficient vehides

Residents should:

» Consolidate trips and errands.

b Lirnit car idling when possible

b Conserve electrictty and set air
conditioners to 78 F,

Residents should try to:

» Carpool, use publictransit, bike or walk.

» Keep cars and boats tuned,

b Use environmentally friendly paints and
cleaning products.
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Click on labeled
areas to retrieve
ground level ozone

maps for that county

@ Ozone Monitaring
Station
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View current county-level ozone and particle pollution data at

air-watch.net
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Ozone Action Days Surveys (1995-2002)

Purpose:

e Evaluate success of
messages/communications

 Measure changes in behavior

 |dentify patterns (attitudes) useful In
planning social marketing campaign
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Trends In Survey Responses
(1995-2002)

High recognition of “Code Red” days

67% said “Code Red” means unhealthy air
65% changed behavior

16% took action to reduce air pollution
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Public Outreach in 2004 and Beyond

Changes this year and next due to the 8-
hour ozone standard

 Particle Pollution presents new outreach
challenges

— year-round pollutant
— more serious health effects than ozone
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Strategic Planning Retreat
June 17 in Prince George’s County
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Resources

cleanairpartners.net

air-watch.net
— Sign up for Air Alert

epa.gov/airnow

Air Quality Hotline:
— Washington, DC 202-962-3299
— Baltimore, MD 410-537-3247

Baltimore and Washington area Coordinators
— Baltimore: Russ Ulrich, rulrich@baltometro.org
— Washington: Jen Desimone, jdesimone@mwcog.org
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