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Executive Summary
Overview

This document summarizes Commuter Connections marketing activity occurring between
January and June 2017. Through the regional TDM Mass Marketing effort, Commuter
Connections delivers a brand promise as the regional solution for commuters seeking
alternative transportation options within the Washington D.C. region. Media and other forms of
communication at high reach and frequency levels are used to influence commuters most likely
to shift away from single occupant vehicle (SOV) travel. The regional marketing campaign also
aims to encourage continued use of non-SOV modes of commuting.

The marketing initiative was built on TDM research (demographic, behavioral, and attitudinal
aspects of commuters in the Washington region), past campaign experience, network member
feedback, and economic conditions. The overall objective of the regional TDM Mass Marketing
project is to meet Transportation Emission Reduction Measure (TERM) impact goals.

The regional TDM Mass Marketing initiative promotes Commuter Connections’ Ridematching
services and Guaranteed Ride Home (GRH) programs. Through effective outreach, the
marketing campaign aims to persuade SOV commuters to switch to alternative modes of travel,
and current alternative mode users to maintain and increase usage.

Other campaigns for the second half of FY2017 include the promotion of ‘Pool Rewards and
Bike to Work Day. Bike to Work Day was held on Friday in May 19, 2017 and celebrated
bicycling as a clean, fun, and healthy way to get to work. The ‘Pool Rewards program was
geared toward encouraging SOV commuters to carpool or vanpool through monetary
incentives.

FY2017 2" Half Regional TDM Marketing Campaign Summary Final Report September 19, 2017 Page 1



Mass Marketing Campaign

The FY2017 second half media campaign, promoting Ridesharing and GRH, rolled out new
creative, in both audio and visual forms. Campaign themes selected by the marketing
workgroup were “A Couple Clicks” for Rideshare, and “Problem. Solved.” for GRH. Four radio
ads, two Rideshare and two GRH, were produced in January 2017. The Rideshare and GRH
campaigns kicked off the third and fourth week of February, respectively. The campaigns ran
for a total of sixteen weeks, alternating weeks between Rideshare and GRH. The total cost of
the Rideshare media buy was $334,363, and the total cost of the GRH media buy was $223,007.
Total estimated net impressions for the second half FY2017 Spring Umbrella campaigns were
103,690,500.

The FY2017 second half media campaign also included promoting GRH in the Baltimore region,
using new advertising developed for spring FY2017 radio and social media. Two GRH radio ads
ran for a total of eight weeks, starting at the end of February and running through the third
week in June. The total cost of the GRH Baltimore media buy was $37,495 and was estimated to
net 2,765,650 impressions.

Value Add Promotions

Based on paid media, $77,600 of value-add was negotiated in the form of additional Rideshare
and GRH exposure. For example, during the summer of 2017, WTOP.com ran an additional
$11,437.20 worth of ads between July 1 — August 13, 2017, equaling 1,143,720 impressions.
Value add varies from no-charge radio ads, brief promotional messages, radio personality social
media posts, and banner ads on station web sites.

Messaging Strategy

Rideshare’s “A Couple Clicks is All It Takes” campaign is promoting the ease of finding a
ridematch through Commuter Connections. Once you sign up online, a couple clicks will find a
ridematch and save money, making the commute more positive. Quality of life is improved,
stress is reduced, and the overall effort to reduce congestion is positively impacted. Rideshare
advertising aired on a mix of music, news, and Hispanic radio stations. Other marketing and
advertising included podcasts, digital and online, out of home, as well as social media.

The messaging for GRH is “Problem. Solved.” By registering or re-registering ahead of time,
commuters who use alternative transportation can rest assured that when unexpected issues
arise, they can get home - guaranteed. By presenting the problem, then how simple and free it
is to solve with GRH, Commuter Connections positively overcomes an area of concern and
opens the possibility of transportation alternatives to SOV commuting. GRH registration was
positioned as an easy step that will pay off when the audience finds themselves confronted
with late nights, illness, or unexpected emergencies. Reminder to register or renew is included
in the messaging. GRH advertising was placed on a mix of music, and news radio stations,
YouTube, social media, online, and digital media.
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Bike to Work Day

The Committee selected lavender as the 2017 color, along with a new visual concept for the
marketing materials. A sponsor drive culminated in cash sponsorships of $54,550, and in-kind
sponsorships totaling $8,495. Radio, flyers (English and Spanish), rack cards, posters, T-shirts,
vinyl banners, and earned media made up the campaign. Bike to Work Day 2017 met and
surpassed its goal of 6 percent over the previous year, with over 18,700 registrants, for a total
percentage increase of 7 percent. The cost of the Bike to Work Day media buy was $59,998 and
delivered 7,260,450 radio impressions.

‘Pool Rewards

Print, realtor websites, Facebook, and LinkedIn ads were used to promote ‘Pool Rewards during
the spring campaign. The campaign started in February 2017 and ran through the end of March.
The campaign promoted the benefits and cost savings of the ‘Pool Rewards program for
carpools and vanpools. Messaging was created to simplify the steps and help explain how
commuters can register for the program. The total cost of the ‘Pool Rewards media buy was
$25,188. The spring FY17 campaign netted 2,020,238 impressions.

Employer Recognition Awards

Award winners were honored at a ceremony on June 22, 2017 at the National Press Club.
Invitations, program booklets and a podium sign were created. The giveaway items and
trophies were ordered. A print ad appeared in the Washington Business Journal to announce
the winners. Each winner also received a winner seal, custom press release, video, and social
media posts. The total cost of the Employer Recognition Awards media buy was $4,882. The
estimated newspaper circulation was 15,668.

Clean Air Partners

Commuter Connections provided a sponsorship toward the Clean Air Partners marketing
campaign for FY2017.
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Introduction

The FY2017 Marketing Communications Plan and Schedule, distributed to Commuter
Connections’ network members in September 2016, served as a tool to outline marketing plans
for the fiscal year. The strategy behind the FY2017 campaign reflected the state of events for
the regions’ commuters, and built upon findings from the following reports:

e 2013 State of the Commute Survey Report.

e 2013 Commuter Connections GRH program Survey Report.

e FY2015 Commuter Connections Applicant Database Annual Placement
Survey Report.

e FY2012-FY2014 Commuter Connections TERM Analysis Report.

e 2013 Bike to Work Survey TERM Analysis Report.

The second half of FY2017 included the following actions:

e Launch of the new spring FY2017 regional mass marketing campaign.

e SafeTrack e-notification alerts.

e Promoting the CarpoolNow App.

e Marketing support for ‘Pool Rewards.

e Winter and spring newsletters, in both print and e-newsletter versions.

e Planning and implementing the Bike to Work Day 2017 event.

e Planning and implementing the 20" annual Employer Recognition Awards.
e Early planning stages of the Car Free Day 2017 event.
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About Commuter Connections

Commuter Connections is a regional network of transportation organizations coordinated
through the National Capital Region Transportation Planning Board at the Metropolitan
Washington Council of Governments (MWCOG). Commuter Connections offers free commuter
services to those who work in the Washington metropolitan area. Major services include
ridematching for carpools and vanpools, and administration of the Guaranteed Ride Home (GRH)
program in both Washington and Baltimore. Through its Employer Outreach Representatives,
Commuter Connections also assists employers establish commuter benefit programs for their
employees, including teleworking.

Organizations represented in the Commuter Connections Regional TDM Marketing
Group include:

Arlington County Commuter Services
Bethesda Transportation Solutions

City of Alexandria GO Alex

District Department of Transportation
Dulles Area Transportation Association
Fairfax City

Fairfax Connector

Fairfax County Office of Transportation
General Services Administration

GW Ride Connect

LINK

Loudoun County Office of Transportation
Services

Maryland Department of Transportation
Maryland State Highway Administration
Maryland Transit Administration
Montgomery County Commuter Services
Montgomery County Ride On

National Institutes of Health

North Bethesda Transportation Center
Northern Neck Rideshare/PDC

Northern Virginia Transportation
Commission

Potomac and Rappahannock
Transportation Commission

Prince George’s County Department of
Transportation

Rappahannock Area Development
Commission

Rappahannock-Rapidan Regional
Commission

TransIT Services of Frederick County
Tri-County Council for Southern Maryland
Tysons Partnership Transportation
Council

Virginia Department of Rail and Public
Transportation

Virginia Department of Transportation
Virginia Railway Express

vRide

Washington Area Bicyclist Association
Washington Metropolitan Area Transit
Authority
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Cornerstones of the FY17 2" Half Marketing Campaign

The primary services featured in the marketing campaign were GRH and Ridematching
(including the CarpoolNow app, and the ‘Pool Rewards program). Both GRH and Ridematching
are integral to growing the regional database and making it easier for commuters to find and
maintain shared ride arrangements. Other marketing outreach included transit, bicycling, and
teleworking.

The objectives of the marketing campaign were to:

Emphasize the cost savings benefits of ridesharing, using simple, direct messages that
communicated how sharing a ride saves money.

Emphasize the time saving benefits of using HOV and Express Lanes.

Capitalize on the Commuter Connections mobile Ridematching and real-time ridesharing
capabilities.

Position Commuter Connections as a trusted, convenient regional provider of
Ridematching services for over forty years.

Draw on the additional savings of ‘Pool Rewards as further incentive within Rideshare
ads.

Position GRH as a safety net for ridesharing and public transportation use, available to
commuters in case of unscheduled overtime, unexpected personal or family emergency,
orillness.

Encourage commuters who use transportation alternatives to register for GRH.

Promote Guaranteed Ride Home to alternative commute mode users in the Washington
and Baltimore metropolitan regions, plus St. Mary’s County, Maryland.

Increase the number of participants in Bike to Work Day, based on set committee goals.
Promote employer efforts to ease regional commuting issues.

Incorporate human interest stories of commuters using alternative commute modes.
Increase reach to younger, Spanish, and African American audiences.

Focus more on ‘Pool Rewards through realtors and direct mail resources.

Reduce work trips.

Leverage umbrella campaign value add to support SafeTrack messaging.

Promote CarpoolNow, the real-time on demand Ridematching app.
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Brand Character

Commuter Connections is a network of organizations working to improve commutes. Through
Commuter Connections’ online ridematching system, commuters registering for the service will
be given direct access to others who are looking to carpool, along with an access to commute
routes and other alternative mode options such as transit, bicycling, and teleworking. As more
people share the ride to work, they positively affect air quality and traffic congestion for the
region.

Spring 2017 Campaign

Radio was the primary media for the spring media campaigns promoting GRH and Ridesharing.
Each campaign ran from February through June. Rideshare advertising aired on a mix of music,
news, and Hispanic radio stations. Other Rideshare marketing and advertising included
podcasts, digital and online, out of home, as well as social media. GRH advertising was placed
on a mix of music, and news radio stations, YouTube, social media, online, and digital media.
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Ridematching Campaign
Messaging Strategy
Rideshare’s “A Couple Clicks is All It Takes” campaign promoted the ease of finding ridematch

partners through Commuter Connections. Once you sign up online, a couple clicks will find a
partner to share a ride with, save money, and make the commute more positive.

A COUPLE CLICKS
CAN SAVEYOU

A COUPLE CLICKS
IS ALL IT TAKES

Media Objectives: Rideshare

The spring FY2017 media campaign promoted the Ridematching program using a mix of
traditional approaches to increase awareness of shared ride modes, retain current ridership, and
gain new riders and applicants to the regional database. Ridesharing is as an ideal commute
alternative for longer distance commutes, especially around HOV corridors, due to highway
congestion and fewer transit options.
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Target Market

FY2015 Commuter Connections Applicant Database Annual Placement Survey Report:

e 35-64 yearsold (84%)
e Caucasian (68%) or African-American (18%)
e $80,000+ annual household income (71%)
e Commutes more than 20 miles/30 minutes
e Livein Virginia (60%) or Maryland (36%); works in District (54%) or Virginia (27%)
e Works for employers with 100+ employees (80%), or 1,000+ employees (45%)

e Works for federal agencies (67%) or private sector (20%)

Geographic Targeting
Washington D.C. DMA

RS FY17 Spring

= Radio

® Podcast
Cable-Mobile Web

® Online/Digital

= Social

Mall Advertising

Rideshare Spring MWCOG Estimated
Gross Cost .
Budget Cost Impressions
Radio $228,863.00 | $269,250.00 47,894,400
Podcast $12,000.00 | S$14,118.00 4,889,120
Cable — Mobile web $42,500.00 | $50,000.00

Online/Digital $23,600.00 | $27,765.40 1,910,000
Mall Advertising $22,400.00 | $26,353.60 300,000
Social Media $5,000.00 $5,882.50 1,460,000
Totals $334,363.00 $393,369.50 56,453,520
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Radio & Podcasts

Radio was the anchor media for the Rideshare campaign, with a mix of station formats

including music, news, and Hispanic. Other media added to the mix for this campaign included

podcasts for news and sports stations.

WTOP (103.5 News/Talk)

WLZL - El Zol (107.9 Spanish)

WPGC (95.5 Urban AC)

ESPN (980 Sports)

WFRE (99.9 Country)

WAMU (88.5 Public Radio)

WFMD (930 AM News/Talk)

WAMU - Kojo Nnamdi Podcast

Comcast SportsNet — Redskins, Capitals, Wizards Podcasts

The following ads promoted the Ridematching program in both English and Spanish languages:

Ridesharing :30 “A Couple Clicks to Share” English

Man: A couple of clicks is all it takes. To pay your bills, to share your thoughts with
millions. To make a stand for what’s right. And now, to share a ride. When you want,
where you want, a couple clicks can give you more options to more places. It’s also on
demand, and can match you with someone along your route. There’s a lot more too, but
most important—it’s free.

Announcer: Ridematching. Register today at Commuter Connections dot org. That’s
Commuter Connections dot org, or call 800.745.RIDE. Try our new CarpoolNow app for
ridesharing on demand.

Ridesharing :30 “A Couple Clicks to Share” Spanish

Hombre: Solo se necesita un par de tecleos para pagar tus facturas, compartir tus
pensamientos con millones de personas, para defender lo que es correcto, y ahora para
compartir tu ruta diaria, cuando quieras a donde quieras. Solo un par de tecleos te dan
la opcidn a ir a mas lugares. Lo haces por internet y puedes encontrar a alquien con
quien compartir tu ruta. Y hay mucho mas, pero lo mas importante es que ES GRATIS.

Anunciate: Ridematching registrate hoy en Commuter Connections punto ORG o Ilama
al 800745RIDE. Prueba nuestra aplicacién CarpoolNow para compatir tu viaje diario.

FY2017 2" Half Regional TDM Marketing Campaign Summary Final Report September 19, 2017
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Ridesharing :30 “A Couple Clicks to Save” English

Woman: A couple clicks can do a lot these days. Couple clicks and you've got 3 new
credit cards. Couple more and they're maxed out. But guess what, now a couple clicks
can save you money! That’s all it takes to sign up and start saving on your commute. Get
a match anywhere along your route, scheduled or on demand. It's free, and saves you
every time you share.

Announcer: Find your ridematch options in a couple clicks. Register today, Commuter
Connections dot org or call 800.745.RIDE. Try our new CarpoolNow app for ridesharing
on demand.

Ridesharing :30 “A Couple Clicks to Save” Spanish

Mujer: Con un par de tecleos se puede hacer mucho estos dias. Con un par de tecleos ya
tienes tres tarjetas de crédito. Unos tecleos mas y ya estan llenas. ¢ Adivina qué? Con un
par de tecleos puedes ahorrar dinero. Ese es el tiempo que lleva inscribirse y empezar a
ahorrar en tu ruta cotidiana. Puedes encontrar a otros en la ruta con el mismo horario y
gue estan buscando compartir viaje. Es gratis, asi que ahorras cada vez que lo uses.

Anunciate: Encuentra opciones para compartir tecleando. Registrate hoy en Commuter
Connections punto ORG o llama al 800745RIDE. Prueba la aplicacién CarpoolNow para
compartir tu ruta cotidiana.
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Podcasts

The Rideshare podcast campaign alternated for eight weeks on WAMU'’s Kojo Nnamdi and on
ComcastSportsNet Redskins, Capitals, and Wizards podcasts, from February through June. The
following ads promoted the Ridematching program:

WAMU “A Couple Clicks to Share :15

Support for WAMU 88-5 and programs like this comes from Commuter Connections. A Couple

Clicks Is All It Takes to pay your bills... To share your thoughts... and now, to share a ride. When
you want, where you want, A Couple Clicks provides more options to more places for free. Call
eight-hundred, seven-four-five, RIDE.

WAMU “A Couple Clicks to Share :30

Support for WAMU 88-5 and programs like this comes from Commuter Connections. A couple
of clicks is all it takes. To pay your bills. To check the weather. To share your thoughts with
friends and family. And now, to share a ride. When you want, where you want, a couple clicks
can provide more options to more places - on demand or en route. There’s more too, but
perhaps most important—it’s free. Registration for ride-sharing is available on demand through
the new CarpoolNow app. More at Commuter Connections dot org or 800.745.RIDE.

ComcastSportsNet “A Couple Clicks to Share :15

A couple clicks is all it takes to pay your bills, to share your thoughts. And now, to share a ride.
When you want, where you want, a couple clicks gives you more options to more places - for
free!

Register to rideshare today at Commuter Connections dot org or 800.745.RIDE. Try our new
CarpoolNow app too!

comcast \")
SPORTSNE

WAMU 88.5
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Value Add

Rideshare

In addition to paid media spots, an estimated $48,060 was negotiated in no cost promotional
media. Select radio stations provided bonus spots and WTOP.com provided rotating bonus

banner ads at no charge. The no charge radio :30 spots and WTOP.com banner ads were used
to promote SafeTrack and the dynamic Rideshare App, CarpoolNow.

SafeTrack Surges Value Add :30

Metro’s SafeTrack surges continue. Chances are, whether or not you take Metrorail, you‘re
going to feel it - with shutdowns spanning over the next few weeks.

Commuter Connections has options! From our new CarpoolNow dynamic Ridematching app to
bus, bicycling, or telecommuting — we have great alternatives to get you over this hump. As

always, Commuter Connections services are free!

Download our CarpoolNow app at the App Store, Google Play, BlackBerry World, or visit

Commuter Connections dot org or call 800.745.RIDE for info.

320x50 banner ad

metrorail SafeTrack
work is continuing

a I +u|--|-~w- EOEET

Si , station
shutdo rowding noer m'm

wait times are expacted

CarpoolNow with
our free app!

300x250 banner ad

[[= Coming soon: Expected peak bloom dates for DC's
cherry blossoms

i Expect the unexpected with Trump's upcoming budget,

experts say

CarpoolNow with
our free app!

ENTERTAINMENT

And the winneris ‘La La’...hold up,
‘Moonlight!’

"LaLaLand” was announced as Best Picture winner, But the
celebration was short-lived as it was discovered that "Moonlight’
was the true winner. Read more about the Oscars and see photos.
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Comcast SportsNet Homepage Takeover

@B CSNMID-ATLANTIC ~ CAPITALS ~ WIZARDS  REDSKINS RAVENS  NATIONALS  ORIOLES  SPORTS JUNKIES ~ VIDED  MORE

LIVE TICKETS TV LISTINGS CHANNEL FINDER f clicks

is all it takes. is all it takes.

Rideshare. o0 oW v 2 ‘ TER Ry CONN Rideshare.
Free Ridematching & et R Free Ridematching &
Commuter Services. Commuter Services.

ELECT SPRT y fr7on 5, ..
P o B it = | - > TONIGHT
L = s T

LATEST VIDEO

ONGCSN  CONMUTER (y CONNEETIONS

CarpoolNow with
our free app!

Y HEATS L.
REDSKINS HAVE UNFINISHED
BUSINESS

* * %

WASNINGTO

FY2017 2" Half Regional TDM Marketing Campaign Summary Final Report September 19, 2017  Page 14



Social Media Advertising

Social media advertising on Facebook promoted the Ridematching program. Geo-targeting
capabilities allowed Ridematching messages to reach audiences throughout the region.
Sponsored ads were posted for eight weeks, from February through the end of June, with
performance monitoring and optimization throughout the campaign.

The ads displayed Rideshare visuals with a call to action to visit commuterconnections.org.

—— COmmuter Connections e Like Page

ad - @

Share a ride when you want, where you want with on demand and en route
ridematching.

COMMUTER G CONECTIONS

A couple clicks is all it takes.

We have more options to more places than ever before. And, as always,
it's free! CarPoolNow app now available!

Like W Comment Share

— COommuter Connections ife Like Page

d- &

Join with those already saving! Sharing a ride with on demand and en route
ridematching.

| ComNYTER g CONMEETIONS -}‘p p :/" ‘

A couple clicks can save you.

Get a match anywhere along your route, scheduled or on demand. It's
free, and it saves you! CarPoolNow app now available!

Like W Comment Share
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Online & Digital Advertising

Rideshare digital banner ads on WTOP.com and ComcastSportsNet promoted how easy it is,
with just a couple clicks, to save money, find a ride, tap into benefits, and make your commute
more positive. A Google AdWords campaign alternated every other week from February
through June. Rideshare ad messages were served in Google search results. Select Rideshare
keywords were used throughout the campaign, monitored, and optimized to ensure Commuter
Connections reached the most people with the least cost per click (CPC).

Ridesharing “A Couple Clicks Is All It Takes”, “A Couple Clicks Can Save You”

134 po Fatrary 37,2017

WASHINGTON'S 2 K4° LISTEN LISTEN
m | TOP NEWS % Washington (((o))) LIVE - Y.

TRAFFIC WEATHER Search

Wa s M+ DT+ Traffic « Wasther » Matro « First 100 Days weapumrs (3)  oETALERTS (3)

| Wakch the graundirasking o the naw DC United etadium o Facabosk Lve.

T - - = gy T e 3
LiEEE ¢ revinE . - PLAY POWERBAUL AN WN 3
o A TRAVEL NE sed i’ CiE s e ey &3 DCLOTTERY
. i | o
Hame » Latest Maws » Living Maws » Travel Mews « Expected peak hisom fates 610 m.0
| WASHINGTON'S ( o ) LISTEH @ LISTEN
Expected peak bloom dates { WITOp | 41 25D e, (@) W5, R
cherry blossoms to be releas:
TRAFFIC WEATHER Search
By The Associated Pres
A_P e L. u Va s Md » DC. » Traffic « Weasther + Metro « First 100 Days
WASHINGTON (AP) = The predicted peak blooming period for this y

MOMEY 70PicS: ConsumerNews  ReslEstateMews  Money SavingTips  Washington Business Journal

NEWS

blossom season will be announced this week.

255 year's peak bioom happened March 25, Accor

tewiver, from 2013 to

Free
Ridematching
&
Commuter
Services

Sign Up Now.

MONEY
Four Seasons, Inn at Little Washington earn 5 stars
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Google Keywords:

cab real time traffic

commute carpooling dc metro

commuter real time car car service

commuting pooling carpool

DC Traffic real time ride taxi

express lanes ride sharing work from home

on demand car share aride traffic cameras

pool Sharing a ride traffic report

on demand carpool Sharing rides hov lane

on demand Slug lyft ride

carpooling slugger traffic cams

on demand car slugging dmv traffic

pooling taxi cab telework

on demand telecommute vanpool

ridesharing telecommuting rideshare

on demand ride traffic uber ride

sharing traffic congestion car pool

park and ride lot weather highway

real time car pool uber construction

real time carpool lyft taxi ride
weather forecast cab ride

Google Ad Group Ads:

H1: Share A Ride to Work
H2: Save Time and Money Every Day
Text: A free service from Commuter Connections. Sign up today to Rideshare.

H1: Rideshare to Work
H2: Save Time and Money on Your Commute
Text: Find your options free with Commuter Connections. Sign up today and save.

H1: Carpool, Vanpool, Bike, Walk
H2: A New Commute Can Save Time and Money
Text: Free info on commute options. Sign up at Commuter Connections.

H1: Less Stressful Commutes
H2: Save Time, Money, And Stress!
Text: Free info to upgrade your commute. Rideshare, sign up to get started.
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Out of Home Advertising

Rideshare ads were posted at Fashion Centre at Pentagon City, March through June. Three-
sided table tents were positioned at 50 food court tabletops, and were replenished often.
Back-lit ad panels were posted in high traffic areas; in front of the Apple store and Swatch
store. Busy malls allow Ridematching messages to reach audiences through a cost-effective
marketing effort.

Table Tent Ad Panel

A couple clicks
is all it takes.

Share a ride when you want, where you want.

Free Ridematching & Commuter Services
Sign up Mow!

COMMUTER g CONNEETIONS
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Guaranteed Ride Home Campaign

Messaging Strategy
The second half of the FY2017 GRH campaign focused on registration and re-registration, promoting

how quick and easy GRH can support the choice to Rideshare and use other more sustainable
transportation alternatives. Messaging first shows the problem; then how simple it is to solve it with GRH.
Registration is positioned as an easy step that will pay off when the audience finds themselves confronted
with late nights, illness, or unexpected emergencies. The 30-second spots were a reminder to listeners
to register, or renew, as well as reinforced the assurance that GRH provides.

problem. solved.

solved.

GUARANTEED RIDE HOME

EarmElEfCImnections.oryg  1-800-7 455100

GUARANTEED RIDE HOME

ommterennectionsorg  1-M00-745-RI00
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Media Objectives: Guaranteed Ride Home

The campaign focused on raising awareness of the GRH program among commuters and
increasing registrants and re-registrations. GRH leverages alternative transportation by

removing one of the perceived barriers: how to get home in case of an unexpected emergency.

Target market

2013 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report :
e 35-64 yearsold (86%)
e Male (52%)/Female (48%)
e Caucasian (73%) and African-American (16%)

e $80,000+ annual household income (84%), $120,000+ annual household income (53%)
e Avg one-way distance 35.4 miles. 61% commute 30 or more miles to work one-way

e Livesin Virginia (60%), Maryland (36%), or District (2%)

e Top five home jurisdictions are Prince William (19%), Fairfax, (12%), Stafford (8%),

Loudoun (7%), and Montgomery (6%)
e Works in District (61%), Maryland (11%), or Virginia (28%)

e Avg one-way commute time 66 minutes; 71% commute more than 45 minutes each

way, and 45% commute more than an hour each way.

Geographic Targeting
Washington D.C. DMA

GRH FY17 Spring
2%

@ Radio @ Online/Digital ® Social

MWCOG Estimated
GRH Spring Budget Cost Gross Cost | Impressions
Radio $188,406.75 | $221,655.00 | 42,626,480
Online/Digital $30,600.08 | $36,000.99 4,050,500
Social Media $4,000.00 $4,706.00 560,000
Totals $223,006.83 $262,361.99 47,236,980
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Radio

Radio was the anchor media for the GRH campaign. Station formats included a mix of news and

music:

e WTOP (103.5 News Talk)
e WASH (97.1 AC)

e WBIG (98.7 Classic Rock)
e WWDC (DC101.1 Rock)
e WIHT-EM (99.5 Top 40)

The GRH radio campaign started in late February and ran every other week through the end of
June 2017. The following spots promoted GRH for the second half of FY2017, every other week,
over an eight-week span.

Guaranteed Ride Home :30 Problem. Solved. “Work Late”

Man:

Announcer:

Problem? Well, it WAS a problem when my boss let me know | had to work late.
You know the drill, last minute proposal, unscheduled overtime? And, like
clockwork, my vanpool leaves at 5. Lucky for me, | signed up for Guaranteed Ride
Home. Problem, solved.

Guaranteed Ride Home from Commuter Connections. A free ride home if you
rideshare. Just register or renew today at commuterconnections.org. That’s
commuterconnections.org. Some restrictions apply.

Guaranteed Ride Home: :30 Problem. Solved “Emergency”

Woman:

Announcer:

Problem? Well, it could have been a problem when | had an unexpected
emergency on a day that | rideshare. You know, stuck at work, can't get home,
throws off your whole week, so you send around sad, tear-streaked emoticons
to all your friends? Lucky for me, | registered for Guaranteed Ride Home.
Problem, solved.

Guaranteed Ride Home from Commuter Connections. A free ride home if you
rideshare. Register or renew today at commuterconnections.org, or call
800.745.RIDE. Some restrictions apply.
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YouTube

YouTube videos were created to promote the GRH campaign in both 15-second and 30-second
lengths. YouTube is the second-largest search engine in the world, behind Google. These online
videos were used to promote GRH registration and re-registration to support the choice to
rideshare. Geo-targeted messaging can easily be shared via other forms of social media and
websites, and encourage viewer engagement with a call to action.

problem F

solved. v

1

GUARANTEED RIDE HOME

A FREE RIDE HOME IF YOU RIDESHARE TO WORK
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Online and Digital Advertising

Display, mobile, tablet, and mobile in-app advertising ran on iHeart Radio and WTOP’s digital
sites to promote the GRH program. The ads reinforced the benefits of the GRH program to
audiences in Washington, DC regions for eight weeks, from February through June.
Performance was monitored and optimized throughout the campaign.

A Google AdWords campaign alternated every other week from February through June. GRH
text ad messages were served up for matched key word search results. Select GRH keywords
were used throughout the campaign, monitored, and optimized to be sure Commuter
Connections was reaching the most people with the least cost per click (CPC).

iHeart Radio and WTOP.com Ads

° problem. t' _
problem. L i =

solved.

Free Guaranteed Ride Home*

Free Guaranteed :
Ride Home* Sign Up Now.

COMMUTER g CONNECTIONS

CONMUTER . CONNEETIONS
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WTOP.com GRH mobile and tablet ads

sseco Verizon T 534 PM @ e ez

¥ http

_ Sit Back, Relax & Enjoy Your Commute
to Arlington. All While Saving Meney!

LOCAL

HEADLINE NEWS

=  WwilOp on TARC WETER USTEN

COMMUTER iy SONNECTIONS

BUSEANTEED
RIDE WOME

MATIORAL

Get on the Savings Train
| with s 54 Markat MARYLAKD

VIRGINIA

Google Keywords:

cab

commute
commuter
commuting

DC Traffic
express lanes

on demand car
pool

on demand carpool
on demand
carpooling

on demand car
pooling

on demand
ridesharing

on demand ride
sharing

park and ride lot
real time car pool
real time carpool

real time
carpooling

real time car
pooling

real time ride
ride sharing
share aride
Sharing a ride
Sharing rides
Slug

slugger
slugging

taxi cab
telecommute
telecommuting
traffic

traffic congestion
weather

uber

lyft

weather forecast

wseco Vprizon F o 5:34 PM ® e e

WASHINGTON. DC MEWS

Free Guaranteed
Ride Home*

Get on the Savings Train
. with a Signal Maney Markst

traffic

dc metro

car service
carpool

taxi

work from home
traffic cameras
traffic report
hov lane

lyft ride
traffic cams
dmv traffic
telework
vanpool
rideshare
uber ride
car pool
highway
construction
taxi ride

cab ride
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Google Ad Group — Ads:

H1: Free Ride Home From Work
H2: For Those Who Rideshare
Text: Don’t get stuck on the job when you’re sick. Sign up today.

H1: Rideshare w/ Guaranteed Ride Home
H2: Get Home In An Unexpected Emergency
Text: Free program for commuters. Register or renew today.

H1: Guaranteed Ride Home
H2: From Commuter Connections
Text: A free ride home from work if you rideshare. Register today.

H1: Guaranteed Ride Home
H2: Insurance For Ridesharing
Text: Free ride home from work, for those who rideshare. Register or renew today.
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Facebook

Mobile Ads Boosted Posts

sesco Verizon LTE ¥ 74% ) 4

MG 4 51% @ 5:36 PM

° ‘_' —— Commuter Connections

- |

Guaranteed Ride Home -
tdm.commuterconnections.orgfmwcog/. It's free if you
rideshare. #dcmetro #washingtondc

Commuter Connections =
- Sponsored - @ GUARANTEED
Sponsored + € RIDE HOME

At work sick, unable to get home, so you send tear-
streaked emoticons to your friends?

@ problem.

in case of
unexpected emergency
sign up!

(BEFORE THE EMERGENCY PREFERABLY')

A free ride home if you RideShare

to work. Guaranteed. Learn More COMMUTER { CONNECTIONS
http/fwww.commuterconnect orgf
il Like P8 Comment # Share O 110 ? Comments 10 Sha
il Like P Comment A Share
Display Ads
— Commuter Connections il Like Page

. Sponsored - @

Your boss asked you to work late unexpectedly, but your carpool leaves
at 57

solved.

A free ride home if you RideShare to work. Guaranteed.

Problem solved. Sign up or renew at www.commuterconnections.org.
Some restrictions apply.
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Value Add

In addition to paid media spots, an estimated $29,540 of no-charge promotional media was
negotiated. All radio stations provided either no-charge bonus spots, banner ads promoting

SafeTrack, and/or the new dynamic rideshare app, CarpoolNow.

SafeTrack Surges Value Add :30

Metro’s SafeTrack surges continue. Chances are, whether or not you take Metrorail, you‘re

going to feel it - with shutdowns spanning over the next few weeks.

Commuter Connections has options! From our new CarpoolNow dynamic carpooling app to
bus, bicycling, and telecommuting — we have great alternatives to get you over this hump. As

always, Commuter Connections services are free!

Download our CarpoolNow app at the App Store, Google Play, BlackBerry World, or visit
commuter connections dot org or call 800.745.RIDE for info.

Banner ads - WTOP.com.

‘Biggest Loser’ host Bob Harper suffers heart attack

[[=1] Coming soon: Expected peak bloom dates for DC's
cherry blossoms

i Expect the unexpected with Trump's upcoming budget, Ca TPOO| Now with
experts say our free app!

CarpoolNow with
WASHINGTON'S ° LISTEN LISTEN
our free app! m TOP NEWS (‘OD guﬁm ((("))) LIVE. @ LATEST

NEWS ~ TRAFFIC WEATHER Search
LocAL Va. - Md. - DIC. - Traffic - Waather - Matro - First 100 Days

[iSmamel| Watch the groundbrealdng of the new DC Usited stadium oa FacsbooLive.

| :‘::A:MEM_ S e ol LOCAL 7orics:  Washington, DCNews  MarylandNews  Virginla  Hannah Graham Murder
the winneris ‘La La’...hold up,
‘Moonlight! NEWS

La La Land" was announced as Best Picture winner. But the
celebration was short-lived as it was discovered that "Moonlight”
was the true winner. Read more about the Oscars and see photos.

LIVING
Next yoga? Meditation studios multiply
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GRH Baltimore Media

The GRH Baltimore campaign focused on raising awareness of the GRH program among

commuters in the Baltimore region and increasing registrants. Radio, YouTube, and Facebook

ads from the DC region’s spring umbrella campaign ran in Baltimore to increase awareness on

how to get home in case of an unexpected emergency, illness, or unscheduled overtime.

Target market for Baltimore Metropolitan Region
2013 Commuter Connections GRH program Baltimore Region Survey Report:

25-64 years old (93%)

Caucasian (64%) and African-American (21%), Asian (8%)

Male (54%)/Female (46%)

Annual household income $40,000 - $79,999 (27%), $80,000-119,999 (32%), $120,000-
$159,999 (20%)

Commute 40+ miles (33%) / more than 45 minutes (51%)

Lives in Maryland (72%), Virginia (14%) or Pennsylvania (6%)

Top five home jurisdictions are Baltimore City (21%), Baltimore County (15%), Harford
(13%), Howard (6%), and Fairfax, VA (6%)

Works in Maryland (100%)

GRH Baltimore FY17 Spring

11%

1% A\‘

Geographic Targeting
Baltimore, MD DMA

M Radio = Facebook & YouTube

GRH Baltimore MWCOG Estimated
Spring Budget Cost Gross Cost | Impressions
Radio $29,495.00 | $34,700.00 1,800,650
YouTube $4,000.00 | $4,706.00 630,000
Facebook $4,000.00 | $4,706.00 335,000
Totals $37,495.00 $44,112.00 2,765,650
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Radio

Radio served as the primary media for the GRH Baltimore campaign. WBAL, Radio 1090 AM
(News/Talk) ran GRH ads every other week from February through June 2017, for a total of
eight weeks on air. The following spots promoted GRH for the second half of FY2017:

Guaranteed Ride Home :30 Problem. Solved. “Work Late”

Man:

Announcer:

Problem? Well, it WAS a problem when my boss let me know | had to work late.
You know the drill, last minute proposal, unscheduled overtime? And, like
clockwork, my vanpool leaves at 5. Lucky for me, | signed up for Guaranteed Ride
Home. Problem, Solved.

Guaranteed Ride Home from Commuter Connections. A free ride home if you
rideshare. Just register or renew today at commuterconnections.org. That’s
commuterconnections.org. Some restrictions apply.

Guaranteed Ride Home :30 Problem. Solved. “Emergency”

Woman:

Announcer:

Problem? Well, it could have been a problem when | had an unexpected
emergency on a day that | rideshare. You know, stuck at work, can't get home,
throws off your whole week, so you send around sad, tear-streaked emoticons
to all your friends? Lucky for me, | registered for Guaranteed Ride Home.
Problem. Solved.

Guaranteed Ride Home from Commuter Connections. A free ride home if you
rideshare. Register or renew today at commuterconnections.org, or call
800.745.RIDE. Some restrictions apply.
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YouTube

Videos on YouTube were used to promote the GRH Baltimore campaign in both 15-second and

30-second lengths. These videos promoted GRH registration and re-registration to support the
choice to use transportation alternatives.

problem F

solved.

GUARANTEED RIDE HOME

A FREE RIDE HOME IF YOU RIDESHARE TO WORK
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Facebook

Facebook was used to engage and help drive registration and re-registration to the website.
The same creative was used in both the Metropolitan DC, and Baltimore regions.

——— Commuter Connections
===. Sponsored - @

at5?

Some restrictions apply.

Your boss asked you to work late unexpectedly, but your carpool leaves

A free ride home if you RideShare to work. Guaranteed.
Problem solved. Sign up or renew at www.commuterconnections . org.

1w Like Page

solved.

Like W Comment Share

— COmmuter Connections il Like Page
amome o - T—— @

At work sick, unable to get home, so you send tear-streaked emoticons to
your friends?

problem. solved.

A free ride home if you RideShare to work. Guaranteed.

Problem solved. Sign up or renew at www.commuterconnections.org.
Some restrictions apply.

Like W Comment Share
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Value Add

In addition to paid media, an estimated $5,120 was negotiated in no-charge promotional
media. Both radio stations provided no-charge bonus spots. Commuter Connections was
estimated to receive 360,000 additional impressions.

Member Donated Placements

Commuter Connections greatly values the contributions of its network members in helping to
promote the GRH program through generous contributions of donated space on buses and bus
shelters throughout the region. Ad space was provided by the following network members:
Arlington, Fairfax, Montgomery, Prince George's, and PRTC.

2 Bathor Wy o k!

problem. solved.
I'lLIll'(l.HTEEﬂ RII'E HOM

problem. soived
GUARANTEED RIDE HOME.

- -
-

& Ride On
Montgomery County Tran:
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Commuter Connections Website

To provide a fully integrated user experience, the Commuter Connections website home page
was updated with a new HTMLS5 rotating slide show, to match the visuals of the new Rideshare
and GRH campaigns.

COMMUTER ({y CONNECTIONS

oommarTRS . oS S B VTS L . " aBouTEN . s L BN

COMMUTER ( CONNECTIONS

FPOOL
REWMRDS

COMMUTER (f CONNECTIONS

ABoUTIS . coemRs . VIS . e

COMMUTER @GIIIIIIEGTIDHS’

Frevivs coumaTIRS . YRS . LT N

| REWRRDS
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Bike to Work Day

More than 18,700 bicyclists registered for Bike to Work Day 2017: a 6.8 percent increase over
the previous year. The May 19, 2017 event was held at 86 local pit stops, including a total of
nine afternoon pit stops. Several bicycles were raffled off and the first 16,000 registrants who
attended received a free BTWD 2017 T-shirt.

Sponsorship Drive

A sponsorship drive wrapped up at the end of January 2017, raising funds to purchase t-shirts,
and to fund pit stop banners. Commuter Connections secured 21 cash sponsors for Bike to
Work Day, generating $54,550. Additionally, in-kind sponsors donated bicycles for the regional
raffle, and bicycle merchandise as raffle prizes and giveaway items for the pit stops.

BTWD FY17 Media Spend

15%

5% 'fi i

bike to work day@k®

2017

Target market:

e SOV drivers
80%
Geographic Targeting

W Radio M Social Media m Digital

Washington D.C. DMA

Bike to Work Day Budget  MWCOG Gross

Cost Dollars Impressions
Radio $47,650 $56,060 6,830,450
Social Media S 3,000 S 3,000 430,000
Digital S 9,348 $10,998 1,199,058
Total Budget $59,998 $70,058 8,459,508
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Marketing Strategies

Posters were mailed to employers, and pit stop managers throughout the region. A Spanish
version of the poster was also made available. Radio, vinyl banners, and paid social media were

developed to promote the event.

Social media on facebook and Twitter provided messaging for the Bike to Work Day event to
encourage participation. Value add included event tie-in with WJFK’s Fan Fest on May 6, 2017,
and endorsements by radio personalities WTOP’s Bob Marbourg, and ESPN’s Scott Jackson.

Additional tactics to increase awareness of Bike to Work Day:

1. Promoted top-level sponsors on social media.

2. Created BTWD SnapChat geo-filters for the top 10 pit stops.

3. Developed toolkit to distribute to pit stop managers to assist in promoting BTWD.

4. Conducted outreach to women and minority organizations such as U.S. Black Chamber,
Washington DC Women'’s Business Center, Greater Washington Women’s Network, Washington
Hispanic, Telemundo, Univision, La Nueva, Radio La Mera Mera, and others.

WTOP.com digital campaign e — Vasingiots Tophess QL

WITOPD wows TRUTC  WITER  LSTIN

£ BIKE TOWORK DAY 2017 | FRIDAY MAY 19
' REGISTER NOW] sesssrsommeran

P i v oo+ ISR —— I REGISTER NOW!

EXCLUSIVE: Steve Harvey Speaks Oul on Conlroversial
Stall Memo: | Don't Apologize Aboul the Letter”
Rt cage i

n ;::T.Z;'L'J;T‘,mmmnsm.ﬂ_ . TV NEWS : " : BIKE TO
Steve Harvey on controversial stay- s . 2017
away memo: ‘| don’t apologize’ ! y o A FRIDAY MAY 19

WASHINGTON — Comedian Steve Harve

email warning statfers on his TV talk shon
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Value Add: WJFK Fan Fest

On May 4, 2017 Commuter Connections participated in the 4™ annual WJFK Fan Fest. The event
took place at the NOVA Field House in Chantilly, Virginia. The family-friendly day focused on
bringing together sports fan from around the community. It drew close to 2,000 people from
the surrounding areas. Sport teams and other vendors provided games and information booths.
A table provided Bike to Work Day posters, and bicycling guides for people to grab. In addition,
attendees were invited have their photo taken and printed onto a Bike to Work Day refrigerator
magnet. A total of 250 attendees participated.

COMMUTER g COMRECT
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Web Site

BIKE TO WORK DAY 2017
FRIDAY MAY 19

HOME EMPLOYER RESOURCES

EVENT INFO

FIRST TIME RIDER INFO REGISTER

Bike to Work Day

On Friday May 19, 2017 Commuter Connections and the
Washington Area Bicyclist Association invite you to celebrate
bicycling as a clean, fun, and healthy way to get to work. Be
one of the first 16,000 to register and attend a pit stop in D.C.,
MD, and VA to receive a free T-shirt, refreshments, and be

entered into a raffle for a new bicycle.

2017 Registration Now Open

QOver 85 Bike to Work Day pit stop events will
be held throughout D.C., Maryland, and
Virginia. Take a break at a pit stop on your
way to work for food, beverages, fun, and
prizes. Register now, it's free! There are also
a few pit stops open for your afternoon
commute back.

Read More...

Event Poster
Download a PDF of the new Bike to Work

Commuter Convoys

Bicycle commuter convoys are forming now
for Bike to Work Day on 2017. All bicyclists
are welcome to join the free convoys and
there's no need to sign up. Convoys are led
by experienced bicycle commuters.

Read More..

Find a Ride Buddy
Use the Washington Area Bike Forum to find

SPONSORS

O
e
GO Alex

Increase Bicycling Skills

WABA's aduit bicyclist education
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Poster

Pre-register by May 12 for
Free T-5hirt™ and Bike Raffles!

FREE FOODD, BEVERAGES and
GIVEAWAYS at all locations

Visit biketoworkmetrodc.org for pit stop

. E
vailable at p

Over B5 pit stops throughout D.C, Maryland

COMMUTER & CONNECTIONS ;‘i

BIKETOWORKMETRODC.ORG
for free registration
or call 800.745.7433
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Rack Card

BIKE TO
WORK
DAY 2017

FRIDAY MAY 19 Bike ©

. i - RICYCLE
Register free at Arlington | E51R

www.BIKETOWORKMETRODC.org

or call 800.745.7433 | BIKE
Meara @Rk

Pre 'Hq‘_-q}l' ster I:_l,' M ay 12

for free T-shirt* and

bike raffle!

FREE FOOD, BEVERABGES and
GIVEAWAYS at all locatlons

Over B5 Blke to Work Day pht ’ _ :
stops located In D.C, Maryland crvsTaudde  Giant
and Virginia!

Visit www . blketoworkmetrode.org e sy KIMPTON’
far specific pit stop locations o5 & rost
and times.

: o
“T-shirts available at pit stops to J—"h. :
first 15.-I|1I'ZIL'_'- reglstr alnr.-_= ' ~&EL7 -guDL'.gu
. il miafp i e

] orkd § AROME I Transportation
B3 .evozo it i N b

iy Partners Tl  seemsuss

i OEMNERAL OVMAMICSE
(=) SEN=raL ov:
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T-Shirt

COMMUTER i | INNECTIONS

Ma | ol

FY2017 2" Half Regional TDM Marketing Campaign Summary Final Report September 19, 2017  Page 40



Vinyl Banner

BIKE TO ARLINGTON - SHIRLINGTON
WORK

Shirlington Library
DAY 2017 630 am t0 900 am
FRIDAY MAY 19

COMMUTER (/ CONNECTIONS ‘ l 7 Altegra

ALLERGY

Register at

BIKETOWORKMETRODC.ORG Bike O '\ 4 % "
or call 800.745.7433 Arlington WIZEl @ TorTiLa Alex N\arriott
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Social Media

Facebook and Twitter were updated to match the color theme for 2017.

I-fl Bike to Work Day. [47 sichelle  Home 20+ &

BIKE

TO WORK

¥ 2 oy
-

DAY 2017
Bike to Work Day FR 1AY 19

@bikstoworkdaymetrode
= WWW BLLETONGRKMETROOE OR.

ae0145 143
Home
About - .
) T L e TR o
Reviews -

#* = Menprofit Organizstion in Washington,
Videes - e District of Calumoia

7 May 10+ @

4.4 etk ey

B e crao ity i your it st o s fyou e  #BTWO Bt
Posts i
| 1 Community See All
Commurity i

24 Invite your friends to fike this Page

Wk 2,729 people fike this
% 2,700 peopie follow this
© 109 people have visited

8 Jason LaRosa likes this or has visited

About See All

* 777 N Capitol St NE
Washingtan, District af Columbia, DC
20002

. (800} 745-7433
© Send Message
W biketowarkmetrode.org

B Mennrofit rmanization - Euant - Sosial

ke @ Comment s Share

OO Youand athers Crronsiogical~

] 2oroe Torron Equal Tax Treatment for ke Commiters

DAY 2017

FR A9

W BIKETOWORKMETRODC.ORG
BD0. 7457433
w2 283 18 e 2

Tweels  Twoets & replios  Media

@ T s s
& oy egon!

Camautes Conmattong BUmsTvADe - Lo 1 -
Fressirick, WD) coveboratoa Béke o Wsrc Doy - May 19, 3017

Miehains Ramfag oo fmise
Flesty erferyend bevg part of T Fresuiek Eils 19 Wan Dty Bt stes Tus
year, The video caghuces .4k FETWEIRT,, bnd i MEKHS.

s .
Commuter Comnctions O oDy - May 73
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S Tyt e £ e s ) 1 8 BTV 2181
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Earned Media

Bike to Work Day was covered in the weeks leading up to the event, as well as the day of the
event. Bike to Work Day received media placements across print, internet, radio and television

outlets, in addition to social media placements.

Snapchat

Snapchat filters were utilized at the top ten pit stops across the region. Each filter was

customized with the pit stop name and a small graphic. More than 500 people were exposed to
the snapchat filter, and 87 engaged with it, a 17% conversion rate. The Snapchat filters post by

Bike to Work Day participants were seen by a total of 2,784 people.

Event Photos — NoMa Pit Stop
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»
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Employer Recognition Awards

The Commuter Connections 2017 Employer Recognition Awards program recognized employers
who initiated outstanding worksite commute benefits and/or telework programs to assist their
employees. The awards nomination period ended February 2017, and the Selection Committee
met in March to determine the winners. Employers were honored during the 20th annual
awards ceremony held on June 22, 2017 at The National Press Club in Washington, D.C. A
video, invitations, podium sign, and program booklet were developed for the 2017 awards
ceremony. Giveaways and trophies were ordered. To recognize the winners, a display ad was
placed in the Washington Business Journal on June 30, 2017.

Invitation

R CONyN

“‘E I3

W ‘-‘r,a
7

s 2007 =
£ WINNER :
%, AWARDS &

2 2
2 0%
Y105 NoroNt

EMPLDYER
ZOREUUGNITIDN
1 AWARDS

THURSDAY, JUNE 22, 2017
THE NATIONAL PRESS CLUB

The Metropolitan Washington Council of
Governments' National Capital Region

F = =
Transportation Planning Board ~ Smmute altern

COMMUTER iy CONNECTIONS
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Program Booklet

Z EMPLOYER
RECOGNITION

17 awarDs

JUNE 22, 2017

Incentives Award
The Cadmus Group, Inc.
Arlington, VA
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2017 Winners

Incentives Award— The Cadmus Group

Telework Award — TCG
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Washington Business Journal

rebeccacoopen@biziournals.com [

=
703-258-0839
@TopShalfWE] W

SHAKE IT OFF
Dance cardio signs lease

305 Fitmess classes bl themselwes
as a “nighielub™ werkout complets
wiith v dasjay ard black lghting.

COURTESY 305 FITHISS

Douglas Development™s Manhattan
Lanmndry building at 14th and Florida
avennees NW will add another fitness
ooncept and a beanty retailer.

The workoot option that's about
to ink @ deal is 38 Fitness, the
candio-workout studio that festunes
a live deejay and dance party stmo-
sphere in s group exercise classes.
305 came indo the market in 2014 and
has been operating ot of the multi-
fumectinn Bocysmith gym a few blocks
dewvn 14tk Sireet for the past three
VEars.

The studio would take X, 204 square
et im the bualding, which will also be
home o a small Mint finess stodso.
Mick Papadopoulos of Papadopoulos
Froperties represented 306 Fitness in
the transaction.

The beauty brand going into Man-
hattan Laundry is Ivy'Wild, a new
startup retailer from DUC resident

E RETAIL NEWS

SCOUT & MOLLY'5: Restoan Towwn
Center got a new women's boutque
Juns 24 i Soout B Mally's, a ciothing
and acoesssoaies shop from Jans
Abraham ard her dawghiers, Betsy and
Julie. The tec-bersel stome will featee
desigresr clothing, independent labels,
and pewelry and accessories. Abraham
Is masried to formes LS. Sen. Spencer
Absatiam, R-Miche, ard has lved Bnothe
[LC./gresa for the past 20 years.

BARRTS BOOCTCAMP: Los Angeles-
based fitness srude Barys Bootcamp
s miaking =5 wiary bo OLC., with & new
location expitted ta apen kter this
sumimer, Theugh'a release from a
EaTy's representative didnt inchude a
locatian, it did sayahat the store s part
of a threscity LS. ixpansion that alsa
Includes Do llas and #H&nta.

REZIK'S: This longtime bodal salon in
dowsmoan [LC. has reopened afier a
Pl Maith P e G, BFinging with
it @ wadar range of beidal efisnmgs and
aumning wear. The space, looated' s
MO0 Conrecticut Ave. MW, includes
a S0dsquareshoat altesatons
ceEpartmasnt, sight ftting rooms, &
WIP rosoim with @ peivate entranos
and tamily suites within the bidal
o,

Rachel Mulcahy that hills itself a=

“fresh beauiy.™ That business is fak-
ing on an 200-square-on space in
the building. Papadopoulos alse rep-
resemted boy'Wild in its lease negotia-
tior. vy Wild will carry bovw-boxin and
organic skincane products.
Manhattan Laundry also has La
Colombe coffee shop and Franklin
Halll, a beer hall from the maners of Big
Chsel and Lost & Found. The budlding
il also get a e restaruant, Maydan,
from the team behind Compass Rose.

EYE ON SHAW

SOMMELIER BRENT KROLL OPENS WINE BAR

Oni of Washinguoes favarne sommeders
|5 N sEing wing in his cwn digs:
Mamwell Park from wine g Brem Kol
opsnad Juns 36 in Shaw

Krodl, i dirscted the wine program
at Tha Owall Room, The 5L Regis Houl in
L., and fior the massive keghbarhood
Restaurant Group before kaving in 2016
ta halm the frant af the house at the
wins fooused Proof, has besn working
on this wine bar for the past year.

Mawaell Park, which is located a1
1336 Manth 5L MW, Eaings Kol together
with rwo fellons soommadiers: Danial
Aunnersocem, formasty af Iron Gate, and
Miki Lang, whi was thi Opning Somm
&l Wola Qg ks Brathsns Soeak Hesiss in

MGH Maonal Harbor,
The opssning mienu
of small plates and
oifer light fare was
designad by Tony
Comi, whi worksd
i. with Kroll at Tha Cwal
Krall Room and has moss
recermly heen running
hils e PRStBURENT, Fizzeria Infdemna, n
Rockilke.

Max Kuller, son of labe restauratsur
Mdari Kuller and peresident of Fat Baly
Ime.., wihich owns Prosol, Dol Mol amd
Estadin, is Krol's business pariner in the
uanbure Maswel Park s open dady a1 5
fm.

+ THEBIG NUMBER

‘ = Cagacity & Union Stage, 3 music hall fram che tesm bebird Vienna's
f ] lamwamin’ Jara, whisn |t opens ot The Whaef in Southvest DUC. this fall.

CONGRATULATIONS TO OUR

WINNERS

The Cadmus Group, Inc.
Arlington, VA
Incentives Award

American Society of
Health-System Pharmaci
Bethesda, MD
Marketing Award

ICG, Inc. Washington, DC
Telework Award
Honoring companies
innovating and improving

commuter mobility for
their employees.

2 EMPLOYER
RECOGNITION
17 AWARDS

COMMUTER { CONNECTIONS

commuterconnections.org | 800.745.RIDE
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‘Pool Rewards

Spring Campaign

‘Pool Rewards is a program geared toward

encouraging SOV commuters to carpool or
vanpool through monetary incentives. ‘Pool

Rewards print ads were placed in the
Washington Post’s Real Estate section, banner
ads were placed on Realtor.com, and
paid social media ads were placed on Facebook,

and LinkedIn.

Message Strategy

'POOL REW®RDS

it pays to rideshare

The ads encouraged commuters to find a partner to start a new carpool/vanpool. Ads

mentioned the incentive offered and encouraged commuters to contact Commuter

Connections.

Target Market

Rideshare demographics (see pg. 9)

Geographic Targeting
Washington D.C. DMA

'Pool Rewards Spring FY17

MWCOG .
. Gross Cost | Impressions
Pool Rewards Spring Cost
Print $7,800.00 | $9,176.00 1,453,155
Realtor Websites $10,800.00 | $12,706.20 193,333
Facebook $3,300.00 | $3,882.45 193,125
LinkedIn $3,288.00 | $3,868.33 180,625
Totals $25,188.00 $29,632.98 2,020,238

M Print
M Realtor Web Sites

M Social
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‘Pool Rewards Print Ad — The Washington Post

= TOWN SQUATE reucose e 2 o

vacation home
a work of art

Admiress of the stained-glass
asii g
oy

it Bremda Beifletd i Hating her vacation hame in
Pt Republic ia Cavert Comaty, M, fir §750,000.

Iy Beifeld dessgned. [R— the property, muotat amceate
wihat s £abls 4 "Ribibus of The Bonsse was custame hFuket D Rl wotm the
u &

What would
you do with
an extra $2/da

COMMUTER iy CONNECTIONS REW®RRDS

Visit commuterconnections.org and register today!

‘Pool Rewards Realtor.com Website Banner Ad

realloneony © v ms s worsir remesronst e s o C o=

1,395,500

REWRRDS

REWRRDS
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‘Pool Rewards Facebook Ads

== COmmMuter Connections e COmmuter Connections
=== \Witten by Go Greenmar 34 mins - @ === Writlen by G an 52 mins - @
You plus a friend equals $130 - what's not to like? Start or join a new You plus a friend equals $130 - what's not to like? Start or join @ new carpocl

carpool and earn with 'Poal Rewards! and eamn with 'Pool Rewards!

| What would
you do with
| an extra $2/day?
Sign up for
‘Pool Rewards!
What would you do
REW&RDS with an extra $2/day?
Form a Carpool, Earn CA$H Form a Carpool, Earn CASH
Sharing a ride can getyou that extra boost you need to get that latte’ you want or Sharing a ride can get you that exira boost you need to get that latie’ you want or just
just help on gas. No one in mind? We can help you find carpool pariners. Register help on gas. No ene in mind? We can help you find carpool pariners. Register today!
today! It's totally free! It's totally free!
HTTPSI/TDM.COMMUTERCONNECTIONS. ORG/MWCOG Sign Up HTTPS:/TDM.COMMUTERCONNECTIONS. ORG/MWCOG, Sonllp
10 people reached 53 people reached
ifr Like W Comment Share = Like W Comment Share =Y

==, | Write a commen = | writ

Linkedin Ads

What would

you do with

an extra $2/day?

Sign up for ‘Pool Rewards!

REW®&RDS

What would

you do with

an extra $2/day?
Sign up for

‘Pool Rewards!

REW®&RDS
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Commuter Connections Newsletter and Federal ETC Insert

The winter and spring editions of the Commuter Connections newsletter were produced during
the second half of FY2017. The six page newsletters are produced and mailed quarterly to
employers and stakeholders. The newsletter is also made available in PDF form on the
Commuter Connections web site. Newsletters with a black & white Federal ETC insert were
distributed in PDF form to Federal Employee Transportation Coordinators via GSA, and placed
online at www.federaletc.org.

Spring 2017 Newsletter and Federal ETC Insert

COMMUTER &y CONNECTIONS

20 years age. Commuter Connection slarted wo programs,
Ut wouskd becomne hallmaris of commater suistance
throughout the Washingion metropekian regen These
programs, Gusrarieed Ride Home (GRSH) and Employer Services,
were started ts ancresss tomemoter fzihilty snd emplsger
sugpert. The programs mere desugred in incresse and manisn
wae ol alt O e, teb and
Resible work schedules. These and ol Commuter Connections
programs contributes to the reduction in area trafhe congeation
rd rgrovemaTils in s guslity

Guaranteed Ride Home
i 1997, the Natienal Capitsl Region Tranmpertstion Planning
Board (TPR) at the Metropolitan Waikington Csunci of

GRH vervee
Commuter Connections program. GRH sliminates » comwmon
barrier 18 uting allernative commute mades. - fear of baing
withaul tramporistion in the cave of an emergency GAN
provides up 18 four free rides home per yar by tad, or rentsl
€ar, in the event of linews, unenpected persanal emergencies,
er umcheduled evertime.

Sirce inception, GRH han provided peace of mind 1o owr
55.000 commuters. and provided mere than 50,000 free rades.
In 2010, the GRY program expanded o inchude the Baltimere
metropelitan region o well

The 2016 GRN Customer Sativlaction wervey for the
Waskington region showed that 51 percent of respendenty.
gave the program good o mcelent ratings for overall service.
In the 2016 GRM Applicant Survey. 80 pertent of respondents
said the GRM program mas either somewhal or wery impertant
1o their deciion o saitch ram driving alone, ta using

Alter rative traragortation modes.

GRH i & bree program snd & terihe sedling pd
your empioyees to commte 1o and trom wo
than driving slome.

For mare idormation on the regiomal Guar,
proge AT BRauR Wil wen ST PSP

Employer Dutreach
Aho. begun 20 years ago. (ommuter (o
Sevvices program man born out of the realls.

empayers are eutremely busy and therelore
profevucral svntance 12 wpart and ripand d8

program. lo the rescur Carme Comemter Lo

& variety of free outresch services and progrll]

12 ey wempleyers in the Wankington DC regd
comemute okt miich bring uignitant b
for beth employers and employens.

Comemuter Connection currently services ov)
employers in Lhe region and provides
* On-site Iramporiation msesuments

g what progr s are e
tramportation services are offered in your o
torpr st Cuute and fow you Lan Lk adhar]

Lt i e |
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The LS. Department of Transportation (D0T) man ene of the frst

® sgencins a1t
Segan dhiris the sarly 19505

years o offer & -
2 o wer 240 par

o

Whale the: TRANServe hus. been around lor 3 whille, we citen find

bkt agent onfine. or 2 3 Waton umd, TRANServe saved the federal
o ey S270.000 sy in el
trawed, and orralte dintribution coats.

G,

In Jume 2015, TRANSaree crested s $20 Active Bicyrling Camerusing
sty deigreed to encourage mare beycle trign. Federsl employers.
can L peil 520 per manth

el Bicycle related clathing, helmet, goar, stc.

ekt 1z reveined cur Federsl €70 shaut tha how
warks, snd the marvy berehts oMered.
Simply pust, fmderal emloy

In Fetruary 2017, TRANSerwe arvounced the Lamch of thesr newly
The rew drugn aliam for strearmiined memsa,

for thewr caily commute are ehoible o receiee the hedersl trami
ekt

TRANServe supports your ernployees with snplifed scoess to tramill
asharey whectrone sepk £ o,
‘other reuourtes that ercourage use of mans. rarmportation m the

primary 5 o

Qv the years, the rogram han rmproved sdapted W changing
trchnologies, and embraced muliple alterretine (ruting eptior,

mﬁﬂml].”m\ﬂmﬂmlmﬂﬂ
trarnit e for feder d emgloyen, TRANServe. moved snay from
paper fare media 1o defiver trarmit berwhts slectroncaly. Through
P i whes brom 2

[rar—

Srienedly layout for

THANS e foamr s 5 Eotamens 1o (Fotert e 1772 berh
by elioming & few buna ruiey

* Bpplly uning ther Agenty's miablinhed applcation proces

* Spend the tramit beret 1o make » drect purthane Srough theer
b trat sthorty

" Fcde muns ramportation for the bult of ther commise

* Comply with Shir omn Sgency’s Transit Beneft Progrem Palcy

e ! e

seriam that wgport federd egloyes. ate Choowe muns
trampor taton, For 4 b
e
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http://www.federaletc.org/

Commuter Connections E-Newsletter

The winter and spring 2017 editions of the Commuter Connections e-newsletters were
distributed to the same recipients as the print version.

COMMUTER 4 CONNECTIONS

GRH AND EMPLOYER SERVICES PROGRAMS TURN 20

20 years dg0, Lommuter Conmections Degan two programs hal woulkd Deome
Rallmacks. ofF COMmemiaey FHSEINACE Thidughout e WiENEQion At ronolile:
rijion. Guarantged Ride Home [GRH) and Emphiner Senviced

METRORAIL SAFETRACK SURGES
COMING TO A CLOSE

SafeTrack e

rETmAINEG furges

fmad g

TYSOMS TRANSPORTATION IMPROVEMENTS ABOUMD

T e R T T T R e e =S Sy
B e L T L T e R L T

g dre iy e ey

Mmasai canm

DC STREETCAR CELEBRATES ONE YEAR OF SERVICE

B ey, P e e oalebssed faodew e sevsRoeriary md sk e et of B apmie G
[ S ] A e T T pp—— ey

Ry i, iy it DO

i ;ramy

B SEPR SRSETES TR L S, S L SR
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Appendix A

Performance Measures

Web Visits
Month | \euvins | webvists | | %
Jan 11,990 13,708 1,718 14.3%
Feb 19,307 10,161 (9,146) -47.4%
March 24,637 15,241 (9,396) -38.1%
April 25,879 14,163 (11,716) -45.3%
May 17,112 14,320 (2,792) -16.3%
June 29,159 14,374 (14,785) -50.7%
128,084 81,967 (46,117) -36.0%
Phone Calls
FY 2016 FY 2017
Month Phone Calls Phone Calls +/- +/-%
Jan 1,111 942 (169) -15.2%
Feb 1,198 1,155 (43) -3.6%
March 1,108 1,167 59 5.3%
April 1,347 887 (460) -34.1%
May 1,460 1,048 (412) -28.2%
June 1,203 1,174 (29) -2.4%
7,427 6,373 (1,054) -14.2%
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Rideshare Applications

Rideshare Rideshare
FY 2016 FY 2017 Change %

Month Applications | Applications
Jan 868 813 -55 -6.3%
Feb 1,148 677 -471 | -41.0%
March 1,268 1,003 -265 | -20.9%
April 1,036 749 -287 | -27.7%
May 826 932 106 12.8%
June 1,424 1,218 -206 | -14.5%
6,570 5,392 (1,178) -17.9%

GRH Applications
GRH GRH
FY 2016 FY 2017 Change %

Month Applications | Applications
Jan 838 827 -11 -1.3%
Feb 803 882 79 9.8%
March 803 787 -16 -2.0%
April 930 642 -288 | -31.0%
May 854 709 -145 | -17.0%
June 763 666 -97 | -12.7%
4,991 4,513 (478) -9.6%
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Appendix B

Digital Advertising — WTOP.com Results February 20 — March 21, 2017

WTOP.com Digital Campaign Month Ad Server Ad Server | Ad Server
Performance Impressions Clicks CTR
Delivered
GRH Cross Platform February 410,001 582 0.14%
GRH Cross Platform March 410,007 727 0.18%
GRH Cross Platform April 410,018 615 0.15%
GRH Cross Platform R May 59,204 24 0.04%
RS Cross Platform February 410,014 358 0.09%
RS Cross Platform March 410,034 537 0.13%
RS Cross Platform April 410,015 265 0.06%
RS Cross Platform May 59,483 18 0.03%
GRH Total / Averages Feb — May 1,289,230 1,948 0.15%
RS Total / Averages Feb — May 1,289,546 1,178 0.09%
Overall Total / Averages Feb — May 2,578,776 3,126 0.12%

Note: National average CTR is .09%
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GRH Spring FY 2017 Campaign Summary

DIGITAL PERFORMANCE SUMMARY

Device Category Performance

= Desktop
=Smartphone
Tablet

396,351 0.03%

Device Category Delivered Impressions Clicks CTR
Desktop 396,351 68 0.02%
Smartphone 1,916,055 2,349 0.12%
Tablet 90,547 30 0.03%
TotalsfAverages 2,402,953 2,447 0.10%
Impressions Click Through Rate
90,547 0.02%

= Desktop
= Smartphene
Tablet

Rideshare Spring FY 2017 Campaign Summary

DIGITAL PERFORMANCE SUMMARY

Device Category Performance

=Desktop
= Smartphone
Tablet

Device Category Delivered Impressions Clicks CTR
Desktop 388,167 67 0.02%
Smartphone 2,260,399 2,453 0.11%
Tablet 111,526 33 0.03%
TotalsfAverages 2,760,092 2,553 0.09%
Impressions Click Through Rate
111,526 388,167 0.02%

= Desktop
= Smartphone
Tablet
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FY2017 Spring Media Schedules

Appendix C

Commuter Connections FY2017 Spring Umbrella Media Schedule: Specific Dates Spots Run (Week of)
Tampaign to
Media Outlet Format Dial Position Run 2/20|2/27| 3/6 | 3/13 |3/20|3/27| 4/3 | 4/10 | 4/17 | 4/24 | 5/1 | 5/8 | 5/15 | 5/22 |5/29| 6/s | 6/12 | 6/19 | 6/26
WBIG-FM Oldies/Classic Hits 100.3 2/27 - 6/25/17
WWDC-EM Rock DE1OLL 2/27 - 6/25/17
£ WASH-FM AC 97.1 2/27 - 6/25/17
& WIHT-FM Top 40 955 2/27 - 6/25/17
WTOR-FM News Talk 103.5FM 2/27 - 6/25/17
WBAL-AM/Baltimore News/Talk 1090 AM 2/27 - 6/25/17
I Google Text/Banner Ads 2/27 - 6/25/17
e E, iHeart Mohbile banner ads 2/27 - 6/25/17
o ) Youtube 15/:305 Ads 2/27 - 6/25/17
WTOP com Web/Mobile/Tablet] 2/27 - 6/25/17
i Youtube/Baltimore 15/:30s Ads 2/27 - 6/25/17
Facebook FB Ads 227 - §/25/17
Facebook/Baltimare FB Ads 2/27 - 6/25/17
WLEL-FM Spanish 107.9 2/20- 6/30/17
WERE-FM Country 933 2/20 - 6/30/17
g WTOP-FM News Talk 103.5FM 2/20 - 6/30/17
B WPGC-EM Urban AC 95.5 2/20 - 6/30/17
ESPN Sports 380 2/20- 6/30/17
. WAMU News Talk B85 2/20- 6/30/17
o WAMU/Podeast News Talk 2/20- 6/30/17
E .
z Facebook o0 oo N DN (N (N N - .
4
- Comeast Sportset Sports 2720- 6/30/17
Google Text Ads 2/20- 6/30/17
i S’ WTOP.com web/Mobile/Tablet| audio & display | 2/20 - 6/30/17
§ Fashion Centre Ads + Table Tents 2/20 - 6/30/17
Legend

Guaranteed Ride Home Rzdio Coverage
Guaranteed Ride Home Online Coverage

Rideshare Qut of Home Coverage

Note: BTWD weeks are 5/1, 5/8, and 5/15/17.
GRH Baltimore radio can run any weeks, but social media and YouTube must run on different

weeks than GRH, RS, and ‘Pool Rewards.

Commuter Connections FY2017 Spring Umbrella Media Schedule: Specific Dates Spats Run [Week of)
Media Outlet Format Dial Position Campaign to Run 2/20 |2/27| 3/6 | 3/13 [3/20(3/27| 4/3 | 4/10 | 4/17 | af24 51 5/B | 515 | 5/22 | 5/29 B/S B/12 | §/19 B/f26
! Facebook 2/20- 3/31/2017
E E Linkedin 220 3/21/2017
H
-
£
B E g Washington Post 2/20- 3/31/2017
£ I3
5 Real Estate Websites Banner Ads 2/20- 3/31/2017
WWDL-FM Alternative Rock 101
:- a WIHTFM Top 40 99.5
o 3 ESPN [WTEM-AM] sperts 980 AM
% WFED-AM Talkc 1500 AM
g WIFK-FM Sports 106.7
8 | i Facebook
- & Twitter
C] ]
3 WTOP.com Banner Ads
c
£33
B‘ 5 = -! Washington Business Frictay June |
B g g L] Journal 30th
Euva z
-
Legand
Pool Rewards Socid Media Coverage I -I
"Pool Rewards Prirt Ads Coverape
Pool Rewards Online Coverage.
BTWD Radio
BTWD Sodal Media
BTWD Text Message
ERA Print Ads Coverage
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Appendix D

FY2017 2" Half Paid Media Spend

FY 17 Spring Media Spend
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CAMPAIGN WEEKS
* Rideshare ~ GRH = GRH Baltimore
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Appendix E
Summer Media Campaign Results — Value Add

Digital Advertising — WTOP.com Results July 15t — August 13", 2017

WTOP.com Digital Campaign Month Ad Server Ad Server | Ad Server
Performance Impressions Clicks CTR
Delivered
GRH Cross Platform July 403,502 651 0.16%
GRH Cross Platform August 168,227 359 0.21%
RS Cross Platform July 403,923 554 0.14%
RS Cross Platform August 168,068 387 0.23%
GRH Total / Averages Jul — Aug 571,729 1,010 0.17%
RS Total / Averages Jul — Aug 571,991 941 0.16%
Overall Total / Averages Jul — Aug 1,143,720 1,951 0.17%

Note: National average CTR is .09%
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Appendix F

Bike to Work Day Earned Media

Bike to Work Day 2017 media placements, across print, internet, radio, and television outlets,
along with a selection of social media placements.

BTWD 2017 Media Coverage
Print/Online Coverage - 83
3/8/2017 | FABB ] o
Bike to Work Day Registration Now Open
. Grenier Law Group is Sponsoring Bike to
3/14/2017 | DCBikeLawyers.com
W Work Day 2017!
3/27/2017 | MCDOT Biking & Walking
41712017 | Gaithersburg Gaithersburg Joins Cycling Celebration Bike
to Work Day
) May 2017 Festivals and Events in the
4/11/2017 | Trip Sa
p=awy Washington, DC Area
) Register for Bike to Work Day Set for Friday,
4/11/2017 | Blackbird
' May 19, 2017
) Alexandria-Arlington community calendar,
4/12/2017 | Washington Post
g April 13-20, 2017
4/14/2017 | DC Triathlon Club Bike to Work Day 2017 is Friday, May 19—
4/13/2017 | DCist Bike to Work Day (Registration) Is Back
4/19/2017 | Washington Post Alexandria-Arlington community calendar
41202017 | Cherry Blossom Volunteers Downtown DC needs volunteers for Bike to
Work Day
4/20/2017 | The Georgetowner BID Members Report Phenomenal Winter
412012017 | SoMD Springtime fun: April, May events in
Southern Maryland
4/25/2017 | goDCgo Upcoming Events
5/2/2017 | GWWM Bike to Work Day 2017
51212017 | NoMa News B!kmg in NoMa: DDOT Public Workshop &
Bike to Work Day 2017
5/4/2017 | Bike Savvy Bike Events 2017 in Washington DC
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http://fabb-bikes.blogspot.com/2017/03/bike-to-work-day-registration-now-open.html
http://dcbikelawyers.com/2017/03/grenier-law-group-is-sponsoring-bike-to-work-day-2017/
http://dcbikelawyers.com/2017/03/grenier-law-group-is-sponsoring-bike-to-work-day-2017/
http://www.montgomerycountymd.gov/dot-dir/commuter/bikewalk/index.html
https://patch.com/maryland/gaithersburg/gaithersburg-joins-cycling-celebration-bike-work-day
https://patch.com/maryland/gaithersburg/gaithersburg-joins-cycling-celebration-bike-work-day
https://www.tripsavvy.com/may-festivals-and-events-in-the-washington-dc-1039253
https://www.tripsavvy.com/may-festivals-and-events-in-the-washington-dc-1039253
http://www.military-technologies.net/2017/04/11/register-for-bike-to-work-day-set-for-friday-may-19-2017/
http://www.military-technologies.net/2017/04/11/register-for-bike-to-work-day-set-for-friday-may-19-2017/
https://www.washingtonpost.com/local/alexandria-arlington-community-calendar-april-13-20-2017/2017/04/11/15b2884c-165a-11e7-833c-503e1f6394c9_story.html?utm_term=.2a826ff83448
https://www.washingtonpost.com/local/alexandria-arlington-community-calendar-april-13-20-2017/2017/04/11/15b2884c-165a-11e7-833c-503e1f6394c9_story.html?utm_term=.2a826ff83448
https://www.dctriclub.org/forums/topic/bike-to-work-day-2017-fri-may-19/
http://dcist.com/2017/04/bike_to_work_day_registration_is_ba.php
https://www.washingtonpost.com/local/alexandria-arlington-community-calendar/2017/04/17/6d8eaf8c-1b05-11e7-9887-1a5314b56a08_story.html?utm_term=.f97f74bee99
https://cherryblossomvolunteers.wordpress.com/2017/04/20/needed-bike-to-work-day-volunteers/
https://cherryblossomvolunteers.wordpress.com/2017/04/20/needed-bike-to-work-day-volunteers/
http://www.georgetowner.com/articles/2017/apr/20/bid-members-report-phenomenal-winter/
http://www.somdnews.com/chesapeake360/calendar_events/springtime-fun-april-may-events-in-southern-maryland/article_3d7e1d88-c5db-5e7f-8fc0-d44d675d4f2e.html
http://www.somdnews.com/chesapeake360/calendar_events/springtime-fun-april-may-events-in-southern-maryland/article_3d7e1d88-c5db-5e7f-8fc0-d44d675d4f2e.html
http://mailchi.mp/2ea8b57e47cb/ip2ijv1cdg?e=19447b0cab
http://campaign.r20.constantcontact.com/render?m=1102254001868&ca=db596eeb-0cbe-41bf-9c17-17d55bbde879
http://mailchi.mp/nomabid/f4f1d5x2al?e=4a21cd4f43
http://mailchi.mp/nomabid/f4f1d5x2al?e=4a21cd4f43
https://www.tripsavvy.com/bike-events-in-washington-dc-1038483

o Cut your chances of cancer and heart disease
5/4/2017 Multi Briefs Blog .
by biking to work
5/9/2017 | Washington Post Loudon County News Briefs
Allegra Allergy Supports Bike to Work Da
5/11/2017 | DSN DrugStoreNews & &Y 2UDPD Y
Events Across the Country
51112017 | Falls Church News Press Bike to Work Day to Offer Freebies in Falls
Church
5111/2017 | ARL Now Bike to Work Day Festivities Set for Next
Week
5/12/2017 | Arlington Now Bicycling & Bikesharing
5/12/2017 | Bike Arlington One Bike to Work Day Can Get You Hooked
5/12/2017 | Shooshancompany Arlington Bike to Work Day
Allegra® Allergy Gears Up for Bike to Work
5/15/2017 | Allegra
d Day Across the U.S.
5/16/2017 | Del Ray Patch Bike to Work Day to Offer Freebies in
Alexandria
5/16/2017 | Galludet Univ May 19, 2017, is Bike to Work Day
DDOT Invites District Commuters to
5/16/2017 | DDOT
Participate in Bike to Work Day 2017
5/16/2017 | Kingstowne Patch B.lke to Work Day to Offer Freebies Near
Kingstowne
Commuters Encouraged to Ride to Work
5/16/2017 | Reston Now 3 B B
During Bike Day Friday
5/16/2017 | WHUR Bike to Work Day 2017
) Bike to Work Day to Offer Freebies Near
5/17/2017 | Kingstowne Patch B
Kingstowne
How to Ride Your Bike to Work on National
5/18/2017 | Urban Scrawl
Ride Your Bike to Work Day
51182017 | AARP Leave the Car ?t Home and Dust off the Bike
to Celebrate Bike to Work Day
Bike to Work Day as an opportunity to assess
Urbanplacesandspaces the state of bicycle planning: Part 2, building
5/18/2017 K . .
Blog a network of bike facilities at the regional
scale
Surprising Stats: How Many People Bike to
5/18/2017 | WTOP
Work Around DC and More
5110/2017 | Pateh Ealls Church Bike to Work Day to Offer Freebies in Falls
Church
5/19/2017 | WTOP What to expect on Bike to Work Day
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http://exclusive.multibriefs.com/content/cut-your-chances-of-cancer-and-heart-disease-by-biking-to-work/recreation-leisure
http://exclusive.multibriefs.com/content/cut-your-chances-of-cancer-and-heart-disease-by-biking-to-work/recreation-leisure
https://www.washingtonpost.com/local/loudoun-county-news-in-brief/2017/05/05/8fff0be6-2e94-11e7-9dec-764dc781686f_story.html?utm_term=.3dbc25f405c4
http://www.drugstorenews.com/
http://www.drugstorenews.com/article/allegra-allergy-supports-bike-work-day-events-across-country
http://www.drugstorenews.com/article/allegra-allergy-supports-bike-work-day-events-across-country
https://patch.com/virginia/fallschurch/bike-work-day-offer-freebies-falls-church
https://patch.com/virginia/fallschurch/bike-work-day-offer-freebies-falls-church
https://www.arlnow.com/2017/05/11/bike-to-work-day-celebrations-set-for-next-week/
https://www.arlnow.com/2017/05/11/bike-to-work-day-celebrations-set-for-next-week/
http://www.commuterpage.com/pages/transportation-options/bicycling-bikesharing/
http://www.bikearlington.com/one-bike-to-work-day-can-get-you-hooked/
http://www.shooshancompany.com/arlington-bike-to-work-day/
https://finance.yahoo.com/news/allegra-allergy-gears-bike-day-123000078.html
https://finance.yahoo.com/news/allegra-allergy-gears-bike-day-123000078.html
https://patch.com/virginia/delray/bike-work-day-offer-freebies-alexandria
https://patch.com/virginia/delray/bike-work-day-offer-freebies-alexandria
https://my.gallaudet.edu/intranet/announcements-archive/may-19-2017-is-bike-to-work-day
https://ddot.dc.gov/release/ddot-invites-district-commuters-participate-bike-work-day-2017
https://ddot.dc.gov/release/ddot-invites-district-commuters-participate-bike-work-day-2017
https://patch.com/virginia/kingstowne/bike-work-day-offer-freebies-near-kingstowne
https://patch.com/virginia/kingstowne/bike-work-day-offer-freebies-near-kingstowne
https://www.restonnow.com/2017/05/15/commuters-encouraged-to-ride-to-work-during-bike-day-friday/
https://www.restonnow.com/2017/05/15/commuters-encouraged-to-ride-to-work-during-bike-day-friday/
http://whur.com/taking-it-to-the-streets-show-features/bike-to-work-day-2017/
https://patch.com/virginia/kingstowne/bike-work-day-offer-freebies-near-kingstowne
https://patch.com/virginia/kingstowne/bike-work-day-offer-freebies-near-kingstowne
https://urbanscrawldc.com/2017/05/18/how-to-ride-your-bike-to-work-on-national-ride-your-bike-to-work-day/
https://urbanscrawldc.com/2017/05/18/how-to-ride-your-bike-to-work-on-national-ride-your-bike-to-work-day/
https://midatlantic.aaa.com/public-affairs/press-release/?Id=68cc8269-602a-44d8-ab7b-dcd2849a51f9
https://midatlantic.aaa.com/public-affairs/press-release/?Id=68cc8269-602a-44d8-ab7b-dcd2849a51f9
http://urbanplacesandspaces.blogspot.com/2017/05/bike-to-work-day-as-opportunity-to_18.html
http://urbanplacesandspaces.blogspot.com/2017/05/bike-to-work-day-as-opportunity-to_18.html
http://urbanplacesandspaces.blogspot.com/2017/05/bike-to-work-day-as-opportunity-to_18.html
http://urbanplacesandspaces.blogspot.com/2017/05/bike-to-work-day-as-opportunity-to_18.html
http://wtop.com/local/2017/05/many-people-really-bike-work-around-dc-surprising-stats/
http://wtop.com/local/2017/05/many-people-really-bike-work-around-dc-surprising-stats/
https://patch.com/virginia/fallschurch/bike-work-day-offer-freebies-falls-church
https://patch.com/virginia/fallschurch/bike-work-day-offer-freebies-falls-church
http://wtop.com/local/2017/05/expect-bike-work-day/

5/10/2017 | Washingtonian Some Scenes from Crystal City’s Bike to Work
Day

5/19/2017 | Google Bike Convoy Maps
Things to Do in DC This Weekend (May 18-

5/19/2017 | E wallstreeter 21): Jazz in the Garden Returns, Films About
JFK, and Bike to Work Day

5/19/2017 | Doctors to You Bike to Work (and Everywhere else)!

5/19/2017 | AmerUniv A healthy U Bike to Work

51912017 | Dai Global What Bike to Work Day Tells Us About Open
Data

5/19/2017 | Downtown DC Bike to Work Day 2017

510/2017 | Inside Nova Bike to Work I.Da.v 2017: 35 pit stops in
Northern Virginia

5/19/2017 | The Wash Cycle Happy Bike to Work Day

5/19/2017 | Bethesda Transit Bike to Work Day

5110/2017 | Reston Now Corr.1mut.ers Encou.raged to Ride to Work
During Bike Day Friday

5/10/2017 | Mobility Lab Bike to Wor!< Day 2017 sets new records for
the D.C. region

5/10/2017 | WAMU This Guy Rides 28 Miles to The Office — And
Not Just On Bike to Work Day

5/19/2017 | Link Bike to Work Day 2017

5/19/2017 | Adamsmorganonline What's Going on

5/19/2017 | Wherevent Event in Washington

5/19/2017 | A DC Journey Do This: Bike to Work Day (5/19/17)

5110/2017 | Yourastate.com Gaithersburg Residents Celebrate Bike to
Work Day

5/19/2017 égggton VA Commuter Bicycling & Bikesharing

5/19/2017 | Reddit Bike to Work Day 2017

Prince William County D

5/19/2017 YouTube The Buzz: Bike to Work Day 2017

5/19/2017 | Fairfax County/YouTube Fairfax Bike to Work Week 2017

5/19/2017 | Accesstysons Bike to Work Day 2017

5/19/2017 | Allevents Bike to Work Day 2017 - NoMa

5110/2017 | Alexandria News Bike to Wprk Day Br.eaks Records In
Metropolitan Washington

5/19/2017 | NNSA NNSA/DOE Bike to Work Day

5/19/2017 | Georgetown Patch Bike to Work Day 2017

519/2017 | Anne Arundel Patch Coming Up: 20th Annual Bike to Work Day In
Anne Arundel County
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https://www.washingtonian.com/2017/05/19/some-scenes-from-crystal-citys-bike-to-work-day/
https://www.washingtonian.com/2017/05/19/some-scenes-from-crystal-citys-bike-to-work-day/
https://www.google.com/maps/d/viewer?mid=1f5ur0WwyXAMlOJosN5tUR8mv-JQ&hl=en_US&ll=38.904729260795634%2C-77.0226256072043&z=11
http://ewallstreeter.com/things-to-do-in-dc-this-weekend-may-jazz-in-the-garden-returns-films-about-jfk-and-bike-to-work-day-9053/
http://ewallstreeter.com/things-to-do-in-dc-this-weekend-may-jazz-in-the-garden-returns-films-about-jfk-and-bike-to-work-day-9053/
http://ewallstreeter.com/things-to-do-in-dc-this-weekend-may-jazz-in-the-garden-returns-films-about-jfk-and-bike-to-work-day-9053/
https://doctorstoyou.com/2017/05/bike-everywhere/
http://www.american.edu/hr/AhealthyU/bike.cfm
https://dai-global-digital.com/what-bike-to-work-day-tell-us-about-open-data.html
https://dai-global-digital.com/what-bike-to-work-day-tell-us-about-open-data.html
http://www.downtowndc.org/event/bike-work-day-2017
http://www.insidenova.com/news/regional/bike-to-work-day-pit-stops-in-northern-virginia/article_02abd2dc-3bf6-11e7-a7af-03269a168341.html
http://www.insidenova.com/news/regional/bike-to-work-day-pit-stops-in-northern-virginia/article_02abd2dc-3bf6-11e7-a7af-03269a168341.html
http://www.thewashcycle.com/2017/05/happy-bike-to-work-day.html
http://bethesdatransit.org/bethesda/bike-work-day
https://www.restonnow.com/2017/05/15/commuters-encouraged-to-ride-to-work-during-bike-day-friday/
https://www.restonnow.com/2017/05/15/commuters-encouraged-to-ride-to-work-during-bike-day-friday/
https://mobilitylab.org/2017/05/19/bike-to-work-day-2017-dc-arlington/
https://mobilitylab.org/2017/05/19/bike-to-work-day-2017-dc-arlington/
http://wamu.org/story/17/05/19/guy-rides-28-miles-office-not-just-bike-work-day/
http://wamu.org/story/17/05/19/guy-rides-28-miles-office-not-just-bike-work-day/
http://www.linkinfo.org/news/bike-work-day-2017
http://www.adamsmorganonline.com/whats-going-on/
http://www.wherevent.com/detail/Georgetown-DC-Georgetown-Bike-To-Work-Day-2017
https://adcjourney.com/2017/05/15/do-this-bike-to-work-day-51917/
http://www.your4state.com/news/i-270/residents-celebrate-bike-to-work-day/717043232
http://www.your4state.com/news/i-270/residents-celebrate-bike-to-work-day/717043232
http://www.commuterpage.com/pages/transportation-options/bicycling-bikesharing/
https://www.reddit.com/r/washingtondc/comments/6c2n6k/bike_to_work_day_2017/
https://www.youtube.com/watch?v=LCrGeGoQhY0
https://www.youtube.com/watch?v=iK1D2wS4N64
http://accesstysons.com/2017/04/bike-to-work-day-2017/
https://allevents.in/washington/bike-to-work-day-2017-noma/1524830760892309
http://www.alexandrianews.org/2017/05/bike-to-work-day-breaks-records-in-metropolitan-washington/
http://www.alexandrianews.org/2017/05/bike-to-work-day-breaks-records-in-metropolitan-washington/
https://www.youtube.com/watch?v=FQGkUmj53a4
https://patch.com/district-columbia/georgetown/calendar/event/20170519/132337/bike-to-work-day-2017
https://patch.com/maryland/annearundel/coming-20th-annual-bike-work-day-anne-arundel-county
https://patch.com/maryland/annearundel/coming-20th-annual-bike-work-day-anne-arundel-county

5/22/2017 | ARL Now Morning Notes
Breakfast links: The President’s budget
5/23/2017 | Homes with Casey 3 B
threatens transit, but not Metro
5/24/2017 | Capital Gazette Trumbauer on Bike to Work Day
5/23/2017 | Arlington Connection Bike to Work Day is Friday, May 20
Fairfax Connection . .
5/25/2017 Newspapers Fairfax Promotes Bike Safety
5/25/2017 | The Journal NSAB, Walter Reed Participate in Bike to
Work Day
Springdfield Plaza . . N
5/25/2017 Connection Newspapers New Bike Parking Rack at Springfield Plaza
5/26/2017 | Bike Arlington Bike to Work Day
5/26/2017 | Washington Bike Forum Forum: Bike to Work Day 2017
5/26/2017 | Partyearth Bike to Work Day - DC
Fairfax County Bike to Work Day an Annual
5/26/2017 | Fairfax County Times Y Y
Success
5/29/2017 | Alexandria Gazette Commuting on Two Wheels in Alexandria
5/31/2017 | goDCgo Bike to Work Day 2017 Breaks Record
5/31/2017 | Frederick Frederick Bike to Work Day
Television — 2
5/18/2017 | NBC 4 Washington Bike to Work Day
5/15/2017 | WDCW Bike to Work Day at Manassas pit stop
Radio - 3
5/15/2017 | WHUR Taking It to The Streets
Surprising Stats: Surprising Stats: How many
5/17/2017 | WTOP people bike to work around DC and more
5/18/2017 | WFMD Morning news express
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https://www.arlnow.com/2017/05/22/morning-notes-1667/
http://homeswithcasey.com/2017/05/breakfast-links-the-presidents-budget-threatens-transit-but-not-metro/
http://homeswithcasey.com/2017/05/breakfast-links-the-presidents-budget-threatens-transit-but-not-metro/
http://www.capitalgazette.com/multimedia/videos/93356317-132.html
http://www.connectionnewspapers.com/news/2017/may/25/fairfax-promotes-bike-safety/
http://www.dcmilitary.com/journal/features/nsab-walter-reed-bethesda-participate-in-bike-to-work-day/article_f4f487de-e972-5afc-abf7-aa4884b01db6.html
http://www.dcmilitary.com/journal/features/nsab-walter-reed-bethesda-participate-in-bike-to-work-day/article_f4f487de-e972-5afc-abf7-aa4884b01db6.html
http://www.springfieldconnection.com/news/2017/may/25/new-bike-parking-rack-springfield-plaza/
http://www.bikearlington.com/bike-to-work-day/
http://www.washingtonareabikeforum.com/
http://www.partyearth.com/washington-dc/sports/bike-to-work-day-dc-1/
http://www.fairfaxtimes.com/articles/fairfax-county-bike-to-work-day-an-annual-success/article_8de7c620-4179-11e7-9887-572184b42536.html
http://www.fairfaxtimes.com/articles/fairfax-county-bike-to-work-day-an-annual-success/article_8de7c620-4179-11e7-9887-572184b42536.html
http://www.alexandriagazette.com/news/2017/may/29/commuting-two-wheels-alexandria/
http://mailchi.mp/godcgo/godcgo-employer-newsletter?e=d4d4dac783
https://www.youtube.com/watch?v=Rw4aSMgygyI
http://www.nbcwashington.com/entertainment/the-scene/Bike-to-Work-Day-is-Friday-Freebies-and-Safety-Tips-379667611.html

Appendix G

Bike to Work Day Digital Ad Analytics - WTOP.com

DIGITAL PERFORMANCE SUMMARY

Device Category Performance

Device Category Delivered Impressions Clicks CTR
Desktop 405,140 260 0.06%
Smartphone 693,145 866 0.12%
Tablet 100,773 66 0.06%
Totals/Averages 1,199,058 1182 0.10%
Impressions Click Through Rate

100,773

0.06% 0.06%
405,140
=Desktop = Desktop
= Smartphone = Smartphone
Tablet Tablet

0.12%

DIGITAL P ORMANCE SUMMARY

Creative Performance

Creative Ad server impressions Ad server clicks Ad server CTR
300 x 250 565,915 438 0.08%
300 x 600 81,407 40 0.04%

320 x50 248,845 316 0.12%

468 x 60 142,011 218 0.15%

728 x50 53,380 50 0.09%

970 xS0 107,500 130 0.12%

Total 1,199,058 1192 0.10%
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Bike to Work Day Social Media Analytics

Facebook

m F Q Bo Heme Find Friends
‘age Inbox Natifications [ Insights Publishing Tools Settings Help =
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Go Home Find Friends

Find friends Q

’age Inbox @ Notifications Insights Publishing Tools Settings Help ~
rUSL Reaul |
Overview The number of people your posts were served to.
FHEEE Organic [l Paid  BENCHMARK
Reach Organic
Page Views Paid
Actions on Page
Posts
Branded Content
Events
Videos
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Local
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Appendix H
Commuter Connections Spring FY 2017 Umbrella Social Media Analytics

Facebook - GRH Washington

WI Account Overview

Campaigns

SANES B Adsfor1Adset

+ CremeAdSet »  Edit  Duplicate Ad Set..  CreateRule + ¢
v Ad et Name Delivery 1
ol e " -
v @) GHHFacebock 2017 . B Per ! s s
Senire el
6,579 6,579 Results: Link Clicks  §0.27 Cost per Result  1.93% Result Rate
Rty from T Ad St Resuts: Lk Clicks
L]
149,857
1,784.56 9
- - Q
Custom Jan 2017 Feb 2017 e 2017 Apr 2047 May 2017 Jn 2047 Juzor?
$100
L A
- 50.00

Facebook - GRH Baltimore

®:Z Account Overview

+ CreateAd v Edit Duplicate Ad... Preview

Ad Name

waﬁﬂm

Results from 1 Ad

o
o L

Facebook - Rideshare

Campaigne

] Perf "} Demographi 0PI

13,839 $0.22 Cost por Result  2.59% Result Rate

Results: Link Chcks

13,839 Results: Link Clicks

EDO
178,018
$3,059.14 ( Can r\ 200
o
Custom Jan 2017 e 2017 Mar 2017 BApr 20 My 207 n 2077 JuanT
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e i 010
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+ Ad Name Dl
| il " 1 D
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