


Tap versus Bottled Water 
• Quality = Tap 
• Affordability = Tap 
• Accessibility = Bottled 



• Network providing free 
water bottle refills 
 

• Restaurants, cafés 
and other businesses  
 

• Non-filtered/Filtered, 
Chilled/Room Temp 



Benefits: 
– Improves public access 
– Promotes tap water quality 
– Reduces bottled water costs & 

waste 
• Potomac Trash Treaty 
• Anacostia Trash TMDL 

– Encourages reusable bottles 
– Supports local businesses 
– Leverages utility-business 

partnerships 
 









• Distribute bottles 
• Partner promotion 
• Social media 
• DC Water website 
• Customer newsletter 
• Public events 
• Media 
• Bloggers 

www.tapitwater.com/dc 
 







www.tapitwater.com/dc 



www.tapitwater.com/dc 



Unique Partnerships 



capcitydiner: What goes great with 
breakfast? A nice glass of @dcwater. 
http://t.co/RqgwFbG1 
 
 

http://t.co/RqgwFbG1�


Regional TapIt Campaign 
 

• Goal = 600 Locations by November ’13 
– 125 Large   
– 40 Medium   
– 25 Small 

• 352 Total Locations 
• 209 (MWCOG) 
• 143 (DC Water)  





• Regional events 
– Bike to Work Day  
– Nat’l Drinking Water Week 
– Fairs/festivals  

• Metro print ads  
• Movie theater trailers  
• Comcast Spotlight TV/Xfinity ads 
• Social Media 



 

QUESTIONS? 
 

Sarah Neiderer 

Water Communications & Marketing Coordinator 

DC Water 

sarah.neiderer@dcwater.com 

202-787-7013 

 

mailto:sarah.neiderer@dcwater.com�

	Slide Number 1
	Tap versus Bottled Water
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	www.tapitwater.com/dc
	www.tapitwater.com/dc
	Unique Partnerships
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18

