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SPRING MARKETING PROGRAM

• P R O G R A M  O B J E C T I V E S

• R I D E S H A R E  A N D  G R H  C A M P A I G N SR I D E S H A R E  A N D  G R H  C A M P A I G N S

• ‘ P O O L  R E W A R D S

• B I K E  T O  W O R K  D A Y

• E M P L O Y E R  R E C O G N I T I O N  A W A R D S

• N E W S L E T T E R S



PROGRAM OBJECTIVES

• Convert single occupant vehicle (SOV) • Convert single occupant vehicle (SOV) 
commuters to alternate modes of 
transportation

• Encourage continued use of alternate modes 
of transport

• Reduce vehicle trips and miles of travel

• Reduce vehicle emissions Reduce vehicle emissions 



SPRING RIDESHARE AND GRH SCHEDULE

2012

June Review research and results from recent campaigns

July Develop Marketing Communications Plan July Develop Marketing Communications Plan 

Aug Feedback on Plan from Regional TDM Marketing Group (Extranet)

Sep Present conceptual approaches to Regional TDM Marketing Group

O R fi  d d l  h b d  W k  f db kOct Refine and develop approach based on Workgroup feedback

Nov Finalize creative

Dec Produce creative

2013

Jan Distribute creative to media vendors

Feb Spring Umbrella Campaign launch



SPRING RIDESHARE CAMPAIGN

G E O G R A P H I C  E M P H A S I S  O N  M I D D L E  

A N D  O U T E R  R I N G  C O M M U T E S
• Longer commutes, distance and time
• Fewer public transit options

M E D I A :
• Radio 
• TV
• Online banner ads
• Promotions



SPRING RIDESHARE CAMPAIGN RADIO  

Eight radio stations promote ridesharing: Feb 25 – June 23



SPRING RIDESHARE CAMPAIGN TV

Campaign dates March 4 – June 23

Stations airing the spot include 

• WJLA News Channel 7, 
• WUSA News Fox 5, 
• Comcast



SPRING RIDESHARE CAMPAIGN 
BANNER ADS

A p r i l  1 - J U N E  3 0

W J L A ,  W a s h i n g t o n  T i m e s ,  N B C 4 ,

I n t e r a c t i v e  N e t w o r k



SPRING RIDESHARE CAMPAIGN
RIDESHARE FOR REAL

S T R A T E G Y

 Differentiate Commuter Connections Differentiate Commuter Connections

 Commuter Connections trusted, regional provider of 
ridematching

services for nearly 40 years
 Over 30,000 commuters in database
 Focus on long-term matchesFocus on long term matches

 Seek more audience engagement

 Commuter Connections offers real people, who want to share rides 
a way to save real money



SPRING RIDESHARE CAMPAIGN CREATIVE



SPRING RIDESHARE CAMPAIGN CREATIVE



SPRING RIDESHARE CAMPAIGN DIRECT MAIL



SPRING RIDESHARE BANNER ADS



SPRING RIDESHARE RADIO

 2 :30s radio spots in English

 2 :30s radio spots in Spanish



SPRING RIDESHARE TV



SPRING RIDESHARE CAMPAIGN BANNER ADS



SPRING RIDESHARE CAMPAIGN BANNER ADS



SPRING RIDESHARE – PROMOTIONSPRING RIDESHARE – PROMOTION

 Radio personality Chilli Amar endorsement- up to 5 
fresh  pre recorded (to sound live) spots per fresh, pre-recorded (to sound live) spots per 
week. This includes all social media services as well.

 Campaign-long online/on-air contest to encourage 
commuters to enter positive car pool/rideshare commuters to enter positive car pool/rideshare 
stories. Chance to win weekly prizes.  

 Prizes supplied by a third party participant, such as a 
restaurant.

 Outstanding stories could provide an opportunity for a 
grand prize donated by a third party.



SPRING RIDESHARE CAMPAIGN SPRING RIDESHARE CAMPAIGN 
VALUE ADDS

• 5 traffic sponsorships per week WAFY, WWEG, WFMD, 
WFRE

• Bonus spots at no charge on WBQB, WFLS, WJLA, 
WUSA, WILC, Comcast

• 80 live traffic spots on WILC

• WRQX  80 :30s promotional announcements, custom 
promotionpromotion

• 70,000 bonus impressions on NBC4.com

Paid Media:   $308,000$ ,
Added Value: $94,070, additional 30.5%



SPRING GRH CAMPAIGN

G E O G R A P H I C  E M P H A S I S  O N  I N N E R  C O R E  C O M M U T E S

M E D I A  R d iM E D I A :  R a d i o



SPRING GRH CAMPAIGN RADIO

Six radio stations promote Guaranteed Ride Home: 

March 4 – June 30



SPRING GRH CAMPAIGN
DON’T GET LEFT DANGLING

S T R AT E GY

• Lead with ridesharing  For those who rideshare  GRH is a • Lead with ridesharing. For those who rideshare, GRH is a 
safety net.

• Quick and frequent reads by radio personalities during • Quick and frequent reads by radio personalities during 
drive time radio for highest effectiveness.

• By signing up for the Guaranteed Ride Home program  you • By signing up for the Guaranteed Ride Home program, you 
will be safely delivered home from work, in the event you 
were left stranded.



SPRING GRH CAMPAIGN CREATIVE



SPRING GRH CAMPAIGN CREATIVE



SPRING GRH CAMPAIGN DIRECT MAIL



SPRING GRH BANNER ADS



SPRING GRH RADIO

:15 s live Reads 

Left dangling after sharing a ride into work? Get a Guaranteed Ride Home in case 
of emergency   Visit commuterconnections org to register for the Guaranteed Ride of emergency.  Visit commuterconnections.org to register for the Guaranteed Ride 
Home program or call

800-745-RIDE. Some restrictions apply.

Get home with the Guaranteed Ride Home program if you rideshare and are left 
dangling at work. Sign up at commuterconnections.org.  That’s Commuter 
Connections dot org or call 800-745-RIDE. Some restrictions may apply.

Don’t be left dangling. If you rideshare, you can get an emergency ride home 
through the Guaranteed Ride Home program. Sign up at 

t ti g  ll 800 745 RIDEcommuterconnections.org or call 800-745-RIDE.

Some restrictions apply.



SPRING GRH CAMPAIGN VALUE ADDS

• Bonus spots at no charge on ESPN and 
WTOPWTOP.

• 40 billboards on WASH, WWDC, WITH, 
WBIGWBIG

Paid Media:   $132,000

Added Value: $24,000,  additional 18.2%



SPRING GRH CAMPAIGN VALUE ADD –
BANNER ADSBANNER ADS



SPRING GRH CAMPAIGN VALUE ADD –
BANNER ADSBANNER ADS



SPRING RIDESHARE & GRH MEDIA SCHEDULE
Commuter Connections 2013

Spring Umbrella Media Schedule: Specific Dates Spots Run (Week of)

Campaign to Run 2/25 3/4 3/11 3/18 3/25 4/1 4/8 4/15 4/22 4/29 5/6 5/13 5/20 5/27 6/3 6/10 6/17 6/24

3/4/13-6/29/13

3/4/13-6/29/13
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ad

io
 

3/4/13-6/29/13

3/4/13-6/29/13

3/4/13-6/29/13

3/4/13-6/29/13

R
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io

2/25/13-6/22/13

2/25/13-6/22/13

2/25/13-6/22/13

2/25/13-6/22/13

2/25/13-6/22/13
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2/25/13-6/22/13

2/25/13-6/22/13

TV

3/11/13-6/23/12

3/11/13-6/23/12

3/11/13 6/23/123/11/13-6/23/12
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April 1-June 30

April 1-June 30

April 1-June 30

April 1-June 30



‘POOL REWARDS CAMPAIGN

Continue to promote alongside Rideshare

To increase likelihood of finding ridematch sharing To increase likelihood of finding ridematch sharing 
similar commute, promote at regional employers

• January-April: ETC contest with winning 
company receiving radio-hosted social event

• April (Earth Day): Street teams will be promoting 
‘Pool Rewards  ridesharing  and directing Pool Rewards, ridesharing, and directing 
people to the website to register.

• Live Traffic Reads



‘POOL REWARDS SOCIAL EVENT



‘POOL REWARDS STREET TEAMS



BIKE TO WORK DAY 2013

• Promote Bike to Work Day as an opportunity to consider bicycling as a viable 
alternate way to commute

• Continue to build regional participation 

• Encourage active engagement, participation, sponsorship by area employers 
and organizations

• Post questions on Facebook and Twitter 

• Evaluating Crowdsourcing for next year



BIKE TO WORK DAY WEBSITE



BIKE TO WORK DAY 2013

2013 Sponsorship Drive2013 Sponsorship Drive

• Reached a record-breaking cash total of $48,550, a 6.5 percent 
increase over 2012   increase over 2012.  

• In addition, in-kind sponsorships of $17,450, exceeded last 
year’s total by13 percent.



BIKE TO WORK DAY 2013 SPONSORS 



BTWD POSTER



BTWD POSTER SPANISH



BTWD RACK CARD



BTWD PIT STOP BANNER



BTWD T-SHIRT



BTWD FACEBOOK



BTWD TWITTER



ADDITIONAL MARKETING 
Winter Newsletter



EMPLOYER RECOGNITION
AWARDS

• Engage with regional employers who deliver 
measurable commuter benefits

• Increase recognition level of award and event
• Winner seals provided to 2012 winners
• Press release, Commuter Connections 
• Newsletter coverage

• Awards Ceremony will be held on June 25th at 
the National Press Club  the National Press Club. 



EMPLOYER RECOGNITION AWARDS - NOMINEES

• Ameritel Corporation • Institute for Defense Analyses• Ameritel Corporation
• Barwood Transportation
• Bethesda Urban Partnership
• CBBB

• Institute for Defense Analyses
• Lerch, Early, Brewer
• National Cancer Institute (NCI)
• National Institutes of HealthCBBB

• Discovery Communications
• Europ Assistance USA
• First Potomac Realty Trust

National Institutes of Health
• Social & Scientific Systems, Inc.
• The Nature Conservancy
• United Educatorsy

• GEICO
• George Washington University
• Imagination Stage

• United Nations Foundation
• Washington Eye Physicians & Surgeons



EMPLOYER RECOGNITION INVITATION



RESULTS: RIDESHARE APPLICATIONS (MONTHLY)
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RESULTS: RIDESHARE APPLICATIONS (CUMULATIVE)
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RESULTS: GRH APPLICATIONS (MONTHLY)
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RESULTS: GRH APPLICATIONS (CUMULATIVE)
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LOOK AHEAD

• Continued rollout of Spring Umbrella campaign  

S i  l• Spring newsletter

• Launch of ‘Pool Rewards campaign

• Bike to Work Day

• Employer Recognition Awards


