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First Half FY11 Marketing Program

Car Free Day, September 22
• Campaign Live:  August - September

Terrible Traffic Tuesday, September 7

Fall Umbrella Campaign
• Campaign Live:  October – December

Resource Guide and Strategic Marketing Plan updates

Commuter Connections Summer and Fall Newsletter

Employer Recognition Awards Nomination Brochure

Direct Mailer



Car Free Day Campaign

Website hosted by COG
Foursquare
Participation from TPB Board Members
Media campaign
Media outreach



Car Free Day Media

Radio
• WASH
• Hot 99.5 (WIHT)
• DC101 (WWDC)

Poster

Text Messaging

Social Media

• Twitter

• Facebook

Banner Ads

Facebook Ad 

Bus Exteriors

• Frederick County

• Montgomery County

• WMATA

Bus Shelters

• Montgomery County

Bus Interiors

• ART



Car Free Day Website



Foursquare

Location based social networking service

Reach out to retailers to offer Car Free Day specials to 
Foursquare users

• Letters sent to area malls, Chambers of Commerce, BIDs
• Press Release



Foursquare Participants



Participation of TPB Board Members

Podcasts and participation in CFD:
Gabe Klein, DDOT Director

• Using his Capital Bikeshare membership

Michael May, Prince William County Supervisor
• Car free by walk, bus, Metro or
• Car lite by walk, slug

Harriet Tregoning, DC Office of Planning Director
• Bicycle or Metro



Car Free Day Print Creative



Car Free Day Bus Side



Car Free Day Bus Side



Car Free Day Bus Shelter



Car Free Day Bus Interior



Car Free Day Facebook Ad



Car Free Day Twitter



Car Free Day Facebook



Car Free Day Radio Spot

WASH        HOT 99.5        DC101



Car Free Day Radio Promotions

Value add promos provided by radio stations

• Additional :05 and :15 reads

• Website homepage takeover 
• WASH, DC101 on 9/14
• HOT 99.5 on 9/16

• DJs to tweet or post on Facebook



WASH FM Home Page Takeover



Car Free Day Text Messaging

To opt-in pledgers from 
carfreemetrodc.com

Text messages sent on 9/15, 
9/17, 9/20

You’re in the 
drawing for a free 
iPad!  Get a friend 
to pledge too at 
http://www.carfree
metrodc.com. 
Remember to go 
Car Free on 
September 22!

http://www.carfreemetrodc.com/�
http://www.carfreemetrodc.com/�


CFD Media Placements (to date)

Blunoz Random Ramblings

TBD



CFD Media Placements (to date)



Terrible Traffic Tuesday

COG issued PSA on September 2

AAA press release coordinated with Commuter 
Connections.  Sent out on September 6.

:15 value add reads on WASH, DC101, and HOT 99.5 
on September 6 and 7



TTT Media Placements



FY11 Fall Rideshare Umbrella Campaign

Continue Spring FY10 creative

Campaign live October – December 2010

Media

• Radio (anchor media)

• Internet banner ads

• Hispanic print ads



FY11 Fall Rideshare Campaign Radio

Ridesharing: :30—“Recalculate”
An intelligent GPS directs a frustrated commuter to Commuter 
Connections to recalculate the cost for his commute by 
ridesharing.  Listeners are reminded that Commuter Connections’ 
free ridematching service is a shortcut to savings.

Ridesharing: :30—“Cash Cushion”
An energetic and slightly over-the-top financial expert pulls out all 
the bells and whistles to let listeners know they are giving money 
away by riding alone.  Commuters are urged to turn their empty 
passenger seat into a cash cushion by signing up for Commuter 
Connections’ free ridematching service.



FY11 Fall Rideshare Campaign Visual



FY11 Fall Rideshare Campaign Web



FY11 Fall Rideshare Campaign Web



FY11 Fall GRH Umbrella Campaign

Continue Spring FY10 creative

Campaign live October – December 2010

Media

• Radio (anchor media)

• Internet banner ads

• Hispanic print ads



FY11 Fall Campaign Radio

Guaranteed Ride Home: :30—“What If Child”
A child presents a number of what-if scenarios that could happen at 
school or play.  With each scenario, the mother reassures the child that 
she will be there if she is needed.  Sound effects are used to catch the 
listener’s attention.  The announcer reminds the listeners that by signing 
up for Guaranteed Ride Home, they’re covered in case of an unexpected 

emergency or unscheduled overtime.

Guaranteed Ride Home: :30—“What If”
Similar to the “What If Child” spot, two co-workers exchange what-if 
scenarios that could require them to return home at an unplanned time.  
Sound effects are used to catch the listener’s attention.  The announcer 
reminds the listeners that by signing up for Guaranteed Ride Home, 
they’re covered in case of an unexpected emergency or unscheduled 
overtime.



FY11 Fall GRH Campaign Visual



FY11 Fall GRH Campaign Web



FY11 Fall GRH Campaign Web



Commuter Connections Summer Newsletter



FY11 Creative Development Schedule

Review research and results from recent campaigns June 2010
Develop Marketing Communications Plan July 2010
Feedback on Plan from Regional TDM Marketing Group (Extranet) Aug 2010 
Present conceptual approaches to Regional TDM Marketing Grp Sept 2010
Refine and develop approach based on Workgroup feedback Oct 2010
Finalize creative Nov 2010
Produce creative Dec 2010 
Distribute creative to media vendors Jan 2011
Campaign launch Feb 2011



FY11 Rideshare Concepts

Objectives
• Maintain and increase awareness of shared ride modes
• Retain current ridership on these modes
• Gain new riders
• Gain new applicants to the regional database

Creative Strategy
• Consider familiarity, camaraderie approach
• Invite audience into the experience



FY11 GRH Concepts

Objective
• Increase the number of applicants in the GRH database by 

promoting GRH and eliminating a barrier to using transit, 
carpooling, vanpooling, bicycling, and walking to work.

Creative Strategy
• Consider “Why not?”  It’s the obvious thing to do 

approach
• Consider how many are currently enrolled and invite 

others to join



FY11 Marketing Campaign Schedule

Car Free Day Aug – Sept 2010

Fall Campaign (repeat FY10 creative) Oct – Dec 2010

Spring Campaign (new FY11 creative) Feb – June 2011

Bike to Work Day Apr – May 2011

Employer Recognition Awards June 2011



Marketing Campaign Creative Process

Campaign input
• COG research
• Industry trends
• Current events
• Previous campaign results

Develop Marketing Communications Brief
Campaign Conceptual Development
Marketing workgroup feedback
Production
Campaign Live
Results and analysis



Media Selection Process

Review and analyze
• Marketing Communications Brief
• Previous campaign results
• Third party media data from Strata, Scarborough, Arbitron

Calculate
• Reach & frequency of target demographics for each media option

Analyze
• Cost/value proposition of each media option

Reality check
• Does it make sense?

Negotiate
• Re-evaluate best negotiated options

Media Purchase
Run campaign
Evaluate results



Market Research

Purpose:  To research potential trends in commuting 
attitudes and opinions

• Online surveys
• Commuters in general public, SOV and alternative 

commute modes
• District, Maryland, Virginia

All planning and execution to occur in FY11



Questions & Answers

Any questions or comments?
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