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How We Market

New Long-term Riders
• Digital Advertising
• Google Transit
• Google Station Listings
• Search Engine Optimization
• Literature
• Targeted Audio

Existing Riders
• Digital Advertising (Retargeting)
• Station Signage & Wraps
• Onboard Signage & Forms
• RIDE Magazine & E-newsletter
• On-hold Messaging
• Targeted Audio

Daytrippers & Short-term
• Regional Coordination
• Social Media “Packages”
• Digital Advertising
• Out of Home Advertising
• Trip Planning Apps



Station Listings & Realtime Feed

• Each station has a listing on Google 
• Google Transit as planning tool (vre.org/plan)



Website & Search Engine Optimization 



Advertising

Campaign Platform Impressions/ Reach / Clicks / Click 
through Rate (CTR)

Platform Improvement Project Google Ads 130,120 / 33,455 clicks / 25.71% CTR

Platform Improvement Project Facebook & Instagram 178,047 / 77,817 / 1,190 / 1.54% CTR

VRE Mobile Google Ads 5,755 / 941 clicks / 16.35% CTR

VRE Mobile Facebook & Instagram 319,820 / 96,529 /  1,450 / .76% CTR

General Commuting Google Ads 92,323 / 33,282 clicks / 36.05% CTR

Reverse Flow Trains Google Ads 10,047 / 1,969 clicks / 19.60% CTR

App Retargeting (Android) Google Ads 2,348 / 94 clicks / 4% CTR

App Retargeting (iPhone) Google Ads 125,888 / 947 clicks / .75% CTR

VRE Mobile / Alternative During I-66 
Construction (Digital Audio with 
Accompanying Display Ads)

iHeart Media 1,079,583 impressions / Station visits: 
1,995

https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://business.facebook.com/home/accounts?business_id=247228029194345
https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://business.facebook.com/home/accounts?business_id=247228029194345
https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://ads.google.com/aw/overview?ocid=237710535&euid=245912146&__u=2035941954&uscid=237710535&__c=8199419215&authuser=0
https://platform.datorama.com/external/dashboard?embedpage=555da8c9-2f54-4077-9997-65066e585d23


TDM 
RESOURCES



Social “Packages”



Office Displays & Commuter Fairs



Print Materials



Other Things to Consider

• VRE Mobile & Future Online Ticket Portal
• SmartBenefits® Webinar/Materials
• HR packages
• Website
• Trip Planner Collaboration 



2020 METRO 
SHUTDOWN



Website
New pages

Social Media
Advertising & 

messaging

OOH Advertising
Advertising at impacted 

stations

TDMs
Social “packages” & 

open communication

Regional
Coordinating & 

retaining flexibility

Plan Components



Website

New Pages

Advertising

Collaborative 
Advertising

Brochure

Brochure for 
Bus Shelters

Day Passes

Free Day 
Passes

Signage

Signage at 
Burke Centre

Fairfax CUE



•Train Talks
•Press releases
•Station messaging

Additional Communication



Setting the Plan into Motion

March 27

April 1

TBD






QUESTIONS?

703-838-5417

cking@vre.org
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