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Second Half FY2012 Activities 

Spring Mass Marketing Campaign 
 
’Pool Rewards 
 
Bike to Work Day 
 
Employer Recognition Awards 
 
Spring Newsletter 
 



Second Half FY2012 Media Spend 



  

  



Marketing Efforts 

 
 

New creative 

Campaign live February – June 2012 

Media 

•Radio  

•Television 

•Internet banner ads 

•Donated signage 

•Value add 

 

 

 



Signage 



Signage 



Radio 

 
 

8 Radio stations airing Rideshare spots + Total Traffic Network 

WFRE/WFMD          WAFY/WWEG 

WTOP  WILC         WBQB                             WFLS 

Total Traffic Network on Clear Channel stations 



TV Commercial 

New commercial produced for Rideshare 
Commercial on WJLA and WTTG morning and evening news 
 



TV Commercial 



Banner Ads 

 
 

High performance weather and news sites from past 
campaigns  

• nbcwashington.com 

• washingtontimes.com 

• wjla.com 

• wusa9.com 

• RON/ROS popunders 

 



Banner Ads 



Member Donated Space 

   
 

 
Tysons Corner Center parking garage signage 
 
Bus shelters from Montgomery County 
 
 
 



  

   



Marketing Efforts 

 
 

New creative 

Campaign live February – June 2012 

Media 

•Radio 

•Donated transit signage  

 

 



Signage 



Signage 



Signage 



Signage 



Radio 

 
 

9 radio stations airing GRH spots + Total Traffic Network 

                  WFRE/WFMD           WAFY/WWEG 

WNEW              WILC                  WBQB       WFLS 



Member Donated Space 

   
 

Tysons Corner Center parking garage signage 
 
Bus kings Montgomery County RideOn 
 
Bus kings from PRTC 
 
Bus tails on Fairfax Connector 
 
Park & Ride signs Tri-County SMD 
 
VRE print ad 
 



Print Ad 

VRE Newsletter 



  

  



Program Expansion 

Program extended to include vanpools 
 
$200 monthly subsidy to newly formed 
vanpools through authorized vanpool 
companies VPSI and Enterprise 
 



Area Coverage 

Vanpools originating in Maryland, 
West Virginia, Pennsylvania, New 
Jersey, or the District of Columbia                                       
            – AND – 
Destinations anywhere in the 
Washington 8-hour Ozone         
Non-Attainment area as defined by 
the EPA 



Marketing Efforts 

Revised logo inclusive of carpools and vanpools 
Collateral: 
• Vanpool decal or magnet 
• 2-sided rack card 
• Radio spot 

 



Radio Spot 

Need to find others to rideshare 
with? Commuter Connections 
provides free ridematching 
services too!  

Pooling together really rewards! Vanpools have now 
been added to the popular‘Pool Rewards program! If 
you currently drive alone to work, and can carpool at 
least 2 days a week or form a new vanpool, you may 
qualify for a cash incentive or reduced commuting 
costs! Visit commuterconnections.org, click on      
‘Pool Rewards to find out more!  

’Pool Rewards – it pays to 
rideshare! Some restrictions 
apply. Visit Commuter 
Connections dot org today to  
get started! 
 



  

  



Sponsorship Drive 

Cash and in-kind total: $45,550 

 

Sponsors increasing sponsorship level: 

• REI (from Bronze to Gold) 

 

 



Job Well Done!  

Great organizational and promotional effort! 
• 58 pit stops for event, up from 49 in 2011 
• 12,700 participants, almost 15% increase from 2011 

 

 



  

  



  



Pit Stops 



Spokesmen 



Participants 



Marketing Efforts 

Radio spot 
 
Poster and rack cards 
 
T-shirt 
 
Pit stop banners 

 

 

Facebook page 
 
Twitter updates 
 
Media placements 
 
Print ads 



Print Ad 



Facebook  



Facebook – Positive Response! 



Twitter 



Tweets – Positive Response! 



Registration share on Twitter 



Media Coverage 

- Frederick News Post 

- Washington Post 

- CBS DC 

- Fox DC 

- WAMU 

- Washington Examiner 



People Are Talking 



Going Viral 

Viral reach exceeds 
10,000 impressions 



Who We’re Talking To 

Most are male and 
female in the age 
range 35-54 



Earned Media 

Significant coverage:  
• 118 earned media placements  
• Google search of blogs from March 29 through May 21 

produced 39,200 results for Bike to Work Day + DC 
 

 



Earned Media 

Interviews on WUSA9 (5/16) and  
ABC 7 – Good Morning Washington (5/18) 
 



  

  



Marketing Efforts for June 26th Event 

Invitations 
Program brochure 
Podium sign 
Giveaways 
Trophies 
Print ad (Washington Business Journal) 
 
 



Invitation 



Program Booklet 



New Seals for Winners 



  

   



Marketing Efforts 

Produced on quarterly basis 
Insert for Federal ETC 



  

  



Bowie Baysox Game Sponsorship 

Bowie Baysox game sponsorship on 5.26 included: 

• Name on game ticket, listing on ticketing page. 

• Name on Rte 301 Marquee, appr. 70,000 impressions/day. 
• Three inning spots on video board, text on scoreboard, and   

P.A. mention. 
• Signage inside concourse and at front entrance. Marketing table 

set up for info distribution to fans. 

• Logo displayed on video board during fireworks. 



Bowie Baysox 



  

   



Quarterly Work Program Progress 

GRH Applicants 
•Current quarter (Jan–Mar 2012) : 3,637  

–up 7% (from Jan–Mar 2011)  

•Prior quarter (Oct-Dec 2011): 3,224 
 

Rideshare Applicants  
•Current quarter (Jan–Mar 2012) : 3,072 

–down 1% (from Jan–Mar 2011)  

•Prior quarter (Oct-Dec 2011): 2,345 

 
 
 
 
 

 



  

  



FY13 

FY12 spring creative to be used for Fall FY13 campaign 
 
New creative to be developed for Spring FY13 campaign 
 
 



FY2013 Time Line 

Car Free Day    Aug – Sept 2012 
 
Fall Campaign    Sept – Dec 2012 
 
Spring Campaign   Feb – June 2013 
 
Bike to Work Day   Apr – May 2013 
 
Employer Recognition Awards  June 2013 



FY13 

Analyze research and results from recent campaigns  June 2012 
 
Develop Marketing Brief -      July 2012 
Post to Extranet for Marketing Committee Review    
  
Collect Feedback from Marketing Committee   Aug 2012 
Via SharePoint 
 
Present conceptual approaches at     Sept 2012          
Regional TDM Marketing Group Meeting  
 
Develop approach w/ Marketing Committee feedback  Oct 2012 
 
Develop creative with feedback from Workgroup   Nov-Dec  
          2012 
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