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= Fall survey of D.C.
area drivers

= Customer
testimonial
campaign

» Expanded efforts on
social media and
mobile
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Fall research findings
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Car makes of Express Lanes
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‘Why customers travel with us

ExpresslLanes

Customers

ExpresslLanes

Customers
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ﬁ Commute from work
35%

a Travel for vacation
I 21%

*E Commute to work
33%

*E Commute to work
36%

Appointments

31%

Commute from work and
visit friends or family

32%

= “Me time” in evenings and mornings
== | = Get extra work done

= Time with family and friends in the
evening
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» . transurb
‘Customer Testimonial Campaign s

REAL STORIES FROM THE EXPRESS LANES

A multi-channel customer testimonial campaign that utilized real-life
customers to explain why they use the Lanes.

19,006,327
Impressions to date
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In ther'words

— REAL STORIES FROM THE EXPRESS LANES ——

‘Tve shaved an howr ofF
my daily commetle. IZ S made
me a betder dad and a

better husband.

- Donald B.
Stafford, VA

Public school teacher Donald lives in Stafford and works in Falls Church. Before the Express
Lanes, he says his commute was stressful and unpredictable. When Donald would slug on the
HOV lanes, sometimes it took him an hour to get work. He was always rushing and often resorted
to fast food. Since the Lanes opened on 95, he still slugs or carpools to work, but now he can eat

breakfast and dinner with his family and is able to spend more time with those he loves. He no

longer misses important events and says his personal relationships have significantly improved.


https://www.youtube.com/watch?v=t8rvn9UgR04
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Facebook presence

“ VA Express Lanes Q ™ K Home Find Friends

Notifications §  Insights  Publishing Tools

Increase fan base from
527 to 6,200+

2,590,888
Impressions so far

= = VAEXxpressLanes

Stephanie truly has an Express Lanes love story. She is a young 71 years : . 449 3 1 2
old and lives in Fairfax Station. Her sweetheart is 77 and lives in Commuiters save an average O_f 351040 mlnute; per day using the 95 ]
Express Lanes between Quantico and Alexandria.

Montgomery County, Maryland. Before the Express Lanes, they had to fight - e ; . .
traffic on 495 to see each other. Now, however, she says meeting up is a https:fiwww.expresslanes.comy/.../905-Real_Life_Value_Fact_She... Vldeo VIeWS SO far

breeze with the Express Lanes and they no longer let traffic keep them

apart.
Average @daily'commute’ between

Quantico and-Alexandria ™ Dedicated
(:L) 4 resources
S [} f&(‘m:e
o Stizion, VA v - To respond and engage

95 Express Lanes

35 10 40

MINUTES SAVED PER DAY

162,045 people reached

& View Results

1k Views 2% v



Twitter=Tfirst campaign

t 65% increase in followers

@ 561K impressions

Top Zip Codes
22193 (Dale City)

22192 (Woodbridge/
Lake Ridge)

22191 (Woodbridge)
22312 (Alexandria)
22030 (Fairfax)

1,227 New Followers

Top Interests of New Followers

v

v
v
v
v

Business news

Politics and current events
Movie news/general info
Tech news

Music

Gender Results
|i| 60% Male

9
* 38% Female

2%
Unknown

Platform Results

Android
Devices
22%

i0S Devices
46%
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Socialand digital media

Usage of Social Media

m& () 73% 8%
M
T 35% 10%
+11%
= T 0 84% 5%
51% 11%
+16%
@ (£ ) 76% 9%
38% 11%

m Daily or Weekly = Monthly Never

> Moblie apps account for 53% of all > Nearly 200k video views during

time spend on digital media facebook campaign over a two week period
> Smartphone users spend 89% of > 84% of customers consumed our
mobile media time using apps Facebook content on a mobile

devices
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