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Jurisdiction 2006 2007 2008
i t f C l bi 17 27 15ict of Columbia 17 27 15

harles County 2 6 1
derick County 4 1 0
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What is
Street Smart focuses on EducatStreet Smart focuses on Educat

One media campaign for one media m
http://bestreetsmart.net

Concentrated waves of Radio, T
advertising designed to changeadvertising designed to change 
behavior
Supported by concurrent law enSupported by concurrent law en
Since Fall 2002
Funded by:

Federal Funds administered by the Sta
WMATA
TPB Member Governments

T t l B d t $634 000Total Budget $634,000
TPB member government contribution

FY 2013 $62k ill f

s Street Smart?
ion through Mass Mediaion through Mass Media

market 

Transit, Cable, and Internet 
driver, pedestrian, and cyclistdriver, pedestrian, and cyclist 

nforcementnforcement

ates 

ns have ranged from $38,000 to $158,000

COG d



Oct-02 Apr-04 Jun-05 Mar-06 Mar-07
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$738.8 $700.6 $658.7 $597.8
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Fall 2

November 14 Press Event @ Pin
County

– Coverage Reached 900,000 People

November Media
– “Red Shoe”
– 2 weeks radio
– 1 month transit ads

aw enforcement
– October 18 Best Practices in Pedest

2011 

ney Branch Road in Montgomer

trian Enforcement Workshop



Spring 2012

March 18 – April 14 p
– $218,000 media budget
– Four weeks Cable TV, Out
– Two weeks RadioTwo weeks Radio

• Weighted Wednesday – Sunday

Press Event– Press Event
– Request Law Enforcemen
– Distribute High‐Incidence

N M t i lNew Materials

2 Campaign

tdoor (half the budget)

y, 3 pm – 8 pm

t in High‐Incidence Areas
e Area Local Response Guide




