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COMMUTER CONNECTIONS
REGIONAL TDM MARKETING GROUP

FY 2020 MARKETING ACTIVITY

MARCH 17, 2020



COMMUTER CONNECTIONS
PROGRAM OBJECTIVES

Encourage alternatives to SOV commuting
Reducevehicletripsand miles

Reducetrafficcongestionand improve air quality

odonnellcoMPANY
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FY20 SPRING INITIATIVES

Ridesharing

Guaranteed Ride Home
Flextime Rewards
CarpoolNow Mobile App
Bike to Work Day

Employer Recognition
Awards

News letters

odonnellcoMPANY
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CREATIVE STRATEGY Rideshare

Media Strategy

Radio as anchor, supported by social media.

Creative Strategy

Rideshare’s “The Big Deal” campaign uses the idea of hitting a
jackpot or spinning a wheel to become a winner with Commuter
Connections, with its many free program options and benefits.

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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SPRING CREATIVE APPROACH Rideshare

With so many options and so many benefits, no matter how you spin you're always a winner with Commuter
Connections programs that fit your commuting needs and rewards that add up- That's a Big Deal! Sign up for
Commuter Connections today, it’s free!

o So many options,
So many options, = — so many benefits!
so many benefits!

FECOMMUTER X FCOMMUTER =
CONNECTIONS. CONNECTIONS

A SMARTER WAY T0 WORK
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2020 COLOR TRENDS

PANTONE® PANTONE®

18-3211 TCX - 13-0117 TCX
Grapeade : Green Ash

PANTONE®

AL 16-0840 TCX
\'_ Antique Moss

Source: World Global Style Network

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK


Presenter
Presentation Notes
Question about colors
Commuter Connections brand intends to remain contemporary & relevant
Committee choose colors that were inspired by London based WGSN
Big data research firm that predicts consumer trends
Major resource for fashion designers & big retail


MEDIA SELECTION PROCESS

Review and analyze
Marketing CommunicationsPlan
3rd party media data

Reach & frequency of target demographics for each
project

Analyze
Cost/value proposition of each option

Reality check
Does it make sense?

Negotiate
Evaluate and negotiate best terms

Purchase media
Run campaign

Evaluate results

JMMUTER CONNECTIONS.

A SMARTER WAY T

odonnellcoMPANY »



FY20 MEDIA BUDGET (NET) Rideshare

Radio $47,793.80
Social $7,200
Total Media $54,993.80

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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SPRING RADIO Rideshare

e ——
'9WFRE

FREE COLINTRY
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SPRING RADIO ADS

:30 radio spots

'O
o
D

\

Extra Encouragement

odonnellcoMPANY

Rideshare
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A Gamble

¥z COMMUTER CONNECTIONS.
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Presenter
Presentation Notes
Creative promotes incentives & speaks to emotional benefits of ridesharing. 


SPRING VIDEO » Youlube Rideshare

THE

BIG

DEAL

odonnellcoOMPANY FCOMMUTERCONNECTIDNS
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PAID MEDIA: SOCIAL MEDIA Rideshare

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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DIGITAL BANNER ADS Rideshare

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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GUARANTEED RIDE HOME 4
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CREATIVE STRATEGY Guaranteed Ride Home

Media Strategy

Radio as anchor supported by broadcast and streaming TV, digital, transit ads,
native content and social media.

Creative Strategy

The GRH “Why Ride Alone?” ~campaign graphically portrays several ways commuters
can choose to get to and from work, ensuring a ride home no matter the circumstance. The
benefits of the program portrayed in this piece include the ability to share a ride with others,

removing an otherwise isolated portion of someone’s day; and knowing that you’ll be able to
get home safely, guaranteed.

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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SPRING CREATIVE APPROACH Guaranteed Ride Home

Why Ride Alone?

GET A FREE Setupyour free accountat

GUARANTEED 7 |
RIDE HOME 'm“““'f.;.'f.“,.’!'.'.‘., TIONS. 2

e reblrictioa 2l commutarcannec! tions.org 800,74 SME “

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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SPRING GRH MEDIA BUDGET (NET) Guaranteed Ride Home

Native Article
1%

Radio $314,864.65
TV $115,583
Digital $41,150
Transit $20,195
Native Articles $2,400
Social $800

Total Media $494,992.65

odonnellcoMPANY

Broadcast &

Streaming TV
23%

¥z COMMUTER CONNECTIONS.
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SPRING GRH RADIO Guaranteed Ride Home
T T T,
T
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GRH BROADCAST + STREAMING TV Guaranteed Ride Home

&l

odonnellcoMPANY rtﬂMMUTERCONNECTIONS
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GRH DIGITAL Guaranteed Ride Home

WAMU 83.5

AMERICAN UNIVERSITY RADIO

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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TRANSIT ADS Guaranteed Ride Home

Transit ads were purchased for 4% of the GRH Spring budget or $20,195.

The ads will be displayed from March through June inside of MARC regional commuter rail cars running on three lines:
Brunswick, Penn and Camden.

(8 |
wm=y | TEEELETLTT
[ :

CHANGE THE WAY

YOU COMMUTE AND
GET FREE BENEFITS.
SUCH AS GUARANTEED

RIDE HOME!

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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NATIVE ARTICLES

odonnellcoMPANY

Guaranteed Ride Home
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SPRING GRH BALTIMORE MEDIA Guaranteed Ride Home
BUDGET (NET)

Radio $21,258.50

: Social
Social $3,728 15%
Total Media $24,986.50

V- CI]MMlI'I'ER CONNECTIONS.

!!!!!!!!!!!!!!!!
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SPRING GRH BALTIMORE RADIO Guaranteed Ride Home

Jal

WEROG
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FALL RADIO ADS Guaranteed Ride Home

:30 radio spots

4 4
(o (o
o o
S S
I\ I\
Why Ride Alone? Just Do It

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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PAID MEDIA: SOCIAL MEDIA Guaranteed Ride Home

DID YOU KNOW CAR-FREE SHARE A RIDE
COMMUTERS CAN GET TO WORK AND GET

A FREE GUARANTEED FREE GUARANTEED
RIDE HOME? RIDES HOME!

LEAVE YOUR CAR AT
HOME AND GET FREE
BENEFITS SUCH AS
GUARANTEED RIDE HOME!

CHANGE THE WAY

YOU COMMUTE AND GET
FREE BENEFITS SUCH AS
GUARANTEED RIDE HOME!

;_' Hig_' Hig_' ) ;_'

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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SPRING VIDEO » Youlube Guaranteed Ride Home

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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DIGITAL BANNER ADS Guaranteed Ride Home

7= COMMUTE

LUNNEL FIUNS

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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‘POOL REWARDS

X '}
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WTOP RADIO LIVE READS

96 Live reads aired January 6-26th to promote ‘Pool
Rewards on behalf of the I-66 project

Want to avoid traffic congestion on I-66? Starta
Carpool! Relax, save time and earn up to two
hundred and thirty dollars. Sign up for “Pool
Rewards” at commuterconnections dot org.

RIDE. REWARD. REPEAT. Join or start a new
carpool today and earn up to two hundred and
thirty dollars. Sign up for “Pool Rewards” at
commuterconnections dot org.

Transform your trip while we transform 66!

Vanpool, Carpool, or ride the bus. Just relax, save

time, and earn rewards. Learn more at
Transform66 dot org.

odonnellcoOMPANY

‘Pool Rewards

REW&RDS

it pays to rideshare

2020 WTOP Traffic Package

Traffic :10 Second Live Read Commercials
TO AIR THE WE

Days to Air Times to # of
Commercials

MondayFroay | Samtoam |5 |

day-Friday
Monday-Friday 10am-3pm
Monday-Friday 3pm-8pm
-Friday

The #1 Reason People Come to WTOP
is for Traffic and Weather Together,

Your :10-Second message will be READ LIVE
by a trusted WTOP Traffic Reporter directly
between Traffic & Weather Reports.

Monday-Friday B6am-12am
[Sowriay | samspm

Sunday S5am-8pm

Monday-Sunday | Best Time
Available
Bonus

Total Number of Weekly

Commercials

Total 3 week Investment $15,000

Total # of commercials for the 3 weeks- 96

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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OBJECTIVES & STRATEGY

Promote benefits & encourage
registration

Use Digital Media Platforms
Budget: $15,000
Leverage FY 2019 Creative Approach

Campaign Live: February - June 2020

odonnellcoMPANY

Fle xtime Campaign

FLEXTIME

REWARDS PROGRAM

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



FY20 MEDIA BUDGET (NET) Flextime Campaign

Digital $12,750
Social $2,250
Social
15%
Total Media $15,000

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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DIGITAL

FLEX FOR CASH

Flex your commute and earn
$8 each time you elect to flex
your schedule to avoid peak
traffic times. Download the
Commuter Connections

Flextime Rewards Program
app today to get started.

Some restrictions apply.

»/
FLESTIE | e

ARTER WAY TO WORK

800.745.RIDE
commuterconnections.org

odonnellcoMPANY

Flextime Campaign

FI.Ex YOUR Flex your mmn’}ute and earn 58 FlE\v'TlmB 7= COMMUTER

each time you elect to flex your (-h CONNECTIDNS.
coMMUTE schedule to avoid peak traffic times. R B

Some restrictions apply. B00.745,RIDE cnmmutercnnnnctiuns.urg

| FLEX YOUR COMMUTE

FLEX FOR CASH Flex your commute and earn H.e\")"me
$8 each time you elect to flex your
@ {Q schedule to avoid peak traffic times. —_—
- Download the Commuter Connections IZCOMMUTER
— v < > Flextime Rewards Program FREH.EE!!P.EE
7 app today to get started.

800.745.RIDE
commuterconnections.org

Some restrictions apply.

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



CREATIVE APPROACH Flextime Campaign

FLEX FOR LESS STRESS FLEX AND SAVE! MORE FLEX, BIGGER CHECKS.

M% FLESTIME

REWARDS PROGRAM

B00.745.RIDE

commuterconnections.on i &nmmmnnnmlcns org

FLEX FOR CASH! FLEX FOR FUN!

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



CARPOOLNOW
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OBJECTIVES & STRATEGY

Encourage download and usage of the CarpoolNow mobile app
throughout the Metro DC area

Focus on Driver messaging
Newdriverincentive available now
Budget: $15,000

Leverage FY 2019 Creative Approach

Promote as part of WMATA Platform Improvement Project
(Pre-station shutdown pop-up events)

Promote at various Park & Ride Lots and “FlexPool” Pick-up
Stops

Campaign Live: March- May 2020

odonnellcoOMPANY

CarpoolNow Mobile App

Forgot Usemame/Password

Croate Account | Learn More

Brought to you by Metropalitan Washington Council of
Govemnments,

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK


Presenter
Presentation Notes
Currently planning and developing media plan 


CREATIVE APPROACH CarpoolNow Mobile App

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK


Presenter
Presentation Notes
Creative from FY19 that will be leveraged in the FY20 Campaign beginning in February
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OBJECTIVES & STRATEGY Bike to Work Day

Budget: $60,000

Sponsorship Campaign: November - January 2020
Campaign Live: March - May 2020

Bike to Work Day: Friday May 15, 2020

¥z COMMUTER CONNECTIONS.
odonnellcoMPANY e eMARTER WAY 70 WORK



SPONSORS Bike to Work Day

E"’&ﬁﬁ?@n"ﬁﬁ% WABA @2& GO Alex URBANSTEMS

A SMARTER WAY TO WORK BICYCLIST ASSOCIATION

Al - Bike
>5p  SPOKES Bke© g BILTON

J\arriott COMSTOCK  [VERRA] .

INTERNATIONAL

\DOT (® Fey

Al ma® CARDIOLOGY

MARYLAND DEPARTHMENT
OF TRANSPORTATION

.FAIR
- S|LAKES

BIKESGVIENNA

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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POSTER Bike to Work Day

DIiA DE LA

BICICLETA" ==
PARAIRAL = dosfmie
TRABAJO Bt TR ol

Ezd GO Alex
Bike O g BILTON
Arlington LA W F KM

Bik
SPOKES™  BkeDl  gmBILTON

= BICYOLER

COMSTOCK  [VERRA| =2z,

\DOT @a::fra&r:,
CARDIOLOGY

COMSTOCK  [VERRA|:mssse.
WwDoT Q

A
k2
Giant'
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RACK CARD

FREE EVENT REGISTER AT
www.BIKETOWORKMETRODC .org
or call 800.745.7433

Pre-Register by May 8 for
FREE T-SHIRT* & BIKE RAFFLE
Free refreshments &
giveaways while supplies last.

Visit biketoworkmetrodc.org for
pit stop locations and times.

*T-Shirts available at pit stops to first

20,000 registrants. 120 pit stops throughout
D.C., Maryland, and Virginia!

bike to work daya
2020

Gamwm

FCOMMUTER | Bike to Work Day

@2éGOAIeX URBANSTEMS
Al SPOKES™
|

CF e BICYCLES'

Bke O g BILTON

Arington B LA W F R

MNarriotf COMSTOCK

INTERNATIONAL

'S

=L}

\WDOT ) COLLEGE of

e—— CARDIOLOGY

HARYLAND nmm’nm
OF TRANSPRRTATIO

Bike ta Work Day is funded by DDOT, MDDT, VDT, and USDAT,

€ Printnd o racpchd zane

¥z COMMUTER CONNECTIONS.
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BANNER Bike to Work Day

ool & ADAMS MORGAN
e AT UNIITY PARK

Columbia Road/Champlain & Euclid Streets, NW
Ft-FI:.ttr at - : 7:30 am to %:30 aim

or call 1007457433 B I - ]

mores W wamon

l!l..l _.—_'.'n.;_ COMSTOCK

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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T-SHIRT DESIGN Bike to Work Day

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.
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WEBSITE
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EMPLOYER RESOURCES EVENT INFO FIRST TIME RIDER INFO REGISTER

Bike to Work Day

On Friday, May 15, 2020 Commuter Connections and the
Washington Area Bicyclist Association invite you to celebrate
bicycling as a clean, fun, and healthy way to get to work. Be
one of the first 20,000 to register and attend this FREE
EVENT, then bike to your choice of 120 pit stops in DC, MD,
and VA and receive a free T-shirt, refreshments, and be

entered into a raffle for a new bicycle.

Registration Now Open for 2020

120 Bike to Work pit stop events will be
held throughout D. Maryland, and Virginia
Take a break at a pit stop on your way to
for food, beverages, fur
now, it's freel There are al

ur afternoon com

Commuter Convoys

All bicyclists are welcome to join one of the
free Bike to Work Day convo

experienced bicycle commutel

routes travel through popular employm
centers and pit stops throughout the region
Check out the convo p to see if there's
one travelin

Read More.

SPONSORS

7zCOMMUTER
CONNECTIONS.

A SMARTER WAY TO WORK

Bike to Work Day

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



2020 EMPLOYER
RECOGNITION AWARDS

o
-
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OBJECTIVES & STRATEGY Employer Recognition Award

Recognize employers who deliver outstanding and

measurable commuter benefits and/or telework programs A
Allow fororganizationswho share brand valuesto align with ;
Commuter Connections » Ip’ l

Alternates Green and Blue color theme each year

FY20isaBlueYear

“ 1”i'|

¥zZCOMMUTER CONNECTIONS.
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SCHEDULE Employer Recognition Award

JAN Email blast to level 3 & 4 employers in database

FEB Nomination period ends

MAR Selection Committee meets

APR Develop program brochure, invitations, video, and other materials
MAY Media coordination

JUN Employer Recognition Awards Ceremony

JUN Print Ad

2020

The awards ceremony will
be held on June 23rd at
the National Press Club

odonnellcoMPANY ¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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OBJECTIVES & STRATEGY Newsletter

Report on relevant TDM news

Promote Commuter Connections services and special
events

PrintPublicationand E-Newsletter reaches
Employer Transportation Coordinators
Committee members
Other TDM stakeholders

Federal ETC’s (w/insert)

¥z COMMUTER CONNECTIONS.
odonnellcoMPANY e suaRTeR Way To wone



Newsletter

WINTER NEWSLETTER

NEWSLETTER |
The Cormmuer iormason Scurce for DG, MO, VA

£ COMMUTER " warsmece | d

iy B e

ETC UPDATES

US. COAST GUARD CAMPUS EMPLOYEES CHOOSE THEIR COMMUTE

Protected Intersection Improves Safety in Montgomery
County

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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LOOKING AHEAD

Spring Campaign (GRH/Rideshare)
Flextime Rewards

CarpoolNow

Bike to Work Day Campaign and Event
Spring Newsletter

Employer Recognition Awards Event

odonnellcoOMPANY

February - June 2020
February - June 2020
March - May 2020
April - May 2020

May 2020

June 2020

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK



THANK YOU
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