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Fatalities Show Improvement in 2008 �

Source: 2008 NHTSA State Traffic Safety Information; MSHA Maryland Highway Safety Office; DDOT 2008 Safety Facts


Metropolitan Washington Council of Governments


Jurisdiction
 2007 Fatalities
 2008 Fatalities
 +/- Change


District of Columbia
 27
 15
 -12


Charles County
 5
 1
 -4


Frederick County
 1
 0
 -1


Montgomery County
 17
 16
 -1


Prince George’s 
County


29
 41
 +12


Arlington County
 1
 1
 -


City of Alexandria
 2
 0
 -2


Fairfax County
 18
 4
 -14


City of Fairfax
 0
 0
 -


City of Falls Church
 0
 0
 -


Loudoun County
 3
 0
 -3


City of Manassas
 0
 0
 -


City of Manassas Part
 0
 0
 -


Prince William County
 6
 6
 -


Total
 109
 84
 -25




WMATA Fall 2008 Spring 2009


Category
 Dollars
 Percentage


Fall 2008 & Spring 2009 Total Budget
 $650,400
 100%


WMATA contributed 23% of the Fall 2008 & Spring 2009 Budget
 $150,000
 23%


Fall 2008 Budget
 $211,600


WMATA Fall 2008 Budget Allocation

WMATA received media placed primarily on bus sides, 500 bus 
interior card and transit shelters plus radio. *

Also included are campaign management, creative development, 
earned media, media management, administrative and evaluation.


$55,016
 26%


Spring 2009 Budget
 $438,800


WMATA Fall 2009 Budget Allocation

WMATA received media placed primarily on bus sides, 1,000 bus 
interior card and transit shelters plus radio. *

Also included are campaign management, creative development, 
earned media, media management, administrative and evaluation.


$96,536
 22%


*The majority of  WMATA media appeared on bus sides, bus backs and on bus interior cards. Transit shelters 
were also used because proximity to bus riders. Radio announcements were also used to increase bus 
message  awareness.

The total of all budget for all messages on Metro Buses was $149,775.




FALL 2008 CAMPAIGN
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WMATA MESSAGE




SPRING 2008 CAMPAIGN

WMATA Message
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SPRING 2008 CAMPAIGN
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Awareness of the WMATA Message Increased 10%*
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*Results from Spring 2009 pre and post phone survey




Campaign Media Highlights


Fall 2008 Campaign:

• 570 radio spots 


• 16 transit shelters


• 500  interior bus cards


• 150 bus kings


• Internet – in-banner videos thru  �
  advertising.com and on wtopnews.com


• 525 posters / 82,000 handouts


Spring 2009 Campaign:

• 1,010 radio spots 


• 57 transit shelters


• 1,024  interior bus cards


• 200 bus backs


• Internet advertising on wtopnews.com


• 4,400 posters / 105,000 handouts
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