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Today 

Fall survey of D.C. 
area drivers 
 
Customer 
testimonial 
campaign 

 
Expanded efforts on 
social media and 
mobile 
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Fall research findings 
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59%  
of area  
drivers  
have used  
the Express 
Lanes 

28% 

12% 

19% 

Sept. 2015 online 
survey of 1,700 
D.C. area drivers 
Conducted by 
KRC Research 
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Our customers 
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86%  
of carpoolers 
rate the 
Lanes 
positively 

75% 
Customer 
satisfaction 

Nearly half 

use both the 
495 and 95 
Express Lanes 

Car makes of Express Lanes 
customers 
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Why customers travel with us 
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 “Me time” in evenings and mornings 
 Get extra work done 
 Time with family and friends in the 

evening  
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Customer Testimonial Campaign 
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19,006,327  
impressions to date 

A multi-channel customer testimonial campaign that utilized real-life 
customers to explain why they use the Lanes.   



In their words 
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https://www.youtube.com/watch?v=t8rvn9UgR04


Facebook presence 
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Increase fan base from  
527 to 6,200+ 
 
2,590,888  
Impressions so far 
 
449,312  
Video views so far 
 
Dedicated 
resources 
To respond and engage 



Twitter – first campaign 
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Social and digital media 
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› Moblie apps account for 53% of all 
time spend on digital media 

› Smartphone users spend 89% of 
mobile media time using apps 

 

73% 

35% 

84% 

51% 

76% 

38% 

8% 

10% 

5% 

11% 

9% 

11% 

19% 

55% 

11% 

38% 

15% 

50% 

Daily or Weekly Monthly Never

Usage of Social Media 

+11% 

+16% 

› Nearly 200k video views during 
campaign over a two week period  

› 84% of customers consumed our 
Facebook content on a mobile 
devices 
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