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Executive Summary

Overview

This document summarizes Commuter Connections marketing activity occurring between
January and June 2018. Through the regional TDM Mass Marketing effort, Commuter
Connections delivers a brand promise as the regional solution for commuters seeking
alternative transportation options within the Washington, DC region. The use of media and
other forms of communication at high reach and frequency levels are used to influence
commuters most likely to shift away from single occupant vehicle (SOV) travel. The regional
marketing campaign also aims to encourage continued use of non-SOV modes of commuting.

The marketing initiative was built on TDM research (demographic, behavioral, and attitudinal
aspects of commuters in the Washington region), past campaign experience, network member
feedback, and economic conditions. The overall objective of the regional TDM Mass Marketing
project is to meet congestion and air quality impact goals.

The regional TDM Mass Marketing initiative promotes Commuter Connections’ Ridematching
services and Guaranteed Ride Home (GRH) programs. Through effective outreach, the
marketing campaign aims to persuade SOV commuters to switch to alternative modes of travel
to and from work, and current alternative mode commuters to maintain and increase usage.

Other campaigns for the second half of FY18 include the promotion of ‘Pool Rewards,
CarpoolNow, Bike to Work Day, and the Employer Recognition Awards. ‘Pool Rewards is a
program geared toward encouraging SOV commuters to carpool or vanpool through monetary
incentives. CarpoolNow is a Ridesharing mobile app for commuters to carpool on-demand in
real-time, connecting users who offer a ride with those seeking a ride. Bike to Work Day
celebrates bicycling as a clean, fun, and healthy way to get to work. The Employer Recognition
Awards program recognized employers who initiate outstanding worksite commute benefits
and/or telework programs to assist their employees.
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Mass Marketing Campaign

The FY2018 second half media campaign, promoting Ridesharing and GRH, used new
advertising developed for spring FY2018, in both audio and visual forms. Campaign creative
selected by the marketing workgroup were themed, “Belonging has its Benefits” for Rideshare,
and “Don’t Get Stuck” for GRH. Four radio ads, two Rideshare and two GRH, were produced in
January 2018. Both Rideshare and GRH campaigns kicked off the third and fourth week of
February, respectively. The campaigns ran for a total of sixteen weeks, alternating weeks
between Rideshare and GRH. The exception was a period in early May when only the Bike to
Work Day campaign ran. The total cost of the Rideshare media buy was $281,498.75, and the
total cost of the GRH media buy was $281,330.25. Total estimated net impressions for the
second half FY2018 Spring Umbrella campaigns were 104,220,410.

The FY2018 second half media campaign also includes promoting GRH in the Baltimore region,
using the same advertising developed for spring FY2018 radio and social media for the DC
region. Two GRH radio ads ran for a total of eight weeks, starting at the end of February and
running through June. The total cost of the GRH Baltimore media buy was $24,992.50 and was
estimated to net 2,825,000 impressions.

Value Add Promotions

Based on paid media spending, value add was negotiated in the form of additional media
exposure. Value add varies from no-charge radio ads, brief promotional messages, radio
personality social media posts, email blasts, and banner ads on station web sites.

Messaging Strategy

Rideshare’s “Belonging has its Benefits” campaign informs commuters that once they register
with Commuter Connections for free, they gain access to ridematch options and a host of
commuting benefits and programs. Quality of life is improved, stress is reduced, and the
overall effort to reduce congestion is positively impacted. Rideshare advertising was heard on a
mix of music and news radio stations. Other marketing and advertising included podcasts,
digital, and social media.

The FY18 messaging for GRH is “Don’t Get Stuck”. This concept offers the scenario of being
stuck at work without a way to get home and does so in a humorous manner. By creating a
lighthearted situation, commuters are reminded that GRH can solve the "got stuck" feeling
with a free ride home. A reminder to register or renew is included in the messaging. By
registering or re-registering ahead of time, commuters who use alternative transportation can
rest assured that when unexpected issues arise, they can get home guaranteed. GRH
registration is positioned as an easy step that will pay off when the audience finds themselves
confronted with late nights, illness, or unexpected emergencies. GRH advertising was placed
on a mix of music, and news radio stations, podcasts, digital, social media, transit signage, and
direct mail.
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Bike to Work Day

The Committee selected gold as the 2018 color, along with a new visual concept for the
marketing materials. A sponsor drive netted 30 sponsors donating $59,800 in cash and
$25,950 in-kind sponsorships. Radio, flyers (English and Spanish), rack cards, posters, T-shirts,
vinyl banners, and earned media made up the campaign. Bike to Work Day 2018 had over
17,300 participants. The cost of the Bike to Work Day media buy was $59,999.42 and delivered
7,560,850 radio impressions.

‘Pool Rewards

Facebook, radio spots, Pandora, direct mail, and WTOP sponsored articles were used to
promote ‘Pool Rewards during the second half of FY18. The campaign started at the beginning
of January and ran through the end of March. The campaign promoted the benefits and cost
savings of the ‘Pool Rewards program for new carpools and vanpools. Messaging was created
to simplify the steps and help explain how commuters can register for the program. Some
messaging also included the promotion of the I-66 / 1-395 bonus incentive. The total cost of the
‘Pool Rewards media buy for the second half of FY18 was $44,853.33 and netted 3,804,650
impressions.

Employer Recognition Awards

Award winners were honored at a ceremony on June 26, 2018 at the National Press Club. The
invitations, podium signage, and program booklet were developed, and the giveaway item was
ordered. A print ad appeared in the Washington, DC and Baltimore region’s Wall Street Journal
announcing the winners. Each winner will also receive a marketing tool kit consisting of a
customized winner seal, sample press releases, and social media posts. The total cost of the
Employer Recognition Awards media buy was $7,000. The estimated newspaper circulation was
62,536.

CarpoolNow Mobile App

Radio, digital, Out of Home, and print media were used for CarpoolNow during the second half
of FY18. The campaign began in January and ran through June to promote the benefits of the
mobile application. A portion of the messaging also includes mention of the driver incentive.
The total cost of the CarpoolNow mobile app media buy in Howard County, MD for the second
half of FY18 was $127,013.14, and total impressions were 4,130,246.
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Introduction

The TDM research behind the FY2018 campaign are as follows:

e 2016 State of the Commute Survey Report

e 2016 Commuter Connections Guaranteed Ride Home (GRH) Program Washington DC
Region Survey Report

e 2016 Commuter Connections Guaranteed Ride Home (GRH) Program Baltimore
Region Survey Report

e FY 2015 Commuter Connections Applicant Database Annual Placement Survey
Report

e FY2015-FY 2017 Commuter Connections Transportation Emission Reduction (TERM)
Analysis Report

e 2016 Bike to Work Survey TERM Analysis Report

The second half of FY2018 includes the following actions:

Launch of the new spring FY2018 regional mass marketing campaign for GRH and
Rideshare.

Promoting the CarpoolNow mobile app in Howard County Maryland.

Marketing support for ‘Pool Rewards.

Winter and spring newsletters, in both print and e-newsletter versions.

Planning and implementing the Bike to Work Day 2018 event.

Planning and implementing the 21t annual Employer Recognition Awards.
Planning stages of the Car Free Day 2018 event.
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About Commuter Connections

Commuter Connections is a regional network of transportation organizations coordinated
through the National Capital Region Transportation Planning Board at the Metropolitan
Washington Council of Governments. Commuter Connections offers free commuter services to
those who work in the Washington metropolitan area. Major services include Ridematching for
carpools and vanpools, and administration of the Guaranteed Ride Home (GRH) program in both
Washington and Baltimore. Through its Employer Outreach Representatives, Commuter
Connections also assists employers establish commuter benefit programs for their employees,
including teleworking.

Organizations represented in the Commuter Connections Regional TDM Marketing
Group include:

e Arlington County Commuter Services e Northern Virginia Transportation

Bethesda Transportation Solutions
City of Alexandria Local Motion
District Department of Transportation
Dulles Area Transportation Association
Enterprise Rideshare

Commission

Potomac and Rappahannock
Transportation Commission

Prince George’s County Department of
Transportation

Fairfax City Rappahannock Area Development
e Fairfax Connector Commission
e Fairfax County Commuter Services * Rappahannock-Rapidan Regional
e General Services Administration Commission
e GW Ride Connect e TranslIT Services of Frederick County
o LINK e Tri-County Council for Southern Maryland

e Maryland Department of Transportation Council

e Maryland State Highway Administration * Virginia Department of Rail and Public

e Maryland Transit Administration Transportation

e Montgomery County Commuter Services e Virginia Department of Transportation

e Montgomery County Ride On e Virginia Railway Express

e National Institutes of Health e Washington Area Bicyclist Association

e North Bethesda Transportation Center * Washington Metropolitan Area Transit

e Northern Neck Rideshare/PDC Authority
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Cornerstones of the Marketing Campaign

The primary services featured in the marketing campaign are GRH and Ridematching. Both are
integral to growing the regional database and making it easier for commuters to find and
maintain shared ride arrangements. Other areas included in marketing outreach include transit,
bicycling and teleworking.

The objectives of the marketing campaign are to:

Emphasize the benefits of ridesharing, through simple and direct messages.
Emphasize the time saving benefits of using HOV and Express Lanes.

Capitalize on the Commuter Connections mobile Ridematching and real-time ridesharing
capabilities.

Position Commuter Connections as the trusted, convenient regional provider of
Ridematching services for over forty years.

Draw on the additional incentive of ‘Pool Rewards.

Position Guaranteed Ride Home as a safety net, available to commuters in case of
unscheduled overtime, or an unexpected personal or family illness or emergency.
Promote Guaranteed Ride Home to alternative commute mode users in both the
Washington and Baltimore metropolitan regions, plus St. Mary’s County.

Encourage commuters who use transportation alternatives to register for Guaranteed
Ride Home.

Increase the number of participants in Bike to Work Day, based on set committee goals.
Promote employer efforts to ease regional commuting issues through earned media
placements, Employer Recognition Awards, and the employer newsletter.
Incorporate human interest stories of commuters using alternate commute modes
and/or employers offering outstanding commuter benefits.

Increase reach to younger, Spanish, and African American audiences.

Reduce vehicle miles traveled and work trips.

Promote CarpoolNow, the real-time on demand Ridematching app.
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Brand Character

Commuter Connections is a network of organizations working to improve commutes. Through
Commuter Connections’ online Ridematching system, commuters registering for the service will
be given direct access to others who are looking to carpool and vanpool, along with an access
to commute routes and other alternative mode options such as transit, bicycling, and
teleworking. As more people share the ride to work, they positively affect air quality and traffic
congestion for the region.
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Ridematching Campaign

Messaging Strategy

The second half of the FY2018 new Rideshare campaign “Belong has its Benefits” informed
commuters that once they register for free with Commuter Connections, they gain access to a
host of commuting benefits and programs.

THOCAOMSMUIT.EII:§OHNECTIONS HAS ITS
BENEFITS BENEFITS
D\, 3

COMMUTER {y CONNETIONS

commuterconnections.org B800.745.RIDE [ﬂmmutgr(gnng[tinns,nrq 800 745 RIDE

Media Objectives: Rideshare

The spring FY2018 media campaign promoted the Ridematching program using a mix of
traditional and non-traditional approaches to increase awareness of shared ride modes, retain
current ridership, and gain new riders and new applicants to the regional database. Due to
highway congestion and fewer transit options, Ridesharing is as an ideal commute alternative for
longer distance commutes, especially around HOV/Express Lane corridors.
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Target Market

FY2015 Commuter Connections Applicant Database Annual Placement Survey Report:
o 35-64 years old (84%)

e Caucasian (68%) and African-American (18%)

e 580,000+ annual household income (71%)

e Commute of more than 20 miles/30 minutes

e Lives in Virginia (60%) or Maryland (36%); work in D.C. (54%) or Virginia (27%)

e Works for employers with >100 employees (80%), 1,000 or more employees (45%)
e Works for federal agencies (67%) and private sector (20%)

RS FY18 Spring Spend

Streaming
Services Facebook
. . 3% 2%
Geographic Targeting
Pandora A
Washington D.C. DMA 14% Radio
\ 67%
Podcasts
14%
Rideshare Spring MWCOG Gross Cost Estlma'fed
Budget Cost Impressions
Radio 189,447.75 | 222,880.00 | 48,156,220
Podcasts 40,000.00 40,000.00 3,145,356
Pandora 40,001.00 47,060.00 5,887,994
Streaming Services 8,050.00 8,050.00 140,000
Facebook 4,000.00 4,000.00 1,500,000
Totals $281,498.75 $321,990.00 58,829,570
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Radio

Radio was the anchor media for the Rideshare campaign, with a mix of station formats
including music and news.

e WTOP (103.5 News/Talk)

e WBQB (101.5 AC)

e WEFLS (93.3 Country)

e WFMD (930 AM News/Talk)
e WFRE (99.9 Country)

e WAMU (88.5 Public Radio)

The Rideshare radio campaign alternated for eight weeks, starting February through
June. The following ads promoted the Ridematching program:

Ridesharing :30 “Belonging has its Benefits” Male

Belonging has its Benefits! When you sign up at Commuter Connections.org, you join
trusted professionals just like yourself who want to share a ride to work. It’s free and
you’ll find potential matches for your commute. Ridesharing saves on average $22 a

day, that’s a trunk load of savings!

Register today for this free service at Commuter Connections.org and start experiencing
all the benefits of belonging! That’'s Commuter Connections dot org or 800.745.RIDE.

Ridesharing :30 “Belonging has its Benefits” Female

Belonging has its Benefits! Commuting to work can be very stressful! Beat the stress of

driving alone when you rideshare. Sign up for a free account at Commuter Connections
dot org. You can find trusted professionals just like yourself who want to share a ride to
work and start commuting stress free.

Register today for this free service at Commuter Connections dot org and start
experiencing all the benefits of belonging! That’s Commuter Connections dot org, or
800.745.RIDE.
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Podcasts

Rideshare podcasts alternated for eight weeks, from February to June on WAMU’s Kojo Nnamdi
Show, Diane Rehm Show, and the Capital Weather Gang.

WAMU “A Couple Clicks to Share” :15

Support for WAMU 88.5 and programs like this comes from Commuter Connections. Join
trusted professionals just like yourself who want to share a ride to work. It’s free and
you’ll find potential matches for your commute. Belonging has its benefits! 800-745-
RIDE

Rideshare Value Add

In addition to paid media, value add radio was negotiated. Select radio stations provided bonus
spots and WTOP.com rotated bonus banner ads at no charge. No charge radio :30 spots and
WTOP.com banner ads were used to promote 1-66/1-395, 'Pool Rewards, and the Flextime
Rewards Program.
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Social Media Advertising

Social Media advertising on Facebook promoted the Ridematching program. Geo-targeting
capabilities allow Ridematching messages to reach audiences throughout the region. Sponsored
ads were posted for eight weeks (February through June), with performance monitoring and

optimization throughout the campaign.

oo, Commuter Connections

—  MarchG-@

Sign up at Commuter Connections to join trusted professionals just like
yourself who want to share a ride to werk. It's free and you'll receive
potential matches for your commute. Ridesharing saves an average
%22 3 day! Register today for this free service at
CommuterConnections.org or 800.745.RIDE. Start experiencing all the
benefits of belonging!

BELONGING

TO COMMUTER CONNECTIONS

HAS ITS
BENEFITS

o Like () comment

OD 154 Oldest *

1 Share

== Commuter Connections
=== March13-@

== Commuter Connections

= April2-@

Keep your ridesharing benefits going all year long! Renew or
Register today at CommuterConnections.org or 800.745.RIDE. it's
free and you'll receive potential matches for your commute. Start
experiencing all the benefits of belonging!

iB‘,__EI,C)I'IGING

COMMUTER CONNECTIONS

| HASITS
BENEFITS

oY Like () comment

O z2a Oldest =

View T comment

Commuter Connections mobile app provides commuters in the
‘Washington DC metropelitan region access to a range of ridesharing
options and benefits. Register today for this free service at
CommuterConnections.org or 800.745.RIDE. Start experiencing all the

benefits of belonging!

BELONGING

TO COMMUTER CONNECTIONS

o Like
[+ FU]

1 Share

#> Share LR

Oldest =
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Online & Digital Advertising

Rideshare digital banner ads accompanied sponsored WTOP Articles from March —June. A
Pandora campaign alternated every other week from February through June. This included

digital banner ads and produced radio spots. Streaming services, Hulu, and YouTube offered yet

a different audience.

WTOP Banner Ads

BELONGING

TO COMMUTER CONNECTIONS

HAS ITS
BENEFITS

BELONGING
HAS ITS
BENEFITS

EEDMLQ.IT’II!CGD!IHCEOM e COMMUTER (Y CONNECTIONS £ % REGISTER OR RENEW
HAs ITs A SMARTER WAY TO WORK ! TODAY!
B E N E F I Ts — commuterconnections.org 800.745.RIDE 3 FREE SERVICES
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WTOP Native Articles

BELONGING A
0 CommiA Commecnisa |-
HAS ITS 'd
BENEFITS

Home » Council of Governments - Rideshare » Top five ways to...

Top five ways to ease your commute

March 12, 2018 11:19 am f y2o +

tions - Rideshare Frogrom

This content is sponsored by Commuter

The dally cormmure can be srrassful in the Washingran, DC Metra Area. Hare are five ways
o make your drive |ess stressful and make the ride to work more fun,

/

See our other photo and media gaiieries

BELONGING

TO COMMUTER CONRECTIONS

HAS ITS
BENEFITS

NEWS  TRAFFIC  WEATHI LIST

BELONGING
EELONGING | -

HAS ITS COMMUTER . CONNECTIONS
BE" EF ITs commuterconnections.org  800.745.RIDE

Home » Council of Governments - Rideshare » What can you do...

What can you do with $22/day?

April 4, 2018 2:39 pm f v =

This content is sponsored by Commuter Connections - Rideshare Program

Commuting in the Washington, DC area can be tough but a great way to get around all that
stress is by ridesharing. Ridesharing is defined as two or more people traveling together in
an automobile or van. Ridesharing has many benefits that include fuel cost savings, HOV
lane access, overall expense saving by minimized driving and more. By ridesharing, you can
save an average of $22/day. So what can you do with an extra $22 a day? Here are ten
things you could put that extra cash towards.

Washington's Top News

L e —
TODAY!

See our other photo and media galleries

BELONGING

TO COMMUTER CONNECTIONS.

HAS ITS
BENEFITS

Q
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Pandora Banner Ads

Carrier ¥ 2:44 AM

< Justin Bieber Radio

BELONGING
T COMMUTER COMMICTOn]

HAS ITS
BENEFITS

What Makes You Beautiful

Or

Streaming Service Videos

BELONGING

CORNECTIONS

HAS ITS o
BENEFITS

S Molonging has itx Renehity!

Carrier ¥ 2:45 AM

< David Guetta Radio

BELONGING
1O COmomeTER EHalCTION

HAS ITS
BENEFITS

Amor, Amor (feat. Wisin)

Jei

T o 1 Up B2 Commuter Conrections rg, you
Joins brated peafessionain fust ke yoursell wha want to
Ehare & Fide 19 work.

COMMYTER . CONNECTIONS

Sign up today. Its free!

'S fre aned o find Eotential matches for yens commute.

!EI.ON GING

HAS ITS A
BENEFITS

RS Bakonging has ity enetite!

Phus ricdeahiaring saves on aversge $22 8 day, 1hat's & trunk

Rogiiner today for thia free service o Commites Conneetion. o
ared vLart pxpeviencing al the benefits of belonging!

Whan you tign up St Commuber Conractiont org, you
foin trusted protessionals fuat M yoursell whe want te
share a ride to wark.

COMMUTER iy CONNECTIONS

eday. Tts fres!

I8 frow and you'l find potential matches for your commube.

Phus ridesharing s an avirage $22 8 day, that's & trank

Register today for this froe service st Commmuter Conrections o
sl start uxporiencing al the benefits of beloaging!
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Guaranteed Ride Home Campaign

Messaging Strategy

The second half of the FY2018 GRH campaign portrayed being stuck at work without a way to get
home and did so in a humorous manner. By creating a lighthearted situation, commuters were
reminded that GRH can solve the "got stuck" feeling with a free ride home. By registering or
re-registering ahead of time, commuters who used alternative transportation were rest assured
that when unexpected issues arise, they can get home, guaranteed.

DON'T GET

DON'T GET

STUCK

» e 4

GUARANTEED RIDE HOME,

For overtime. Si

GUARANTEED RIDE HOME. ;

iHlmess, q & avertime. Sign up today, Its free!
Tama srstricaiens .

. Tts Freel

commuterconnections.org 800.745.RIDE m',ﬂlw

commuterconnections.org B00.745.RIDE
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Media Objectives: Guaranteed Ride Home

The campaign is focusing on raising awareness of the GRH program among commuters and

increasing registration and re-registration. GRH leverages alternative transportation by
removing one of the perceived barriers: how to get home in case of an unexpected emergency.

Target market

From 2016 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report):

e 35-64 years old (87%)
e Caucasian (70%), African-American (17%)
e Male (53%), Female (47%)

e 5$120,000+ annual household income (56%), $160,000+ (30%)
e  GRH registrants commute more than 30 miles (62%), 45 minutes (72%)
e Lives in Virginia (55%), Maryland (40%), DC (2%)

e  Works in DC (64%), Maryland (15%), Virginia (21%)

GRH FY18 Spring Spend

Geographic Targeting Transit
Facebook Signs
Washington, DC DMA 1% 17%‘
Streaning i
Services §
3% / ,
Pandora Radio
14% >9%
Podcasts
6%
GRH Spri Estimated
pring MWCOG Cost Gross Cost S |ma'e
Budget Impressions
Radio 166,894.25 196,346.00 36,250,300
Podcasts 16,000.00 16,000.00 2,350,400
Pandora 40,001.00 47,060.00 4,205,140
ST
Joamine 7,875.00 7,875.00 140,000
Facebook 4,000.00 4,000.00 1,500,000
Transit Signs 46,560.00 46,560.00 945,000
Totals 281,330.25 317,841.00 45,390,840
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Radio

Radio was the anchor media for the GRH campaign. Station formats included a mix of news and
music:

e WTOP (103.5 News/Talk)

e WBQB (101.5 AC)

e WEFLS (93.3 Country)

e WFMD (930 AM News/Talk)

e WFRE (99.9 Country)

e WWEG (106.9 Classic Hits)

e WAMU (88.5 Public Radio)

e WAMU - Kojo Nnamdi Podcast

The GRH radio campaign started in late February and ran every other week through the end of
June 2018. The following spots promoted GRH for the second half of FY2018, every other week
over an eight-week span.

Guaranteed Ride Home :30 “Don’t Get Stuck” Office Mail

Don’t get stuck at work. When you rideshare, you can get a guaranteed ride
home in case of unexpected illness, emergencies or unscheduled overtime. Just
register for free today!

Guaranteed Ride Home from Commuter Connections. We'll get you home.
Register or renew today at commuterconnections.org or 800.745.RIDE. That’s
Commuter Connections dot org. Some restrictions apply.

Guaranteed Ride Home: :30 “Don’t Get Stuck” Sick Female

Moping at your desk with a miserable cold? Don’t get stuck if you rideshare, you
can get a guaranteed ride home in the case of unexpected illness, emergencies
or unscheduled overtime. Just register for free today!

Guaranteed Ride Home from Commuter Connections. Free rides home if you
rideshare. Register or renew today at Commuter Connections dot org or
800.745.RIDE. That’s Commuter Connections dot org. Some restrictions apply.
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Social Media Advertising

Guaranteed Ride Home was promoted on Facebook, with geo-targeting capabilities which
allowed messaging to reach audiences throughout the region. Sponsored ads were posted for
eight weeks, from February through the end of June, with performance monitoring and

optimization throughout the campaign.

== Commuter Connections
=== March 14 - @

Moping at your desk with a miserable cold? Don't get stuck if you
rideshare! You can get a Guaranteed Ride Home in the case of
unexpected iliness, emergencies or unscheduled overtime. Register
today! Guaranteed Ride Home from Commuter Connections. Free rides
home if you rideshare. Register or renew today at
commuterconnections.org or 800.745.RIDE. Some restrictions apply.

DON'T GET

GUARANTEED

oY Like () comment 2> Share P
QD ass Oldest *
5 Shares
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== Commuter Connections
=== March 26 : &

Don't Get Stuck at Work...When you rideshare, you can get a
Guaranteed Ride Home in the case of unexpected illness,
emergencies or unscheduled overtime, Guaranteed Ride Home
from Commuter Connections. Free rides home if you rideshare.
Register or renew today at commuterconnections.org or
B00.745.RIDE. Some restrictions apply.

DON'T GET
STUCK

GUARANTEED
RIDE HOME.

oY Like () comment A» Share T

Oz 157

2 Shares
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Online & Digital Advertising

A Pandora campaign alternated every other week from February through June. This included
digital banner ads and produced radio spots. Streaming services, Hulu, and YouTube offered a
different audience.

Pandora Banner Ads

avartins,

COMMUTER Ny CONNECTIONS

Eemmtestamectiariorg 800,745 RIDE

Fro rickes home i you rideshare. Register of renew 10day ot COMbErt o Clions org or
BOO.7A5RIOE, Soma revtrictcen sy,

DON'T GET _
STUCK.

GRH Dot Get Stuck Moping ot your desk with & miseraisle cold? D't gt stuck # you saeshare_

commuteraer tianiery BOD.TASNIDE

the Frugivter or nenew todey at commutemannectionton of
unexpected smenpencies o unscheduled svertime. Free ridas home If you rdeihare. BOOTAERIDE. Same resticions by,
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Paid Transit Placements

To reach the commuting population, paid transit ads were placed on VRE and MARC commuter
rail. Interior posters appeared from March to June.

A wihs
o,

e »
B o
N

- UARANTEED RIDE HOME
. For unexpected l,ll}:zz;l'“““’g‘“d” L] __ ’
SIgn i t:::ra::':— F

some re stri

) W
AY 10

TER  coNNEeTO

2;00.745.RIUE
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GRH Value Add

In addition to paid media spots, value add spots were negotiated in no cost promotional media.
Select radio stations provided bonus spots and WTOP.com rotated bonus banner ads at no
charge. No charge radio :30 spots and WTOP.com banner ads were used to promote I-66/1-395
‘Pool Rewards, and the Flextime Rewards program.

Member Donated Placements

Commuter Connections greatly values partnering with its network members to promote the
GRH program through generous contributions of donated space on buses and bus shelters
throughout the region. Ad space was provided by the following network members:
Arlington, Fairfax, Montgomery, Prince George's, and Prince William Counties.

-
=]

.

GUARANTEED RIDE HOME.

COM| " :
""“"W““N"Eﬂ'ﬂnus c"’”Fﬂutermn-mectiong,-,org
RIDE
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GRH Baltimore

The GRH Baltimore campaign focused on raising awareness of the program among commuters in
the Baltimore region, and increasing registrants. Radio, and Facebook ads promoted the
program benefits of how to get home in case of an unexpected emergency, illness, or
unscheduled overtime.

Target market for Baltimore Metropolitan Region:

From 2016 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report:

e Ages 45-64 (62%)

e Caucasian (61%), African-American (24%), Hispanic (7%) and Asian (6%).

e Male (53%), Female (47%)

e Annual household income $80,000+ (73%), $120,000+ (38%)

e Commute 30+ miles (61%) / more than 45 minutes (58%)

e Livesin Maryland (71%), VA (15%), PA (6%), NJ (6%), DC (1%), Delaware (1%).

e Top five home jurisdictions are Harford (19%), Baltimore City (15%), Baltimore County
(10%), Fairfax County (67%), Howard County (5%), and Frederick County (5%).

e Works in Maryland (98%), DC (1%), Virginia (1%).

GRH Baltimore FY18 Spring

Geographic Targeting 11%

1% ‘\‘

Baltimore, MD DMA

78%

M Radio = Facebook ® YouTube

GRH Baltimore Estimated
. MWCOG Cost Gross Cost .
Spring Budget Impressions
Radio 22,992.50 27,050.00 2,075,000
Facebook 2,000.00 2,000.00 750,000
Totals $24,992.50 $29,050.00 2,825,000
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Radio

Radio served as the anchor media for the GRH Baltimore campaign. WBAL Radio 1090 AM
(News/Talk), ran every other week from February through June 2018, for a total of eight weeks
on air. See radio scripts on page 18.

Facebook

Facebook was used to engage and help drive registration and re-registration to the website. See
social media ads on page 19.

Value Add

In addition to paid media spots, value add spots were negotiated in no cost promotional media.
No charge radio :30 spots and WTOP.com banner ads were used to promote 1-66/1-395 ‘Pool
Rewards, and the Flextime Rewards program.
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Bike to Work Day

More than 17,300 bicyclists registered for Bike to Work
Day 2018. The May 18™ event was held at pit stops all
throughout the region. Registered attendees received a
free BTWD 2018 T-shirt.

Sponsorship Drive

In preparation for the Bike to Work Day event, a sponsorship drive raised funds to purchase
T-shirts, pit stop banners, and Snapchat Filters. In FY2018, Commuter Connections secured 22
cash sponsors, generating $59,800. An additional $25,950 in products and services were
donated by in-kind sponsors for the regional bike and gift card raffles, and giveaway items
available to the pit stops. The total cash sponsorship dollars increased 9.5% over the 2017
Sponsor drive.

Target market

From the FY 2016 BTWD TERM Analysis Report:
e Ages 25-55 (92%)
e Male (64%) and Female (36%)
e Caucasian (86%), Hispanic (4%), Asian (4%).
e HH income $80k+ (77%)
e Works for federal agency (35%), private sector (32%), non-profit (21%)
e Livesin VA (42%), DC (32%), and MD (26%)
e Lives in Montgomery (20%), Fairfax (18%), and Arlington (13%) counties
e Works in DC (52%), VA 30%, and MD (18%)
e Works for employer size of 100+ (66%)

Bike to Work MWCOG Gross Estimated
Day Budget Cost Cost Impressions
Radio 35,570.12 41,847.20 2,814,520
Digital 12,348.30 14,262.00 1,809,930
Pandora 9,081.00 10,683.00 1,936,400
Social Media 3,000.00 3,000.00 1,000,000
Totals $59,999.42 $69,792.20 $7,560,850
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Marketing Strategies for Bike to Work Day

Posters and rack cards were mailed to employers and pit stop managers throughout the region.
Pit stop managers distrubuted the materials within their local neighborhoods and jurisdictions.
A Spanish version of the poster was also created. In addition, T-shirt graphics, pit stop banners,
and paid social media were developed to promote the event.

Social media on Facebook and Twitter provided messaging for the Bike to Work Day event to
encourage participation. Radio advertising included radio personality (DJ) endorsements by
WIHT’s Elizabethany, WIJFK’s Danny Rouhier, WMZQ’s Ty Bailey, and WWDC’s Scott Jackson.

Earned media tactics to increase awareness of BTWD and affirm Commuter Connections’
leadership role in the region’s annual event included:

1. Promoted top-level sponsors on social media platforms.

2. Engaged with and provided informational/promotional materials to key organization
groups.

3. Encouraged pit stops to create selfy-style videos for social media, that previewed
activities at the local pit stops.
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Web Site

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18 = ]

bike to work day

2018

EMPLOYER RESOURCES EVENT INFO FIRST TIME RIDER INFO REGISTER SPONSORS

Bike to Work Day

On Friday, May 18, 2018 Commuter Connections and the
Washington Area Bicyclist Association invite you to celebrate
bicycling as a clean, fun, and healthy way to get to work. Be
one of the first 20,000 to register and attend this FREE
EVENT, then bike to your choice of more than 100 pit stops in
D.C., MD, and VA and receive a free T-shirt, refreshments, and
be entered into a raffle for a new bicycle.

HOME

Registration Begins in March 2018

Pit Stops Commuter Convoys Sponsors
Maore than 100 Bike to Work Day pit stop Forming March 2018

events will be held throughout D.C., Read More... Ta koma B icyC{‘e

Maryland, and Virginia. Take a break at a pit

stop on your way to work for food, beverages, )l
fun, and prizes. Register now, it's free! There
are also a few pit stops open for your
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Posters English and Spanish

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18 —

Reglster free at
BIKETOWORKMETRODC.ORG
B00.745.7423

E #ETWD2018

Witk bttt sy Ter 1 4iop lecatinn b tires
*T-Shirta availasle st pit stopn to first 20,000 who register.
Over 100 ' stops throughaet .C, Maryland, anc ¥irginis!

Pre-register by May 11 for
Free T-shirt* and Bike Raffles!
FREE FOOD, BEVERAGES and
GIVEAWAYS at all locations.

bike to work deuir

!h.ﬁmam:y&

agiic
Soore I S 2 (@
)Mr%lt e @mﬁ—«-ﬁ L
DIA DE LA bt rvmat s 41 e
== l‘"’ &bk BN BICICLETA e
Iy i PARA IR AL PROMOCIONALES en todas las ubicacionese
l - 2018
—EET sioMPIoN] MASY  yiERNES 18 DE MAYO

Registrase gratis em
BIKETOWORKMETRODC,ORG
o lame al 800.745.7433

“ G eETWDZO18
COMMNUTER iy CONNECTONS @m
T
: - 1, “'E“WM g"@n
Qoonoc SN 3l
%) Caittertes E *
MNarnott . TORTILLA' @ 1#4
e AMERICAH MIJT KIMPTON
e ey MG doisEr  KIMPTON
S CRYSTALCITY
7 ! s m:% RIND
Giant sl il R BAL Vsl THT macEE
B2 De La Biclcl, -“"I'IH' ki 1 de
Biatris 45 Cobarsbis, Marybind Virgnls, ,nul.n larrs fedsral
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Rack Card

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18
Register free at

W
or call 800.7457433

Pre-Register by Hay 11
Far free T-shirt®* and
bike raffie!

FREE FBOD; BEVERAGES and
EIVEAWAYS at all lscatioms.

Dwer 100 Bike t= Work Day pit

COMMBTER (g CONNEETIONS WABA

Takoma Bicycle
Q& GO Alex %:/EF o

£
SPOKES~ BikeO

"/us BICYCLES® Arlington
N

a Caligernia

J\arriott. TORTILLA

O
SPACE

FAIR MOT  KIMPTON

CRYSTALCITY

— I.AKES e HOTELS & RESTAURANTS

MW

A CID [eromrron]
DREEN BURUT b4
MSW @D

Bike to Work Day is also funded by the District of Columbia,
Maryland, Yirginia and U.S. Departments of Transportation.

& Printed on recycled pager
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Vinyl Pit Stop Banner

BIKE TO WEST END AT AMERICAN
WORK COLLEGE OF CARDIOLOGY

D AY 2 01 8 2400 N St, NW Corner t;l:ullll E:mi.::&t:l':'?::

FRIDAY MAY 18 cOMMUTER (pconEcTIons  5) WABA mg‘"” - —\'%r 3@3‘ %GOAIex
Cediiiag
: Py Bike ©. @ iKE ke . comsgoonia AW
E?ggrtgz\rautnmzmonc.unﬁ Aarrioft.  Arington @E'HE g™ W yaRtiiia: [Sh)
or call 800.745.7433 A

e g,
bike to work day@ii®

2018

T-Shirt

bike tﬂﬂf.‘.‘ ﬂay &:

e e et e S

-
Goone FWE D 2

hen
&b ol = v

L e
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Social Media

roin 8

Bike to Work Day

@biketoworkdaymetrode

Home
dCeDOo0oK. -
Phiotos ol Likod = 3y Following = o Share
Reviews
Videos =5y
Evenls
e o
e =] |
Shop Share a photo o

Jobs Gatphene calls Getmaszages Putlianajob pest  Help paople fing

your business

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18

BO0745 7433

Honpraifit Crganization in \Washington
Distnct of Columbia

42 ek

Dur Story

E. -! '[i Bike to Work Day

M Bike to Work Day Y May 7 at 11:03am - @

_ ' May 4 at11:28am - @

Get ready to ride on Friday, May 18th for Bike to Work Day with

Register today at biketoworkmetrodc.org or call 800.745.7433! #DCMetro

#BTWDZ2018 #DCMetro ==

With 100 pit stops to choose from, you and your friends can enjoy this
: ! L ; - free and exciting event! Register today for Bike to Work Day on Friday,
Commuter Connections and the Washington Area Bicyclist Association. May 18th at biketoworkmetrodc.org or call 800.745.7433! #8TWD2018

() comment

ool LJ lEI]‘!I?':E,'ATI'.'I' W%DAY 2018

REGISTER TODAY! 5 i ool S FEIEEE
o Like () comment /> Share ¥ ) ke

0D 2as Oldest = QD ¥z

13 Shares e

/> Share L

Oldest =
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i -
Commister Connections i 8 reglanal W consntuatisnsto

Twests  Felawing p—
364 282 2149
Tweets  Tweets & replies

Commuter Connections E

R A . Cammutrs Connections ©

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18

S WWW_BIKETOWORKMETRODC.ORG
o 800.745.7433
@ o )

Media

ring the 207 Dike 1 Wark Day

network of trandgortation Fmelork
ganisatians cocedinated by the
Metropalitan Waibington Council of

Gowemments.

I 2 Prates and dess

Commuter Connections @BikeToWorkDay - May 11 v

S et geared up for Bike to Work Day, Friday May 18th! Grab your bike and
register today at blketoworkmetrodc.org or call 800.745.7433 for free!
#BTWD2018 #WashingtonDC

BIKE TO WORK DA
FRIDAY MAY 18

Register now at WWW.BIKETOWORKMETRDDC.ORG

bike to work day-' 1}
018

Q 14 (VAR &

wnthe DS ingion!

You may also like row

@ WALA
Bar

Bieadington
&fukedrinortn 3

Commuter Connections @BikeToWorkDay - 21h v
G invite your cycling friends to join you on Bike to Work Day, Friday May 18th.
Hurry, before it's too late! Register at biketoworkmetrodc.org or call
B800.745.7433. #BTWD2018 #WashingtonDC

LAST CHANCE
TO REGISTER!

Q s (VAR =8

bike to work d
28
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Bike to Work Day Animation

BIKE TO
WORK
DAY 2018

Register free at P
BIKETOWORKMETRODC.ORG ;}{\r . )<
B00.745.7433 | #BTWD2018 ke to work Cay@R®

2018

T-SHIRTS AVAILABLE TO FIRST
20,000 WHO REGISTER AND ATTEND

Register free at
BIKETOWORKMETRODC.ORG
800.745.7433 | #ETWDZ018
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Digital: WTOP.com

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18

Register free at
www.BIKETOWORKMETRODC.org
or call 800.745.7433

T-shirts available to the first
20,000 who register and attend.

FREE FOOD, BEVERAGES and
GIVEAWAYS at all locations.

100 Bike to Work Day pit stops located
In D.C, Maryland and Virginia!

Visit www.biketoworkmetrodc.org for
specific pit stop locations and times.

RIWOzeln

Home » Sponsored Content » 10 health facts to...

10 health facts to know if you're biking

to work

May 4, 2018 5:18 pm

This content is sponsored by Commuter Connections- Bike to Work Day

A recent study found that people who biked to work were happier than people who drove to
work everyday. Not only does it make you happier but biking to work will also improve your
health. Here are ten health facts to know if you are biking to wark.
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bike to wnrkday'
2018

WIOP News TAFC WENHER  LISTEN

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18
m

Register free at
BIKETOWORKMETRODC.ORG
800.745.7433

#BTWD2018

Washington's Top News

Q

BIKE TO WORK DAY
FRIDAY MAY 18, 2018

SPONSORED CONTENT

See our other photo and media galleries

BIKE TO
WORK
DAY 2018

FRIDAY MAY 18

Register free at

www.BIKETOWORKMETRODC.org
or call B00.745.7433

T-ahirts wvailable tathe first
20,600 wha register and attend.
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Bike Raffle

All participants who registered for Bike to Work Day were automatically entered into a raffle for
a chance to win one of five free bikes. BicycleSPACE, Spokes Etc. Bicycles, and bikes@vienna
each donated bicycles, and winner names were drawn at random. Spokes Etc. Bicycles donated
an IZIP Protour electric bike, valued at $3,500. Bicycle winner photos will be placed onto social
media, and the event web site. Other raffle prizes included gift cards from Moe’s Southwest
Grill, California Tortilla, and Giant Food.

Earned Media

Bike to Work Day was covered in the weeks leading up to the event, as well as the day of the
event. Bike to Work Day received media placements across print, internet, radio and television
outlets, in addition to social media placements. Please see Appendix E for full listing of
coverage.

SnapChat
SnapChat filters were set up for each pit stops across the region. The Snapchat filters posted by
Bike to Work Day participants were seen by a total of 2,784 people.

23

shapchat
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Event Photos
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Employer Recognition Awards

The 21t Employer Recognition Awards program recognized employers who initiated
outstanding worksite commute benefits and/or telework programs to assist their employees.
The nomination period ended February 2, 2018, and the Selection Committee met on March
22, 2018. Winners and nominees were honored during a ceremony held at the National Press
Club in Washington, DC on June 26, 2018. To further recognize the employer winners, a display
ad was placed in the Wall Street Journal. The total cost of the Employer Recognition Awards
media buy was $7,000, and the estimated newspaper circulation was 62,536.

Invitation

TUESDAY, JUNE 26, 2018
THE NATIONAL PRESS CLUB

The Metropolitan Washington Council of
Governments’ Nati Capital Region
Transportation Planning Board

COMMUTER  CONNECTIONS
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Program Booklet

LOYER
GNITION
ARDS

JUNE 26, 2018

ZOEMPLOYER
[

Marketing Award
The Donchoe Companies
Bethesda, MD
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Podium Sign

JUNE 26, 2018
THE NATIONAL PRESS CLUB

THE METROPOLITAN WASHINGTON
COUNCIL OF GOVERNMENTS

MPLOYER

E
20 RECOGNITION COMMUTER |/ CONNECTIONS
1 8 AWARDS
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2017 Winners

Incentives Award— American Pharmacists Association

connections.o
rconnections.org E“."mjﬂlmnﬂls

<% APhA

“ AMERICAN PHARMACISTS ASSOCIATION

erconnections.org

DONOHOE

Inteority and Vision Since 1884

connections.org m.'m@m“' commutercon

1

solutions
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Wall Street Journal

CONGRATULATIONS TO OUR

WINNERS

American Pharmacists Association
Washington, DC
Incentives Award

The Donohoe Companies
Bethesda, MD
Marketing Award

I0Q Solutions
Rockville, MD
Telework Award

Honoring companies
innovating and improving
commuter mobility for
their employees.

zu EMPLODYER
18awaRDS

COMMUTER (/ CONNECTIONS

i
A BMARTERNYE WAT TO WORE

commuterconnections.org | 800.7 45.RIDE
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‘Pool Rewards

Spring Campaign

‘Pool Rewards is a program geared toward
encouraging SOV commuters to carpool or
vanpool through monetary incentives. A
paid digital, print, and social media campaign
ran in the spring to promote the benefits

of the ‘Pool Rewards program.

Message Strategy

'POOL REW®&RRDS

it pays to rideshare

The ads ran on Rideshare weeks, January through March and encouraged commuters to use
Commuter Connections to find a partner to start a new carpool/vanpool with, and earn a cash
incentive. In addition, a ‘Pool Rewards bonus was used to promote Ridesharing on 1-395 and I-

66, outside the Beltway.

Target Market

See Rideshare demographics on page 9.

Geographic Targeting

Washington, DC DMA

'Pool Rewards Spring FY18

= Radio = Social Media

35%

9%

MWCOG Estimated
Pool Rewards Spring Cost Gross Cost Impressions
Radio $11,333.33 | $13,333.33 1,385,148
Social Media $15,500.00 | $15,500.00 500,000
Digital $3,000.00 $3,530.00 1,391,302
Pandora $12,500.00 | $14,706.25 525,000
Direct Mail $2,520.00 $2,965.00 3,200
Totals $44,853.33  $50,034.58 3,804,650

36%

13%

Digital = Direct Mail = Pandora
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‘Pool Rewards Radio Script
Pool Rewards :30 “Ride. Reward. Repeat.”

Ride. Reward. Repeat. Join or start a new carpool and receive 130 dollars with ‘Pool
Rewards. Carpools with 3 or more occupants on 1-395 can travel TOLL-FREE and earn an
extra 100 dollars for up to $230 dollars! Remember, you can get extra cash when you
travel on 1-395 if you join ‘Pool Rewards. Just Ride. Reward. Repeat with Commuter
Connections. Sign up at Commuter Connections dot org. Some restrictions apply.

‘Pool Rewards WTOP Sponsored Articles

For the spring ‘Pool Rewards campaign, sponsored articles were utilized to engage with
audiences. The content focuses on key brand elements of ‘Pool Rewards, saving money and
promoting carpooling. The first article was titled “Top 5 Ways to Keep Money in Your Pocket in
2018” which included ‘Pool Rewards as one of the five ways. The second article focused on the
history of carpooling and its affect on the region.

WHOPD wews TRFC  WEHER  USTBN Wasingos Tophews~ Q

RIDE. REWARD. : . -pf}oL nzwm:trns
----- = Council of Governments » Top 5 ways to.,

Top 5 ways to keep money in your
pocket in 2018

Janusary 9, 2018 740 pm fvye o +

This content is sparsored by Commuter Connectians. Pool Rewards Program

In the spirit of the new year, da something good for you and your wallet. You'd be surprised R E EAT. i

by where mast of your money goes or how these simple easy ips can help you s160k up a
savings. These five tips are every day ways (o cut down on the amount you spend weeky,
manthly and yearly on food, entertainmens and travel,

‘POOL REWE RDS

sign wp at commnterc,

Mop NEWS TRAFRC  WEATHER  LISTEN

'POOL REWﬂRDS

slgn up at commuterconnections.org

Harre » Council of Governments » A history of carpocling:...

A history of carpooling: The early
1900’s to now

Febreary 2, 2018 1224 pm

This content is spansored by Commuter Connectons- Poo! Rewards Program

and has endured well-beyond its 'u.-y:
the Wachington, DC Metrs ar
Carpoaling is defined as an a
gwnar in turn detves the others or their children 1o and from a designated place. But how did
carpaaling start and haw has it evalved over the years?

5 re.
ent ameng a group of autemobde cwners by which each
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‘Pool Rewards Facebook Ads

=i COmimuter Connections
===- [Published by Go Greenman |7 - February 12 - @4

“Your rewards are ahead! Just join or siart a new carpool, and you can earn
$130. Go to commuterconnections.org to sign up for a free account, and
select 'Pool Rewards. Some restrictions apply.

AHEAD

—— Commuter Connections

Published by Go Greenman January 17 -

¥ Cash in on your commute! Join or starl a new carpool, and you can eam up

wnu“r&?tzmai to 5130 or, join @ new vanpool and earn 5200 a month. Go to

commuierconneciions.org to sign up for a free account, and select ‘Pool
Rewards. Some restrictions apply

Turn an ar nore ap t Turn On

Boost Again

Boosted on Feb 12
Audience: United States: Washington Distr
By G an - Completed

Wiew Results
DD Dee J Wave, Angel Gil Reich and 211 others

2 Comments 5 Shares

[;':) Like C Comment &> Share =v

‘POOL REWRRDS

3ign up st commuse rcanneclions ceg

plicants Tum On

,

Eoosted on Jan 17
Audience: United States: Washington Disl
c n - Completed

ot of Caol.

View Results

OO0V Dee ) Wave, Andrey Leader and 199 others

4 Shares

[.}__",I Like [0 comment & Share =
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1-66/1-395 FACEBOOK

i COmmuter Connections ass
= Fublished by Go Greenman June @ - gy

Join or start a new 2-person carpool on the 1-66 Express Lanes Inside the
Beltway and travel toll-free, plus receive 5130 with 'Pool Rewards.
Remember to set your E-ZPass Flex to HOV moede. Eam a bonus 5100 in
your new carpool on the |-66 HOV Lanes Ouiside the Belhway, for up fo
£230!* To sign up for a free account, visit commuterconneciions.org and
select 'Pool Rewards.

p=ople reached

Recent Activity

Boosted on Jun 21 Boosted on Jun
Audiznce: United Siates: Washington District of Audience: United :
B wrnan - Completed
izw Recsults
O Rao Sursj Yadav, Arona D. Thomas and 00 others 3 Comments & Shares
[__,1 Like I:: Comment & Share =

= Commuter Connections e
""" Published by Go Greenman []- June @ - Gy

Commuter Connections provides up to 3130 over 90 days for new
carpoalers in the 1-395 comdor. 'Pool Rewards offers an additional 5100 fo
parficipants who join a new three-person carpool or add a third person to an
exisling two-person carpool during a three-monih period for new carpools in
the 1-395 corridor®. To sign up for a free account. visi
commuterconnections.org and select ‘Pool Rewards.

*some restrictions apply.

RIDE.
REWARD.
REPEAT.

'POOL REW&R

it pary rid

Euosted anJun 21
=nce: Un E:I Ststes: Washington District of Col....
an - Completed

‘icw Resulis
(D LsTosha Baker, Briana Carter and 147 others 1 Comment 4 Shares

[;5 Like C: Comment #» Share =¥
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Every Door Direct

Every Door is a direct mail piece that was distributed to targeted households within Fairfax
County. The postcard promoted ‘Pool Rewards, and its bonus incentive for joining or starting a
new carpool, plus a bonus for those commuting on [-395.

Join or start a new carpool and receive $130 with *Pool Rewards.
Plus, carpools with 2 or more oceupants on |-395 can travel TOLL-FREE
and eam an extra $100, for up to $2301*

Just RIDE. REWARD. REPEAT. with Commuter Connections. ‘POOL REWﬂRDs
it i -

sign up at commuterconnections.org

“UPTO

Join or start a new carpool and get paid 'POOL REW@RDS
by 'Pool Rewards using these easy steps! it pays to rideshare
sign up at commuterconnections.org

Create o free account and set up your NEW

carpool at commuterconnections,org c““"!ﬂmwﬁﬂ!ﬁ@“n"s

Sign up for the 'Pool Rewards program within 800.745,RIDE
30 days of forming your new 'poal.

1

Reap your Rewards! Up ko $130 per person
for a carpool, plus if you travel I-395 earn
an extra $100 up to $230%,

Some restiictions apply,
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Pandora

1:27 AM

Taylor Swift Radio

ADVERTISEMENT

REWARD.,
REPEALT.

‘POOL REWRRDS

wgh up it commutercoffectiondong

Advertisement

Your station will be right back... I Why Ads? ]
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CarpoolNow Mobile App

CarpoolNow is a Ridesharing mobile app for commuters to
carpool on-demand in real-time, immediately connecting
users who offer a ride with those seeking a ride, and vice
versa. The CarpoolNow mobile app functions like popular
for-profit “Ridehailing” services, except with CarpoolNow,
the focus is on commuters, and the ride is free for both
driver and passenger(s) going to and from work. Through a
grant received by Howard County, Commuter Connections
ran a media campaign which extended into spring, to
promote the CarpoolNow mobile app to those who live or

work in Howard County.

Media Strategy

Carpool/Now

Radio, digital, print and out of home media were used to promote the CarpoolNow mobile app
during the second half of FY18. The campaign started in January and runs through June 2018.

Target Audience

Commuters, 25-55 years old; residents & businesses.

Geographic Area

Howard County and surrounding area.

CarpoolNow

Spring

Budget COG Cost Gross Cost | Impressions
Print $2,480.30 $2,918.00 225,000
Out of
Home $7,157.50 $8,420.80 312,000
Digital $47,722.09 | S$56,143.64 1,252,401
Radio $69,653.25 | $81,945.00 2,340,845

Totals $127,013.14 $149,427.44 4,130,246
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Radio

A :30 second radio spot was produced and is aired on news (WBAL) and music (WPOC) stations
within the Baltimore market.

NEWS

CarpoolNow :30 Seconds “Your Commute Just Got Easier”

If you live or work in Howard County, there’s a great new option to share a ride. The
CarpoolNow app allows you to request a ride or offer one - any time. It’s free to use the
app and there’s no cost for passengers. Just visit CarpoolNow dot org today and start
saving right away! That’s CarpoolNow dot org.

With the CarpoolNow mobile app, your commute just got easier.
Sponsored by Commuter Connections. Some restrictions apply.
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Print

The Business Monthly is a business-to-business newspaper covering Howard and Anne Arundel
Counties. Featured articles are written by, for, and about local business people and their
companies. A half page ad ran in January 2018.

Business

For those who Live or Work in Howard County

FREE RIDESHARING ON DEMAND

> Free on-demand ridesharing ﬁ

> Download the app at carpoolnow.org LarpoaiNow
> Rideshare when you want! carpoolnow.org 800.745.RIDE
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Living Local is a magazine delivered to over 75,000 households in Howard County. Each edition
features local events, fund-raisers and focuses on neighborhood businesses. A double-page

spread was placed in January and March 2018.

LI\/INB OCA

Waork in Howard County
For those wha Live or Wor s T ity

FREE RIDESHARING
I
TO DRIVE: | ON DEMAND

» Free on-demand ridesharing
Carposliaw » Download the app at carpoolnow.org
» Rideshare when you want! carpocinow.org 800,745.RIDE

» Free on-demand ridesharing
» Download the app at carpoolnow.org
» Rideshare when you want! carpoolnow.org 800.745.RIDE
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Pandora

Mobile audio ads and web audio ads geo-targeted to Howard County ran January through
March 2018.

pandora

10:46 PM

Adele Radio

FREE RIDESHARING
ON DEMAND

Advertisement

Your station will be right back... [ Why A

FY2018 2" Half Regional TDM Marketing Campaign Summary Final Report September 18, 2018  Page 52



Nextdoor

Nextdoor is a private social network for neighborhoods, which allows residents to stay
informed about what’s going on in their “backyard.” Ads ran January through June 2018,

targeted to Howard County zip codes.

% Nextdoor

E CarpoolMow, Sponsarad

Rideshare Anytime!

If you commute to or from Howard County there’s a great new option to share a
ride. The CarpoolMow app allows you to request a ride or offer one - any time. it's
free to use the app and there's no cost for passengers. Just sign up at
carpoolnew.org or call B00.745.Ride today! With carpooinow.org your commute
just got easier. Sponscred by Commuter Connections. Some restrictions apply.

Rideshare anytime for Free!

Tharik Reply

ull ATRT = 1:68 PM

2+ Q Search

g CarpoolNow, Sponsored

Rideshare Anytime!
If you commute to or from Howard County
there's a great new option to shar... See more

Rideshare anytime Bownload
for Free!

35m ago

(O Thank () Reply

s Steve Wymer, HQ Lead

tc’ﬁ@ﬁlez.
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The Mall in Columbia

The Mall in Columbia is the central shopping mall for the planned community of Columbia, MD.
CarpoolNow Table Tent ads ran from January through June 2018.

THEMALL IN
COLUMBIA

RIDESHARE
ANYTIME

FREE RIDESHARING F
ONDEMAND

o
FIND A RIDEMATCH
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Commuter Connections Newsletter and Federal ETC Insert

The winter and spring editions of the Commuter Connections newsletter were produced during
the second half of FY2018. The six page 4-color newsletters are produced and distributed
qguarterly to employers and stakeholders. It is also available in .pdf format on the Commuter
Connections web site. Newsletters with a black & white Federal ETC insert are distributed in
PDF form to Federal Employee Transportation Coordinators via GSA, and placed online at

www.federaletc.org.

Spring 2017 Newsletter and Federal ETC Insert

Emare 2, Vokeee 72 Spring 2018 WHAT'S INSIDE

TELEWORKING GROWTH AND COWORKING CENTERS

Tha Commutar o 2016 State of tha Con ey

a trionmial survgy of Washington, DL region commutars shawad
that nearly a third of area ampicy ses are taking advantage of
upporbumities to work remataly. In 2004, 318,000 arsa
cemmutars {13%) tekworked, which grow tremerdously to
BT, 000 commutars (32%) teleworking as rported in the
20015 survey.

A= part of tha SIC survey, tolowerkars wers skad # thay

did 50 undar 2 formal program, or through an infarmal
arrargement with a suparvisar. Mars than half (56%) ssid they
tokowarkad under 3 Formal srmangament, whils £3% did so under
an informal arrangament with thei suparvisar, This represerts
a cantinued shift From 2004, when anty 32% of talawarkars had
afarmal agresmant.

at a different remots lecation, deser to homa than thair usual
commute distance to the offics. Thesa other remots locations
could be a satalita off i, library/communiity contar, telowerk
centar, or cor-werking centsr. The SOC sureey Foured that the

208 distancs traveled i the DC region tn such
locations outside the home & just ver &miles.

Anathar growing trend in tha region ars co-working centars
or co-working spaces. Co-warking has emarged tn address the
e of whita cullar smplayos, both corparatn and solf-am-
Ployad wha werk rematedy, and da 52 ameng poars, within an
offica type setting.

Currently, thars aro cver a éeean coworking canters alraady in
the District of Cokmbia, Marylane, and¥irginia. & bergeaning
industry, mora axpansion s coming tn the area i 2018, Thera

ars sven ni t riing spaca industry ; sama of

wamen, while cthars include child daycars services.

O f d inthe

Friend=tip Heights neighbarhocd within the District i Hara Hut|
This iermational company Fashions itsolf as 2 shared, faxibla |

rk ing =paca al women can

creats and cullabarats i a professional, productive, spa-le

B ith commections to
business mxparts, acress tn aducational warkshaps, and visislit
wittin tha community.

Carvirumd o puge 2

ETC UPDATES

The Federsl Election Comeission [FEC) is an independert
requistory agency which sdinisters and enforces federal law,
cowering finercing, restriction, and public dachsre of funds
raized and spent tn fluence presidentisl vics presdentisl
and congressional mmpaigns.

In'March, FEC completed a relocation of their cntire agency,
consisting of 350 empinyess, from Metro Center to Mobls
[North of Massachusztts fvenue) inWashingtan, DC. In light
af the mave, FEL transitioned it commuter benefits pragram
registration from a paper-based process, to.an slectronic
system. Tao-thinds (4%) of FEC employzes are mew actively
using the commuter benefits program.

“With the adoption of the available technology provided by our
inter-agency partners at the U5, Department of Transpartation

: FEDERAL ELECTION COMMISSION GOES PAPERLESS

than $100,000 in owerall
ests bebween Ocinber
2017 and March 2008, “Dur
ew process has cested

2 Faster urnaround time
for tramsit beneefit subsidy
transactions, and has given
our office the abiliy to
track the use of fare media
imsues mare eFiciently and
st effectively; and the ease of use is noticeable”, said Fran
Sarvem, Human Resources Sperislist.

At the heart of the swcress & communication, training,
and assistance. FECs Human Ressurces and Information

{USOOT), and suppert of FEC scnior
alot of change here i 2 short period of time, whichwill have

affered empilgess bath group
based, idualiz e ands: ining. Partnering
the Administrative Services Division, FEC hosted multiple

fasting impact o both
‘ur awes all npes ting budget”, said Derrick Allen, Director Office
af Human Reszurces.

SO0 was impressed at the epesitious Fashion in which

FEL taok thei- transit bencfits program ariine from when they

Comemster Exposwith anea rarsportation partrrs such as the
Metropalitan Washington Counsil of Governmenss! Comenser
Comnections program, Washington Arca Metropslitan Transt
Mutherity (Metra], Virginia Raikway Express (VAE), District
reportation (galiige), and more. Skype

began. Wi o ation, FEC

Certimmd onsack.
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Commuter Connections E-Newsletter

The winter and spring 2018 edition of the Commuter Connections e-newsletter were
distributed via email blast to employers, and Committee Members.

COMMUTER . CONNECTIONS'

TELEWORKING GROWTH AND
COWORKING C‘ENTEHS
The Commuter Connecbons 2016

taking advantage of opportunities to

work remotely, Read mare...

M 1-66 EXPRES S LANES - FASTER

AHD !.HCIRE H:EL[.PLBLE

[y Lnadium
Waskingies

Feer Dy B Pt L 2
D400 & 3403 P January .': '13 =-|"
- |I;|:.-:J'|.'1 AER
Rt 257 - Dulles Teil Baad
mm---u-—nhnu

‘
|| =ored Teld

§1.75 S i e,

PARKING FEE CHANGES AT
METRORAIL
--l'-_' !_.:'I_:..E when

use Metr
3 SmartTripE tumst
transaction. Read more...
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Appendix A
Performance Measures

Web Visits
Morth | wepvisns | wabvises | | ¥
Jan 13,708 14,326 618 4.5%
Feb 10,161 11,124 963 9.5%
March 15,241 16,155 914 6.0%
April 14,163 16,139 1,976 14.0%
May 14,320 14,842 522 3.6%
June 14,374 17,821 3,447 24.0%
81,967 90,407 8,440 10.3%
Phone Calls
FY 2017 FY 2018
Month Phone Calls Phone Calls +/- +/- %
Jan 942 1,245 303 32.2%
Feb 1,155 965 (190) -16.5%
March 1,167 1,060 (107) -9.2%
April 887 932 45 5.1%
May 1,048 967 (81) -7.7%
June 1,174 905 (269) -22.9%
6,373 6,074 (299) -4.7%
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Rideshare Applications

Rideshare Rideshare
FY 2017 FY 2018 Change %

Month Applications Applications
Jan 813 1,381 568 69.9%
Feb 677 881 204 30.1%
March 1,003 850 -153| -15.3%
April 749 1,019 270 36.0%
May 932 1,190 258 27.7%
June 1,218 956 -262|  -21.5%
5,392 6,277 885 16.4%

GRH Applications
GRH GRH
FY 2017 FY 2018 Change %

Month Applications Applications
Jan 827 1,037 210 25.4%
Feb 882 665 -217|  -24.6%
March 787 663 -124| -15.8%
April 642 674 32 5.0%
May 709 630 -79]  -11.1%
June 666 583 -83]  -12.5%
4,513 4,252 (261) -5.8%
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Appendix B
Digital Advertising — WTOP.com Rideshare Native Article Results

Article Title Live Date Page Views Facebook
Engagements
Top Five Ways to Ease Your 3/12/18 15,927 2,565
Commute
What Can You Do With $22 / 4/4/18 4,161 875
Day?
How You Could Spend Your 5/4/18 7,940 3,116
Congested Commuter Time
What'’s Your Commute 1Q? 6/8/18 2,327 1,344
Overall Total Mar - 30,355 7,900
June
Facebook GRH and Rideshare
Boosted Post 6,608 1,368 $499.89
Don't Get Stuck at Werk...When you rideshare, .. People Reached Post Engagement Spent of $500.00
Promoted by Go Greenman on Apr 26, 2018 i
Completed View Results
Boosted Post 5,054 509 $396.04
Don't Get Stuck at Work.. When you rideshare, .. People Reached Post Engagement Spent of $500.00
Promoted by Go Greenman on Apr 23, 2018 )
Completed View Results
Boosted Post 10,928 1,377 $842.29
Sign up at Commuter Connections to join truste... People Reached Post Engagement Spent of $1,000.00
Promoted by Go Greenman on Apr 16, 2018 )
Completed View Results
e Boosted Post 25,751 2,429 $1,349.45
!"I‘ = Moping at your desk with a miserable cold? Don_ People Reached Post Engagement Spent of $1,500.00
WAL promoted by Go Greenm Apr 10, 2018
E—— C;o%pc:temdr nman on Apr 10, 201 o —
- Boosted Post 12,992 2,042 $819.81
People Reached Post Engagement Spent of $1,000.00
-

Keep your ridesharing benefits geing all year lo
Promoted by Go Greenman on Apr 2, 2018
Completed

Boosted Post

Don't Get Stuck at Work...\When you rideshare, ...
Promoted by Go
Completed

Greenman on Mar 26, 2018

6,678

People Reached

957

Post Engagement

View Results

$476.23

Spent of $500.00

View Results
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Appendix C
FY2018 Spring Media Schedules

Media Qutlet Campaign to Run | 2719 | 2/26 | 3/5 | 3012 [3/19]3/26( 472 | 4/9 | 4/16 | 4/23 | aj30 | 5/7 | 5714 | 5/21 | 5028 | 6/4 | 6711 [6/18| 6/25
iHeart 2/26 - 6/
WECE 2/26-5
WFLS 2/26-5
WEMD 2/26-5

WAMU 2/26-5

5
5
5

Radio & Podcasts

WAMU Podessts 2426 -
WIRE 2426 -
WWES 226 - &/

Hulu 2/26 - 6/30/18

Youtube 226 - 6/30/18

GRH

Facebaak 2026 - 6/30/18

MARC 2/26 -6/30/18

WVRE
30 Audio

Banner Tile Ads
WEAL-AM /Baltimare

WPSC-FM/Baltimarne

GRH -
Baltimore

Facebaak
WTOP-FM
WEOR
WFLS
WIMD
WaMU
WAMU Podcasts

WIFRE 2/19 - 6/24/18

Hulu 2/19 - 6/24/18

Rideshare

Youtube 2/19 - 6/24/18

2/19 - 6/24/18 .:.:.:-:- .:-:-:

2/19 - 5/24/18

W.Sh‘-ri‘ Radio & Podcasts | Socal | Radio | Pandora | Transit Signs | Social

Banner/Tile Ads 2/13 - 6/24/18

Commuter Connections FY2018 Spring Umbrella Media Schedule: Specific Dates Spots Run (Week of)

Media Outlet CampaigntoRun| 1/1 | 1/8 | 1715 |[1/22|1/29(2/5| 2/12 | 2/19 | 2/26 | 3/5 |3/12(3/19| 3/26 |4/2| 479 | 4/16 | a4/23 | 4/30 |5/7|5/14 |5/21|5/28(6/a|6/11|6/18 6/25
WTOP.com 1/1-3/3/18
Pandora 1/1-3/3/18
Facebook 1/1-3/3/18

Digital
&
io | Social

Radio| OOH | Print | Digital | Direct | Rad

WTOP-FM 1/1-3/3/18

'Pool Rewards

Mail

Every Door Direct 1/1-3/3/18

Nextdoor 1/1- 6/30/18
Pandora 1/1-6/30/18
Living Local 1/1- 6/30/18
Business Monthly 1/1- 6/30/18

Mall of Columbia 1/1- 6/30/18
‘WPOC-FM/Baltimore| 1/1 - 6/30/18
WBAL-AM/Baltimere| 1/1- 6/30/18

WWDC-FM 4/30 - 5/18/18
WIHT-FM 4/30 - 5/18/18
WMZQ-FM 4/30 - 5/18/18
WIFK-FM 4/30 - 5/18/18
Facebook 4/30 - 5/18/18
Twitter 4/30 - 5/18/18
Pandora 4/30 - 5/18/18
WTOP.com 4/30 - 5/18/18
YouTube 4/30 - 5/18/18

CarPoolNow Mobile
App

Radio

Bike to Work Day
Soclal
Media

pigital
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Appendix D
FY2018 2" Half Paid Media Spend

FY18 Spring Spend

a
2
w
o
(%]
<
o
w
=

-

Y - ? - r - Y - Y - S - S

0 L | | - kN s s s "2 2

2/19 2/26 3/5 3/12 3/19 3/26 4/2 4/9 4/16 4/23 5/21 5/28 6/4 6/11 6/18 6/25
CAMPAIGN WEEKS

* Rideshare * GRH = GRH Baltimore
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Appendix E

Bike to Work Day Earned Media

The following are Bike to Work Day 2018 media placements, across print, internet, radio, and
television outlets, along with a selection of social media placements.

BTWD 2018 Media Coverage

Print/Online Coverage - 50

4/2/2018 Fairfax County Youtube Fairfax County Bike to Work Week 2018 15sec Ncm Spot

4/03/2018 White Flint Bike to Work Day

4/30/2018 Grip Unlimited May is National Bike Month: Let’s Ride

4/3/2018 DC Military NSAB Encourages Bike to Work Day Participation

4/23/2018 WABA Crystal City Bid Takes Bike to Work Day To The Next Level

4/24/2018 goDCgo Are You Ready for Bike to Work Day 2018?

4/30/2018 Alexan.dria Living Bike to Work Day Coming May 18

Magazine

4/30/2018 A DC Journey Do This: Bike to Work Day

5/2/2018 FCNP F.C. Pit Stop for Ride to Work Day May 18

5/4/2018 WTOP 10 health facts to know if you’re biking to work

5/4/2018 WABA How to Get Your Business Ready for Bike Month

5/4/2018 City of Alexandria igv of Alexandria Invites Participation in Bike to Work Day on May

5/4/2018 White Flint Register for Bike to Work Day

5/8/2018 PRTC Bike to Work Day is Friday, May 18

5/8/2018 The Washington Post Capital Bikeshare rolling into Prince George’s County

5/8/2018 Reston Now Bike to Work Day Festivities Around Reston

5/9/2018 Bike Arlington Bike to Work Day Registration is Open

5/9/2018 Bike Arlington What to Do if Every Day is “Bike to Work Day” For You

5/10/2018 WTOP Bike to Work Day is May 18; cyclists can enjoy pit stops around DC
area

5/10/2018 Shooshan Company Arlington Bike to Work Day 2018

5/11/2018 Our Community Now Register Now For ‘Bike to Work Day D¢’ On May 18!

5/13/2018 DC Urban Life Bike to Work Day

5/13/2018 Prince William Times Ride your bike to work on May 18

5/14/2018 OmniRide OmniRide can help you Bike to Work on May 18

5/14/2018 Reddit 5/18 is Bike to Work Day

5/14/2018 goDCgo It’s National Bike Month!

5/15/2018 My MC Media County’s First Ever Pop-Up Bike Lane to Debut On Bike To Work
Day

5/15/2018 The Hyattsville Wire Route 1 Cooridor Preps for Bike to Work Day

5/15/2018 Curbed DC A protected bike lane will pop up in downtown Bethesda on Bike to
Work Day
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https://www.youtube.com/watch?v=QE6zcGUYcV4
http://www.whiteflint.org/2018/04/03/10291/
http://www.somdnews.com/chesapeake360/calendar_events/springtime-fun-april-may-events-in-southern-maryland/article_3d7e1d88-c5db-5e7f-8fc0-d44d675d4f2e.html
https://www.gripunlimitedbags.com/national-bike-month-2018/
http://www.dcmilitary.com/journal/features/nsab-encourages-bike-to-work-day-participation/article_62c82682-a458-5014-a2b3-ce6004314534.html
http://www.waba.org/blog/2018/04/crystal-city-bid-takes-bike-to-work-day-to-the-next-level/
http://blog.godcgo.com/biketoworkday2018
http://campaign.r20.constantcontact.com/render?m=1102254001868&amp;ca=db596eeb-0cbe-41bf-9c17-17d55bbde879
https://alexandrialivingmagazine.com/upcoming-events/bike-to-work-day-coming-may-18/
https://adcjourney.com/2018/04/30/do-this-bike-to-work-day-5-18-18/#more-1900
https://fcnp.com/2018/05/02/f-c-pit-stop-ride-work-day-may-18/
https://wtop.com/sponsored-content/2018/05/ten-health-facts-know-youre-biking-work/slide/1/
http://www.waba.org/blog/2018/05/how-to-get-your-business-ready-for-bike-month/
https://www.alexandriava.gov/news_display.aspx?id=103848
https://www.alexandriava.gov/news_display.aspx?id=103848
https://www.alexandriava.gov/news_display.aspx?id=103848
http://www.whiteflint.org/2018/05/04/register-for-bike-to-work-day/
http://www.prtctransit.org/myprtc/service-updates/service_updates.php?docid=822
https://www.washingtonpost.com/news/dr-gridlock/wp/2018/05/08/capital-bikeshare-arrives-in-prince-georges-county/?utm_term=.8277e8985baf
https://www.restonnow.com/2018/05/08/bike-to-work-day-festivities-around-reston/
http://exclusive.multibriefs.com/content/cut-your-chances-of-cancer-and-heart-disease-by-biking-to-work/recreation-leisure
http://www.bikearlington.com/bike-to-work-day-registration-is-open/
http://www.bikearlington.com/what-to-do-if-every-day-is-bike-to-work-day-for-you/
https://wtop.com/local/2018/05/bike-work-day-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
https://wtop.com/local/2018/05/bike-work-day-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
https://wtop.com/local/2018/05/bike-work-day-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
http://www.drugstorenews.com/
http://www.shooshancompany.com/arlington-bike-to-work-day-2018/
https://dc.ourcommunitynow.com/events/may-18-bike-to-work-day-dc/
http://www.commuterpage.com/pages/transportation-options/bicycling-bikesharing/
http://www.dcurbanlife.com/2018/05/13/bike-to-work-day/
http://www.princewilliamtimes.com/news/ride-your-bike-to-work-on-may/article_64d26184-5468-11e8-88f3-8f43d4563873.html
http://pwchamber.org/omniride-can-help-you-bike-to-work-on-may-18/
https://www.reddit.com/r/bikedc/comments/8jcy0z/518_is_bike_to_work_day_many_free_snacks_at_pit/
http://blog.godcgo.com/its-national-bike-month
http://www.mymcmedia.org/countys-first-ever-pop-up-bike-lane-to-debut-on-bike-to-work-day/
http://www.mymcmedia.org/countys-first-ever-pop-up-bike-lane-to-debut-on-bike-to-work-day/
https://www.hyattsvillewire.com/2018/05/15/bike-work-day-hyattsville/
https://dc.curbed.com/2018/5/15/17356946/bethesda-bike-lane-bike-to-work-day
https://dc.curbed.com/2018/5/15/17356946/bethesda-bike-lane-bike-to-work-day
https://dc.curbed.com/2018/5/15/17356946/bethesda-bike-lane-bike-to-work-day

5/15/2018 Popville Thursday m(-)rnlng at 7:30am we are going to make a human chain to
protect the bike lane near Trader Joe’s on 14th St. NW”
5/16/2018 WABA Bike to Work Day Afterparties!
Greater Greater Tactical urbanism like Bethesda’s pop-up bike lane can create
5/16/2018 . ;
Washington lasting change
5/17/2018 DC Commute Times National Bike to Work Day: What You Need to Know
5/17/2018 The Georgetowner Weekend Round Up May 17, 2018
Georgetown
5/17/2018 & . Bike to Work Day Tomorrow!
Metropolitan
5/17/2018 DC Water Your Commute Just Got More Refreshing
5/17/2018 Washingtonian TP_\lngs to Do in DC Thls-Weekend (May 17-20)-: An Exhibit About
Diseases, Betty Who with an Orchestra, and Bike to Work Day
5/17/2018 Great-er Greater Breakfast links: Bike to work tomorrow — it’s really good for your
Washington health
5/17/2018 Mobility Lab Greatest hits: our top five biking articles
For Bike-To-Work Week, These D.C. Advocates Guard A Bike Lane
5/18/2018 WAMU —
5/18/2018 Reston Now Friday Morning Notes — Bike to Work Day is Today
5/18/2018 My MC Media Cyclists Undeterred by Bike to Work Day Rain
. Bike to Work Day Is May 18; Cyclists Can Enjoy Pit Stops Around DC
5/18/2018 Cycling Smarter
Area
5/18/2018 ARL Now Soggy Bike to Work Day
5/18/2018 Dems.gov BIumena.uer, Crowley Release Proposal to Expand Bicycle
Commuting
5/22/2018 National Capital Region It was a fun and rainy #8TWD2018
TPB NEWS
Functional, Fun and Healthy in Herndon:
5/23/2018 Herndon Connection Herndon Pit Stop draws both morning and afternoon cyclists at
Bike to Work Day 2018
Connection . N
5/23/2018 Reston Riders Join Bike to Work Day
Newspapers
6/6/2018 SoMdNews Indian Head student offers bike safety tips, town gets new cop
6/30/2018 TripSavvy Bike Events 2018 in Washington DC
5/17/2017 Prince George’s Bike to Work Day
Community Television
5/16/2018 WHUR Bike to Work Friday
5/17/2018 WMAL Bike to Work Day
Blog - 15
N/A Inova Bike to Work Day 2018
5/4/2018 Arlington Transportation _ o
Partners Bike to Work Day is Friday, May 18
5/9/2018 Advantedge 3 Reason Why Biking to Work Makes a Difference
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https://www.popville.com/2018/05/human-chain-to-protect-the-bike-lane-near-trader-joes-on-14th-st-nw/
https://www.popville.com/2018/05/human-chain-to-protect-the-bike-lane-near-trader-joes-on-14th-st-nw/
https://www.popville.com/2018/05/human-chain-to-protect-the-bike-lane-near-trader-joes-on-14th-st-nw/
http://www.waba.org/blog/2018/05/bike-to-work-day-afterparties/
https://ggwash.org/view/67662/bethesdas-pop-up-bike-lane-poses-big-opportunities
https://ggwash.org/view/67662/bethesdas-pop-up-bike-lane-poses-big-opportunities
https://dccommutetimes.com/news/article/national-bike-to-work-day-what-you-need-to-know
https://georgetowner.com/articles/2018/05/17/weekend-round-may-17-2018/
https://georgetownmetropolitan.com/2018/05/17/bike-to-work-day-tomorrow/
https://www.dcwater.com/whats-going-on/news/your-commute-just-got-more-refreshing
https://www.washingtonian.com/2018/05/17/things-to-do-in-dc-this-weekend-may-17-20-exhibit-diseases-betty-who-orchestra-bike-to-work-day/
https://www.washingtonian.com/2018/05/17/things-to-do-in-dc-this-weekend-may-17-20-exhibit-diseases-betty-who-orchestra-bike-to-work-day/
https://ggwash.org/view/67683/breakfast-links-bike-commuters-have-better-health-so-bike-to-work-tomorrow
https://ggwash.org/view/67683/breakfast-links-bike-commuters-have-better-health-so-bike-to-work-tomorrow
https://mobilitylab.org/2018/05/17/greatest-hits-our-top-5-biking-articles/
https://wamu.org/story/18/05/18/bike-work-week-people-protect-bike-lane-d-c-streets/
https://wamu.org/story/18/05/18/bike-work-week-people-protect-bike-lane-d-c-streets/
https://www.restonnow.com/2018/05/18/friday-morning-notes-94/
https://midatlantic.aaa.com/public-affairs/press-release/?Id=68cc8269-602a-44d8-ab7b-dcd2849a51f9
http://www.mymcmedia.org/cyclists-undeterred-bike-work-day-rain/
https://cyclingsmarter.com/bike-to-work-day-is-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
https://cyclingsmarter.com/bike-to-work-day-is-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
https://cyclingsmarter.com/bike-to-work-day-is-may-18-cyclists-can-enjoy-pit-stops-around-dc-area/
https://www.arlnow.com/2018/05/18/morning-notes-1906/
https://www.dems.gov/blumenauer-crowley-release-proposal-expand-bicycle-commuting/
https://www.dems.gov/blumenauer-crowley-release-proposal-expand-bicycle-commuting/
http://www.tpbne.ws/more-news/it-was-a-fun-and-rainy-btwd2018/
http://connectionarchives.com/PDF/2018/052318/Herndon.pdf
http://connectionarchives.com/PDF/2018/052318/Herndon.pdf
http://connectionarchives.com/PDF/2018/052318/Herndon.pdf
http://www.connectionnewspapers.com/news/2018/may/23/reston-riders-join-bike-work-day/
http://www.somdnews.com/indian-head-student-offers-bike-safety-tips-town-gets-new/article_cfac074e-7a56-51ea-a079-fc1cecd4fc3e.html
https://www.tripsavvy.com/bike-events-in-washington-dc-1038483
https://www.youtube.com/watch?v=WwTcHfRKFeU&amp;feature=youtu.be
https://www.inova.org/biketoworkday
https://blog.arlingtontransportationpartners.com/bike-to-work-day-is-friday-may-18
https://www.advantedgebc.com/blog/3-reason-why-biking-to-work-makes-a-difference

OhBike

This week's Mayoral update — make your commute fun by biking
/13/2018 Next Door
to work!
5/15/2018 Greatfer Greater .
Washington Bike to Work Tomorrow
5/16/2018 Anacostia Park Grow your Capacity: Bike to Work Day, A Free Social Impact Job Board
and More
5/16/2018 Greatfer Greater TacFlcaI urbanism like Bethesda’s pop-up bike lane can create
Washington lasting change
5/17/2018 EYA Top 5 Benefits of Biking to Work
5/18/2018 The DC Bike Blogger This Year’s Soggy National Bike to Work Day
5/18/2018 Friends of White Flint A wonderful ... if wet ... Bike to Work Day 2018 at Pike & Rose
5/18/2018 Popville 12 Of Our Favorite Events in D.C. This Weekend — Pop a Wheelie
5/19/2018 Wheel Bike From Wheels to Bikes
Arlington
5/23/2018 .
/23/ Transportation Partners 4 Reasons National Bike Month is Great for New Riders
5/29/2018 FABB Faces of Fairfax: Lou From Springfield
5/31/2018 DC Military NSAB Hosts ‘Pit Stop’ on Bike to Work Day

Calendar Listing - 56

Bike to Work Day

National Institutes of Health

Bike to Work Day 2018

Community Forklift

Registration Is Open for Bike To Work Day 2018!

Georgetown DC

Celebrate Bike to Work Day In Georgetown

Downtown DC

Bike to Work Day 2018

Capitol Riverfront

DC Bike to Work Day

Loudon County

Register Now for Bike to Work Day Friday, May 18, 2018

REI Join REI DC Flagship for Bike to Work Day at NoMa Pitstop
Rosslyn Bike to Work Day

Bethesda Transit

Bike to Work Day

One Montgomery Green

Bike to Work Day 2018

Prince George’s County

Bike to Work Day-Bowie

Urban Athletic Club

Bike to Work Day

Golden Triangle DC

Bike to Work Day 2018

Public Art Reston

Bike to Work Day

Takoma Langley

Bike to Work Day

Tysons

Bike to Work Day: Tysons Corner Pit Stop

Community Forklift

Get to Work in Style

Main Street Takoma

Bike to Work Day

Mount Vernon Triangle DC

Bike to Work Day 2018 at Bicyclespace

VDOT

Northern Virginia Bicycle and Pedestrian Resources

Edmonston Maryland

Bike to Work Day 2018

DC.gov

Executive Office of the Mayor

Union Station Redevelopment Corporation

Bike to Work Day 2018
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https://nextdoor.com/agency-detail/md/college-park/city-of-college-park/
https://nextdoor.com/agency-detail/md/college-park/city-of-college-park/
https://ggwash.org/view/392/bike-to-work-tomorrow
http://www.anacostiaparkcommunity.org/blog/2018/5/15/grow-your-capacity
http://www.anacostiaparkcommunity.org/blog/2018/5/15/grow-your-capacity
http://www.anacostiaparkcommunity.org/blog/2018/5/15/grow-your-capacity
https://ggwash.org/view/67662/bethesdas-pop-up-bike-lane-poses-big-opportunities
https://ggwash.org/view/67662/bethesdas-pop-up-bike-lane-poses-big-opportunities
http://blog.eya.com/blog/top-5-benefits-of-biking-to-work
https://dcbikeblogger.wordpress.com/
http://www.whiteflint.org/2018/05/18/a-wonderful-if-wet-bike-to-work-day-2018-at-pike-rose/
https://www.popville.com/2018/05/12-of-our-favorite-events-in-d-c-this-weekend-14/
http://wheelbike.blogspot.com/2018/05/bike-to-work-day-2018.html
https://blog.arlingtontransportationpartners.com/4-reasons-national-bike-month-is-great-for-new-riders
http://fabb-bikes.blogspot.com/
http://www.dcmilitary.com/journal/features/nsab-hosts-pit-stop-on-bike-to-work-day/collection_0d0fe0ce-a7c0-54bd-8b81-8c9658d6ad51.html
http://www.ohbike.org/events/
https://www.ors.od.nih.gov/pes/dats/NIHBicycleProgram/Pages/Bike-To-Work-Day-2018.aspx
http://communityforklift.org/2018/03/07/registration-is-open-for-bike-to-work-day-2018/
http://www.georgetowndc.com/events/signature-event/bike-work-day
https://www.downtowndc.org/event/bike-to-work-day-2018/
https://www.capitolriverfront.org/do/dc-bike-to-work-day
https://www.loudoun.gov/CivicAlerts.aspx?AID=4227
https://www.rei.com/events/87482/join-rei-dc-flagship-for-bike-to-work-day-at-noma-pitstop
https://www.rosslynva.org/do/2018-bike-to-work-day
https://www.bethesdatransit.org/bethesda/bike-work-day
http://onemontgomerygreen.org/index.php/calendarevent/bike-to-work-day-2018/
https://www.visitprincegeorgescounty.com/event/bike-to-work-day-bowie/
https://www.urbanathletic.club/community-events/2018/5/18/bike-to-work-day-glover-park-pit-stop
https://goldentriangledc.com/event/bike-to-work-day-2018/
http://publicartreston.org/calendar/bike-to-work-day/
http://takomalangley.org/bike-to-work-day-3/
https://www.tysonspartnership.org/event/bike-work-day-tysons-corner-pit-stop/
http://communityforklift.org/2018/05/08/get-to-work-in-style/
http://www.mainstreettakoma.org/event/bike-to-work-day-2/
http://www.mountvernontriangle.org/events/bike-work-day-2018-bicyclespace
http://www.vdot.virginia.gov/travel/nova-mainBicycle.asp
http://edmonstonmd.gov/event/green-team-meeting-date-change/
https://mayor.dc.gov/release/mayor-bowser-weekly-press-guidance-monday-may-14-2018-%E2%80%93-sunday-may-20-2018
https://www.usrcdc.com/event/bike-to-work-day-2018/

Go Alex

Bike to Work Day 2018

All Events

Bike to Work Day 2018

The Washington Sun

Bike to Work Day is Friday, May 18

Arlington Transportation Partners

Bike to Work Day

Bethesda Magazine

Bike to Work Day 2018

District Wharf

Bike Home on Bike to Work Day

Bike Arlington

Bike to Work Day

Greater Greater Washington

Bike to Work Day

The Village at Shirlington

Bike to Work

DC Triathlon Club

Bike to Work Day 2018 Fri May 18

DC Public Library

Bike to Work Day 2018

National Institutes of Health

Bike to Work Day — Friday, May 18

Bus Rapid Transit

Bike to Work Day

Potomac Pedalers

Bike to Work Day

Carpe Diem Washington

Georgetown Bike to Work Day 2018

Carpe Diem Washington

Bike to Work Day Pitt Stop

Falls Church

Bike to Work Day 2018

Fitt Washington DC

Bike to Work Day 2018

Downtown DC

Join the DowntownDC BID for Bike to Work Day, May 18

Simpson Real Estate

Bike to Work Day 2018

Link Info

Bike to Work Day 2018

District Department of Transportation

Bike to Work 2018

Cherry Blossom Volunteers

Downtown DC Needs Volunteers for Bike to Work Day

DC Water

Annual Bike to Work Day

NIH Recreation and Welfare

Bike to Work Day 2018

A DC Journey

Do This: Bike to Work Day

Community Forklift

Looking For An Excuse To Go Out To Eat? Or Do You Want To
Burn A Few Calories?

American University

Bike to Work Day

Montgomery Planning Board

Calendar of Events

New Woodbridge

Bike to Work Day

Arlington’s Car-Free Diet

Bike to Work Day

Fairfax County

Bike to Work Day 2018
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https://www.alexandriava.gov/GOAlex
https://allevents.in/washington/bike-to-work-day-2018/1924710584508998
http://thewashingtonsun.com/2018/05/bike-to-work-day-is-friday-may-18th/
https://arlingtontransportationpartners.com/initiatives/bike-to-work-day/
http://www.bethesdamagazine.com/Bethesda-Magazine/Calendar/index.php/name/Bike-to-Work-Day-2018/event/26127/
https://www.wharfdc.com/upcoming-events/2018-05-18-bike-home-on-bike-to-work-day/
http://www.bikearlington.com/bike-to-work-day/
https://www.ors.od.nih.gov/Pages/Bike-to-Work-Day-%E2%80%93-Friday%2C-May-18%2C-2018.aspx
http://getonboardbrt.com/event/bike-to-work-day/
http://washington.carpediem.cd/events/6586493-bike-to-work-day-pitt-stop-at-new-district-brewing-company/
https://www.downtowndc.org/news/join-the-downtowndc-bid-for-bike-to-work-day-may-18/
http://www.simpsondev.com/2016/05/09/bike-to-work-day-dc/
http://www.linkinfo.org/news/bike-work-day-2018
https://ddot.dc.gov/event/bike-work-2018
https://cherryblossomvolunteers.wordpress.com/page/4/
https://www.dcwater.com/events
https://govemployee.com/nih/event-detail/bike-to-work-day-2018/
https://adcjourney.com/category/do-this/page/1/
http://communityforklift.org/2018/05/13/mamastellasfundraiserandbiketoworkday/
http://communityforklift.org/2018/05/13/mamastellasfundraiserandbiketoworkday/
https://www.american.edu/calendar/?id=7763021
https://montgomeryplanningboard.org/planning-board-and-planning-department-announce-may-2018-events/
http://newwoodbridge.org/calendar/bike-to-work-day/
https://www.carfreediet.com/news-stories/event-details/?eventID=3190
https://www.fairfaxcounty.gov/transportation/bike-walk/bike-events/biketoworkday2018

BTWD Digital Results - WTOP.com

Appendix F

Commuter Connections Digital Recap
Bike to Work Day 2018

Device Category Impressions Clicks CTR

Desktop 184776 102 0.05%

Smartphone 882,035 1,419 0.16%

Tablet 41,730 40 0.09%

Totals/Averages 1,108,541 1,561 0.14%
Impressions Clicks

41,730184,776 40102
®Desktop ®Smartphone =Tablet sDesktop ®Smartphone =Tablet

Wi e O

BIKE TO WO DAY
FRIDAY MAY 13, 2010

e

SPOMSDRLD CORTERT

10 health facts to know if you're biking
to work

. T B+

BIKE TO
WORK
DAY 2014

FRIDAY Y 1B

to work
May 11, 2018
o Page Views: 13,537
o Average Time on Page: 51 seconds
o Homepage Impressions: 214,102
o Clicks from Daily Headlines E-mails: 93
o People Reached on Facebook: 43,439
o Impressions from Facebook: 70,607
o Clicks from Facebook: 1,243
o Reactions on Facebook: 168
o Shares from Facebook: 37

o Clicks on Banners within Article: 16

10 health facts to know if you’re hiking

FY2018 2" Half Regional TDM Marketing Campaign Summary Final Report September 18, 2018

Page 66



Bike to Work Day Social Media Results

Facebook

Recent Ads on Bike to Work Day
Ads activity is reported in the time zone of your ad account.

Boosted Post

Grab your friends and pedal together on Bike to...

Promoted by Go Greenman on May 17, 2018
Completed

Boosted Post
Join in and ride on Fr\day_ May 18th for Bike to

Promoted by Go Greenman on May 14, 2018
Completed

Boosted Post

Gear up for Bike to Work Day on Friday, May 18...

Promoted by Go Greenman on May 11, 2018
Completed

Boosted Post

With 100 pit stops to choose from, you and your. ..

Promoted by Go Greenman on May 7, 2018
Completed

Boosted Post

Get ready to ride on Friday, May 18th for Bike to...

Promoted by Go Greenman on May 4, 2018
Completed

Boosted Post

Join in and ride on Friday. May 156th for Bike o ..

Promoted by Go Greenman on May 1, 2018
Completed

13,378

People Reached

7,101

People Reached

13,320

People Reached

12,809

People Reached

4,964

People Reached

19,008

People Reached

331

Post Engagement

8,721

10-Second Video V...

413

Post Engagement

449

Post Engagement

281

Post Engagement

885

Post Engagement

+ Create Ad

$249.96
Spent of $250.00

View Results

$250.00
Spent of $250.00

View Results

$250.00
Spent of $250.00

View Results

$250.00

Spent of $250.00

View Results

$195.73
Spent of $250.00

View Results

$250.00
Spent of $250.00

View Results
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