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MATOC
Creating a Coordinated Regional Approach to 
Transit and Traffic Management

COMMUNICATIONS OUTREACH PLAN

September 2008

INTRODUCTION
MATOC PROGRAM OVERVIEW
Incidents and emergencies do not recognize jurisdictional boundaries. An accident in one state may have a transportation “ripple effect” many miles away. Fortunately, the immediate scenes of incidents are handled skillfully and responsibly by police, fire, emergency services, and transportation personnel. However, these on-scene responders are often too busy to spend significant time addressing faraway secondary effects. 
That is why officials in Maryland, Virginia, and the District of Columbia, along with representatives from the Washington Metropolitan Area Transit Authority (WMATA) and the National Capital Region Transportation Planning Board (TPB), have partnered to coordinate and share regional transportation systems’ conditions and information management through MATOC, the Metropolitan Area Transportation Operations Coordination Program. 
This effort will be accomplished through:

· Integrating systems’ technologies;

· Improving procedures and planning; and

· Providing more accurate and timely transportation information to the public.

To further the regional coordination commitment, the jurisdictions and WMATA have collectively established the MATOC Steering Committee. This governing body, recognizing the importance of a MATOC program communications mechanism, has requested the development of a formal Communications Outreach Plan through the Metropolitan Washington Council of Government’s (MWCOG) contract for consultant support.
PURPOSE OF COMMUNICATIONS OUTREACH PLAN
The Communications Outreach Plan will serve as a blueprint for the collaborative effort that will ensure the timely sharing of information with all stakeholders and for the accuracy of that information. The primary purpose of this Communications Outreach Plan is to establish a framework for effectively conveying information and messages about the MATOC program and for proactively identifying and addressing stakeholder concerns. This will minimize or avoid challenges to the MATOC implementation schedule. The Plan is dynamic, meaning it has the ability to adapt when circumstances require it.
The Plan provides many opportunities to disseminate information and to receive and incorporate stakeholders’ input. This Plan outlines the various communications strategies and tactics to ensure a cohesive and comprehensive effort in moving the program toward full implementation by July 2009. 
For ease of implementation, Communications Outreach is divided into phases. The first two phases are discussed in this document. The third phase, MATOC Full Implementation, will be discussed in a future update to the Communications Plan.
· Phase I, Development:  August 2008 – December 2008

· Phase II, MATOC Trial:  December 2008 – June 2009
· Phase III, MATOC Full Implementation:  July 2009 
KEY MESSAGES
CORE MESSAGE
MATOC’s core message will be the foundation for its communications. The core message will reflect the program’s mission, goals, and objectives. It should appeal to targeted audiences and stakeholders. It should be embedded in all oral and written communications made on behalf of the program. MATOC’s core message should consist of the words and phrases people will think about every time they hear about the program. 
Given these considerations, the following may serve as the overall message for MATOC:

“The implementation of the MATOC program will help ensure that travel in the National Capital Region is the safest and most efficient in the nation through effective information dissemination and regional coordination.”

Core Message Themes:

· Information-Sharing, in support of safety and mobility
· Regional Coordination

· Cooperation

SUB MESSAGES
There will be a need over the duration of MATOC to develop sub messages and to target certain messages to specific audiences and stakeholders. Over time, targeted messages should build-on and restate the program’s core message, which will endure over the life of the program.

Important sub messages include:

· From a regional perspective, the metropolitan Washington area needs an enhanced means of managing transportation during incidents and emergencies.

· Regional coordination will help ensure safe and efficient travel in the National Capital Region.

· Maryland, Virginia, and the District of Columbia have committed to coordinate and share transportation systems’ conditions and information management during regional incidents.

· By developing the necessary tools and processes, MATOC will help facilitate coordinated operating agency responses.

· MATOC addresses secondary transportation impacts or “ripple effects” of regional incidents as a first priority.

· Situational awareness of transportation operations in the National Capital Region will enable the traveling public and operating agencies to make effective and timely decisions.
MESSAGE MECHANISMS
Message development and delivery is a dynamic process that will occur over the life of the program. Messages should be developed proactively to avert negative stakeholder reaction to specific events and to react to unforeseen events that arise. The following principles will guide the message development process:

· Messages should be developed in a collaborative, transparent process.
· Messages should be distributed in advance of milestone events and at regular intervals, to targeted audiences and stakeholders. Talking points may be developed for use by the MATOC spokesperson.
· Core message should be stated and restated in all presentations, news releases, collateral materials, correspondence, and on the Web site.
· Frequently Asked Questions (FAQs) are an important vehicle for message delivery.

In general, messages that are delivered via a multi-layered communications approach are the most effective. This integrated approach uses a wide range of communications channels to reach a variety of target audiences. Furthermore, research reveals that commuters obtain most of their information from radio, television, and the newspaper. These venues, among others, will be important message mechanisms for the MATOC program.
MATOC TARGET AUDIENCES
There are many target audiences and categories of stakeholders, such as the MATOC Steering Committee and subcommittees, internal and external agency stakeholders, elected/appointed officials, traveler information systems, the media, and the traveling public.  

The Development Phase of the MATOC program is seen as a “listening, learning, responding” stage where the Steering Committee, subcommittees, and consultant staff work primarily with agency stakeholders on operations coordination and information technology issues. However, as the program receives support from agency executives and the region’s Transportation Planning Board and as permanent funding mechanisms are identified, elected and appointed officials should continue to receive MATOC progress updates. 
As the program moves into the MATOC Trial Phase, the communications network will be cast wider to include other government agencies/jurisdictions, traveler information systems for the public, media, and the traveling public. 
STAKEHOLDER CATEGORIES
►  Oversight Committee

MATOC Steering Committee and Subcommittees 

MWCOG 
►  Partner Agencies (VDOT, MDOT, DDOT, WMATA) and MWCOG

Transportation and Transit Agencies 
Public Affairs Officers

Traffic Management Centers

Transit Management Systems Operators

Public Safety and Emergency Response Personnel 

Front-line Transportation/Transit Operations Personnel

Information Technology Personnel

Archived data users

►  Other Government Agencies/Jurisdictions
►  Elected/Appointed Officials
►  Media – Earned and Paid

Radio and Television 

                      Satellite Radio

                      Print
►  Traveler Information Systems for the public 
►  Commercial Vehicle Operators/Freight Dispatch Centers
►  Traveling Public

Please refer to the Appendix for a stakeholder list. It includes pertinent individuals and/or organizations from the counties, cities, and towns within MWCOG’s jurisdiction. The stakeholder list is divided into tiered contacts. The lowest level includes initial stakeholders while the higher levels include potential stakeholders who may be contacted at a later date, based on need. The list can be researched, revised, and reorganized as a stakeholder distribution database is developed and the program moves toward full implementation. 

DEVELOPMENT PHASE:  AUGUST 2008 – DECEMBER 2008
STRATEGY FOR DEVELOPMENT PHASE
Set Communications Foundation

In communicating key messages to stakeholders and the public, the MATOC program will employ a wide range of proven communications strategies and techniques. Strategy during the developmental phase will set the communications tone and foundation for the program. A heavy emphasis in the early months should be made in creating direct communications channels, particularly with key agency staff. 
During this development phase, the communications program anticipates heavier involvement and coordination with agency stakeholders than with the media and the public. The communications techniques to be utilized during this phase reflect this strategy of “listening, learning, and responding” to agencies needs and requirements. 
Efforts will focus on answering “How can MATOC develop the operating concepts and procedures that best satisfy the communications and information needs of – not only MDOT, VDOT, DDOT, and WMATA – but also the transportation and public safety agencies, the media, and the public when an incident with regional implications has occurred?”
Identify MATOC Spokesperson for Inquiries
As MATOC moves from development to trial phase to full implementation, the program will generate more and more inquiries. Initially, as work is being conducted “behind the scenes,” inquiries will be few. Later, as the program is rolled out into the eyes of the media and the general public, it may generate a larger number of inquiries. It is important to identify a MATOC spokesperson and protocols for managing inquiries so consistent messages and responses are delivered. Until further notice, inquiries should be addressed to:

Gary W. Euler

Program Implementation Manager

MATOC

Phone: (301) 998-6625

Fax: (301) 816-1884

Email: gary.euler@telvent.com
Build Awareness of MATOC and Engage Interest

In addition to responding to initial inquiries, the MATOC Spokesperson can assist the Steering Committee, sub-committees, and consultants, in building awareness of MATOC among key stakeholders and engaging their interest. The program’s collaborative vision, goals, objectives, and strategies should be promoted in informational materials, workshops, and presentations. Consistent message delivery will reinforce the purpose and benefits of the program.
Identify Stakeholders and Best Communication Venues 
Early on, the program must identify key stakeholders and determine how MATOC can best communicate with them. Depending on the intent of the message, urgency, and delivery mechanisms available, options include: news media (print, radio, television, internet), 511 telephone service, private information providers, telephone, facsimile, Web site(s), e-mails, other electronic media. While interviewing, meeting, or conversing with stakeholders ask them, “What is the best way to communicate to you?”
Receive Input from Key Stakeholders to Guide Development
As regional workshops and focus groups are convened and the concept of operations, standard operating procedures, and RITIS hosting/technical support environment is defined, program developers will have ample opportunities to obtain valuable input from key stakeholders. This input will help guide the future development and expansion activities of MATOC. The engagement of key stakeholders and resulting documentation of input will assist in ensuring successful systems delivery.
In addition to integrating agency data, MATOC will compile and disseminate information on the status of the regional transportation network to the public. This may happen either directly or indirectly through partner agencies and traveler information providers. Program developers will ascertain what types of information its ultimate users will desire. This may include information on:
· Traffic congestion and incidents;
· Transportation-related weather and pavement conditions;
· Public transit status, updates, and service disruptions;
· Planned construction and roadway closures;
· Major special events, emergencies, and evacuations; and
· Customized features, such as alternative route suggestions.
Prepare and Distribute Introductory Material
An initial brochure is being developed to provide basic information about the MATOC program. It is anticipated that it will be widely distributed to stakeholders at meetings, workshops, focus groups, presentations and other events. The brochure will promote the MATOC mission, goals, and objectives; provide background information; and present contact information. The brochure, along with other publications developed for MATOC, should include MATOC branding as a signature identity for the program (i.e., logo). 

Initiate Soft Media Relations Outreach

During the development phase, media relations activities will be limited as operations and information systems are being developed, tested, and enhanced. However, at this stage relevant media outlets can be identified and contact information confirmed so as the program progresses into the next phase expanded media relations can commence.  
TARGET AUDIENCES FOR DEVELOPMENT PHASE
►  Internal Stakeholders – Oversight Committees
MATOC Steering Committee 
Regional Operations Subcommittee 
Regional Information Systems Subcommittee 
Outreach and Media Relations Subcommittee (proposed)

►  External Stakeholders

Transportation and Transit Agencies

Traffic Management Centers

Transit Management Systems Operators

Public Safety and Emergency Response Personnel
Front-line Transportation/Transit Operations Personnel

Other Government Agencies/Jurisdictions

Information Technology Personnel

Archived Data Users

Public Affairs Officers

Elected/Appointed Officials

Media

Specific agencies, staff, and contact information would be obtained as the stakeholder distribution database is developed. 

COMMUNICATIONS CHANNELS AND TECHNIQUES  

DEVELOPMENT PHASE
Public Information
Providing accurate and timely information to stakeholders builds awareness prior to the MATOC trial launch and diffuses misinformation and myths. It helps create a positive environment for the successful and timely advancement of the program. Early, proactive, and continued stakeholder involvement will foster collaborative engagement as the program develops.
· Communications Outreach Plan – A dynamic document providing for the orderly execution of the outreach program to affected stakeholders and the public.

· Introductory Brochure – A one-page document comprised of clear, fact-based information about the MATOC program. The brochure could be disseminated at briefings, workshops, meetings, etc. 
· Initial List of Frequently Asked Questions/Talking Points – As word spreads about the MATOC program and more inquiries are received, a list of FAQ’s and/or Talking Points will facilitate the delivery of clear, concise messages by the MATOC Spokesperson and other MATOC participants.

· Stakeholder Distribution Database – A distribution database with important contact information (names, addresses, e-mails, phone numbers, etc.) is vital to communicate efficiently and effectively with stakeholders—in particular with committee members, agency staff, the media, and elected officials.  
Public Outreach

· Updates to Elected/Appointed Officials – Ongoing briefings to elected/appointed officials, commissions/committees (e.g., Congressman James Moran, Transportation Planning Board, Northern Virginia Transportation Commission) help ensure that officials are kept apprised of the program status.  
· Refine Core Multimedia Presentation/Exhibits – The standard presentation may be reviewed and refined to include the MATOC logo, relevant graphics, and updated materials, as available. 
Public Affairs

· Media Advisories – Press releases may be developed and disseminated to the appropriate media outlets as MATOC begins to promote its activities and schedule leading into the Trial Phase. Releases may promote the collaborative efforts of the focus group and workshop participants in ensuring how best to satisfy communications and information needs of external agencies and the media.
Internal Communications

· Focus Group of Cross-Section of Key Stakeholders – Convening an external agency focus group will help shape the program through genuine stakeholder input and collaboration. The organized forum will obtain substantive feedback from system users/operators. Participants include a broad cross-section of transportation and public safety agency personnel and representation from the media. It is important to receive and consider their input before operating concepts and procedures are developed. The focus group will help maximize communications between key stakeholders and program developers.

· Internal Stakeholders Regional Workshop – A series of workshops will be held as MATOC evolves.  

MATOC TRIAL PHASE:  DECEMBER 2008 – JUNE 2009

STRATEGY FOR TRIAL PHASE
Communications activities and outreach during the MATOC trial phase will intensify as system developers roll out the prototype. By this time, the concept of operations will be completed. Standard operating procedures will be developed, tested, and continue to be refined. RITIS will transition to a stable 24/7 operating environment. (The Regional Integrated Transportation Information System (RITIS) allows for the exchange of real-time transportation-related information for agencies, traveler information providers, the media, and the public.) And the MATOC program will further engage stakeholders to provide input and feedback that will be taken into consideration.
Conduct Soft Rollout of MATOC Prototype to Stakeholders
The communication strategies employed during the trial phase will continue to involve agency stakeholders, but will now engage the media, traveler information providers, umbrella organizations, and the traveling public. All, as potential system users, can offer feedback as to the ease and usability of the regional operations and information system. 
Apply Multi-Layered Approach That Uses Wide Range of Communications Channels to Reach a Variety of Target Audiences

As communications activities are expanded to more audiences, additional techniques can be employed. There is “no one best way” to reach a variety of audiences. MATOC can make use of an assortment of communications tools and techniques to promote the benefits of the program and to capture user reactions. Communications activities should be scheduled in advance, take into account the operational work being conducted, and be approved by the MATOC Steering Committee.
Inform and Educate Stakeholders about Benefits, Usability of MATOC –
Diffuse Misinformation with Clear, Fact-Based Information
Communications efforts should be directed to informing and educating stakeholders about the MATOC program and how they can become involved. In the lapse of not getting any information out about a program, sometimes misinformation is spewed. It is critical to build from the communications techniques begun in the Development Phase and to continue to provide proactive, informative, and engaging factual information about MATOC.
Provide Hands-On Demonstrations to Key Stakeholders
As a follow-up to the stakeholder workshops and focus group meeting conducted in Phase I, further hands-on demonstrations to key stakeholders may be warranted during the trial phase. Watching a table-top exercise or other hands-on demonstration of the system and its capabilities will assist potential users, such as elected officials, the media, and traveler information providers in understanding, utilizing, and advocating for MATOC. 
Obtain Stakeholder Feedback and Make Adjustments
The MATOC trial phase is the time for final refinements before going live in July 2009. Communications should focus on the fact that the prototype is being used, can be tweaked, and everyone will benefit from adjustments that the users provide. The system is dynamic and enhancements can always be made, but it is essential to receive substantive comments during the trial phase. Feedback from external agency participants, especially the focus group representatives, will assist in fine-tuning.
Initiate Broad Public Outreach via Media Outreach and Umbrella Groups 
The media, as well as large umbrella groups with their own active constituencies, can be MATOC’s biggest promoters if they are involved early in the process and believe their input will be considered. They act as “echo chambers” in further spreading the word about the program. Many of the organized groups have regular meetings that are well-attended. MATOC may consider piggybacking off of organizations’ meetings, activities, forums, etc. to further promote the program.

Coordinate and Share Information with Ongoing Construction Projects
There are many ongoing construction projects in the metropolitan Washington area. The Virginia Megaprojects (which includes I-495 Capital Beltway HOT lanes, I-95/395 HOV/Bus/HOT Lanes, I-95 Fourth Lane Widening, Dulles Corridor Metrorail Extension, BRAC, I-95 Telegraph Road Interchange, and Fairfax County Parkway) and Maryland’s Intercounty Connector are just a few. It will be important to coordinate and share information with the project representatives of area construction projects. Most of the ongoing construction projects already provide travelers with up-to-date information on construction activities and lane closures via the media, dedicated e-mail lists, subscription service e-mail alerts, and their own project Web sites.   
TARGET AUDIENCES FOR MATOC TRIAL PHASE
►  Key Stakeholders Identified in the Development Phase


Internal Stakeholders (Steering Committee, Sub-Committees)


  
External Stakeholders (Agencies, Elected Officials, Media)

►  Organized Umbrella Groups, Traveler Information Providers, Commercial Vehicle Operators/Freight Dispatch Centers, the Public 
COMMUNICATION CHANNELS AND TECHNIQUES  

TRIAL PHASE

Besides the proven communication activities used in the Development Phase, additional tools and techniques are proposed for the expanded outreach to the media, organized groups, traveler information providers, and the public during the Trial Phase.  

Public Information

· Development of MATOC Web site as an Additional Information Source on Regional Impacts – A dedicated MATOC Web site, as a program information network, can assist stakeholders and public in obtaining up-to-date and pertinent information that will affect their travel decisions. Helpful and timely information can be made available to target audiences 24/7/365. A special page on the Web site may be reserved for the media, indicating current information that will be useful to their readers/viewership.   

The Web site can provide an opportunity to transmit e-mail alerts, an opt-in service to receive regular updates on MATOC or customized information, Web-based surveys/responses on usability, e-mail broadcasts, online feedback forms, and public announcements. 
The MATOC Steering Committee will determine whether to employ a MATOC Web site, and if so, the type of information that should be made available, and to whom.  Additionally, the MATOC Web site’s relationship to Virginia’s 511 Web site, and other similar sites, should be examined.
· Collateral Materials – Fact sheets, FAQs, brochures, and bulletins can communicate clear and concise messages, be posted to the Web site for easy downloading, and be distributed at meetings, briefings, presentations, etc.
· Stakeholder Distribution Database – The distribution database should continue to be updated and maintained as a dissemination tool in communicating with stakeholders and other interested parties. 

Public Outreach

· Coordinate Information with Transportation/Transit INFO Centers – MATOC can dovetail off existing and planned INFO stores (such as the VDOT Mega store in Springfield Mall and an INFO store planned at Tysons Corner Center) in providing information and collateral materials to travelers. 
· Outreach to Organized Groups – There are many organizations, associations, and groups with an interest in transportation and/or transit. MATOC can inform and educate these groups about its mission, goals, and objectives by providing collateral materials, conducting presentations, and offering briefings to their members. Many of these groups have Web sites/e-mail lists, active constituents/members, organized programs, and communicate regularly with their members. Examples include the Dulles Area Transportation Association (DATA), Tysons Transportation Association (TYTRAN), Chambers of Commerce, Washington Board of Trade, Federation of Civic Associations, Economic Development Authorities, and the TPB Citizen’s Advisory Committee. Building from these well-established channels is a “win-win” for the organizations and MATOC. MATOC spreads its message in a cost-efficient and effective manner and the organized groups stay abreast about a program that benefits their members in determining everyday travel choices.
· Formal Updates/Briefings to Elected Bodies and Committees – Briefings to elected/appointed officials and/or their staffs, “constituent tool kits” (materials to assist in responding to constituent inquiries and concerns), and formal updates/briefings to elected bodies and applicable committees (NVTC, NVTA, TPB, etc.,) are effective ways to keep elected officials informed about the critical mission that MATOC can play in their constituents’ lives. 
· Update Multi-Media Presentation, Exhibits – Presentations and exhibits should always be updated with available graphics, photos, and other easy-to-understand materials.
Public Affairs

· Media Relations – Ongoing formal/informal briefings to transportation/traffic media, press advisories/kits, collateral materials, system operation’s demonstrations, and media tours of Traffic Operations Centers, are examples of effective techniques in involving the media. The media can provide significant broadcasting coverage in print, radio, TV, and the internet. This “earned media” will help engage the public and publicize MATOC. MATOC may also decide to place “paid media” or advertisements in local/regional newspapers, on radio, or television to publicize their activities and to ensure their exact message is reaching targeted populations.

It is important to promote accurate reporting by news media so all
 media contact should come from the MATOC spokesperson. The spokesperson can provide regular updates to news media on the MATOC progress, schedule, and benefits. As the MATOC program becomes better defined, the spokesperson as the single point of contact for the news media may be shifted to the MATOC Facilitator position.
The media has the ability to have updated MATOC information disseminated quickly. They also have an interest in providing current, factual information that affects the public. In particular, radio traffic news is one of the few communications channels that reach motorists as they drive. 

As MATOC moves toward its formal Launch in July 2009, a press conference with Congressman James Moran, as the funding initiator, is recommended. 

Internal Communications

· Conduct Stakeholder Workshops, Hands-on Demonstrations – Coordination with internal and external stakeholders regarding hands-on activities and workshops should continue and take advantage of the experience and expertise of actual users. 
EVALUATION OF COMMUNICATIONS OUTREACH
It is important to monitor the effectiveness of communications outreach so that adjustments in the program can be made if necessary. These are some examples of measures of effectiveness for the MATOC communications program:

· Monitoring and analyses of media coverage – regarding accuracy of information, number of news articles.

· MATOC Web site visitors, tracking, hits.

· Stakeholder participation – number of participants and substantive information received from them.

· Volume and substance of inquiries.

· Awareness of the MATOC program.

· Support and interest from decision-makers, elected officials.
· Tracking of presentations given, materials distributed.
· Attendance at MATOC events. 

· Are the “right” people involved?

· Comments/correspondence received about the program.

· Requests for MATOC presentations.
PUBLIC OUTREACH DELIVERABLES AND SCHEDULE
The MATOC Steering Committee will make decisions regarding the communications outreach scope of work desired to implement MATOC. The techniques discussed above would involve the following deliverables:
Development Phase:  August 2008 – December 2008
· Communications Outreach Plan
· Brochure
· FAQ’s
· Talking Points
· Stakeholder Distribution Database
· Elected/Appointed Officials Briefings
· Refinements to Core Presentation/Exhibits
· Media Relations Outreach
· Focus Group of Key Stakeholders
· Internal Stakeholder Workshop
MATOC Trial Phase:  December 2008 – June 2009 
· Development/Updates to MATOC Web site

· Collateral Materials

· Updates/Maintenance to Stakeholder Database

· Coordination of Information with INFO Centers

· Outreach to Organized Groups 

· Formal Updates/Briefings to Elected Bodies and Committees

· Updated Multi-Media Presentations/Exhibits

· Media Relations Outreach

· Stakeholder Workshops, Demonstrations

APPENDIX 
Stakeholder List 
The stakeholder list is divided into tiered contacts. The lowest level includes initial stakeholders while the higher levels include potential stakeholders who may be contacted at a later date, based on need. The list can be researched, revised, and reorganized as a stakeholder distribution database is developed and the program moves toward full implementation. 

Tier I: 
Oversight Committee
MATOC Steering Committee and Subcommittees

MWCOG

Partner Agencies (VDOT, MDOT, DDOT WMATA) and MWCOG
Transportation and Transit Agencies

Public Affairs Officers

Traffic Management Centers

Transit Management Systems Operators

Public Safety and Emergency Response Personnel

Front-line Transportation/Transit Operations Personnel

Information Technology Personnel

Archived Data Users
Focus Group Participants

Local Traffic and Agencies, Commuter Rail, Public Safety, Media Representatives

Tier II: 
Federal Elected Officials

US Senate

· Virginia

· Senator John Warner

· Chief of Staff: Carter Cornick

· Senator Jim Webb

· Chief of Staff: Paul Reagan 

· Maryland

· Senator Benjamin L. Cardin

· Chief of Staff: Chris Lynch

· Senator Barbara A. Mikulski

· Chief of Staff: Julia Frifield 

US House of Representatives

· District of Columbia

· US Congressional Representative Eleanor Holmes Norton

· Virginia

· Congressman Thomas M. Davis III, 11th District

· Chief of Staff: Bill Womack 

· Congressman James P. Moran, 8th District

· Chief of Staff: Frank Shafroth

· Congressman Frank R. Wolf, 10th District

· Chief of Staff: Dan Scandling

· Maryland

· Congresswoman Donna Edwards, 4th District

· Chief of Staff: Adrienne Christain

· Congressman Roscoe G. Bartlett, 6th District

· Chief of Staff: Bud Otis

· Congressman Christopher Van Hollen, Jr., 8th District 

· Chief of Staff: Karen Robb

State Elected Officials

Governor

· Virginia

· Governor Timothy M. Kaine

· Maryland

· Governor Martin O’Malley

State Senate

· District of Columbia (Shadow)

· US Shadow Senator Michael D. Brown

· US Shadow Senator Paul Strauss

· Virginia 

· Senate District 29, Senator Charles J. Colgan

· Senate District 30, Senator Patricia S. Ticer

· Senate District 31, Senator Mary Margaret Whipple

· Senate District 32, Senator Janet D. Howell

· Senate District 33, Senator Mark R. Herring

· Senate District 34, Senator Chap Peterson

· Senate District 35, Senator Richard L. Saslaw

· Senate District 36, Senator Toddy Puller

· Senate District 37, Senator Ken Cuccinelli, II

· Senate District 39, Senator George L. Barker

· Maryland

· Senate District 3, Senator Alex X. Mooney

· Senate District 4, Senator David R. Brinkley

· Senate District 14, Senator Rona E. Kramer

· Senate District 15, Senator Robert J. Garagiola

· Senate District 16, Senator Brian E. Frosh

· Senate District 17, Senator Jennie M. Forehand

· Senate District 18, Senator Richard S. Madaleno, Jr.

· Senate District 19, Senator Michael G. Lenett

· Senate District 20, Senator Jasmin B. (Jamie) Raskin

· Senate District 21, Senator James C. Rosapepe

· Senate District 22, Senator Paul G. Pinsky

· Senate District 23, Senator Douglas J. J. Peters

· Senate District 24, Senator Nathaniel Exum

· Senate District 25, Senator Ulysses Currie

· Senate District 26, C. Anthony Muse

· Senate District 27, Senator Thomas V. Mike Miller, Jr.

· Senate District 39, Senator Nancy J. King

· Senate District 47, David C. Harrington

House of Delegates

· Virginia

· House District 13, Delegate Robert G. Marshall

· House District 31, Delegate Scott L. Lingamfelter

· House District 32, Delegate David E. Poisson 

· House District 33, Delegate Joe T. May

· House District 34, Delegate Margaret G. Vanderhye

· House District 35, Delegate Stephen C. Shannon

· House District 36, Delegate Kenneth R. Plum

· House District 37, Delegate David L. Bulova

· House District 38, Delegate Robert D. Hull

· House District 39, Delegate Vivian E. Watts

· House District 40, Delegate Timothy D. Hugo

· House District 41, Delegate David W. Marsden

· House District 42, Delegate David B. Albo

· House District 43, Delegate Mark D. Sickles

· House District 44, Delegate Kristin J. Amundson

· House District 45, Delegate David L. Englin

· House District 46, Delegate Brian J. Moran

· House District 47, Delegate Albert C. Eisenberg

· House District 48, Delegate Robert H. Brink

· House District 49, Delegate Adam P. Ebbin

· House District 50, Delegate Jackson H. Miller

· House District 51, Delegate Paul F. Nichols

· House District 52, Delegate Jeffrey M. Frederick

· House District 53, Delegate James M. Scott 

· House District 67, Delegate Charles C. Caputo

· House District 86, Delegate Thomas Davis Rust

· Maryland

· House District 3A, Delegate Galen R. Clagett

· House District 3A, Delegate C. Sue Hecht

· House District 3B, Delegate Richard B. Weldon, Jr.

· House District 4A, Joseph R. Bartlett

· House District 4A, Paul S. Stull

· House District 4B, Donald B. Elliott

· House District 14, Anne R. Kaiser

· House District 14, Karen S. Montgomery

· House District 14, Herman L. Taylor, Jr.

· House District 15, Craig L. Rice

· House District 15, Kathleen M. Dumais

· House District 15, Brian J. Feldman

· House District 16, William A. Bronrott

· House District 16, C. William Frick

· House District 16, Susan C. Lee

· House District 17, Kumar P. Barve

· House District 17, James W. Gilchrist

· House District 17, Luiz R. S. Simmons

· House District 18, Alfred C. Carr, Jr.

· House District 18, Ana Sol Gutierrez

· House District 18, Jeffrey D. Waldstreicher

· House District 19, Henry B. Heller

· House District 19, Benjamin F. Kramer

· House District 19, Roger Manno

· House District 20, Sheila E. Hixson

· House District 20, Tom Hucker

· House District 20, Heather R. Mizeur

· House District 21, Benjamin S. Barnes

· House District 21, Barbara A. Frush

· House District 21, Joseline A. Pena-Melnyk

· House District 22, Tawanna P. Gaines

· House District 22, Anne Healey

· House District 22, Justin D. Ross

· House District 23A, James W. Hubbard

· House District 23A, Gerron S. Levi

· House District 23B, Marvin E. Holmes, Jr.

· House District 24, Joanne C. Benson

· House District 24, Carolyn J. B. Howard

· House District 24, Michael L. Vaughn

· House District 25, Aisha N. Braveboy

· House District 25, Dereck E. Davis

· House District 25, Melony G. Griffith

· House District 26, Veronica L. Turner

· House District 26, Kriselda Valderrama

· House District 26, Jay Walker

· House District 27A, James E. Proctor, Jr.

· House District 27A, Joseph F. Vallario, Jr.

· House District 39, Saqib Ali

· House District 29, Charles E. Barkley

· House District 29, Kirill Reznik

· House District 47, Jolene Ivey

· House District 47, Doyle L. Niemann

· House District 47, Victor R. Ramirez 

Local Elected/Appointed Officials

District of Columbia

· Mayor Adrian M. Fenty

· Council of the District of Columbia

· Vincent C. Gray – Chairman-At-Large

· Carol Schwartz – Member-At-Large

· David Catania – Member-At-Large

· Phil Mendelson – Member-At-Large

· Kwame R. Brown – Member-At-Large

· Jim Graham – Member-Ward 1

· Jack Evans – Chair Pro Tempore-Ward 2

· Mary Cheh – Member-Ward 3

· Muriel Bowser – Member-Ward 4

· Harry (Tommy) Thomas, Jr. – Member-Ward 5

· Tommy Wells – Member-Ward 6

· Yvette M. Alexander – Member-Ward 7

· Marion Barry – Member-Ward 8
Virginia
Arlington County 

County Board

· Chairman J. Walter Tejada

· Vice Chairman Barbara Favola 

· Member Jay Fisette

· Member Mary Hynes

· Member Christopher Zimmerman
Fairfax County 

Board of Supervisors

· Chairman-At-Large Gerald E. Connolly

· Vice Chair Sharon Bulova (Braddock)

· John W. Foust (Dranesville)

· Catherine M. Hudgins (Hunter Mill)

· Jeff C. McKay (Lee)

· Penelope A. Gross (Mason)

· Gerald W. Hyland (Mount Vernon)

· Linda Q. Smyth (Providence)

· Pat Herrity (Springfield)

· Michael R. Frey (Sully)

Loudoun County 

Board of Supervisors

· Chairman-At-Large Scott K. York

· Vice-Chairman Susan Klimek Buckley (Sugarland Run)

· Jim Burton (Blue Ridge)

· Lori Waters (Broad Run)

· Sally R. Kurtz (Catoctin)

· Stevens Miller (Dulles)

· Kelly Burk (Leesburg)

· Andrea McGimsey (Potomac)

· Eugene Delgaudio (Sterling)
Prince William County 

Board of Supervisors

· Chairman-At-Large Corey A. Stewart

· Vice Chairman John T. Stirrup, Jr. (Gainesville)

· Wally Covington (Brentsville)

· Martin E. Nohe (Coles)

· Maureen S. Caddigan (Dumfries)

· John D. Jenkins (Neabsco)

· Michael C. May (Occoquan)

· Frank J. Principi (Woodbridge)

City of Alexandria 

· Mayor William D. Euille

· Vice Mayor Redella S. “Del” Pepper

· Councilman Ludwig P. Gaines

· Councilman Rob Krupicka

· Councilmember Timothy B. Lovain

· Councilman Paul C. Smedberg

· Councilman Justin M. Wilson

City of Fairfax 

· Mayor Robert F. Lederer

· Councilmember Joan W. Cross

· Councilmember Daniel F. Drummond

· Councilmember Jeffrey C. Greenfield

· Councilmember David L. Meyer

· Councilmember Gary J. Rasmussen

· Councilmember Steven C. Stombres

City of Falls Church  

· Mayor Robin S. Gardner

· Vice Mayor Harold (Hal) Lippman, Ph. D.

· Council Member Nader Baroukh

· Council Member Daniel K. Maller

· Council Member David F. Snyder

· Council Member Daniel X. Sze

· Council Member Lawrence Webb

City of Manassas 

· Mayor Harry J. (Hal) Parris II

· Vice Mayor Andrew L. (Andy) Harrover

· J. Steven Randolph

· Steven S. Smith

· Marc T. Aveni

· Jonathan L. Way

· Mark Wolfe

City of Manassas Park 

· Mayor Frank Jones 

· Vice Mayor Bryan E. Polk

· Member Michael Bunner

· Member Cynde Gardner

· Member Keith Miller

· Member Bill Treuting

· Member Fran Kassinger
Maryland

Frederick County

· President, Commissioner Jan H. Gardner

· Vice President, Commissioner David P. Gray

· Commissioner Kai J. Hagen

· Commissioner Charles A. Jenkins

· Commissioner John L. Thompson, Jr.

Prince George’s County

· The Honorable Jack B. Johnson County Executive

· Council member Thomas E. Dernoga

· Council member Will Campos

· Council member Eric Olson

· Council member Ingrid M. Turner

· Council member Andrea Harrison

· Council member Samuel H. Dean

· Council member Camille Exum

· Council member Tony Knotts

· Council Member Marilynn M. Bland
Montgomery County

· County Executive Isiah Leggett

· Councilmember Marc Elrich

· Councilmember George Leventhal

· Councilmember Duchy Trachtenberg

· Councilmember Phil Andrews

· Councilmember Nancy Floreen

· Councilmember Mike Knapp

· Councilmember Don Praisner

· Councilmember Valerie Ervin

· Councilmember Roger Berliner
City of Bowie

· Mayor G. Frederick Robinson

· Councilmember At-Large Dennis Brady

· Councilmember At-Large Kevin C. Conroy

· Councilmember Jack D. Jenkins

· Councilmember Todd M. Turner

· Councilmember Michael D. Lyles
City of College Park

· Mayor Stephen A Brayman

· Councilmember Patrick L. Wojahn

· Councilmember Jonathan R. Molinatto

· Councilmember Robert T. Catlin

· Councilmember John E. Perry

· Councilmember Mark Cook

· Councilmember Stephanie E. Stullich

· Councilmember Karen E. Hampton

· Councilmember Mary C. Cook
City of Frederick

· Mayor William J. Holtzinger

· Alderman Marcia A. Hall

· Alderman David P. Koontz
· Alderman Alan E. Imhoff
· C. Paul Smith
· Donna Kuzemchak
City of Gaithersburg

· Mayor Sidney A. Katz

· Council Vice President Michael A. Sesma

· Council Member Jud Ashman

· Council Member Cathy C. Drzyzgula

· Council Member Henry F. Marraffa, Jr.

· Council Member Ryan Spiegel
Greenbelt

· Mayor, Judith F. Davis

· Mayor Pro Term Rodney M. Roberts

· Council member Edward VJ Putens

· Council member Konrad Herling

· Council member Leta Mach

Rockville

· Mayor Susan R. Hoffmann

· Councilmember John Britton

· Councilmember Piotr Gajewski

· Councilmember Phyllis Marcuccio

· Councilmember Anne M. Robbins
City of Takoma Park

· Mayor Bruce Williams

· Council member Josh Wright

· Council member Colleen Clay

· Council member Dan Robinson

· Council member Terry Seamens

· Council member Reuben Snipper

· Council member Doug Barry

Town of Bladensburg

· Mayor Walter Lee James, Jr.

· Council Member Cris Mendoza

· Council Member Charlina Watson

· Council Member Walter Ficklin

· Council Member Walter George

Media
Newspapers

District of Columbia

· The Washington Post

· The Washington Times

· Washington Business Journal

· Washington City Paper

· Voice of the Hill – The Capitol Hill Current

· The Hill

· The Daily Republican

· The Common Denominator

· Association of Alternative Newsweeklies 

Virginia

· Alexandria Journal [Alexandria]

· The Daily Journal [Prince William]

· Fairfax Journal [Alexandria]

· Falls Church News-Press [Falls Church]

· Henderson Hall News [Arlington Station]

· Journal Newspapers Online [Fairfax]

· Leesburg Today [Leesburg]

· Loudoun Easterner [Sterling]

· Loudoun Times-Mirror [Leesburg]

· Manassas Journal Messenger [Manassas]

· Potomac News [Woodbridge]

· Times Community Newspapers [Reston]

· USA Today [Arlington]

· Washington Business Journal [Arlington]

Maryland

· The Baltimore Sun [Baltimore]
· Baltimore Business Journal [Baltimore]
· Baltimore Times [Baltimore]
· Diamondback [College Park]
· Emmitsburg Dispatch [Emmitsburg]
· The Frederick News-Post [Frederick]
· Gazette Newspapers [Gaithersburg]
· Montgomery County Sentinel [Seabrook]
· Montgomery Journal [Montgomery]
· Prince George Journal [Lanham]
· Prince George’s Post [Upper Marlboro]
· Prince George Sentinel [Seabrook]
· Stars and Stripes [Thurmont]
· Takoma Voice [Takoma Park]
Television Stations

District of Columbia (Regional Stations)

· ABC – WJLA CH 7

· CBS – WUSA CH 9

· FOX – WTTG CH 5

· NBC – WRC CH 4

· PBS – WETA CH 26

· My Network TV – WDCA CH 20

· CW Network – WBDC CH 50

Virginia

· ABC – WJLA CH 8

· PBS – WNVT CH 53 [Falls Church]

Maryland (Baltimore Regional Stations unless otherwise noted)

· ABC – WMAR CH 2

· CBS – WJZ CH 13

· FOX – WBFF CH 45

· NBC – WBAL CH 11

· PBS – WMPB CH 67

· PBS – WFPT CH 62 [Frederick]

· My Network TV – WUTB CH 24

· CW Network – WNUV CH 54

News/Talk Radio Stations

District of Columbia

· WAMU 88.5 FM

· WCSP 90.1 FM

· WFED 1050 AM

· WMAL 630 AM

· WTOP 103.5 FM

· WWRC 1260 AM 

· WWWT 1500 AM

Virginia

· WJFK 106.7 FM

· WWWT 107.7 FM

Maryland (Including Baltimore Regional stations as noted)

· W305BL 88.9 FM

· WBAL 1090 AM [Baltimore]

· WBIS 1190 AM [Baltimore]

· WCBM 680 AM [Baltimore]

· WFMD 930 AM 

· WWWB 820 AM

· WDMV 720 AM

· WMET 1160 AM 

· WTLP 103.9 FM

· WTNT 570 AM
Tier III:

Organized Groups
Transportation Management Organizations

Traffic Alerts by Phone:

· Highway Helpline – 24/7 Road and Traffic Info Line

· 877-367-ROAD (7623)

· Bay Bridge Info

· 877-BAY-SPAN (229-7726)

Traffic Alerts Websites:

· WBAL Baltimore

www.wbaltv.com/traffic

· WUSA Washington, DC 

www.wusa9.com/travel/traffic

· Highway Conditions Online 

www.highwayconditions.com

· Washington, DC Traffic Cameras 

app.ddot.dc.gov/services_dsf/traffic_cameras

· National Traffic and Road Closure Information through FHWA www.fhwa.dot.gov/trafficinfo/index.htm
· VA 511

www.511virginia.org

· WJFK Washington, DC 

www.wjfk.com

· Maryland Transportation Authority

www.baybridge.com

www.mdta.state.md.us/mdta/servlet/dispatchServlet?url=/News/advisoryDisplayIndex.jsp
· Virginia Department of Transportation Travel Center

www.virginiadot.org/travel

· The Woodrow Wilson Bridge Project

www.wilsonbridge.com

· Google Traffic Alerts

www.maps.google.com

· Intellicast Interactive Traffic Report www.intellicast.com/travel/driving/traffic.aspx?location=USMD0018
· Northern Virginia Daily

www.nvdaily.com/news/traffic/index.bsp

· I-95 Corridor Coalition

www.i95coalition.net/i95/

· Traffic Reports and Alerts

www.traffic.com

· TrafficFlex

www.trafficflex.com

· TrafficLand

www.trafficland.com

· CommuterPage

www.commuterpage.com
· The Washington Post

www.washingtonpost.com

· ABC 7 NEWS 

www.wjla.com

· George Mason University Alert

alert.gmu.edu/latest.php

Citizens/Civic/Homeowners Associations Federations

District of Columbia

· Federation of Citizen Associations of the District of Columbia

Virginia

· Arlington County Civic Federation

· Alexandria Federation of Civic Associations

· Fairfax County Federation of Citizen Associations

· Loudoun County Citizen Alert System

· Mid-County Civic Association of Prince William

Maryland

· Prince George’s County Civic Federation

· Montgomery County Civic Federation

· Frederick County Civic Federation

Chambers of Commerce

District of Columbia

· DC Chamber of Commerce

Virginia

· Alexandria Chamber of Commerce

· Fairfax County Chamber of Commerce

· Loudoun County Chamber of Commerce

· Arlington Chamber of Commerce

· Falls Church Chamber of Commerce

· Prince William County Virginia Regional Chamber of Commerce

· Prince William County Greater Manassas Chamber of Commerce

· Central Fairfax Chamber of Commerce

Maryland

· City of Bladensburg Chamber of Commerce

· Bowie Chamber of Commerce

· Gaithersburg-Germantown Chamber of Commerce

· Prince George’s Chamber of Commerce

· City of College Park Chamber of Commerce

· City of Greenbelt Chamber of Commerce

· Rockville Maryland Chamber of Commerce

· Montgomery County Chamber of Commerce

· Takoma Park Chamber of Commerce

· Frederick County Chamber of Commerce

· Frederick Chamber of Commerce and Industry

Economic Development Authorities
District of Columbia

Virginia

· Alexandria Economic Development Partnership, Inc.

· Loudoun County Department of Economic Development

· Arlington Economic Development

· Fairfax County Economic Development Authority

· Falls Church Economic Development Authority

· City of Fairfax Economic Development Authority 

· Prince William County Economic Development

· City of Manassas Economic Development Office

· City of Manassas Park Economic Development Authority

Maryland

· Town of Bladensburg Economic Development

· City of Bowie Department of Planning and Economic Development

· Prince George’s County Economic Development Corporation

· City of College Park Economic Development Program

· Rockville Economic Development, Inc.

· Montgomery County Department of Economic Development

· City of Takoma Park Economic Development

· Frederick County Office of Economic Development

· The City of Frederick Economic Development

Regional Commuter Groups

· Slugging

· Arlington County Commuter Services

· Arlington Transportation Partners

· Commuter Connections

· Dulles Area Transportation Association (DATA)

· LINK – Transportation information for Reston, VA

· Maryland Rail Commuter Services (MARC)

· Montgomery County Commuter Services

· Tysons Transportation Association (TYTRAN)

· Specialized Transportation for Arlington Residents (STAR)

· Virginia Railway Express (VRE)

· Coalition for Smarter Growth

· Fairfax Coalition for Smarter Growth

· Washington Area Bicyclist Association

· Sierra Club Virginia Chapter

· Arlington Coalition for Sensible Transportation

· BikeArlington

· BikeWalk Virginia

· BikeWashington

· Biking to Work in the Washington Area

· The College Park Area Bicycle Coalition

· East Coast Greenway

· Virginia Bicycling Federation

· Washington Area Bicyclist Association

· Alexandria Rideshare

· GoLoco

· OmniMatch

· Partnership for Safe Driving

Federal, State, Local and Transportation Agencies
Federal Agencies

· Department of Energy

· Department of Treasury

· NG Military Support

· EPA

· Federal Bureau of Investigation

· Federal Emergency Management Agency

· Director

· NRP Coordinator

· Region III

· Federal Highway Administration 

· District of Columbia

· Emergency Preparation Coordinator 

· Executive Director

· Maryland

· Regional ER Transportation 

· Traffic Operations

· Team Leader

· Virginia

· Federal Transit Administration

· National Capital Planning Commission

· National Institutes of Health

· Office of ER Transportation

· Director

· Office Sec. of Energy

· Chief of Staff

· Deputy Chief of Staff

· Secretary of Energy

· Pentagon

· Secretary of the Air Force

· Secretary of the Army

· Secretary of Defense

· Secretary of the Navy

· Assistant Secretary of Defense

· Social Security

· U.S. Army Corps of Engineers

· Baltimore

· CORPS District Manager

· Norfolk

· U.S. Department of Agriculture 

· U.S. Department of Defense

· Deputy Assistant

· Deputy Secretary

· Secretary of Defense

· U.S. Department of Housing and Urban Development 

· U.S. Department of Human and Health Services

· U.S. Department of Justice

· U.S. Department of Labor

· U.S. Environmental Protection Agency

· U.S. Food and Drug Administration

· U.S. General Services Administration

· Federal Protective Service

· U.S. Government Accountability Office 

· U.S. Office of Personnel Management

· Chief of Staff

· Director’s Office

· U.S. Small Business Administration

· U.S. Park Police

· National Park Facilities

· U.S. Park Services

· Chiefs

· U.S. Postal Service

· White House

· Homeland Security Emergency Preparedness

· Office of Management and Budget

Regional Organizations
· AOL Time Warner

· Consortium of Washington Area Universities 

· Greater Washington Board of Trade

· INOVA

· Metro Transit Police

· Metropolitan Washington Airports Authority

· Airport Planning Engineer

· Metropolitan Washington Council of Governments

· Mid-Atlantic Health Care Group 

· Military District of Washington

· Naval District of Washington 

· Nextel

· Northern Virginia Transportation Commission

· Transportation Planner

· PEPCO

· Potomac Rappahannock Transportation Commission

· Director

· Verizon

· Washington Council of Agencies

· Washington Gas 

· Washington Headquarters Services

· Washington Metropolitan Area Transit Authority

State Agencies

District of Columbia

· Office of Advisory Neighborhood Commissions

· DC Animal Shelter

· Mayor’s Office of Boards and Commissions

· Office of Cable Television

· Office of the Chief of Staff

· Child and Family Services Agency

· Child Support Services Division

· Office of the City Administrator

· Executive Office of Communications

· Office of Community Affairs

· Mayor’s Office of Community Relations and Services

· Council of the District of Columbia

· DC General Ambulatory and Emergency Care Centers

· Department of Disability Services

· District Department of the Environment

· Fire and Emergency Medical Services Department

· Office of General Counsel to the Mayor

· Greater Southeast Community Hospital

· Department of Health

· Homeland Security and Emergency Management Agency

· Department of Housing and Community Development

· DC Housing Authority

· Office of Human Rights

· Department of Human Services

· Public Library

· Executive Office of the Mayor

· Metropolitan Police Department

· Metropolitan Washing Council of Governments

· Department of Motor Vehicles

· National Capital Planning Commission

· DC National Guard

· Department of Parks and Recreation

· Office of Planning

· Office of Property Management

· DC Public Charter School Board

· DC Public Schools

· Public Service Commission

· Department of Public Works

· Office of Risk Management

· Office of the Secretary

· Serve DC

· Superior Court of the District of Columbia

· Washington Metropolitan Area Transit Authority

· Washington Metropolitan Area Transit Commission

· District Department of Transportation

· Office of Unified Communication

· United States Attorney’s Office

· University of the District of Columbia

· Office of Victim Services

· Washington Convention Center Authority

· Washington DC Convention and Tourism Corporation

· DC Water and Sewer Authority

· Office of Zoning

Virginia

· Attorney General

· Virginia Tourism Authority

· Department of Aviation

· State of Virginia Capitol Police

· Office of Commonwealth Preparedness

· Secretary of the Commonwealth

· Department of Corrections

· Department of Emergency Management

· Office of Emergency Medical Services

· Department of Environmental Quality 

· Virginia General Assembly

· Department of General Services

· Department of Health

· Department of Housing and Community Development

· The Library of Virginia

· Lieutenant Governor

· Department of Medical Assistance Services

· Department of Motor Vehicles

· Virginia National Guard

· Virginia State Parks

· Board for People with Disabilities

· State Police

· Virginia Port Authority

· Secretary of Public Safety

· Department of Rail and Public Transportation

· Secretary of Health and Human Resources

· Secretary of Transportation

· Department of Social Services

· Department of State Police

· Supreme Court of Virginia

· Virginia Tourism Corporation

· Department of Transportation

· Transportation Research Council

· Virginia Defense Force

Maryland

· Center for Advanced Transportation Technology

· Department of Transportation

· Maryland Aviation Administration

· Maryland Emergency Management Agency

· Maryland State Highway Administration

· Maryland State Police

· Office of the Governor

· Office of the Lieutenant Governor

· Secretary of State

· Treasurer

· Attorney General

· Board of Public Works

· Office of Homeland Security

· Department of Disabilities 

· Department of the Environment

· Department of General Services

· Department of Health and Mental Hygiene

· Department of Housing and Community Development

· Department of Human Resources

· Department of Planning

· Department of Public Safety and Correctional Services

· State Police

· Maryland National Guard

· Public Broadcasting Commission

· Maryland Emergency Medical Services Systems

· Maryland Environmental Services

· University of Maryland

· Civil and Environmental Engineering 

CENA
Community Emergency Alert Network

· Register as either a business or an individual.

· Specify geographical locations of preference.  

· Specify what kinds of notifications you would like to receive:

· Air Quality

· County Government Closings/Schedule Changes

· RiverWatch

· Severe Traffic Disruptions

· Severe Weather 24/7

· Severe Weather 8 a.m. – 5 p.m.

· Special Needs – Medial

· Special Needs – Social

· Airport Delays (Dulles and National)

· Metro Alerts

· Federal Government Closings

· Rush Hour Traffic Alerts

· Feeds into the National Capital Region Text Based Emergency Alert and Notification System

· Covers all of MWCOGs jurisdictions

· Go to www.roamsecure.net/ncr.php and click on the jurisdiction you would like to receive alerts for.

NOTE:  THE APPENDIX IS CURRENT AS OF SEPTEMBER 2008. FURTHER UPDATES WILL INCLUDE NOVEMBER 2008 ELECTION RESULTS.
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