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Foodservice Packaging Institute

• Established in 1933
• Only industry trade association in North America solely focused 

on all single-use foodservice packaging products
• Members include:

• Converters and their raw material and machinery suppliers 
(represents about 90% of the industry)

• Foodservice distributors and operators
• Since 2011, FPI has been actively engaged in getting more 

foodservice packaging recycled/composted
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Foodservice Packaging

Single-use foodservice ware and packaging used by 
foodservice establishments

Specifically, our work focuses on recovery of:
 Cups (including sleeves)
 Containers
 Boxes 
 Paper bags
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Community Partnerships
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FPI’s Community Partnerships

Goal: Develop and promote 
economically viable and sustainable 
recovery solutions for foodservice 
packaging

Purpose: Add foodservice packaging to 
suitable curbside recycling programs 
based on reliability of and acceptance 
by end markets, plus willingness of 
MRFs to process the material
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Overview of Community Partnerships
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Community Buy-In 
What is the relationship with 

the MRF like? What’s the best 
way to partner on a 

communications campaigns?

Haulers
What are contract arrangements 

with haulers? Subscription services? 
Can you easily add materials to 

accepted list?

MRF Operations 
What is sorted at your MRF? 
What bales are you making 

now?

MRF/ End Markets
Where do the materials go? What 
are the end markets’ capabilities? 
Have you considered additional 

domestic markets?

Market Assurances
Develop good working relationships 
with industry groups on research, 

messaging, & market development

End Market Buy-In 
What material is acceptable? In 
what bale? Capacity limitations 

or considerations?

Conduct due diligence in the following areas and only move forward when all agree



Overview of Community Partnerships

Contracting
Define 

obligations 
of community 
and aspects 

of FPI 
support

Operations 
Plan

How big? 
Any process 

changes? 
What is 
sorted 
where? 

Communications 
Plan

Education and 
outreach planning, 

adding new 
material (language, 
images, integration 
into existing media)

Community 
Kick-off 

Event
PR and 
publicity 

kickoff event

Measurement & 
Benchmarking
tonnage, residue, 
bale audit – what 
and how much?  

Before snapshot and 
again 6-9 months 

after kickoff.

If all stakeholders agree, FPI and partners work together in these areas:
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2016 Resident Messaging Survey
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Flyers
• Multiple images of recyclables
• Grouped by category (i.e. plastics)
• General description (i.e. plastic 

containers)
• Space between groups/images, 

uncluttered layout
• Instructions on “how to prepare”

Community Website
• Preferred source for recycling 

information
• Keep website updated 
• Website should be easy to navigate
• Include FAQs from resident inquiries

Social Media
• Primary source of recycling 

information for ages 18-34, not 
primary for 34+

• Have a plan for regular social media 
interaction 

• Align social media with website 
content

Language
• Use common terms to describe 

recyclable items
• Keep recycling instructions clear 
• Use simple, positive language: clean 
• Summarize prohibited items

Best practices for reaching and educating your audience
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Chattanooga, TN



Campaign Launch (Sept. 2017)



Webpage Changes
Recycling Page Pre-CampaignBefore Campaign After Campaign



Goal: 15% increase in recycling website traffic
Result: 130% increase in website visitors

Goal: 20% increase in social media engagements 
about recycling posts 
Result: Facebook ads reached 87,000 residents

Goal: 10% increase in cart requests
Result: 46% increase in cart requests 

Campaign Goals and Results
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Louisville, KY



Campaign Launch (Oct. 2017)



Webpage Changes 
Before After



Campaign Goals and Results

Goal: 15% increase in traffic to Recycling web page from Nov.2017 
through Feb. 2018
Result: 45% increase over same period in 2016-2017

Goal: 20% increase in social media engagements
Result: 234% increase in Facebook likes

Goal: 10% increase in cart/bin requests
Result: 33% increase in recycling bins/carts

Goal: Reach more than 10% of residents through digital ads
Result: Ads reached more than 130,000 homeowners (over 16%)
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Washington, DC



Campaign Launch (Oct. 2017)
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https://www.youtube.com/watch?v=TuDqyA609xU


Campaign Goals and Results
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Goal: 15% increase in Zero Waste social media followers by March 2018
Results: 

• 531% increase in Facebook followers (100 to 1,636 in 5 months)
• 444% increase in Twitter followers (124 to 675 in 5 months)

Goals: 500 clicks on recycling guideline page Oct. 2017-Feb. 2018; sustain 
web traffic until March 2018
Results: 

• 102% increase in recycling guideline page views vs. 2017
• Website activity page views and first-time visitors doubled and 

sustained 



Campaign Goals and Results
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Goal: 200 views of recycling video during Oct. to Dec. 2018
Result: 142,000 views (digital & social media) of recycling video 

Goal: 15% increase in monthly recycling tonnage over previous year
Result: 11.7% increase over previous year
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Recent Partners



Denver Campaign Launch (Nov. 2018)
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Millennium Recycling in Sioux Falls, SD 
(Feb. 2019)
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FREE Resources on RecycleFSP.org
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Questions?



Contact:
Lynn Dyer
ldyer@fpi.org

Visit RecycleFSP.org for more info:


	Recycling Foodservice Packaging:�Outreach in DC and Beyond
	Foodservice Packaging Institute
	Foodservice Packaging
	Community Partnerships
	FPI’s Community Partnerships
	Overview of Community Partnerships
	Overview of Community Partnerships
	2016 Resident Messaging Survey
	Chattanooga, TN
	Campaign Launch (Sept. 2017)
	Slide Number 11
	Slide Number 12
	Louisville, KY
	Slide Number 14
	Webpage Changes 
	Campaign Goals and Results
	Washington, DC
	Campaign Launch (Oct. 2017)
	Campaign Goals and Results
	Campaign Goals and Results
	Recent Partners
	Denver Campaign Launch (Nov. 2018)
	Millennium Recycling in Sioux Falls, SD (Feb. 2019)
	FREE Resources on RecycleFSP.org
	Questions?
	�Contact:�Lynn Dyer�ldyer@fpi.org�

