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Car Free Day, September 22

Resource Guide and Strategic Marketing Plan updated

Fall Mass Marketing Campaign
• Campaign Live:  October – December  2011

First Half FY12 Marketing Program



Planning and design for FY12 Spring Mass Marketing 
Campaign

Commuter Connections Summer and Fall Newsletter

Employer Recognition Awards Nomination Brochure

Bike to Work Day Sponsorship Drive

First Half FY12 Marketing Program



Car Free Day Pledge Performance

 Goal



Car Free Day Winners

John Clinton, Kona bicycle winner

Camille Dixon, iPad winner

American University, Capital Car Free 
Campus Challenge

2,400 free slices of pizza 
provided



Car Free Day Media Coverage

20% increase in press coverage 
over 2010

• 44 placements online/print
• 11 television
• 5 radio
• 42 social media

6 interviews with Nick Ramfos

New coverage: articles appeared in 
Afro, The Washington Afro-
American blog

New coverage: Associated Press 
distributed  2 stories to multiple 
outlets



FY12 Fall Mass Marketing Rideshare Campaign

Continue Spring FY11 creative

Campaign live October – December 2011

Emphasis on exurbs: longer commutes, limited 
options

Media

• Radio (anchor media)

• Google AdWords



FY12 Fall Rideshare Campaign Radio

13 radio stations airing Rideshare spots



FY12 Fall Rideshare Radio Campaign

Value add promotions 

• WBQB: Advertising in listener contest 
promotion with:
– Half page ad in print newsletter to 64,000 

homes in mid-November
– Heavily promoted on air

• Banner ads on WILC Romantica



FY12 Fall Rideshare Radio Campaign



FY12 Rideshare Google AdWords Campaign

Text ad placed on Google, geographically targeted

Ad placed top of search results for designated 
keywords

5 top keywords by click through: 
commuter, carpool, traffic, vanpool, rideshare



FY12 Fall Rideshare Google AdWords



FY12 Fall Mass Marketing GRH Campaign

Continue Spring FY11 creative

Campaign live October – December 2011

Media

• Television (anchor media)

• Donated outdoor sign placement 

• Hispanic Radio



FY12 Fall Mass Marketing GRH Television

Morning news on Fox TV’s WTTG

Evenings on Comcast Cable channels 
including:

• Animal Planet

• Hallmark Channel

• Lifetime

• Lifetime Movie 
Network

• NFL Network

• Travel Channel

• TLC



FY12 Fall GRH Radio Campaign

Hispanic station airing GRH spot



FY12 Fall GRH Radio Campaign

Value add promotions on WILC Romantica
• Banner ads 
• Interview with Jose Diaz, MWCOG

– Discussion of Commuter Connections’ Rideshare and 
GRH programs



FY12 Fall GRH Radio Campaign



FY12 GRH Donated Sign Placement

Outdoor signage

Space donated by Tri-County 
Council for Southern Maryland



‘Pool Rewards

Promoted using Fall Mass Marketing radio value add
• :10 promotional spots on WAFY, WWEG, WBQB, 

WWUZ and WVBX (sister stations to WFLS), 
WJMA, and SAM-FM

• :15 promotional spots on WFRE
• :30 promotional spots on WTOP

• Banner ads on websites of 
WJMA, SAM-FM, WMAL



‘Pool Rewards

Value add contest promotion on WMAL

• Partnered with Roselle Center for Healing
• Promoted reduce stress through ridesharing
• Four participants rewarded with stress relieving gift 

packs ($400 value each) from Roselle Center



‘Pool Rewards WMAL Promotion



‘Pool Rewards WMAL Promotion



FY12 Summer and Fall Newsletters



Comprint Military                
Relocation Guide

Ad placed in 
Military Newspaper
Fall edition



2012 GRH Applications

Up 17% over 2010 results
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2012 Rideshare Applications

Up 9% over 2010 results
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FY12 Spring Mass Marketing Campaign

FY12 Spring Concept Process

• Concepts developed and submitted to marketing committee
• Marketing committee recommendations made
• Concepts finalized based on marketing committee feedback



FY12 Spring Mass Marketing Campaign               
Rideshare Creative



FY12 Spring Mass Marketing Campaign GRH Creative



FY12 Spring Mass Marketing Campaign

Media options being considered and analyzed

Rideshare and GRH direct mailers
• First components of new campaign

Be part of the spring campaign – donate space for 
signage on transit, bus shelters or at Park & Ride lots



GRH Direct Mail



Rideshare Direct Mail



FY12 Direct Mailer 

• Sent in December 2011 
• 500,000 households within Washington D.C. region 
• Promotes Ridematching and GRH programs
• 60/40 split Rideshare/GRH
• Reflects Commuter Connections’ target demographic 

(Ages 25-54, with Household Incomes of $75k and above) 

• Lives within zip codes identified through PRIZM 
(based on a previous analysis conducted in 2006)   



FY12 Direct Mailer

PRIZM system
• Developed by Claritas Inc., (Acquired by Nielsen)

• Widely used customer segmentation system               
used for marketing purposes

• Based on analysis of U.S. census data 
• Uses geo-demographic analysis
• Categorizes consumers into demographically and 

behaviorally distinct groups based on lifestyles and 
purchase behaviors



FY12 Direct Mailer

For non-PRIZM zip codes:
• Sent to residents matching Commuter 

Connections target demographics 
(Ages 25-54, with Household Incomes of $75k and above) 

• Mailers delivered to Zip Codes with at least 35 
combined active GRH and Ridematching accounts

• Zip Code list by jurisdiction posted to SharePoint



FY12 Creative Development Schedule

Review research and results from recent campaigns June 2011
Develop Marketing Communications Plan July 2011
Feedback on Plan from Regional TDM Marketing Group (Extranet) Aug 2011 
Present conceptual approaches to Regional TDM Marketing Grp Sept 2011
Refine and develop approach based on Workgroup feedback Oct 2011
Finalize creative Nov 2011
Produce creative Dec 2011 
Distribute creative to media vendors Jan 2012
Campaign launch Feb 2012



2012 Employer Recognition Awards



Bike to Work Day 

Sponsorship Drive Began in October

Six sponsors secured to date
• Gold sponsor:  

– ICF International
– Marriott International

• Silver sponsor:
– Bike Arlington

• Bronze sponsors:  
– Crystal City BID
– Potomac Pedalers
– Bike and Roll

Sponsorship drive to continue through January



GRH Rewards Program

Current GRH Rewards Sponsors



Questions & Answers

Any questions or comments?
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