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• Encourage  alte rnatives to SOV 
commuting

 Reduce  vehicle  trips and miles 
trave led

 Reduce  traffic congestion and 
improve  air quality

COMMUTER CONNECTIONS 
PROGRAM OBJECTIVES



FY22 MARKETING ACTIVITIES
RECAP July – December 2021

• Regional TDM Recovery Campaign Phase  I

• Car Free  Day

• Bike  To Work Day Sponsor Drive

• Employer Recognition Awards Nomination

• Employer Newsle tte rs



REGIONAL TDM RECOVERY 
MARKETING CAMPAIGN



Regional TDM Recovery CampaignOBJECTIVES & STRATEGY

• Promote Return to Transit Ridership with Emphasis on Buses

• Raise Awareness Around Safety Protocols

• Encourage Carpool and Vanpool Use with Familiar Partners

• Targets: General Audience, Equity Emphasis Areas



Regional TDM Recovery CampaignEQUITY EMPHASIS AREAS



Regional TDM Recovery Campaign“LOOK AGAIN” CREATIVE



RESULTS HIGHLIGHTS
Inbound Calls

Regional TDM Recovery Campaign

August and September 
inbound calls more  than 
doubled, year to year



RESULTS HIGHLIGHTS
Rideshare Applications

Regional TDM Recovery Campaign

Rideshare  applications 
rebounded, particularly during 
campaign months



RESULTS HIGHLIGHTS
Website Traffic

Regional TDM Recovery Campaign

Website  visits significantly 
increased during active  
campaign months



CAR FREE DAY 2021 EVENT



RESULTS HIGHLIGHTS

Total Pledges 2,993

Car Free  Day



CLEAN AIR PARTNERS Car Free  Day

• Network of Local Influencers 

• Built Engagement Around Car Free Day



COLLEGE CAMPUS CHALLENGE Car Free  Day

Winner: 
University of Maryland





CREATIVE Employer Recognition Awards



NOMINATION BROCHURE Employer Recognition Awards



NOMINATION FORM Employer Recognition Awards



EMAIL BLAST Employer Recognition Awards
  

 

 

      
  

 
  

Call for Employer Award Nominations! 
  

Commuter Connections is celebrating its 25th Annual Employer Recognition Awards 
and is currently seeking nominations from employers who offer outstanding 

commuter and/or telework programs.  
  

Nominations are due by January 31, 2022.  For more information and to apply, click 
here. 

  
 

 Commuter Connections is a program of the National Capital Region Transportation Planning Board at 
the Metropolitan Washington Council of Governments that promotes bicycling, ridesharing through 

carpools and vanpools, and other alternatives to driving alone. 
 

 

  

  


						















								     





















								

 

Call for Employer Award Nominations!

 

Commuter Connections is celebrating its 25th Annual Employer Recognition Awards and is currently seeking nominations from employers who offer outstanding commuter and/or telework programs. 

 

Nominations are due by January 31, 2022.  For more information and to apply, click here.

 



				

				 Commuter Connections is a program of the National Capital Region Transportation Planning Board at the Metropolitan Washington Council of Governments that promotes bicycling, ridesharing through carpools and vanpools, and other alternatives to driving alone.
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BIKE TO WORK DAY 2022



SPONSOR DRIVE Bike  To Work Day

• October Kickoff

• Past and Prospective  Sponsors Solicited

• To Date : Six Sponsors Secured 

• $14,000  cash / $3,100  in-kind

• Remains Open Thru January 31, 2022 



EMPLOYER NEWSLETTER



• Report on Relevant TDM News

• Promote  Commuter Connections Services and Special Events

• Reaches

○ Employee  Transportation Coordinators

○ Committee  Members

○ Other TDM Stakeholders

○ Federal ETCs (w/insert)

OBJECTIVES & STRATEGY Newsle tte r



NEWSLETTERS Newsle tte r



FEDERAL ETC UPDATES Newsle tte r



E-NEWSLETTERS Newsle tte r



FY22 MARKETING ACTIVITIES
SECOND HALF – JAN THRU JUNE 2022

• Regional TDM Recovery Campaign Phase  II

• Continue  with “Look Again” message  

• Media Budgets:

$450 ,000  (RS and GRH) $50K (GRH Baltimore)

• Start Dates : Rideshare  Mid-January, GRH February

• Media Plan and GRH Creative  in Deve lopment



FY22 MARKETING ACTIVITIES 
SECOND HALF – JAN THRU JUNE 2022 
Con’t…

• Bike  To Work Day

• ‘Pool Rewards, CarpoolNow and Flextime Rewards

• Employer Recognition Awards

• Employer Newsle tte rs Winter/Spring



THANK YOU
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