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Purpose of Metrobus Survey

• Meet FTA-Title 6 data collection requirements

• Obtain jurisdiction of residence data for subsidy 

allocation formula

• Provide data for travel forecasting model
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Status and Schedule
• COG/TPB issued RFP in December 2013
• Contractor Selected in January 2014
▫ WBA Research

• Pre-Test Conducted
▫ February 2014

• 2014 Spring Data Collection Wave
▫ March 18 - June
▫ PM Peak, Evening, and Late-Night time periods

• 2014 Fall Data Collection Wave
▫ September - November
▫ AM Peak and Mid-day time periods
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Survey Design
• All Metrobus lines will be surveyed in the Spring 

and Fall of 2014 
• PM Peak, Evening, and Late-Night Metrobus service 

will be surveyed in the spring
• AM Peak and Mid-day Metrobus service will be 

surveyed in the fall
• Both Weekday and Weekend service will be 

surveyed
▫ Approximately 1,400 weekday & 800 weekend bus 

trips will be surveyed in each data collection wave
• Passengers age 16+ will be interviewed on-board
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Data Items to be Collected for Title 6 
Purposes
• Race
• National Origin
• English Proficiency
• Language Spoken at Home
• Household Income
• Travel Patterns of riders (O-D)
• Fare Type
• Fare Usage
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Additional Data Items to be Collected 
for Subsidy Allocation and Planning 
Purposes
• Jurisdiction of Residence
• Trip Purpose (O & D)
• Access Mode
• Egress Mode
• Transit Benefits
• Vehicles Available
• Federal Employment
• Age
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Survey Response Options

• Paper questionnaire available in English and Spanish

on the bus

• Online web response option

• Phone option for visually 

impaired

• Mail-back option for paper questionnaires

• Interviewers have pencils for respondents on the bus
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Accommodation of non-English and 
non-Spanish Speakers
▫ Online option
▫ Includes 7 language options
 English and Spanish
Plus
 French, Chinese, Korean, 

Vietnamese, Amharic
▫ Invitation to online option

on the questionnaire in 
all languages
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Incentive for All Participants
• Raffle of $100 Smartrip cards to entice participation

• Jurisdiction of residence is also asked (Q10), since 
some respondents will not be comfortable giving 
their full name and address
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Survey Contacts
• MWCOG
▫ Bob Griffiths
 202-962-3280 or reg@mwcog.org

▫ Clara Reschovsky
 202-962-3332 or creschovsky@mwcog.org

• WMATA
▫ Melissa Chow
 202-962-1575 or mchow@wmata.com

▫ Brooke Fossey
 202-962-5203 or btfossey@wmata.com
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