
STREET SMART PEDESTRIAN AND 
BICYCLE SAFETY CAMPAIGN
Fall 2023 Campaign 

Item #3, Transportation Safety Subcommittee
September 12, 2023

Michael J. Farrell
Senior Transportation Planner
Metropolitan Washington Council of Governments

12/12/2023



What is Street Smart?
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• Education through Mass Media
• One media campaign for one media market
• http://bestreetsmart.net
• Paid and Earned Media

• Waves of Transit, TV and Internet advertising designed to 
change driver, pedestrian, and cyclist behavior

• Fall and Spring Waves
• Direct Outreach

• Since Fall 2002
• Advisory Group

• Direct Outreach Events

• Concurrent law enforcement

• Funded by:
• Federal funds administered by DC, Maryland, and Virginia
• WMATA, DC local funds
• FY 2023 Budget – $840k for consultant, ad placement

http://bestreetsmart.net/


Rising Pedestrian Deaths
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A NATIONAL PROBLEM
● Nationwide, there were 2.37 pedestrian deaths per billion vehicle 

miles traveled in 2022, up slightly from 2.32 the year prior and 
continuing a trend of elevated rates beginning in 2020.1

● Pedestrian deaths are increasing at a faster rate than all other traffic 
fatalities, rising 77% from  2010-2021 compared to a 25% increase in 
other traffic fatalities over the same period.1

● According to 2021 data from the National Highway Traffic Safety 
Administration, 75% of pedestrian fatalities occurred at night. 1

REGIONAL FACTS
● Preliminary numbers indicate that in 2022, there were 129 pedestrian 

and 10 bicyclist fatalities, compared to 96 pedestrian and 7 bicycle 
fatalities in 2021. 2

● Pedestrian and bicylist fatalities in the region increased a staggering 
35% in 2022 compared to the year prior.2

1 Governors Highway Safety Association, Pedestrian Traffic Fatalities by State: January - December 2022 Preliminary Data
2 Preliminary data compiled from DDOT, MDOT, and VHSO in September 2023, subject to change

https://www.ghsa.org/sites/default/files/2023-06/GHSA%20-%20Pedestrian%20Traffic%20Fatalities%20by%20State%2C%202022%20Preliminary%20Data%20%28January-December%29.pdf


Pedestrian Share of Traffic
Deaths is Rising
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• In 2022, 36% of traffic fatalities in the region were 
pedestrians or bicyclists

• Over the past decade pedestrian and fatalities were typically 
less than 30%



Pedestrian Share of Traffic
Deaths is Rising
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2019 2020 2021 2022
TOTAL WASHINGTON REGIONAL FATALITIES

Pedestrian 92 94 96 129
Bicyclist 7 5 7 10
All traffic 305 314 358 384

● Preliminary numbers indicate that in 2022, there 
were 129 pedestrian and 10 bicyclist fatalities, 
compared to 96 pedestrian and 7 bicycle fatalities in 
2021. 2

● Pedestrian and bicyclist fatalities in the region 
increased 35% in 2022 compared to the year prior.2

1 Governors Highway Safety Association, Pedestrian Traffic Fatalities by State: 
January - December 2022 Preliminary Data
2 Preliminary data compiled from DDOT, MDOT, and VHSO in September 2023, 
subject to change

https://www.ghsa.org/sites/default/files/2023-06/GHSA%20-%20Pedestrian%20Traffic%20Fatalities%20by%20State%2C%202022%20Preliminary%20Data%20%28January-December%29.pdf
https://www.ghsa.org/sites/default/files/2023-06/GHSA%20-%20Pedestrian%20Traffic%20Fatalities%20by%20State%2C%202022%20Preliminary%20Data%20%28January-December%29.pdf


2022 Fatalities by Jurisdiction
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DC TOTAL

FATALITIES
Pedestri

an 1 2 1 32 0 1 0 0 11 3 9 14 36 19 129

Bicyclist 0 0 0 0 0 1 0 0 0 0 1 4 1 3 10

All traffic 5 4 2 66 0 16 2 0 30 25 30 48 121 35 384

CRASHES
Pedestri

an 45 94 14 191 8 49 8 0 78 33 73 419 425 744 2,181

Bicyclist 13 41 0 74 2 17 2 0 20 10 24 114 98 415 830



Rising Pedestrian Deaths
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Stephen Grasty, once the face of the Street Smart campaign, was recently struck by a hit 
and run driver.  

https://www.washingtonpost.com/nation/2023/09/08/dc-pedestrian-safety-hit-run/


Fall 2023 Campaign  
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Press Event
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Washington, DC
November 17, 2022

SPEAKERS:
Mayor Muriel Bowser, Washington, D.C.
Everett Lott, Director, District Department 
of Transportation 
Aiden Wilkes, Eagle Academy Student
Chuck Bean Executive Director, 
Metropolitan Washington Council of 
Governments
Helen Harris, Personal Story, Crash Survivor
Assistant Chief Jeffery Carroll, Metropolitan 
Police Department of Washington, D.C
John Saunders, Director, DMV’s Virginia 
Highway Safety Office 
Chrissy Nizer, Maryland Motor Vehicle 
Administrator 



Press Event
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Testimonial Wall Schedule
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Date Jurisdiction Event/Location Event Time Status 
October 16-22 

Mon - Sun 
DC Howard University 

2400 Sixth St NW,  
Washington, DC 

9:00a-5:00p Complete 

October 25 
Weds 

VA Street Smart Press Event 
Vienna Metro Station North 

Parking Lot 

11:00a – 
12:30p 

Complete 

October 27 
Friday 

VA GMU 
4400 University Drive,  

Fairfax, VA 

11am-2pm Complete 

Nov 5  
Sunday  

VA Potomac Mills Mall 
 2700 Potomac Mills Cir, 

Woodbridge, VA  

11am – 6pm Complete 

November 13-
17 

Mon - Friday 

DC DC Dept of For-Hire Vehicles  
 2235 Shannon Pl SE 

Washington, DC 

8:30a-4:30p 
Mon-Fri  

 

Complete 

November 19 
Sunday 

MD Mall at Prince Georges County 
3500 E West Hwy,  

Hyattsville, MD   

12pm-6pm  Complete 

December 2-3 
Sat-Sun 

MD Westfield Wheaton Mall 
11160 Veirs Mill Road 

Wheaton, MD 

10a-9p Sat 
10a-8p Sun  

Complete 

December 4-8 
Mon-Friday 

DC DC DOT Offices 
250 M Street SE 
Washington, DC 

9a-5p TBC Confirmed 

December 12-
15 

Tues-Friday 

DC DC Southwest Service Center 
95 M St SW  

Washington, DC   

8:15a-4p M, 
T, Th & F 

9:15-4p Wed  
 

Confirmed 

December 16-
17 

Sat-Sun 

MD Westfield Wheaton  
11160 Veirs Mill Road 

Wheaton, MD 

10a-10p Sat 
10a-9p Sun  

Confirmed 

 



Testimonial Wall Tour
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Enforcement Activations
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Enforcement Activations
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Enforcement Activations
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Fall Enforcement Results
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Earned Media Results
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Earned Media Results
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Coverage Highlights
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Coverage Highlights
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Paid Media
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Transit Ads
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Digital Ads
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Over the Top/Connected TV
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Donated Media
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Evaluation Survey
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• 601 respondents for benchmark survey 
during December 7 - 17, 2021

• 600 respondents for post-campaign 
survey during December 12 - 23, 2022

• Geographically and demographically 
representative

• Driver and pedestrian segments



Survey Results
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Aided Awareness
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Unaided Awareness
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Long Run Trend 
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Sources of Ad Recall
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• For the sample as a whole in 2022, the four main sources of Street Smart 
advertising recall were “on buses and public transportation (38%),” “television 
(34%),” “posters on bus shelters (23%),” and “online (27%).” 

Base: Saw / May 
have seen ad

Total | 
Dec 

2021 | 
N=323 | 
% | (A)

Total | 
Dec 

2022 | 
N=278 | 
% | (B)

Driver | 
Dec 

2021 | 
N=281 | 
% | (C)

Driver | 
Dec 

2022 | 
N=210 | 
% | (D)

Pedestria
n | Dec 
2021 | 

N=42 | % 
| (E)

Pedestria
n | Dec 
2022 | 

N=68 | % 
| (F)

On buses and other 
public 
transportation

29 38 A 27 37 C 45 41

Television 36 34 38 35 21 29
Posters on bus 
shelters 25 30 26 28 17 38 E

Radio 24 B 16 26 D 17 10 12
Online 44 B 27 46 D 30 33 21
Streaming video 23 B 14 26 D 17 2 7
Other 2 9 A 2 9 2 9

Q.19B) Where do you recall seeing/hearing the 
advertising for the Street Smart campaign?



Self-Reported Behavior:
Failure to Stop For Pedestrians
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Drove >35mph in a 30mph zone
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Crossed Unsafely Mid-Block
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Crossed Against the Walk Signal
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Q9:  In the past week, how often have you crossed against the walk signal?  



Conclusions
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• Overall, people recalling at least one of Street 
Smart’s ads slightly increased.  

• News stories and outdoor (bus/transit) ads 
were determined as important sources for 
pedestrian safety information/messaging.

• People self-reported better driving and 
crossing behaviors. 



Recommendations
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• Existing “Shattered Lives” Creative has 
under-performed relative to previous 
“Tired Faces” creative
• Carry out Spring 2023 Campaign  Using 

the Existing Creative
• Develop new campaign creative in FY 

2024
• Carry out a literature review of available 

non-copyrighted creative
• Continue to use Testimonial videos

https://youtu.be/2Mz3tX5BoRk


Contacts:

38

Michael Farrell
Senior Transportation Planner
mfarrell@mwcog.org
202-550-1783

Jami Hill
Sherry Matthews Marketing
jamih@sherrymatthews.com
(949) 885-6688

mailto:mfarrell@mwcog.org
mailto:jamih@sherrymatthews.com
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