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PAY R O L L  J O B  G R O W T H  
Washington Metro Area
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Source: Bureau of Labor Statistics, Dr. Stephen Fuller, Delta Associates; November 2015.



PAY R O L L  J O B  G R O W T H  
By Sector in Washington Metro Area, 12 Months Ending July 2015

Source: Bureau of Labor Statistics, Delta Associates; November 2015.
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N E I G H B O R H O O D / C O M M U N I T Y  C E N T E R
R E TA I L  S Q U A R E  F O O TA G E  P E R  C A P I TA
Washington Metro Area | 2007 and Q3 2015

Source: REIS, Census Bureau, Delta Associates; November 2015. 
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VA C A N C Y  R AT E S

Washington Metro Area Suburbs Neighborhood/Community Centers
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Source: REIS, Delta Associates; November 2015.
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VA C A N C Y  R E L AT I V E  T O  L O C AT I O N

Washington Metro Area |  Grocery-Anchored Shopping Centers
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Source: REIS, Delta Associates; November 2015.



E F F E C T I V E  R E N T S
Washington Metro Area Suburbs|Neighborhood/
Community Centers
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R E TA I L  P I P E L I N E
Washington Metro Area Suburbs  |  All Shopping Center Types 
3rd Quarter 2015
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Source: REIS, Delta Associates; November 2015.
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Legacy 
Grocers

67%

Alternatives
33%

L E G A C Y  G R O C E R S  L O S I N G  
M A R K E T  S H A R E

Grocery Store Sales  |  Washington Grocers: 2009

Source: Food World, Delta Associates; November 2015. Note: Legacy grocers are Giant, Safeway, Shoppers.



Legacy  
Grocers

58%

Alternatives
42%

L E G A C Y  G R O C E R S  L O S I N G  
M A R K E T  S H A R E

Grocery Store Sales  |  Washington Grocers: 2014

Source: Food World, Delta Associates; November 2015. Note: Legacy grocers are Giant, Safeway, Shoppers.



21.4%

49.1% 46.5%

41.1%

41.0% 44.2%

37.5%

9.9% 9.3%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Neighborhood/Community
Shopping Centers

Power Centers Regional Malls

Buy

Hold

Sell

R E TA I L  I N V E S T M E N T  P R O S P E C T  T R E N D S

Source: Urban Land Institute Emerging Trends in Real Estate 2016 survey, Delta Associates; November 2015.
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Source: ULI/Lachman Associates Survey, Delta Associates; November 2015.



S U M M A R Y  O F  C U R R E N T  T R E N D S

• Growing regional economy has driven increased 
employment and spending in retail and restaurant 
economy…

• …but changing nature of retail environments has led to 
continued decline in the amount of retail space per capita

• Retail market indicators are flat, and construction remains 
slow

• Legacy grocers are rapidly losing market share

• For Millennials, experience is everything

• Successful retail requires the right mix of scale, location, 
and tenants



S U M M A R Y  O F  C U R R E N T  T R E N D S

The Beacon of Groveton, Alexandria/Route 1



S U M M A R Y  O F  C U R R E N T  T R E N D S

Virginia Square Towers, Rosslyn-Ballston Corridor



S U M M A R Y  O F  C U R R E N T  T R E N D S

The Kingsley, North Old Town Alexandria



Q U E S T I O N S  A N D  A N S W E R S

David E. Versel, AICP

Senior Vice President

Tel 202-778-3110

Email David.Versel@DeltaAssociates.com

Web www.DeltaAssociates.com

Twitter: @DeltaAssociates

mailto:David.Versel@DeltaAssociates.com
http://www.deltaassociates.com/

