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Clean Air Partners
• Non-profit organization that educates Metropolitan 

Washington and Baltimore area residents about 
the health risks associated with poor air quality 
and the impacts our everyday actions have on the 
environment.  

• We provide air quality forecasts; AirAlerts and the 
Air Quality Action Guide to help individuals, 
businesses and organizations take simple actions 
to reduce air pollution and greenhouse gas 
emissions that can impact climate. 



2009 Annual Meeting
• May 12th, 2009
• Marian Koshland Science Museum, 

Washington DC
• Board meeting to approve the FY10 work 

program and budget.
• First awards event focused on education.



On the Air Curriculum & Outreach

• Launched in November 2007.
• 7 unit interactive teaching kit.
• 90 minute condensed outreach program.
• On the Air has reached more than 1,400 

students over the past 12 months:
-District of Columbia (335 students)
-Maryland (625 students)
-Virginia (480 students)



2009 Clean Air Partners Awards 

Student Poster Contest:
• Category 1 (Grades 4-6)
• Category 2 (Grades 7-8)

Teachers:
• On the Air – Teacher Allies



Category 1 – 3rd Place Winner
Abigail Bladen, New Market Middle School, Frederick County



Category 1 – 2nd Place Winner
Kate Bochicchio, Sparks Elementary School, Baltimore County



Category 1: 1st Place Winner
Danielle Saman, Sparks Elementary School, Baltimore County



Category 2 – 3rd Place Winner
Anyi Valencia, Walkersville Middle School, Frederick County



Category 2 – 2nd Place Winner
Sarah Fossaceca, Oakdale Middle School, Frederick County



Category 2 – 1st Place Winner
Stephanie Slaven, Francis C. Hammond Middle School, Alexandria City



On the Air – Teacher Allies

• Ms. Cyndy Mattia
Mayfield Intermediate School
Manassas City Public Schools (VA)

• Ms. Beecher Jackson
WB Patterson Elementary School
District of Columbia Public Schools (DC) 

• Ms. Li Xiaofang
Westport Academy
Baltimore City Public Schools (MD) 



2009 Radio Spots
This year’s radio ads use humor to drive the message of individual 

actions to improve air quality and effect climate change.

A Walk, No Thanks:

Lazy Teenage Son:


