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BackgroundBackground

• Loudoun to Tysons Corner Bus ServiceLoudoun to Tysons Corner Bus Service 
developed as part of the Dulles Metrorail TMP

Photo from May 09 Dulles Corridor Metrorail Project Newsletter
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PlanningPlanning

• Hired Tysons Express Transit ManagerHired Tysons Express Transit Manager

• Held two public input meetings in the 
CountyCounty

• News Release encouraged residents to 
l t licomplete on line survey

• Collected email addresses from residents 
interested in service to Tysons

• Worked with contractor to finalize stops

3



4



MarketingMarketing

• Dulles Rail TMP marketing

– Logo– Logo

– Flyers

–Bus Wraps

– Employer Solutions Team
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MarketingMarketing

• EventsEvents

– “Keep Tysons Moving”

– Earth Day Fairs

“ l k G idl k”– “Unlock Gridlock”

– Employer Transportationp y p
Fairs/Events (17 so far)
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MarketingMarketing

• OTS marketingOTS marketing
– Newspaper ads

Posters in buildings and at– Posters in buildings and at 
the lots
Bus schedules distributed– Bus schedules distributed 
to public buildings

– Email blastsEmail blasts
– Press Release
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Launch Event
June 17, 2010
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Service DescriptionService Description

• 4 buses that operate 7 AM and4 buses that operate 7 AM and     
7 PM trips

• Leesburg and Broadlands SouthLeesburg and Broadlands South 
park and ride lots

• 18 stops in Tysons Corner• 18 stops in Tysons Corner

• Tysons East stops added in 
SeptemberSeptember

• $3 w/smartrip card or $3.50 cash
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StatisticsStatistics
Average Daily 

d h
Total Monthly 

d h
Notables:

Ridership Ridership

July 144 3022

August 164 3611

337 passenger trips 
on 3/2/11

August 164 3611

September 249 5239

October 274 5750

February:  average 
passenger load October 274 5750

November 251 5277

December 205 4296

p g
Monday thru 
Thursday – 280

December 205 4296

January 240 4802

February 255 5098y
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