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FALL CAMPAIGN RECAP

ENFORCEMENT ACTIVATIONS

11/4: Metropolitan PD, 1300 Southern Ave SE,
Washington, DC

11/14: Montgomery Co. PD, Bradley Blvd. at
Strathmore St., Bethesda, MD

11/15: Prince William Co. PD, Route 1 near Prince
William Pkwy and East Longview Dr., Woodbridge, VA

11/16: Metropolitan PD, Washington Circle and 23rd St. NW, Washington, DC

11/17: Prince George’s Co. PD, Central Ave. near Addison Road Metrorail station,
Seat Pleasant, MD

11/17: Arlington Co. PD, Lee Highway and Edison Street, Arlington, VA

11/18: Fairfax Co. PD, Gallows Rd near Dunn Loring Metrorail, Vienna, VA

11/21: Montgomery Co. PD, MD 410 near Bethesda-Chevy Chase HS, Bethesda, MD
11/22: Arlington Co. PD, Columbia Pike and Frederick Street, Arlington, VA
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FALL CAMPAIGN RECAP

Kickoff event at in Southeast Washington, D.C.

Speakers from DDOT, MDOT, VaDMV, United
Medical Center, PGPD, and MPD

FALL CAMPAIGN RECAP
PRELIMINARY COVERAGE RESULTS
34 television news stories

8 radio news stories
36 online news stories
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FALL CAMPAIGN RECAP

STREET TEAMS

= 11/4:1300 Southern Ave SE,
Washington, DC

= 11/4: Anacostia, Washington, DC

= 11/9: Columbus Circle/Union Station,
Washington, DC

= 11/10: Gallows Rd/Prosperity Ave,
Vienna, VA

= 11/11: Kenilworth Ave between MD 410
and Edmonston Rd, Riverdale, MD

= 11/15: Old Georgetown Rd, Wisconsin Ave,
MD 410, Woodmont Ave, Bethesda, MD

= 11/16: Crystal Dr between 15th and 23rd,
Arlington, VA
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FALL CAMPAIGN RECAP

PAID MEDIA: 11/7 - 11/30
= 15-second TV for 2 weeks
= 120 bus tails for 4 weeks

= 500 pumptoppers at 125 gas
stations for 4 weeks

= Facebook, Pandora, YouTube
and Twitter for one month

LOOKING AHEAD

SPRING CAMPAIGN
= Suggested Launch: TBD, week of 4/3
* Host: Maryland

= Suggested location: potentially Takoma Langley
Crossroads Transit Center

LOOKING AHEAD

CREATIVE DEVELOPMENT TIMELINE

= December: First look

= January: Revisions

= February: Focus group testing

= March/April: Revisions

= May: Photoshoot

= June: Post-shoot production/approvals
October (FY2018): Launch new creative




CAMPAIGN CHALLENGES

= No one “point-of-decision” moment.
= 3 target groups: drivers, pedestrians, bicyclists.
= Many messages for each group.

Multiple cultures and languages.

Pedestrian safety is nothing new.

YET it is not a top-of-mind safety issue.

CURRENT CREATIVE

Pedestrians don’t
come with airbags.

Yield Ooped-sirlauwhnﬁnit!;\

= Research-based ads developed in 2013, TV in 2015
= English & Spanish messages for all modes.

= Expanded to cities in Ohio, Tennessee, New Jersey,
Massachusetts, Texas, California, Hawaii, and the UK. @ﬁ
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CAMPAIGN CONSIDERATIONS

= Data-driven:

— Audiences (Adults 18-54)

— Focused messages

— Media/outreach geography and timing
= Creative:

— Captures attention

— Communicates clearly

— Motivates behavior change

CURRENT CREATIVE

Some mistakes You can't fix a pedestrial
you can’t take back. ata bodyzhop.
MM«MMM‘ Swdwn-d-ﬂd\hm

You never know Bucycles don’t come
who you'll run into. with bumpers.
Yield to pedestrians when tuming. cqummhm

= Increased campaign awareness from 39% to 74%

= While national fatalities have been increasing, our
regional fatalities have remained relatively flat.
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CURRENT CREATIVE

The penalties for

Jjaywalking vary.

Use crosswalks.
Wait for the walk.

It wouldn't hurt fo
. use the

a—mm—--j

Ifyouchase abus, |
you'll catch acar.

Don't run for the bus.
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MCDOT 2016 Expansion

Why it's called
the dead of night.

When it's dark, wear something
bright or reflective.

“many suprises.
Be alert for pedestrians at night.

Not your luck.

Use the walk button. Cross with the signal

INSTRUCTIVE

RIVING
‘:,m.ss'

ING
BiY Es!

INSTRUCTIVE

STOP FOR (2>
PEDESTRIANS

IT'S SAFER. IT'S COURTEOUS. IT'S THE LAW. M ®@&

PEDESTRIANS

O St roads.maryl
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INSTRUCTIVE THREAT OF LAW ENFORCEMENT

OLICE

PEDESTRIAN SArery ENFORCEMENT Z0e

pEaESR I

POLICE ARE LODKING FOR
URI%AFE PEDESTRIAN BEHAVIOR

Hey.
|

Speedracer 1

i
UH
I

‘

DONT JAYWALK:
CROSSWALKS

DI ) ' ’ we stop (s =
Ll KillerPedestrian
Crashes.

LOOK FOR
BETORE TURNING

IT'S ROAD SAFETY.
CORNERS. iy

Obey pedestrian & traffic safety laws,

0r get tickelsifines or points
R )

&0

i

ARE FOR CROSSING.

IT°S ROAD SAFETY. NOT ROCKET STIENCE.

HNISMART

VULNERABILITY OF HUMAN BODY
St ttver wam Y il - Steel .

-
c OF PEDESTRIAN
*/ CRASHES OCCUR

4 AT INTERSECTIONS.

R FACT.

v
Its no contest.
Cross streets carefully!
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SHARED RESPONSIBILITY HUMANIZING PEDESTRIANS/BICYCLISTS
EVERYONE gS A
PEDESTR AN Y, #®human
S & [It'snotjustasign.
Watch for people at intersections.
— Nl;;i:;;llh Alert Lawhal f
i g ol e
.| Go withthe flow.
ngﬁae%a&msm . Ride in the direction of traffic.
mﬁﬂ?ﬁin ................ X iwﬁ;,w“:mmm“mm @ # :

NEW CREATIVE EXPLORATION

= New campaign concepts: 1 c,:"s',’.lfr‘é;?i"{frs

— Multimodal “umbrella” campaign
= Breakthrough creative:

— Capture attention

— Communicate clearly

— Motivate behavior change

PLEASE NOTE:
These are rough concepts mocked up for discussion purposes only and
are not intended for public distribution at this stage. Neither concepts nor

images are final. Concepts will be refined with client feedback throughout
the creative process.

'SHATTERED LIVES &




HOW YOU DRIVE
CAN SHATTER A LIF
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ONE MISTAKE CAN
SHATTER YOUR LIFE.

Always use the crosswalk. HSMART

ONE MISTAKE CAN

R LIFE.

HOW YOU DRIVE
CAN SHATTER A LIFE.

Stop for people in crosswaks. IIISMART




HOW YOU DRIVE ONE MISTAKE CAN
LIFE. SHATTER YOUR LIFE.

i

HOW YOU DRIVE

Stop for people in crosswalks. I SMART
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“WATCH
OUT PEOPLE,
M LATE"”

“THE LIGHT
IS YELLOW—-
I‘'M SURE
HE’LL STOP.”

ST

Always wait for the walk signal.
smesr

ittt
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ﬁ “IF | SPEED UP
A LITTLE, | CAN MAKE
o THIS LIGHT.”

 Stopforpeoplein crosswalks. ' SMART

e or
i- " Stopforpeopleincrosswalks.  SMART
= S




HOW DRIVERS SEE YOU.

Always wait for the walk signal. i shiamr
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IT'S BETTER TO BE SEEN THAN HURT

Always use the crosswalk. wsatany

YOU DON'T SEE A PEDESTRIAN COMING.

Look twice for people crossing.

Z

)

HISMART

:' A2~ CYCLISTS NEED RECOGNITION.

Watch out for them.

10



YOU DON'T SEE A PEDESTRIAN COMING

Look twice for people crossing

<> CYCLISTS NEED RECOGNITION.

Watch out for them.

HOW DRIVERS SEE YOU
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YOU'RE MORE VISIBLE

IN THE CROSSWALK

SMART

HISMART

« KEEP AN EYE OUT
FOR PEDESTRIANS
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HiISMART

WATCH OUT

FOR CYLISTS

« KEEP AN EYE OUT
FOR PEDESTRIANS

= WATCH OUT
FOR CYLISTS

YOU'RE MORE VISIBLE
IN THE CROSSWALK

YOU'RE MORE VISIBLE

IN THE CROSSWALK

THANK YOU!

Kenna Swift, kennas@sherrymatthews.com
Adrienne Dealy, adrienned@sherrymatthews.com

Rich Terry, richt@sherrymatthews.com
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