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COMMUTER CONNECTIONS
PROGRAM OBJECTIVES

= Encourage alternatives to SOV commuting
= Reduce vehicle trips and miles

= Reduce traffic congestion and improve air
quality
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INITIATIVES

= Ridesharing

= Quaranteed Ride Home

= ‘Pool Rewards

= Bike to Work Day

= Employer Recognition Awards

= Car Free Day
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SPRING FY17 MEDIA BUDGET (NET)

Radio

Podcast

Google
Online/Mobile in-app
Social Media

Out Of Home

Total Paid Media:

Added Value:

odonnellcCOMPANY

$228,863
$ 12,000
$ 3,600
$ 62,500
$ 5,000
$ 22,400
$334,363

$ 48,060

rideshare
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rideshare

SPRING PAID MEDIA

MEDIA 220 2727 36 313 320 3727 473 40110 417 4/24 51 B8 55 B/22 5/29 &5 M2 6M7 &/26

Gauranteed Ride Home

Radic v v L4 o v e v o
Social Media v v v v v v v v
Digital ¥ v v v v v v v

GRH Baltimore

Redic o > v v W v "
Social Media L I b v v v v "

Digital v W v o o v v v

Rideshare

Radio . o L4 v L . i v
Social Media L v L v L v v v
Digital v v v v v L v v v
Out of Home (OOH) o B e e e

odonnellcOMPANY CIHH!U_IE@M!E.I;TIIIHS“



rideshare

SPRING RIDESHARE RADIO & PODCASTS

Flight dates: 2/20, 3/6, 3/20, 4/3,4/17,5/22, 6/5, 6/26
Podcast Dates: 3/6, 3/20,4/3,4/17,5/22,6/5

*
. WFRE

FREE COUNTRY

HOME OF THE REDSKHINS ™ & 95.5 FM

comcast 23 <- PODCASTS -> -
PORTSNET.

WAMU 88.5
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rideshare

SPRING RIDESHARE SOCIAL & DIGITAL

Flight dates: 2/20, 3/6, 3/20,4/3,4/17,5/22,6/5, 6/26
WTOP: 2/20 - 6/30 (every other week)

Facebook Google Text Ads

comcast <Y
PORTSNET.

103 9FM 107,47FM L aa®™

Web/Mobile/Tablet, Newsletters & Mobile in-app
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SPRING RIDESHARE
OUT OF HOME ADVERTISING

Flight dates: March 6% - June 30t

TS

—— - Table tents appeared in front
Rideshare. | of food court crowds, and
Free Ridematching | =

| replenished as needed.

(5

& Commuter Services

(0 Ad Panels were in high traffic
). locations, in front of:
e Tourneau and Swatch
 Apple Store

Table Tents

odonnellcCOMPANY

rideshare

Ad Panels
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rideshare

SPRING RIDESHARE CREATIVE

A COUPLE CLICKS A COUPLE CLICKS
CAN SAVE YOU

IS ALL IT TAKES

Share a ridewhes you want, where you A touple chos joins youwith thoss aready
want - 3 couple chrcks will get you there, sawing hy sharing a ride, Get a march amywhars
With on demand and on routs ridamalching, along your route, scheduled or on demand, Tt's
wa [ more opelons @ more plaoms than frasa, ard it saves youl

war bafore, And, & akways, o's freel
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SPRING RIDESHARE RADIO ADS

= :30 English radio spots (2)

A Couple Clicks to Share A Couple Clicks to Save

= :30 Spanish radio spots (2)

A Couple Clicks to Share A Couple Clicks to Save

odonnellcCOMPANY

rideshare
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Blues

44.251114




Blues

32.65334




2017

Blues

31.869648




2017

Blues

33.567585




SPRING RIDESHARE RADIO ADS

= :30 English radio spots (2)

A Couple Clicks to Share A Couple Clicks to Save

= :30 Spanish radio spots (2)

A Couple Clicks to Share A Couple Clicks to Save
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rideshare
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Blues

44.251114




Blues

32.65334




2017

Blues

31.869648




2017

Blues

33.567585




COMCAST AD TAKEOVER

A couple of clicks

is all it takes.

Rideshare. CarpoolNow with
Free Ridematching & kooEppl
Commuter Services.

Sign Up Now. Il

rideshare

A couple of clicks
is all it takes.
Rideshare.

Free Ridematching &
Commuter Services.

Sign Up Now.

CarpoolNow with
our free app!

)

odonnellcCOMPANY

CLICK HERE
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rideshare

SPRING RIDESHARE VALUE AD

Added value to Promote SafeTrack and CarpoolNow App :

= :30 Radio reads
= Banner ads

metrorail

SafeTrack

work is
CarpoolNow with continuin
our free app! COMMUTER ) CONNEETIONS g

WASHINGTON'S ( )LISTEN @ LISTEN
WITop | 1600 15, Gaicn, () WYE, gt

COMMUTER  CONNECTIONS
A SMARTER WAY TO WORK
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rideshare

RIDESHARE VALUE AD: COMCAST

B cvdicseom  podcasters  Advertisers

@) C SN Mid-Atlantic &
SN gy B at 6:00pm - @

Iz Keef Morris the best quote in D.C. sports? Wil the Wiz break D.C.’s
semifinals curse?

All that and more on the latest Wizards Tipoff pedcast:

Capitals Faceoff

7 posts

d2CSN
PODCASTS  comurencommenons

#REDSKINSTALK |

: st, Ep. 11 - Is Markieff Morris the
CSN : P

st
#REDSKINSTALK / =

#RedskinsTalk On the lat sode of the off podcast, we & ate Markisff...

ing up with

bonanza

#Re
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rideshare

RESULTS TO DATE: WTOP.COM ADS

IMPRESSIONS IMPRESSIONS

CLICK CLICK
THROUGH THROUGH
CLICKS RATE CLICKS RATE

IMPRESSIONS

CLICK
THROUGH

Industry Average .05% CLICKS RATE
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rideshare

RESULTS TO DATE: COMCAST PODCAST

IMPRESSIONS IMPRESSIONS IMPRESSIONS
(TOTAL LISTENERS) (TOTAL LISTENERS) (TOTAL LISTEMNERS)
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guaranteed ride home

GUARANTEED RIDE HOME MEDIA

Washington DC Market
Radio (anchor)
YouTube
Online/Digital
Mobile in-app
Social Media

Baltimore Market
Radio
YouTube
Social Media
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guaranteed ride home

SPRING MEDIA BUDGET (NET)

Radio $ 188,406
Online/Digital $ 23,600
YouTube $ 4,000
Mobile in-app $ 3,000
Social Media $ 4,000
Added Value: 24,420

$
Radio - GRH Baltimore $ 29,495
Digital - GRH Baltimore $ 4.000
$

Social Media - GRH Balt 4,000

Added Value: $ 5,120

odonnellcCOMPANY




guaranteed ride home

GRH SPRING CREATIVE

e T e e e RTINS e Pz Lo froe DEEICE g oMbl

problem. solved.

GI.IFIHFINTEEEI RIDE HOME GUHRFINTE ED RIDE HOME

ey 1M00PASEDE | commuiemennetionsorg 1800745 5-RI0C
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guaranteed ride home

SPRING CREATIVE RADIO

Flight dates: 2/27, 3/13, 3/27,4/10, 4/24,5/29, 6/12, 6/19

1
..'l‘ll
== 'l .
. oam | 2 s
N LI
[ ¥ (]
¥y L N ” L W g
_/J - '/I" [ -
I £
f
I

Problem Solved - Emergency

Problem Solved - Work Late

Baltimore Flight dates: 2/27, 3/13, 3/27,4/10, 4/24,5/8, 6/12,6/19

WBAL 10
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Blues

36.83272




Blues

32.470478




800.745.RIDE
pro III F(:lRFIGFH'iTF(IF_l

solved.




guaranteed ride home

GRH BANNER ADS

solved.

b )

Free Guaranteed Ride Home*
Sign Up Now.

COMMUTER\\} CONNECTIONS
A SMARTEI@VAV TO WORK
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guaranteed ride home

GRH SPRING SOCIAL & DIGITAL

Flight dates: 2/27, 3/13, 3/27,4/10, 4/24,5/29, 6/12, 6/19

i R R
vtop

1"":: e LR -nm

103.9FM 10747FM L»

Google TextAds  Web/Mobile/Tablet = sl e

Al work sick, unable o get home, 80 you send 1ear-
streaked ematicons 1o your friends?

YouTube Facebook owork Guarteed. Lot

Mobile In-app :
odonnellcCOMPANY Facebook Boosted Post




guaranteed ride home- baltimore

GRH BALTIMORE SPRING SOCIAL & DIGITAL

Flight dates: 2/27, 3/6, 3/20,4/3,4/17,5/1,5/22, 6/5

(1] Tube|

Facebook YouTube

odonnellcOMPANY COMMUTER (/ CONNECTIONS



guaranteed ride home

SPRING GRH VALUE ADD

= :30 SafeTrack/CarpoolNow

App bonus messages metrorail
SafeTrack
= Banner ads i
continuing

A lﬁﬁlllwﬁf fo woRe
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guaranteed ride home

RESULTS TO DATE: WTOP.COM ADS

IMPRESSIONS

410,001

CLICKS

582 —

Industry Average .05%

odonnellcCOMPANY

IMPRESSIONS
410,007
CLICK CLICK
THROUGH THROUGH
RATE CLICKS RATE
14% 727 — — 18%
IMPRESSIONS
410,018
| CLICK
THROQUGH
CLICKS RATE
APR :

& Iﬂllfll@l? TGO WORKR



guaranteed ride home

DONATED TRANSIT PLACEMENT

problem, .‘::‘;ﬁ" wsr, || Tobe
smmome, l L]
solved. ..

Jm|
Wi\ .

_ -
..A..E.T...g _C__* RideSmart ZBetterWaysToworki  PRTC

Monagormery Caunty Coemmyter Serace
LR S F Y
T -
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guaranteed ride home

EARNED MEDIA

OBJECTIVES
* Increase impressions
e Build Trust

STRATEGY

* Position as key resource & Innovator
e Promote economical, environmental, and social benefits

odonnellcOMPANY COMMUTER (/ CONNECTIONS
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‘pool rewards

STRATEGY

Maximize impressions

Engage audience

REW&RDS

it pays to rideshare

odonnellcOMPANY COMMUTER (/ CONNECTIONS



‘pool rewards

SPRING FY17 MEDIA BUDGET

Print 7,800

$
Digital $ 10,800 NBC4& f
$

WASHINGTON, D.C.

LinkedIn 3,288
Facebook $ 3,300

Total Paid Media $ 25,188 m ﬁ

Campaign Live:
February 20 - April 23, 2017

odonnellcOMPANY COMMUTER (/ CONNECTIONS



CREATIVE

= TOWN SQUANe ru e o e

Stained-glass

What would
you do with
an extra $2/day?

COMMUTER { CONNECTIONS 'OOL REWRRDS

Visit commuterconnections.org and register today!

The Washington Post - print ads

odonnellcCOMPANY

‘pool rewards

Realtor.com - banner ads

What would you do
with an extra $2/day?

REW&RDS

o
& IHAITII@HT TO WOERR



‘pool rewards

SOCIAL MEDIA

—— COmmatar Conmactions

What would you do

with an extra $2/day?

Facebook Ads LinkedIn Ads

odonnellcOMPANY COMMUTER (/ CONNECTIONS



REALTOR.COM

Switch to Sprint and save 50% s
v o Select Verizon or ATAT rates with AutaPay

Mraaads o

Banner Ads

odonnellcCOMPANY

What would you do
with an extra Sm

REW®RDS

4773 Turmn 5190, ashgeon - $1.678000 e - S
oo v Vi Kb

‘pool rewards

What would

you do with REW®RRDS

an extra $2/day?

S CEANEEAEFAANACZEERN YR T

Carousel Ads

o
& IHAITII@HT TO WOERR



‘pool rewards

RESULTS: REALTOR.COM

IMPRESSIONS

CLICK
THROUGH
RATE CUCKS

Avg. Click Thru Rate

IMPRESSIONS

Banner Ads

THROUGH
RATE

CLICKS

MPRESSIONS for realtor.com .03%
IMPRESHONS
3X-4X BETTER
Photo Carousel PERFORMANCE
TJ%&H%H
RATE

CLICKS

CLICK
THROUGH
RATE CLICKS

cmmuxsnﬁ%mwnm
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‘pool rewards

RESULTS: LINKEDIN

— sOMmuter Conmactions

You plus a fmend eg
and carm with 'Poal

493,851 Impressions
33 Clicks What would you do
$204.76 total Spend with an extra 52/day?

odonnellcOMPANY COMMUTER (/ CONNECTIONS



‘pool rewards

RESULTS TO DATE: FACEBOOK

G

INDUSTRY A

AVERAGE
5534 9,867 2017
2015 2017 CLICK THRUS

2.06%

WEBSITE CLICKS

475,000+ IMPRESSIONS

78% INCREASE

odonnellcOMPANY COMMUTER (/ CONNECTIONS
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bike to work day

BIKE TO WORHK DAY Friday May 19, 2017

STRATEGY

Promote bicycling as a viable
alternative commute mode

Build regional participation

Engage employers and
organizations

odonnellcOMPANY t:mqumf@r;,qymmns



bike to work day

BIKE TO WORK DAY MEDIA BUDGET (NET)

ESPN Radio $ 13,451
Digital: WTOP ¢ 9,348 ’ n DC&IOI
Radio $ 34,199 ,

1067
Facebook $ 1,500 “FAN ON
Twitter $ 1,500

Total Paid Media $ 59,998

HOME OF THE REDSKINS &

i FEDERAL NEWS RADIO o

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

PROCLAMATION

Metropolitan Washington
Council of Governments

- A

L

Signed April 19t, 2017. Nicholas Ramfos Transportation Operations
Program Director, and Bridget Newton, Mayor City of Rockuville

odonnellcoMPANY cnnqum%,qymnnns



bike to work day

BIKE TO WORK DAY 2017 SPONSORS

Sponsors
21 $54,550 cash
9 in-kind

odonnellcoMPANY clﬂlqum@mmnnw



bike to work day

BIKE TO WORK DAY POSTERS

odonnellcoMPANY clﬂlqum@mmnnw



bike to work day

BIKE TO WORK DAY T-SHIRT

Front Back

odonnellcoOMPANY elll_m@mmn‘



bike to work day

BIKE TO WORK DAY RACK CARDS

odonnellcoMPANY cnnqum%,qymnnns



bike to work day

BIKE TO WORK DAY BANNER

odonnellcoMPANY COMMUTER ( CONNECTIONS




bike to work day

BIKE TO WORK DAY WEBSITE

Bike to Work Day

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

BIKE TO WORK DAY FACEBOOK

Bike to Work
Day

Home

Washington, District of Columbia
* %

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

BIKE TO WORK DAY TWITTER

Commuter Connections

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

PAID MEDIA: BANNER ADS P e e

Jet took off with unruly passenger despite

Web & Mobile Ads red flags | NEW

Russia-Trump campaign contactsa
concern, ex-CIA chief says

Anne Arundel police employee suspended
over posting related to Bowie State
student’s death

Fast-growing grocery chain Lidl has its eye

TECH NEWS onDC

MBA for mom who went to all classes with
quadriplegic son @

Dina Merrill, DC-area heiress and actress,
dead at 93 @

Loosen Up: NFL to allow some flair in
celebrations I New

How much would president's proposed

federal retirement changes impact you?
2

18

Washington'sTopNews  Q

DC

Festival brings murals to more

CarpoolNow with @ qmm

our free app!

PRI OR NEX
Melissa McC. TV NEWS Colbert gleefully responds ‘I won'toi
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bike to work day

RESULTS: WTOP.COM BANNER ADS

IMPRESSIONS

CLICK
THROUGH

CLICKS RATE

Industry Average .05%
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PAID MEDIA: RADIO Dchior - 1067
Eor-1980@)

HOME OF THE REDSKINS =

“FAN

7 FEDERALNEWS A

Scott Jackson :15 Read BTWD 2017 :60 Spot

Scott Jackson :60 Read Bob Marbourg :60 Read
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null

Other

13.45301




null

Other

57.93857




60.15886




Blues

58.826683




SNAPCHAT

YV idididdiddidd

$50 per day per location.

Pit stops:

e Adams Morgan
e Alexandria

e Ballston

e Bethesda

e Crystal City

e Downtown, D.C
e (Georgetown

e NoMa

e Reston

* Rosslyn

AR L A I I IR
VO PP OO PP PO PO OO OO OO PP oo ol

bike to work day
2017
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FACEBOOK

gTi

ol Liked ~ A\ Following « 4 Share

Bike to Work Day

etrodc.org for more

Bike to Work Day

Home

About

Community
Inwvite your friends to like this Page

& like this
¢, View Results

il Like B Comment # Share

About
] hallaigt

odonnellcoMPANY COMMUTER ({ CONNECTIONS



EARNED MEDIA: INTERVIEWS

MIKE FARRELL
COMMUTER CONNECTIONS __

May 18t, 2017.
Mike Farrell Interview

4.

WASHINGTON

odonnellcCOMPANY

bike to work day

467
g

}

May 16%", 2017.
Nicholas Ramfos Interview with Bobby Gailes
“Taking It To The Streets” Morning Segment.

WHUR 96 2

*COM  5radio

“'H'!!I.IE!!@F!!'!'!F““W



bike to work day

VALUE ADD: WIJFK FAN FEST

e On May 6™ in Chantilly, VA.
e attended by 2,000 people.

e 240 magnets were given out

odonnellcoMPANY cnnqum%,qymnnns



bike to work day

VALUE ADD: WJFK

106.7 The Fan with Bike to
Work Day.

Bike to Work Day is May 19th — the first 16,000
to register & attend get a free t-shirt and are

entered in a raffle to win a bikel #BTWD2017

" .‘_ L5 :;5.

Bike To Work Day Metro DC

here are 85 pit stops throughout DC... . Sign Up

Comment

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

VALUE ADD: ESPN RADIO

ESriiga0Ee:

HOME OF THE REDSRKINS VW&

Scott Jackson :10 Read

odonnellcOMPANY COMMUTER (/ CONNECTIONS



null

Other

12.144




WOMEN & MINORITY OUTREACH

Media / Business

* ElPregonero (TMN)

e ElTiempo Latino (TMN)

* Washington Hispanic (TMN)
e Telemundo (TMN)

e Univision (TMN)

e ElZol (TMN))

e La Nueva (TMN)

* Radio America (TMN)

* Radio La Mera Mera (TMN)
 World Journal

*  Washington Chinese Daily News
e The Washington Informer

* The Washington Sun

odonnellcCOMPANY

bike to work day
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bike to work day

WOMEN & MINORITY OUTREACH

Organizations/Associations

e Central American Resource Center (TMN)

* National Society of Hispanic MBAs: DC Chapter (TMN)

e NAACP: DC

* National Society of Hispanic MBAs: DC Chapter

e National Black MBA Association, Inc.

* Northern Virginia Black Chamber of Commerce

e U.S. Black Chamber

e DCBIlack.com

* National Association of Women Business Owners:
Greater DC

e  EWomen Association of Women Business Owners:
Greater DC

*  Washington DC Women’s Business Center

* Greater Washington Women’s Network

* Alexandria Spokeswomen

e Black Women Bike DC

odonnellcOMPANY COMMUTER (/ CONNECTIONS



bike to work day

EARNED MEDIA: HISPANIC OUTREACH

Jose Diaz interview with El Zol.

odonnellcOMPANY COMMUTER (/ CONNECTIONS
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bike to work day

EVENT: may 19™ 2017

=
X

11187/ FLL P Ao i

i
\f
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RESULTS

EVENT PARTICIPATION
CONTINUES TO GROW!

\
——

SPONSORSHIP
DOLLARS

odonnellcCOMPANY

\‘;ﬁ' 16,000 TEES IN 2017

= 9000
0 QQQ0Q
00 QQQQ
00 Q000

2007 2017

PIT STOP LOCATIONS

SOCIAL MEDIA STATS

1,864 =< 310

—— NEW FOLLOWERS

HIGHLIGHT

181 18,700
EVENT
REC Ci RD )

REGISTRANTS

& Iﬂllfll@l? TGO WORR


Presenter
Presentation Notes
NOTES: 
Year to be changed

SOCIAL MEDIA STATS: 
1,864 Reach
310 new followers
(up 152% from last year) 


Highlight 18,700 registrants 
It’s a new Event record. Also should be 183% increase







employer recognition awards 2017

2017 EMPLOYER RECOGNITION AWARDS

STRATEGY

Recognize employers who deliver outstanding and
measurable commuter benefits and/or telework programs

Newsletter
Website

Print ad
Earned media
Social media

Help winners leverage recognition
Employer winner kit

Employer Awards 20t Anniversary Strategy
Recognize milestone through ceremony, and paid, earned,
and social media

odonnellcOMPANY COMMUTER (/ CONNECTIONS



INVITATION

COMMUTER {4 CONNECTIONS

CErTn

Metropolitan Washington Councl of Gevernments
777 M. Capitol Street, NE, Suite 300
Washingtan, OC 20002 -4290

2 EMPLOYER
RECOGNITION
AWARDS

odonnellcCOMPANY

employer recognition awards 2017

20 EMPLOYER
RECOGNITION
AWARDS

THURSDAY, JUNE 22, 2017
THE NATIONAL PRESS CLUB

529 14th St. NW, Washington, DC 20045
ner of 14th & F Sts., 13th Floor Ballroom

trorail to Metro Center, exit onto 13th St.

RSVP www.commuterconnections.org/rsvp
8:30 a.m. Check-in/Coffee Tea Reception by JUNE 14, 2017. For questions contact
a.m. = 10:00 a.m. Breakfast and Ceremony bbrown@mwcog.org, 202.962.3327.

We congratulate employers in the Washington
|pu\itan Washingtun Council of metropolitan region that voluntarily initiated

nents' National Capital Region programs encouraging employees to use
. . commute alternatives.
ransportation Planning Board MMLEE SRErnasy

COMMUTER y CONNECTIONS

“'H'!!I.IE!!@F!!'!'!F““W



JUNE 22, 2017




YEARS

1997-2017

EMPLOYER RECOGNITION AWARDS

JUNE 22, 2017
THE NATIONAL PRESS CLUB

THE METROPOLITAN WASHINGTON
COUNCIL OF GOVERNMENTS

COMMUTER ( GONNEETIONS




newsletter
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additional marketing

OBJECTIVES

= Build loyalty and brand awareness
= Report on relevant TDM news

= Promote Commuter Connections services and special events

odonnellcOMPANY cmuum;@qqymmus*



additional marketing

STRATEGY

= Published quarterly and reaches
= Employer Transportation Coordinators
=  Committee members
= QOther TDM stakeholders
= Federal ETC’s (w/insert)

= E-Newsletter delivered quarterly to employer database

odonnellcOMPANY cmuum;@qqymmus*



newsletter

PRINT

e 2 i P S 17 WHATS INSIDE - Mol Sofiererst magee oy
\@ CONNECTIONS & S Pt b

S O v ot o
ey o Employee Tr

__ETC UPDATES

FEDERAL TRANSIT BENEFITS THROUGH TRANSERVE

20 years age, Commuter Connection started two programs

that would become hallmarks of commager sssitance

throughout the Washingtan metropeltan r These

programs, Gusrarteed fide Home (GAtM) and [mployer Services

mere slarted o incresase comenuter fleubilay and emeloyer

suppert The programa mere deugred 2 ncresse and manian

Lag of alterrutive traragortstion medes, tebemer

fienible work schedules. These and ol Commuter (onnec!

ard imgrovements in ar Guality

! The LLS. Department of Transpertation (DOT) men sre of the frst ticket agere. orline, or 4 3 3stion tiowk, TRANServe saved the foderal

gowernment agencies to embrace the Trarsit Bereds Program. It gowernement spproumately 42 TU000 srruslly in elminsted shipping,

began dhtributing tramit benehts. tn employees in the sarly 1990n red, and on-alk s dintribution conts.

and the program bun evolved over the years 19 offer trarsit benehd

diabribvtion werviee to over 250,000 feder o partigunts ngtionnide.  In June 2014 TRANServe erested 5 520 Active Birgriing Comemuting
tetedly e I £ s A T £ B ytle R [ ece sl BTgieees

Whsle the MRANServe has been around bor 4 ahe. we oten bd £ an e reimburaed for bitycling evpeies up o $20 per manih

ekl 12 revearnd our Federal {10 sbewt thin il inchuding beypcle. barycle related dlothing helmet, gor, eix

merke el the e beretts sMered.

Guaranteed Ride Home

nare el maten o regionsl Gusrsmteed Ride Mome
Farm. PR WA mww LD PTLANTECt B I

Comemy ogram. GRH eliminates 3 commen

ommute medes - tear of beang

1 the cone of an emergency GRY et Chamadiions Bapiuar
vides, up 18 four i 3 b by tasi, or ren
provides up 1o four free rides home por yoar by task or rantal oL o e st of ™ v arvancd et s of thal niwly

¢ event of Bnens, unexpected perional emeSenCit.  pmployers are estremely busy and therelore nesd hel

L e e g sl for strearmlined mes,
or the aily COMITALE ar whpile 12 FRORE the frde c e, 3 unver -triencdly leyoudt for al plattorn
ke

eduled cvertire
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LOOKING AHEAD

Review Research, Trends, and Prior Campaign Results July 2017

Write Marketing Communications Plan July 2017
Reg TDM Marketing Committee Feedback Aug 2017
Conceptual Approaches at Reg TDM Marketing Mtg Sep 2017
Feedback from Marketing Workgroup Oct 2017
Refine, Develop and Finalize Nov 2017
Media Selection Dec 2017
Production and Distribution to Media Jan 2018
New FY18 Creative Campaign Goes Live Feb 2018
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