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LACE INDICATORS

Revitalizing Urban centers are close-in markets (inside
the beltway) with weak market fundamentals and little
or no recent development. Their primary challenges
may not be market-based, and present other issues that
need to be addressed to set the stage for future growth
opportunities.
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Market Market State of Job Access Income Housing Concentration . .
Strength Potential Place by Transit Diversity  Affordability of Low-Income Vulnerable, H Igh EQUIty Assets
Households
These Activity Centers have a large proportion of income
vulnerable residents and several key equity assets such
as strong access
CENTER NAME STATE OF PLACE PROFILE anc.l transport; This section provides information
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Full Dimension Titles & Categories: Urban Fabric: Density, Form, Connectivity / Destinations: Proximity, Parks & Public Space, Physical

Activity Facilities / Upkeep: Aesthetics, Personal Safety / Comfort: Pedestrian Infrastructure, Traffic Safety Measures
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BE PLACE INDICATORS

Urban Centers are the strongest markets across

multiple lar —_—
their fair sha
How each Center scored on the Place and People

_ t}{e h;gheSt indicators is demonstrated by the number of orange
dre aiso dense, and blue boxes filled in for each category, respectively.
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ncentives For example, Clarendon is in the High category for 4 . .

opportuni indicators (Market Strength, Market Potential, State
of Place, and Job Access by Transit), the Moderate

category for 1 indicator (Income Diversity), and the . .

Low category for 2 indicators (Housing Affordability

and Concentration of Low-Income Households).
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é Potential Place by Transit Diversity Affordability of Low-Income
Households

Stable, High Equity Assets

These Centers score high on equity assets but in the

middle on vulnerability need a greater mix of housing CENTER NAME STATE OF PLACE PROFILE

types, especially housing that is affordable to lower

incomes. Providing more affordable housing will help
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