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TPB Site Visits

= Meeting Objectives: = Common Discussion Themes
= Provide overview of the MPO function and = Transportation and Land Use
role = BRT/Transitways/Cost Effective Transit
" Review TPB Policy Framework and discuss = Improve Bike/Walk Connectivity and Transit Access

common priorities

= Congestion Reduction: Express Lanes and Telecommuting
= Prepare together for the 2022 long-range

= Safety and Quality of Life

plan update:
= |dentify and discuss opportunities for = Communications Needs
advancing TPB member jurisdiction = Connected and Autonomous Vehicles (CAV)

projects, programs and policies that align
with TPB policies and priorities

= Discuss how TPB can support its members

= Share information about recent TPB
activities that support implementation

2045

January 15. 2021



WE ASPIRE TO:

Bring jobs
and housing
closer together
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visualize2045.org

Social Media Cards -
Use to highlight your projects, programs and policies
that support the Aspirational Initiatives




WE ASPIRE TO: WE ASPIRE TO:

Increase telecommuting Expand the express |

and other options highway network
for Commuting with express buses and carpools

Improve walk
and bike access
to transit
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visualize2045.org visualize2045.org

WE ASPIRE TO: WE ASPIRE TO:
Expand bus
rapid transit
and transitways

Complete the Move more
National Capital people on
Trail Network Metrorail __ .

visualize2045.0rg

& K
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Social Media Cards -
Use to highlight your projects, programs and policies
that support the Aspirational Initiatives




VISUALIZING A BRIGHTER .‘_fiﬁ‘falt_iz"-.'

TRANSPORTATION FUTURE

THE CHALLENGE

Metropolitan Washington is growing. People 5.7 milion RCCIE T -2
The number of trips per day will grow from 17 million
lion, leaving roads congested and transit crowded.

Woe need real chobces for how we get around. Dl
T~
By 2045 Average delay pertrip & 25% | Total delay hours & $6%
.

; Let’s plan something better. Visualize 2045 Is our region's
plan for what we intend to do with existing funding ...

THE SOLUTION

«.and what we aspire to do by thinking reglonally and acting locally:
Bring jobs and hausing ~Expand b ragad transit Mave more people on

THE IMPACT

Shorter trips. More affordable travel options. More time with friends and family.

ASPIRATIONAL INITIATIVES FOR A
BETTER TRANSPORTATION SYSTEM

THE CHALLENGE

By 2045, metropolitan Washington will be home Transportation Dollars
to 1.2 million more people and 1 million more jobs.

78%
types of planeed
r System
nificant increases .
Maintenance

i travel delays.

inconges

THE SOLUTION

TPB's Visualize 2045 plan prioritizes initiatives that make the most of every dollar, offering everyone
in the region more options for where to live and how to get around. Here's how:

Concentrate und use in Activity Circulate peopie in Activity Centers Connect Activity Centers via
Centers whene housing jobs, and transit via sat aptios for high
are chse to each cther work and play express highways
J
l Aspirational Initiatives l

Improve walk
and bike access
0 trane

peaple on
Metroral

THE IMPACT

Improved quality of life More ways to get around Improved economic competitiveness

B Vikeant, mised:use comme » Fquitabie, aecetsitie, tate chakes B More rellable and reduced travel times

b Moen snd asfordsble housing options B Shorter trips ¥ More effickent movemant of goods

» More time with family and friends » O drive. aeel take B Greater access to emgloyment opportunities

THE CHALLENGE

People travel from their o fird jobs and

But jobs and

heusing are often noE near each other, leading to longer commutes. A ack of

ions and atfordable jobs leads

fomE

Since 2010, the region has focused on bulding
new homes in Activity Centers, where
haarsing, jobs. and transit are al close to each other

THE SOLUTION

THE IMPACT

it

Li fh
Reduced traffic and emdssions
from transportation

stion and delays.
As the region grows, how can we improve travel for all?

Today-2045

Population
Jobs A 29

An

But. Activity Centers are home 1o it 29% of the:
population, despite contsining 65% of the jobs.

ATH
4 Doubled
a Tripled
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Infographics - you can print, post on websites

Animated Videos - for social media tools




Help us get out the word about the update to Visualize 2045!

visualize2045

About Visualize 2045
A LONG-RANGE TRANSPORTATION PLAN FOR THE NATIONAL CAPITAL REGION

2018 PLAN | SURVEY | CONNECT | TRACK | 2022 UPDATE

Plan together.
Prosper together.

Visualize 2045 Ambassador Kit

Visualize 2045 ambassadors help spread the word about the plan. Ambassadors
are volunteers who have committed to sharing social media messages,
infographics and videos we have produced about the plan.

This page is a landing page for the program, you may download infographics,
videos, and kit instructions from this page.

What you can do:

Share the website (visualize2045.org) with your friends, family, colleagues,
and organizations.

Share the infographics and videos with your organizations.

Retweet @MatCapRegTPB and share our posts on Facebook

Send the newsletter blurbs in the kit to your organizations and ask them to
include it in their newsletters.

If you use social media, use the sample tweets and videos to spread the
word.

Use the talking points in the kit instructions to speak about the plan and
answer questions. Don't worry if you can't answer every question that
comes up. You can always send questions to us and we can respond.

visualize

2045

Kit instructions, talking points, newsletter blurbs, and sample social media
messages.

Download the About Visualize 2045 infographic.
Videos to share

About Visualize 2045

Plan together.
Prosper together.

https://www.mwcog.org/visualize2045/ambassadorkit/
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