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AND SOCIAL 
MEDIA 
OVERVIEW



INTRODUCTION
Main marketing components: 
• Outreach/Education Programs 
• Social Media Platforms
• Website
• Advertising Campaigns
• Community Partnerships

Marketing and outreach efforts are a key part of Transit 
Services' strategy to: 
• Promote ridership
• Educate residents about available options 
• Build awareness of services. 

• This content will provide an overview of Transit Services' 
primary marketing categories. From spreading awareness 
about transportation alternatives to gathering feedback for 
future improvements, this plan outlines how Transit Services 
markets itself across various channels.

• Our goal is simple: Design marketing materials and social 
media posts that are creative, easy to understand, and inform 
the community about the services Transit has to offer. 



HOW DO YOU THINK OF 
IDEAS FOR SOCIAL 
MEDIA POSTS?

• RIDING THE BUS! 

• Outreach Events

• Passenger Phone calls and emails

• “National Today” Days

• Community Events



SOCIAL MEDIA MARKETING

• Social media allows Transit to directly interact with 
a significant portion of its rider base. Targeted social 
advertising has become an important component 
for promoting new services and boosting ridership. 

• This content will provide an overview of Transit 
Services' primary marketing categories and how 
they:
• Work to deliver their message
• Improve visibility 
• Engage the Frederick County community 

• Spreading awareness about transportation 
alternatives to gathering feedback for future 
improvements



SOCIAL MEDIA GOALS 

• Increase awareness and ridership by promoting 
services, routes, schedules, and special events

• Engage with customers and build community by 
responding to messages comments, questions, 
and feedback

• Share photos and videos of buses, facilities, 
drivers, and system improvements to humanize 
the brand

• Announce service changes, delays, detours due 
to road closures or weather

• Highlight sustainability initiatives and benefits of 
public transportation

• Share posts and resources to engage audiences 
with Commuter Connections, GRH, vanpooling, 
MDOT, and MWCOG

• Drive traffic to Transit's website and online 
services



SOCIAL 
MEDIA 
POSTS:





SOCIAL MEDIA STATS 
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OLD SOCIAL 
MEDIA
POSTS



PRINT 
MATERIALS 
• Transit Services utilizes a variety of print 
materials as part of its marketing and advertising 
efforts, including:
• Brochures
• Flyers
• Posters
• bus schedules
• bus stop signage

•  Thoughtful distribution and strategic 
placement of print materials 

• Print ads and information allow residents to 
learn about and understand how to ride the 
bus and promote alternative commuting 
options.



PRINT 
MATERIALS 

• Brochures and flyers are distributed at local businesses, the Transit 
Center, tourist destinations, and other high-traffic areas. 

• Printed bus schedules are also available at major bus stops with info 
boxes.

• Posters may promote new routes, service changes, vanpooling, GRH, 
riding tips, or community events. Bus stop signs identify each stop 
location with route information and a phone number or website.

• Bus advertising - ads are placed inside and outside buses to generate 
revenue while also exposing new audiences to the transit service. 
These ads can be purchased by third parties such as local businesses, 
nonprofits, government agencies, and more.

• Promote Rideshare and GRH onboard Transit buses.



PRINT MATERIALS 



WEBSITE
• Transit Services utilizes its website as a critical 
communication and education tool. The site provides 
detailed information on:

•  Routes 

• Schedules

• Accessibility

• Riding tips

• Upcoming events

• Transit continues to focus on updating website 
landing pages with easy-to-read text, moving away 
from formal government-style writing. This helps 
riders easily navigate the system.

•  The website will continue to be an essential tool for 
educating riders, answering their questions, and 
earning their trust.



WEBSITE 
UPDATES



VANPOOL 
LANDING 
PAGE
BEFORE



VANPOOL LANDING PAGE
AFTER



Manning Media- Travel Training Native ad   

Travel Training Program 

Title (25 characters): Commute with Confidence  

Sponsored by: Transit Services  

Body Text (up to 300 characters):  

Wave goodbye to those public transit nerves. Our Travel Training program is designed to help you learn 
how to read the bus schedule, know where the stops are located, understand how to use Google 
Transit, and make sure you feel confident in every aspect of your commute.  

Click through URL:  https://frederickcountymd.gov/8533/Travel-Training  

Call to Action: Contact us today  

Logo (Attached): Transit logo 

Images (Attached):   

Sample Native ad: 

MARKETING/ADVERTISING 
CAMPAIGNS

Radio, Digital, and Print Advertising 
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DIGITAL AD STATS



The goals of Transit Services' 
advertising include: 
• Increase ridership across routes, with specific 

campaigns targeting new or changed routes.

• Promote the use of Commuter alternatives.

• Boost public awareness of Transit Services' 
offerings and benefits.

• Promote new programs, routes, fare-free, and 
service changes.

• Engage both existing riders and potential new 
riders.

• Position Transit Services as a modern, convenient 
transportation option.



Address:
1040 Rocky Springs Road
Frederick, MD 21702

Email:
Transit@FrederickCountymd.gov

Office:
301-600-2065
Scheduling:
301-600-1725

Social Media:
Twitter: 
@TransitServices
Facebook: 
Transit Services of 
Frederick County

301-600-1725

CONTACT US

TRANSIT SERVICES OF FREDERICK COUNTY
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