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Encourage  alte rnatives to SOV commuting

Reduce  vehicle  trips and miles trave led

Reduce  traffic congestion and improve  
air quality

COMMUTER CONNECTIONS 
PROGRAM OBJECTIVES



FY22 MARKETING ACTIVITIES
SUMMER/FALL SCHEDULE

Car Free  Day 2022

Newsle tte rs Summer/Fall

GRH & Rideshare  Fall Campaigns

‘Pool Rewards and CarpoolNow Fall Campaigns

Spring Umbre lla Campaign Research

Employer Recognition Awards Brochure  (call for nominations)



CAR FREE DAY 2022 
EVENT



Objectives

● Promote  alte rnative  modes of transportation for commute  
and lifestyle

● Encourage  taking the  pledge  to go car free  or car-lite
● Reduce  auto emissions and traffic congestion
● Generate  in-kind sponsorships
● Offer prizes and promotions as incentives
● Engage  employers, general public, and area universities
● Raise  awareness of Commuter Connections as a resource  

for trave l options

STRATEGY Car Free  Day



MARKETING COMPONENTS Car Free  Day

● Website
● Poste rs
● Social Media
● Traditional and Inte rne t Radio
● Digital Banner Ads
● Native  Articles
● YouTube  Video

● Text Messaging
● Email Blast
● Earned Media Placements
● Key Influencer Blog
● College  Promotion
● Clean Air Partners 

Promotion



MEDIA BUDGET (NET) Car Free  Day

Broadcast Radio

Pandora

Banner Ads

YouTube

Blogs

Text Messages

Influencers

Total 

$24,004

$10 ,000

$5,325

$400

$750

$400

$3,900

$44,779



ADDED VALUE SUMMARY Car Free  Day

Media Partner
NBC4
WJFK
WPGC
WTOP
Pandora
Total:

Added Value
Minimum 50k Imps ROS
5 No Charge  Spots
10  No Charge  Spots
15 No Charge  Spots
Minimum 30K Imps ROS

Estimated value
$2,500  
$1,125
$750  
$1,125 
$2,000  
$7,500



PROCLAMATION Car Free  Day



POSTER Car Free  Day



FACEBOOK Car Free  Day



TWITTER Car Free  Day



BROADCAST RADIO STATIONS Car Free  Day



RADIO SPOTS Car Free  Day

Car Free  Day
30  sec.

Car Free  Day
10  sec.



PANDORA (RADIO & BANNER AD) Car Free  Day

● 30  second radio audio 
(radio spot)

● Car Free  Day image  
accompanies audio



DIGITAL BANNER ADS Car Free  Day



EL TIEMPO LATINO DIGITAL BANNER ADS Car Free  Day



BLOG (POPVILLE) Car Free  Day



YOUTUBE VIDEO Car Free  Day



FACEBOOK SOCIAL MEDIA POSTS Car Free  Day



TEXT MESSAGES Car Free  Day

2022 Registrants
August 24, 2022 - Message  #1:
Car Free  Day: Thanks for taking the  2022 pledge! Please  ask your coworkers, family, 
and friends to take  the  free  pledge  too at www.carfreemetrodc.org

Previous Year’s Registrants 
August 25, 2022 - Message  #2:
Car Free  Day: Thanks for taking part in last year’s event! It’s time  to take  the  2022 Car 
Free  Day pledge! Free  prize  raffle  entry. www.carfreemetrodc.org

Last Chance to Pledge
September 20 , 2022 - Message  #3: 
Car Free  Day: Thurs Sept 22 is Car Free  Day! Last chance  to take  the  free  pledge  to ge t 
FREE promotions & raffle  entry for great prizes! www.carfreemetrodc.org

Car Free Day: Thanks 
for taking the 2022 
pledge! Please ask your 
coworkers, family, and 
friends to take the free 
pledge too at 
www.carfreemetrodc.org

https://linkprotect.cudasvc.com/url?a=http%3a%2f%2fwww.carfreemetrodc.org%2f&c=E,1,bOhB74bt9oAHjAcFEUnMtuadRuEjHZS4bVAwgJwe2N3C5kXdgHurFKIF21P4Q_03KhyyBWLDo9qSeWb3lSJu7KuET2y_-VAO3PqPLrUpFZ4,&typo=1
http://www.carfreemetrodc.org/
http://www.carfreemetrodc.org/
http://www.carfreemetrodc.org/


SPONSORS Car Free  Day
Promo Codes (for all who take the pledge)
● $30 Nift Gift credit toward local ne ighborhood businesses 
● 24-hour pass for unlimited 45-minute  rides via classic Capital Bikeshare

Raffle Prizes 
● Capital Bikeshare annual memberships , goDCgo
● Samsung Galaxy Tab A, Tri-County Council for Southern Maryland
● Nando’s PERi-PERi, Full Platte r, at Nando’s PERi-PERi
● Commuter train passes, VirginiaRailwayExpress
● $50 gift card, Little  Sesame
● $50 Monthly SmarTrip Card , Washington Metropolitan Area Transit Authority
● Free T-shirt and annual membership , East Coast Greenway Alliance
● HipCityVeg , $20  gift card,  HipCityVeg
● WABA annual memberships, Washington Area Bicyclist Association 
● South Block $25 gift card, South Block
● Flower shop $25 gift card, Lee’s Flower Shop
● Local DC Makers and Artists $50 gift card, Shop Made  in DC



EMAIL BLAST Car Free  Day



EARNED MEDIA STRATEGY Car Free  Day

● In-kind sponsor drive
● College  Challenge  digital toolkit
● On-air exposure
● Calendar listings
● Press re leases/media advisories
● Grassroots influencers campaign
● Digital social media toolkits
● Earned media placements



COLLEGE CAMPUS CHALLENGE Car Free  Day

● Digital toolkit to promote  event
● College  with greatest number of 

pledges to rece ive  recognition



EMPLOYER NEWSLETTER



Report on re levant TDM news

Promote  Commuter Connections se rvices and special events

Reach

Employer Transportation Coordinators

Committee  members

Other TDM stakeholders

Federal ETCs (w/insert)

OBJECTIVES & STRATEGY Newsle tte r



SUMMER NEWSLETTER & FEDERAL ETC INSERT Newsle tte r



SUMMER e-NEWSLETTER Newsle tte r



FALL TDM REGIONAL 
RECOVERY CAMPAIGN



OBJECTIVES & STRATEGY Fall Regional TDM Recovery 
Campaigns

● Media Budgets: 
○ $450 ,000  (Total)

■ $255K Rideshare
■ $170K Guaranteed Ride  Home DC region 
■ $25K Guaranteed Ride  Home Baltimore region

● Return-to-Office  Focus and Encouraging:

○ Carpool and Vanpool Use

○ Guaranteed Ride  Home Registrations and Re-Registrations

○ Other Alte rnative  Modes of Transportation



OBJECTIVES & STRATEGY Fall Incentive  Campaigns

● ‘Pool Rewards

Recruit and retain commuters in carpools and vanpools through monetary incentives.
‘Pool Rewards (Regional) - $20 ,000

‘Pool Rewards (Virginia – I-66) - $60 ,000

● CarpoolNow Mobile  App

Increase knowledge and activity of app use, in turn easing consumer access to 
ridesharing.

Media Budget $15,000



FY23 Creative Development Schedule
Develop Marketing Communications Plan and Schedule, and Creative 
Input Survey     Aug-22

Review research and results from previous campaigns Aug-22

Regional TDM Marketing Creative Input Survey Aug-22
Feedback on Marketing Communications Plan and Schedule, and 
Creative Input Survey from Regional TDM Marketing Group 
(SharePoint) 

Aug-22

Present creative approach at the Regional TDM Marketing Group 
meeting Sep-22

Research General Public Attitudes and Opinions Oct-22
Present visual creative concepts to Reg TDM Marketing Workgroup & 
State TDM Workgroup Oct-22

Refine and develop creative based on all feedback; finalize creative Nov-22

Produce creative Dec-22

Distribute creative to media vendors Jan-23

Campaign launch Feb-23



FY23 Marketing Campaign Schedule

Car Free  Day Aug – Sept 2022

‘Pool Rewards Oct 2022 – Jan 2023

CarpoolNow Mobile  Application Nov 2022 - Jan 2023

Fall Campaign (GRH & Rideshare) Oct – Dec 2022

Spring Campaign (GRH & Rideshare) Feb – June  2023

incenTrip/Flextime Rewards Feb – May 2023

Bike  to Work Day                                     Apr – May 2023

Employer Recognition Awards                              June  2023



THANK YOU
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