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Umbrella Campaign - Radio

A small change can make a big difference
• Saving money 
• Saving time 
• Ridematching
• Guaranteed Ride Home



Web Site Activity

FY 2006 vs. FY 2007

Month FY06 Month FY07 +/- +/- %
Jul-05 6,766 Jul-06 7,037 271 +4.01%
Aug-05 7,978 Aug-06 n/a n/a n/a
Sep-05 8,820 Sep-06 6,150 -2,670 -30.27%
Oct-05 7,801 Oct-06 7,758 -43 -0.55%
Nov-05 7,229 Nov-06 6,324 -905 -12.52%
Dec-05 6,350 Dec-06 5,619 -731 -11.51%
Jan-06 6,988 Jan-07 6,935 -53 -0.76%
Feb-06 6,669 Feb-07 7,455 786 +11.79%



Radio Supported by

Outdoor / Transit Advertising
• Bus backs
• Shelter posters
• Transit Super Kings

Web Banners
Direct Mail

• Ridematching
• Guaranteed Ride Home



Bus Backs



Shelter Posters



Super Kings



Web Banners and Landing Page



Direct Mail - Ridematching



Direct Mail - GRH



Bike to Work Day Materials



Winter Newsletter



Promotional Giveaway



Free Promotional Opportunities

Use promo opportunities to promote network
member activities?
• 60, 30, 15, 10 and 6 second spots
• Banner ad placement on radio station sites
• Email blast to radio fans
• Weblinks on station sites

Contact Doug Franklin by April 3
• Remainder will be used to promote GRH



2007 Street Smart 
Pedestrian, Driver & Bicyclist 

Safety Campaign
March 20, 2007

Regional TDM Marketing Group
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The “Street Smart” Campaign

• Annual, month-long wave of Radio, Transit, Print and Internet advertising 
designed to change driver and pedestrian behavior

• One quarter of traffic deaths in the region are pedestrians or bicyclists

• Supported by federal funds through the states plus local funds, sponsorship 
by Honda North America

• In English and Spanish

• Kick off event today at 10:30 a.m. at Thomas Circle

• $430,000 budget for March-April 2007

• Four previous waves:  October 2002, April 2004, June 2005, March-April 
2006

• Estimated $197,000 free media placement in 2006
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• Strategy       March 18 - April 14, 2007

• week 1             week 2             week 3              week 4 week 5

• Strategy       March 18 - April 14, 2007

• week 1             week 2             week 3              week 4 week 5

OutdoorOutdoor

InternetInternet

Radio
DC Metro
Radio
DC Metro

EnforceEnforce

DRIVERS 18-34: 3-8 pm; wed-sun; 60% reach; 7.5x; :30 & :15 spots will be 
used
DRIVERS 18-34: 3-8 pm; wed-sun; 60% reach; 7.5x; :30 & :15 spots will be 
used

PEDESTRIANS: bus sides; transit shelters; bus interior cardsPEDESTRIANS: bus sides; transit shelters; bus interior cards

PED/DRIVERS/CYCLISTS:24/7 Real Media Network; video style ads PED/DRIVERS/CYCLISTS:24/7 Real Media Network; video style ads 

Evaluatio
n

Evaluatio
n

Earned
Media

Earned
Media Kickoff and ongoing local support highlighting enforcementKickoff and ongoing local support highlighting enforcement

WebsiteWebsite
COG hosted Street Smart Ped, Driver, Cyclist info COG hosted Street Smart Ped, Driver, Cyclist info 
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Campaign Core Message

Risky and distracted behaviors by 
pedestrians, drivers and bicyclists 

have grave consequences.

Area police are enforcing 
traffic safety laws.
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Campaign Theme:
Flesh vs. Steel,
It’s NO Contest.

Tactic:
Highlight the eighth of a 

second before a pedestrian 
collision.

Campaign Theme:
Flesh vs. Steel,
It’s NO Contest.

Tactic:
Highlight the eighth of a 

second before a pedestrian 
collision.
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Radio
• Audience: 

• DRIVERS -18 to 34 year olds, majority male

• Radio Core Message: 

• There are emotional and physical consequences for risky and 
distracted behaviors around pedestrians.

• Slow down and pay attention.

• Area police are enforcing traffic safety laws.
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_StreetSmart_60.m

ITEM #7



Flesh vs Steel :30 Radio
Approved concept - Adjustments may be required to fit in 
:30 including possible additional sponsor. English & Spanish 
versions.

Ring Announcer: “Ladies and gentlemen. In this corner, wearing 
jeans and a sweater and weighing in at 172 pounds… Joe Ped-
es-tri-an! (cheers, some boos). In this corner, wearing a steel 
reinforced frame... 280 horsepower... weighing in at over 3,000 
pounds,  Au-To-Mo-Bile! (some cheers, boos, hisses).”

SFX: “Flesh vs Steel (w/echo)” Ding Ding / Vroom / Thump (car 
hitting person)

Announcer: “It’s no contest. When you hit a pedestrian with your 
vehicle, their life and YOURS will never by the same. Slow 
down. Pay attention to pedestrians and cyclists. Area police are 
out enforcing traffic safety laws. Visit  
http://streetsmart.mwcog.org, Street Smart of DC, MD and VA.”

Flesh vs Steel :30 Radio
Approved concept - Adjustments may be required to fit in 
:30 including possible additional sponsor. English & Spanish 
versions.

Ring Announcer: “Ladies and gentlemen. In this corner, wearing 
jeans and a sweater and weighing in at 172 pounds… Joe Ped-
es-tri-an! (cheers, some boos). In this corner, wearing a steel 
reinforced frame... 280 horsepower... weighing in at over 3,000 
pounds,  Au-To-Mo-Bile! (some cheers, boos, hisses).”

SFX: “Flesh vs Steel (w/echo)” Ding Ding / Vroom / Thump (car 
hitting person)

Announcer: “It’s no contest. When you hit a pedestrian with your 
vehicle, their life and YOURS will never by the same. Slow 
down. Pay attention to pedestrians and cyclists. Area police are 
out enforcing traffic safety laws. Visit  
http://streetsmart.mwcog.org, Street Smart of DC, MD and VA.”
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Outdoor
• Audience: 

• PEDESTRIANS

• Outdoor Core Message: 

• There are physical consequences for 
crossing streets carelessly. Cross streets carefully.

• Area police are enforcing pedestrian safety laws.
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Internet Advertising
• Audience: 

• PEDESTRIANS, DRIVERS 

• Internet Core Message: 

• Risky and distracted behaviors by 
pedestrians, drivers and bicyclists 
have grave consequences

• Area police are enforcing 
traffic safety laws.
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PedSafeBoxWeb_5.wmvPedSafeBoxWeb_5.wmv
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Website
• Audience: 

• PEDESTRIANS, DRIVERS & BICYCLISTS

• Website Core Message: 

• Enhance the Street Smart message with detailed 
information on safety and solutions.

• http://streetsmart.mwcog.org
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Earned Media
• Audience: 

• All adults who consume news on TV, 
radio and newspapers.

• Core Message: 

• - Risky and distracted behaviors by 
pedestrians, drivers and bicyclists 
have grave consequences.

• - Area police are enforcing 
traffic safety laws.

• - Additional actions by jurisdictions & agencies
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Collateral Materials

• Posters

• Safety Tips Cards

• Crosswalks card

• 15 Law enforcement agencies 
are distributing 50,000 cards
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Crosswalks Card
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2007 Street Smart 
Pedestrian, Driver & Bicyclist 

Safety Campaign
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Communication with Committees and Work Groups 
 

 
A summary of 2007 Commuter Connections proposed marketing activities was 
distributed at the December 19, 2006 Regional TDM Marketing group meeting.  In 
addition, a presentation was made by the marketing contractor, Bus Design.  The 
materials and presentation outlined the following areas: 
 
Marketing Activities  
 

- Stakeholder Interviews 
- Live Near Your Work print and electronic collateral 
- Employer Newsletter 
- Integrated Marketing Campaign  
- Employer Sales Portfolio Re-design 
- Bike to Work Day print collateral and earned media 
- Employer Recognition Awards 
- Website Redesign 

 
Key Dates  
 
- Stakeholder Interviews: Dec 2006-Jan 2007 
- Bike to Work Day sponsorships due: Dec 31, 2006 
- Live Near Your Work kickoff event: January 10, 2007 
- Employer Recognition Awards nominations due: Feb 2, 2007 
- Marketing Campaign: February-June 2007 
- Winter Employer Newsletter: end of February 2007 
- Employer Recognition Awards Steering Committee Meeting: mid-March, 2007 
- Employer Sales Portfolio Re-design: Spring 2007 
- Bike to Work Day event: May 18, 2007 
- Spring Employer Newsletter: end of May 2007 
- New Website launch: June 2007 
- Employer Recognition Awards event: June 26, 2007 
 
Note: Items above were also posted online as previous meeting handouts as part of the 
March 20, 2007 Regional TDM Marketing Group meeting announcement.   The 
documents were also distributed at the March 20th meeting in the previous meeting 
handouts packet.  
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Commuter Connections Extranet  
 
Marketing items posted to the Extranet for feedback include: 
 
November 2006  
Employer Recognition Awards application form  
Live Near Your Work resource guide content outline   
Live Near Your Work resource guide creative concepts 
 
December 2006 
Radio scripts for Commuter Connections spring 2007 campaign 
 
February 2007 
Various creative executions which support the radio buy, that will be modified to fit Bus 
backs, direct mail, web banners and bus shelters for the spring 2007 campaign 
 
March 2007 
Bike to Work Day radio script (event May 2007) 
 
FY07 Marketing Workgroup Members: 
Christopher Arabia – Virginia Department of Rail and Public Transportation 
Donna Murray – Washington Metropolitan Area Transit Authority 
Donna Norfleet – City of Alexandria 
Mirza Donegan – North Bethesda 
Robin Briscoe – Tri County Council for Southern Maryland 
Rich Solli – Maryland Transit Administration 
 
FY07 Employer Recognition Awards Workgroup Members: 
Judy Galen – Loudoun County Transit 
Mark Sofman – Montgomery County Commuter Services 
Anna McLaughlin – District of Columbia Department of Transportation 
 
 
A draft of the FY 2007 Marketing Campaign Summary report was distributed at the 
March 20, 2007 Regional TDM Marketing Group meeting.   A presentation was also 
made by the marketing contractor, Bus Design. 


