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First Half FY2013 Activities
Agenda

Car Free Day, September 22

Fall Umbrella Campaign

Resource Guide and Strategic Marketing Plan updatesResource Guide and Strategic Marketing Plan updates

Commuter Connections Summer and Fall Newsletters

2013 Employer Recognition Awards Nomination Brochure

Direct Mail Piece



Car Free Day



Car Free Day Proclaimed! Car FreeCar Free Day Proclaimed!
Day

Website 
opened for 
pledges August 
1515



Car Free Day Firsts Car FreeCar Free Day Firsts

Car Free Day falls on a weekend

Day

Engage public to go car free or car-lite for weekend activities



Family-Focused Creative Car FreeFamily Focused Creative
Day



Family-Focused Creative Car FreeFamily Focused Creative
Day



Website Car FreeWebsite 
Day



Outreach Car FreeOutreach

Emails to past Car Free Day and Bike to Work Day participants

Day

Post to listservs

R t il d b iRetailers and businesses:
– Past sponsors
– New sponsors
– Media vendor
– Restaurant Association of Metropolitan Washington (RAMW)

PTA email blast

University Support



Listservs Car FreeListservs
Day

www.dcurbanmom.com (10k)   www.washingtonparent.com (5k)  www.thedcmoms.com (1500)

www.wiredmomma.com (600)    aparentinsilverspring.com (1000)  silverspringmocha.tripod.com (25)

www.momsclubdc.org (700)     www.circleofmoms.com/northern-virginia-moms (4k)

groups.yahoo.com/group/ssmoms 2003 (1600)g oups ya oo co /g oup/ss o s_ 003 ( 600)



RAMW E-Newsletter Car FreeRAMW E Newsletter
Day



Paid Media Campaign Car FreePaid Media Campaign

Clear Channel Stations: 9/3 to 9/22

Day



Paid Media Campaign Car FreePaid Media Campaign

Value add:

Day

• Prime time traffic mentions on Total Traffic Network
• Home Page Takeovers

HOT 99 5 9/13 WBIG 9/20

• Email Blast: WBIG,  9/17
WASH R d F t d Li k 9/15 9/21

HOT 99.5      9/13 WBIG 9/20
DC101 9/19 WASH 9/21 

• WASH Rewards Featured Link: 9/15-9/21
• Personality Page Sponsorships on HOT & DC101: 9/17-9/21
• ROS Banner Impressions: 9/10-9/21



Just Park It Car FreeJust Park It
Day



Banner Ads Car FreeBanner Ads
Day



Banner Ads Car FreeBanner Ads
Day



Donated Space Car FreeDonated Space

• 40 Arlington Bus Cards 
200 M t B C d

Day

• 200 Metro Bus Cards
• 70 Fairfax Bus Tails 
• 30 Montgomery County Bus Kings
• 50 Montgomery County Bus Shelters 



Donated Space Car FreeDonated Space
Day



Donated Space Car FreeDonated Space
Day



Donated Space Car FreeDonated Space
Day



Donated Space Car FreeDonated Space
Day



Text Messaging Car FreeText Messaging
Day

Thanks for pledging to go Car 
Free on Sept 22. You may win 
an iPad courtesy of Base 
Technologies! Get a friend toTechnologies! Get a friend to 
pledge at 
http://www.carfreemetrodc.org



Social Media Car FreeSocial Media
Day



Social Media Car FreeSocial Media
Day



Earned Media Car FreeEarned Media

WJLA News Talk Interview, September 5

Day



Earned Media Car FreeEarned Media

Press Releases

C F D Pl d Si N O !

Day

Car Free Day Pledge Site Now Open! 
Drivers Invited to Pledge to go Car Free or Car-Lite on Saturday, September 22 

B t th Hi h P i f G b G i C F S t b 22Beat the High Price of Gas by Going Car Free on September 22

Media
NewsTalk program discusses Car Free DayNewsTalk program discusses Car Free Day

- NewsChannel8 

The Extra Mile: Car Free Day Is Coming Up Soony g p
- WUSA 9

Get Out & Explore DC With Car-Free Day September 22nd

- MarketWatch- MarketWatch



Sponsor Prizes Car FreeSponsor Prizes

•Apple iPad, courtesy Base Technologies

Day

•Amazon Kindle, courtesy of District Department of Transportation
•Bicycle with assembly & warranty, courtesy BicycleSPACE
•Bike rentals free on Car Free Day courtsey Bike & RollBike rentals, free on Car Free Day, courtsey Bike & Roll
•Capital Bikeshare annual memberships
•Segway Tours, see the City Tours for Two, courtesy Capital 
SegwaySegway
•Car Sharing  Memberships

– 1 year membership fee waived, courtesy ZipCar
Free 1 day car rental courtesy car2go– Free 1 day car rental, courtesy car2go



Sponsor Prizes Car FreeSponsor Prizes

•Commuter Rail Passes 

Day

– Maryland Transit Administration
– Virginia Railways Express

•SmarTrip Cards with $20 fare
•Health Club Passes, free 7 day pass, courtesy of Sport & Health
•Major League Baseball, pair of tickets to 2013 season games 
courtesy of Washington Nationalsy g
•$500 in groceries, locally sources and delivered to your doorstep, 
courtesy of Relay Foods
• 2-layer buttercream cake, courtesy of Sweet Themez2 layer buttercream cake, courtesy of Sweet Themez
• Maryland Renaissance Festival, courtesy of Clear Channel



Sponsors Car FreeSponsors
Day



Promotions Car FreePromotions

Flippin’ Pizza free lunch (2 slices & beverage)

Day

Di t 15% ff d t fDiscount, 15% off order, courtesy of 
Mellow Mushroom Adams Morgan



Capital Car Free Campus Collective Car FreeCapital Car Free Campus Collective

• American University

Day

• George Mason University

• University of Maryland





Marketing EffortsMarketing Efforts

Continue Spring FY2012 creativep g

Campaign live October – December 2012

Media

• Radio 

• Television

• Internet banner ads



VisualsVisuals



VisualsVisuals



RadioRadio

11 Radio stations to air Rideshare spots

WFRE/WFMD WAFY/WWEG

WTOP WILC WBQB WFLS

WMAL WJMA WSMDWMAL WJMA WSMD



Radio SpotsRadio Spots

Easier Way to Keep Your Money 1

A wry tone is used to set the stage for Ridesharing as an 
easier way to keep your money, as opposed to more extreme 
measures such as freezing it placing it under your mattressmeasures such as freezing it, placing it under your mattress, 
or hiding it under a litter box. 

Easier Way to Keep Your Money 2Easier Way to Keep Your Money 2

A spirited announcer contrasts Ridesharing as the easier way 
to keep your money as opposed to radical ideas such as p y y pp
extreme couponing, discount dentistry, or reality show 
contestants. Over‐the‐top sound effects catch the listeners’ 
attention and add humor to the spot.



TV CommercialTV Commercial

Rideshare Commercial on Comcast



TV CommercialTV Commercial



Banner AdsBanner Ads

High performance news sites from past campaigns:

nbcwashington.com

washingtontimes.com

wjla.com





Marketing EffortsMarketing Efforts

Continue Spring FY2012 creative

Campaign live October – December 2012

Media

• Radio



VisualsVisuals



VisualsVisuals



RadioRadio

4 Radio stations to air GRH spots

WBIG                     WWDC                         WNEW                             ESPN



Radio SpotsRadio Spots

Why Risk It?

A worker inventories his good luck charms he has amassed in 
order to avoid having to work overtime and miss his carpool. 
His co‐worker reminds him there’s no need to rely on good 
luck charms when he has GRH.

Why Chance It?

A worker surveys the survival gear he has prepared in case he 
needs to work late and misses his ride home. His co‐worker 
reminds him there’s no need to rely on survival gear when he 
has GRH.





Marketing EffortsMarketing Efforts

Produced on quarterly basis
Insert for Federal ETC





FY2013 Creative ProcessFY2013 Creative Process

Campaign input:
– COG research
– Industry trends
– Current events
– Previous campaign results

Marketing Communications Brief written
Campaign concepts developed
Marketing workgroup feedback
P d tiProduction
Campaign live
Results and analysis



FY2013 Creative Development ScheduleFY2013 Creative Development Schedule

Review research and results from recent campaigns                      June 2012
Develop Marketing Communications Plan                                       July 2012
Feedback on plan from Regional TDM Marketing Grp (Extranet)   Aug 2012
Present concept al approaches to Regional TDM Marketing Grp Sep 2012Present conceptual approaches to Regional TDM Marketing Grp   Sep 2012
Refine and develop approach based on Workgroup feedback        Oct 2012
Finalize creative Nov 2012
Produce creative Dec 2012Produce creative Dec 2012
Distribute creative to media vendors Jan 2013
Campaign launch Feb 2013



Media Selection ProcessMedia Selection Process

Review and analyze
– Marketing Communications Plang
– Previous campaign results
– 3rd party media data from Strata, Scarborough, Arbitron

Calculate
– Reach & frequency of target demographics for each media option

Analyze
– Cost/value proposition of each media option

Reality check
– Does it make sense?Does it make sense?

Negotiate
– Evaluate best negotiated options

Media purchase
R iRun campaign
Evaluate results



FY2013 Time LineFY2013 Time Line

Car Free Day Aug – Sept 2012

Fall Campaign (FY12 creative) Sept – Dec 2012

Spring Campaign (new FY13 creative) Feb – June 2013

Bik t W k D A M 2013Bike to Work Day Apr – May 2013

Employer Recognition Awards June 2013



2013 Rideshare Creative Concept Looking2013 Rideshare Creative Concept

Be Real

• Life gets busier and busier; and it seems there is little we can trust

Looking 
Ahead

• Life gets busier and busier; and it seems there is little we can trust. 

• With all of our online id's, social networking sites, blogospheres and 

facebook friends its hard to keep up and tough to know what's realfacebook friends, its hard to keep up and tough to know what s real 

and what's virtually robbing our time.

• Commuter Connections offers real people shared rides to save real• Commuter Connections offers real people, shared rides to save real 

money. Along with this comes real savings and real conversation. 

• This concept reminds us that in life we can still turn to what's• This concept reminds us that in life, we can still turn to what s 

dependable, and get real benefits from it.



2013 Rideshare Proposed Media Looking2013 Rideshare Proposed Media 

• Suggested media:

Looking 
Ahead

Suggested media:

– TV

Radio– Radio

– Print

P ti l– Promotional



FY2013 GRH Creative Concept Looking

Left Dangling

FY2013 GRH Creative Concept Looking 
Ahead

• This concept employs a zipline, a fairly commonplace teamwork 

building exercise in corporate America today, and has a little fun at 

the thought of being left mid-air. 

• By signing up for the Guaranteed Ride Home program, you will be 

safely delivered home from work, in the event you were left stranded 

b l/ lby your carpool/vanpool.



FY2013 GRH Proposed Media LookingFY2013 GRH Proposed Media

Suggested media:

Looking 
Ahead

– Radio reads
– Donated print



Q & A


