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FY21 Second Half Marketing Activities

e Bike to Work Day
 Employer Recognition Awards
 Newsletters

* Regional Recovery Campaign
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Posters

Friday, May 21
FREE EVENT - REGISTER AT
BikeToWorkMetroDC.org
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800.745.7433

VIERNES 21 DE MAYO

EVENTO GRATUITO - REGISTRESE EN
BikeToWorkMetroDC.org
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Rackcard

Friday, May 21

bike to work day@«®
2021
ﬁ B #BTWD2021
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T-shirt

bike to work day

20™ ANNIVERSARY

FRIDAY MAY 21, 2021

Pit stops in D.C., Maryland, and Virginia!
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Press Release

@ Mz}trop.ohmn Washington whatare you looking for? n D
Council of Governments

Transportation Environment Community Homeland Security & Public Safety  AboutUs  More

Home > >Newsroom > E

registration for Bike to W

e Print  [fA Email ﬁ Share
Early registration for Bike to Work Day 2021 is now open Recent News

Mar1,2021 fwer NEWS RELEASE
Early registration for Bike to Work Day 2021 is
now open

TPB NEWS
Getto know the TPB's Community Advisory
Committee

TPB NEWS
Voices of the Region survey gauges opinions
on future of transportation

NEWS HIGHLIGHT

Regional support continues on COVID-19
vaccine efforts

After ayear of unprecedented change, Commuter Connections and the Washington Area Bicyclist
Association (WABA) are excited to announce that registration for the 20th Annual Bike to Work Day
(BTWD) event has opened. The event will take place on Friday, May 21, with pit stops in the District of
Columbia, Maryland, and Virginia. The first 15,000 people to register and attend will receive a free t-
shirt.

The annual BTWD event traditionally celebrates bicycling as a fun, eco-friendly, low-cost
commuting option, and it provides both physical and mental health benefits. To make sure even Contacts
those working from home can participate, Commuter Connections is encouraging telecommuting
registrants to bike toalocal pit stop early in the day for a free t-shirt and then cycle back home to
start the workday.

For all media inquiries:
Office of Communications
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Employer Recognition Awards
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Employer Recognition Awards

e Selection Committee meeting
March 19, 2021

 Review and rank nominees

e Silent Balloting
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OGNITION
WARDS

zCOMMUTER
CONNECTIONS Agenda ltem #4: FY21 Second Half Marketing Activity ‘ 8

nnnnnnnnnnnnnn March 16, 2021




Employer Recognition Awards

e Giveaway items

Wi “ONNee,

e Invitations < 4
* Printad E 2021 -
 Program Booklet = WINNER <

_ “7; EMPLOYER F
+ Trophies .,
* Venue logistics g o

Video production
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Newsletter
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Conlinued on page 2
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Federal ETC

ETC UPDATES

How has COVID-19 Changed the
Way the Government Does its Work?

There's no going back
with 1

Ing at home,

And Public Health Agencies andents are
remately more than 5 days a week

Personnel remained
committed to the mission
The shift from physical to
— = Ofthose, 56% are
virtual locations did not A Sk i
faze the federal workforce. BECLCLLRIEET I TS fot more productive

@ 32% somewhat
3 24% a lot more
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eNewsletter

Spring/Summer 2021 Metro Platform Reconstruction
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Bike to Work Day Set for May 21, 2021
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On-Demand POC Link Service
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Regional Recovery Marketing Campaign

Goals and Objectives:

e Part of a larger regional recovery from the
pandemic

 Messaging will focus on safe and reliable
commuting options

* Focus on essential workers and equity
emphasis areas

 Focus on a return to local transit, commuter
bus routes, and carpools and vanpools

 Determine optimal timing to release the
campaign
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Regional Recovery Messaging

e Restore trust in transit use.

e Optimism and confidence.

e Safety assurance and regional readiness.

* Ridesharing with “people you know.”

e Bus ridership incentives for specific
populations in equity emphasis areas.
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Douglas Franklin

Senior Marketing Manager
(202) 962-3792
dfranklin@mwcog.org

commuterconnections.org

Metropolitan Washington Council of Governments
777 North Capitol Street NE, Suite 300
Washington, DC 20002-4290
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