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FY21 Second Half Marketing Activities

• Bike to Work Day

• Employer Recognition Awards

• Newsletters

• Regional Recovery Campaign



Agenda Item #4: FY21 Second Half Marketing Activity
March 16, 2021

3

Posters
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Rackcard
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T-shirt
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Press Release
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Employer Recognition Awards
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Employer Recognition Awards

• Selection Committee meeting 
March 19, 2021

• Review and rank nominees
• Silent Balloting
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Employer Recognition Awards

• Giveaway items
• Invitations
• Print ad
• Program Booklet
• Trophies
• Venue logistics
• Video production
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Newsletter
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Federal ETC 
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eNewsletter
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Regional Recovery Marketing Campaign

Goals and Objectives:
• Part of a larger regional recovery from the 

pandemic
• Messaging will focus on safe and reliable 

commuting options
• Focus on essential workers and equity 

emphasis areas
• Focus on a return to local transit, commuter 

bus routes, and carpools and vanpools
• Determine optimal timing to release the 

campaign
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Regional Recovery Messaging

• Restore trust in transit use. 
• Optimism and confidence. 
• Safety assurance and regional readiness.
• Ridesharing with “people you know.” 
• Bus ridership incentives for specific 

populations in equity emphasis areas.
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