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Too Many Pedestrian Deaths
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• In 2019, there were 92 pedestrian and 7 bicyclist 
fatalities, nearly one third of the 305 total traffic 
fatalities in the Washington region.

• Pedestrian crashes peaked in October.
• Pedestrian deaths increased more than 19 percent in   

the last two years, from 77 in 2017 to 92 in 2019. 



What is Street Smart?
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• Education through Mass Media
• One media campaign for one media market
• http://bestreetsmart.net

• Concentrated waves of Gas Station, Transit, TV and Internet 
advertising designed to change driver, pedestrian, and cyclist 
behavior

• Fall and Spring Waves

• Since Fall 2002
• Supported by concurrent law enforcement
• Advisory Group 
• Funded by:

• Federal funds administered by DC, Maryland, and Virginia
• WMATA, DC local funds
• TPB Member Governments - COG dues (63k) 
• FY 2020 Budget – $800k for consultant, ad placement
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Press Events
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Florida Avenue NE 
DC
October 28, 2019
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Paid Media
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• Outdoor
- Bus Tails 
- Shelters
- Pumptoppers

• TV
• Digital

- Facebook
- Twitter
- Instagram
- Pandora
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DRIVER
TARGETED
EXTERIOR 
BUS ADS



English and Spanish
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Donated Media
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MORE THAN 
$1 MILLION 
IN DONATED 
MEDIA IN FY 
2019
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Direct Outreach
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Enforcement Activations
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Testimonial Videos - NEW
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http://www.bestr
eetsmart.net/tes
timonials/
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Spring 2020 – COVID!
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Digital Ads & PR
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Facebook, Twitter 
ads
• 13.1 million 

impressions
• 12,273 clicks
• 4,450 active 

engagements 
(likes, reactions, 
shares)

Earned Media:  26+ news 
stories

• 11 television news 
stories 

• 7 radio stories
• 5 online news stories

• 535k+ ratings/daily 
circulation

• $211,424+ publicity value



Fall 2020 Campaign
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• Launch: October 1 for Pedestrian Safety Month
• Virtual News Video Package

• Pre-recorded soundbites of campaign 
spokespeople.

• Personal stories - soundbites over photo montage.
• B-roll of street activity around the region.
• Online news room with media materials

• Media Tour – pitching safety tips and interviews
• Digital & On-Demand TV Ads, Transit Ads
• Law enforcement activations – based on individual 

PDs availability



Pandemic-Proof Outreach
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• “Lives Shatter” wall 
installation in target 
areas

• Touchless; no staff 
interaction

• Replace iPads with 
large screen TV with 
captioned video loop

• QR codes for visitors 
to scan to see more 
videos and share 
their own 
testimonials

QR Code can be scanned with camera app and 
link to videos and website.



Evaluation
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• Post-campaign online surveys to 
determine campaign effectiveness. 

• 600 respondents ages 18–54, limited 
to MWCOG jurisdictions.

• End-of-year analysis report to 
communicate the year’s efforts



Contacts:
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Michael Farrell
Senior Transportation Planner
mfarrell@mwcog.org
202-962-3760

Kenna Swift
Senior Associate
Sherry Matthews Advocacy Marketing
1912 Sunderland Place NW, Washington, DC 20036
KennaW@sherrymatthews.com
202-416-0110

mailto:mfarrell@mwcog.org
mailto:KennaW@sherrymatthews.com
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