COMMUTER CONNECTIONS
REGIONAL TDM MARKETING GROUP

FY 2021 MARKETING ACTIVITY

JUNE 15, 2021




COMMUTER CONNECTIONS
PROGRAM OBJECTIVES

Encourage alternatives to SOV
commuting

Reduce vehicle trips and miles

Reduce traffic congestion and
improve air quality

A SMARTER WAY TO WORK
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FY21 MARKETING ACTIVITIES
SPRING/SUMMER SCHEDULE

MAY Regional Bicycling Map

MAY Spring Newsletters & E-Newsletters Distributed
MAY Bike To Work Day 2021

JUNE Employer Recognition Awards 2021

SUMMER Regional TDM Recovery Marketing Campaign

odonnellcoMPANY ¥ZCOMMUTER CONNECTIONS.
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REGIONAL
BIKE MAP BICYCLE Mapa de

ROUTE Ruta en
MAP Bicicleta

Washington, DC Washington, DC Area

E n g/iSh & SpaniSh Metropolitana
Covers

iPlanea tu viaje!

PLAN YOUR TRIP! Registrate para nuestro
Sign up for our Bicycle Route Finder buscador de ruta en bicicleta
at commuterconnections.org en commuterconnections.org
¥z COMMUTER CONNECTIONS. Iz COMMUTER CONNECTIONS.
A SMARTER WAY TO WORK A SMARTER WAY TO WORK
800.745.RIDE commuterconnections.org 800.745.RIDE commuterconnections.org
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REGIONAL
BIKE MAP
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MEDIA AND MARKETING COMPONENTS Bike to Work Day

Streaming Radio - Pandora & Spotify
Radio - El Zol

Key Influencers

PoPville Article

YouTube Video

Social Media

Banner Ads - WTOP.com & SourceOfTheS pring.com
Earned Media

Website

Email Blast
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OBJECTIVES & STRATEGY Bike to Work Day

Budget: $64,000
Event Date: Friday May 21, 2021

\,
bike to work day@K®

Celebrating 20th Anniversary 2021

Focus on mental and physical health

COVID policy/Staggered Hours

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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MEDIA BUDGET (NET) Bike to Work Day

Streaming Radio  $50,000 YouTube Blog Article
1%

Spanish Radio $8,398 Banner Ads 25%

5.5%

Blog Article $599 \ l
Banner Ads $3,500

YouTube $1,500 130/

Total $63,997 Spanish Radio

18%

Streaming Radio

¥z COMMUTER CONNECTIONS.
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EARNED MEDIA STRATEGY Bike to Work Day

Social media toolkit for sponsors
Outreach and toolkit to Minorities and
Women’s Organizations

Calendar listings

Earned media placements

Direct pitching local media outlets
Outreach to digital community influencers
Press release
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RADIO ADS Bike to Work Day

:30 and :15 radio spots

pandora

Friday, May 21

Register for free at m
BIKETOWORKMETRODC.ORG . 7
800.745.7433 bike to work day,

Companion Image

:30 Radio English :15 Radio English :30 Radio Spanish
Pandora & Spotify Pandora & Spotify El Zol
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Blog Article

odonnellcoOMPANY

SPONSORED

Celebrate Bike to Work Day on May
21 (and Get a Free T-Shirt!)

FoP Sponsor Today at 1:15pm

Magiates for bras al
BIKETOWORKMETRODD ORG
BIATAS 743D

Did you know Friday, May 21,

joy the springtime temps and
aping the mental health benefits of &

3 ay i and attend, you
get a free T-shirt (while suppl t) and bike raffle entry.

Bike to Werk Day is funded by DDOT, MDOT, VOOT and USDOT.

Bike to Work Day

¥z COMMUTER CONNECTIONS.
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DIGITAL BANNER ADS Bike to Work Day

Register for free at M
BIKETOWORKMETRODC.ORG
800.745.7433 ki

Register for free at
Register for free at BIKETOWORKMETRODC.ORG
BIKETOWORKMETRODLC.ORG 800.745.7433
B00.7T45.7433 towork .
Register for free at
BIKETOWORKMETRODC.ORG %
bike to work goazz 800.745.7433 bike to work 5‘.;?231
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YOUTUBE Bike to Work Day

BIKE o

: e mnmm TIT AN a
- - i) Ay N 1
Friday, May 21
Register for free at
biketoworkmetrodc.org hike to work riay 7

o @ ¥ ([ Ol
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SOCIAL MEDIA

BIKE o
WORK DAY

Friday, May 21

Register for free at

bike to work day&g
800.745.7433 201

biketoworkmetrodc.org

odonnellcoMPANY

LAST CHANCE
TO REGISTER!

STILL WORKING
FROM HOME?

Bike to Work Day

BIKE
FRID,
B e v

TOWORK DAY 2021
AY MAY 21

RIDE TO KEEP
HEALTHY!

LAST CHANCE
TO REGISTER!

THANK YOU
TO OUR
SPONSORS

BIKE TO WORK DAY 2021
FRIDAY MAY 21

B e v

RIDE TO KEEP
HEALTHY!

BIKE TOWORK DAY 2021
FRIDAY MAY 21
e s 114 Ladbitnd

GEAR UP!

L

REGISTER
TODAY!

BIKE TO WORK DAY 2021
FRIDAY MAY 21
sy

—~
= W

- =

BIKE TO WORK DAY 2021
FRIDAY MAY 21 coll.re FRIBAY MAY 21
e ity e bl o
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2021 EMPLOYER
RECOGNITION AWARDS
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STRATEGY & MEDIA Employer Recognition Awards

Recognize employers who deliver . 0
outstanding and measurable commuter |
benefits and/or telework programs .

Allow for organizations who share - : -

brand values to align with Commuter o RECOGNIT
. \WARL

Connections 0

Media Budget: $7,500

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK
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INVITATION

odonnellcoOMPANY

EMPLOYER
RECOGNITION
AWARDS

Employer Recognition Awards

EMPLOYER
20 RECOGNITION
21

WARDS

TUESDAY, JUNE 29, 2021

8:30 am to 10:00 am
Breakfast and Ceremony

RSVP online by JUNE 18, 2021
wwWw.commuterconnections.org/ravp

HOSTED BY

The Metropalitan Washington Council of
Governments' National Capital Region
Transportation Planning Board

We congratulate employers in the Washington, OC
metropolitan region who initiated outstanding
programs encouraging employees Lo use
commuta alternatives.

AWARDS are given in the categories of
INCENTIVES, MARKETING & TELEWORK

THE NATIONAL PRESS CLUB
529 14th St. NW, Washington, DC 20045

Corner of 14th & F Sts., 13th Floor Ballroom
Metrorail tn Metro Center, exit onto 13th St

For questions contact dfranklingmweog.org,
202.962.3792.

A SMARTER
WAY TO WORK
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GIVEAWAY ITEM Employer Recognition Awards

®

commuterconnections.org 00.745.RIDE
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PODIUM SIGN Employer Recognition Awards

JUNE 29, 2021
THE NATIONAL PRESS CLUB ‘

THE METROPOLITAN WASHINGTON
COUNCIL OF GOVERNMENTS

ZOEMPLOYER ﬁm““m
21AVARDS i —
odonnellcompany ¥ COMMUTER CONNECTIONS.
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MARKETING COMPONENTS Regional TDM Recovery Campaign

Transit-Dependent Campaign
Streaming & Traditional

Radio General Audience Campaign
Spanish Radio Streaming & Traditional
Transit Ads Radio

Text Messages TV

TV Social/Digital/Influencers
Direct Mail Text Messages

YouTube YouTube
Social/Digital/Influencers Earned Media

Key Influencers
Earned Media

odonnellcoMPANY ¥ZCOMMUTER CONNECTIONS.
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OBJECTIVES & STRATEGY Regional TDM Recovery Campaign

Total Campaign Budget: $550,000

Transit-Dependent Campaign - $385,000
General Audience Campaign - $165,000

Increase local and commuter bus ridership; raise awareness around safety
protocols; consider incentives to motivate increased use

The secondary objective is to focus on encouraging Metrorail, commuter rail, as well
as carpool and vanpool use with a focus on sharing the ride to work with coworkers,
neighbors and household members

Put Commuter Connections in a position to help in the region’s recovery efforts

odonnellcoMPANY ¥ZCOMMUTER CONNECTIONS.
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EARNED MEDIA STRATEGY Regional TDM Recovery Campaign

Social media posts

Pitch and establish relationships with transit journalists
Hold press conference

Press release

Outreach to transit-dependent community organizations
Earned media placements
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CREATIVE CONCEPTS Regional TDM Recovery Campaign

-
é{f
%,
THE BUS IS CLEAN T T T T .mm.ui

L L00K
" AGAIN

CLEAN AND BACK ON TRACK

LOOK
AGAIN

WE'RE BACK ON TRACK

[ COMMUTER COMMECTIONS.
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EMPLOYER NEWSLETTER
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OBJECTIVES & STRATEGY Newsletter

Report on relevant TDM news
Promote Commuter Connections services and special events
Reaches

Employer Transportation Coordinators

Committee members

Other TDM stakeholders

Federal ETC’s (w/insert)

¥z COMMUTER CONNECTIONS.
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SPRING NEWSLETTER

iz COMMUTER
CONNECTIONS. | i+ 7 worx
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COMMUTE WITH CONFIDENCE:
COVID-1% Cammuting Tips & Resources

T COMMUTER
CONNECT] II]NS

werm commutercennactions.org/covid] S-rommuting!
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Newsletter
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SPRING ENEWSLETTER

odonnellcoOMPANY
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NEWSLETTER I The Commuter nformation Souce for B, M,

Going Back to the Workplace: Commuter
Connections Can Help

es can be found on the Commuter Connections website that will
employers and their employees during the transition back to the

Newsletter
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