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• RBS• RBS
– “public” transit bus 
operators? (i.e., no 
university shuttles)

• Membership list
– Falls Church GEORGE

• Mention first 
b h ?brochure?

• Other changes?
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• Update numbers and 
factsfacts

Wh t d i• What are we doing 
for customers?
– SmarTrip® integrated– SmarTrip  integrated 
fare system

– Real Time Passenger 
Information

• Nextbus
• RideOn Real TimeRideOn Real Time
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• Accessibility and 
mobility for all?
– Children, seniors, 

• More onMore on 
alternate fuels?
– TypesTypes
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• Compare to auto 
?use?

– More people for 
l hi hless highway room

– Reduce congestion
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• Introduction of 
priority /  limited‐
stop service

f• Expansion of 
commuter buses
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• Updated pie charts 
with FY12 data?
– Ridership and costs p
of each operator?

– How do we show 
growth of services 
over time (i.e., 

t b )?commuter bus)?
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• Cost increases need 
context
– Year of expenditure 
figures

– Pay for service 
expansion to meet 
customer demand
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• Put numbers to impact 
of congestion?of congestion?
– 1 mph slower equals $X 

M?
– Further explanation as 

reason for bus priority?

• Expand on concepts? 
– transit‐orientedtransit oriented 
development ?

– Integrated transport 
& land use planning?

10



• Add more 
context?
– Priority projects 
list for bus?

– Aging garages 
– Limits on 
commuter buses 
ddowntown
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• Shirlington transit 
center?

• WMATA PCN?C
• TIGER?
• Other studies?• Other studies?

– MontCo BRT, ICC 
buses I 66 etcbuses, I‐66, etc. 
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• Metrorail comparison –
elaborate?elaborate?
– Near/at capacity
– Requires renewalRequires renewal
– Investment needs

• Emphasize 
complementarycomplementary 
nature?
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• Add more customer 
focus issues tofocus issues to 
brochure
– Improvements inImprovements in 
information

– Newer buses provides 
better service quality

– New services to meet 
customer needscustomer needs
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• More detail on 
what bus needswhat bus needs 
are in future?

S i i ?• RBS mission?
– Long‐range 

l iplanning
– Regional 

di ti (coordination (e.g., 
info, bus priority)

15



Next StepsNext Steps

• Collect input from stakeholders – DecemberCollect input from stakeholders  December
• Draft for comment – January 2013

i li b• Finalize – February
• Publish – March 
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