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COMMUTER CONNECTIONS
PROGRAM OBJECTIVES

Encourage alternatives to SOV commuting
Reduce vehicle trips and miles traveled

Reduce traffic congestion and improve
air quality
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FY22 MARKETING ACTIVITIES
RECAP January March 2022

Regional TDM Recovery Campaign Phase |l
Bike To Work Day
Employer Recognition Awards

Employer Newsletter
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REGIONAL TDM RECOVERY
MARKETING CAMPAIGN
PHASE II

odonnellcoMPANY iz COMMUTER CONNECTIONS.

RRRRRRRRRRRRRRRR




OBJ ECTIVES & STRATEGY Regional TDM Recovery Clir;erl)saeigl?

® Phase Il Media Budgets:
o $450,000 (RS and GRH)
= $325KforRS
= $125Kfor GRH
o $50K(GRH Baltimore)

e Return-to-Office Focus and Encouraging:
o Carpooland Vanpool Use
o Guaranteed Ride Home Registrations and Re-Registrations

o Other Alternative Modes of Transportation
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MARKETING COMPONENTS

RS Campaign (existing assets)

@® Radio

Hispanic Radio
Streaming TV
YouTube
Social/Digital
Key Influencers
Earned Media
Dire ct Mail
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Regional TDM Recovery Campaign
Phase Il

GRH Campaign (new assets)

Radio

Hispanic Radio
Social/Digital
Key Influencers
Earned Media
YouTube
Direct Mail
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EARNED MEDIA STRATEGY R AL ROl e S

@® Social media posts
e Infographic GIFs
e Targeted media pitching

e Commute with Confidence video discussion series
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MEDIA SPEND
Rideshare

Broadcast Radio $208,254.75
Streaming TV $75,000
YouTube $3,500
Digital/Influencers $14,149
Social Media $4,990
Total $305,893.75

odonnellcOMPANY

Social Media

Digital/Influencers _—

YouTube

Streaming TV

Regional TDM Recovery Campaign

Phase Il

Broadcast Radio
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Regional TDM Recovery Campaign
MEDIA SPEND el

Guaranteed Ride Home

Broadcast Radio $114,639.50

Social Media

YouTube $1,000 D e
Digital/Influencers $4,300

Social Media $2,500
Direct Mall TBD
Total $122,439.50

Broadcast Radio

Iz COMMUTER CONNECTIONS.
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Regional TDM Recovery Campaign

MEDIA SPEND Phase Il

Guaranteed Ride Home Baltimore

Broadcast Radio $49,938
Social Media Value Add
Total $49,938

¥z2.COMMUTER CONNECTIONS.
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ADDED VALUE SUMMARY Regional TDM Recovery Clir;erl)saeigl?

Added Value Negotiations:
Extra (free) radio spots and banner impressions

Campaign Estimated Value
Rideshare $58,380
Guaranteed Ride Home $51,325

Total Estimated Value $109,705
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Regional TDM Recovery Campaign
RADIO ADS ampaior

Rideshare

:30 and :15 radio spots
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RADIO ADS

Rideshare

:30 and :15 radio spots

©)

:30 Radio English
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©)

:15 Radio English

Regional TDM Recovery Campaign
Phase Il

:30 Radio Spanish
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Blues

30.048




Regional TDM Recovery Campaign
RADIO ADS ampaior

Guaranteed Ride Home

:30 and :15 radio spots

L/PGC

WHURS6.2
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Regional TDM Recovery Campaign
RADIO ADS ampaior

Guaranteed Ride Home Baltimore

:30 and :15 radio spots

WBAL

NEWSRADIO
1090 AM J101.5 FM

ON DEMAND ))

Value added - both stations will share the
GRH message on their social media platforms
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RADIO ADS

Guaranteed Ride Home

:30 and :15 radio spots

©)

:30 Radio English
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©)

:15 Radio English

Regional TDM Recovery Campaign
Phase I

:30 Radio Spanish
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Regional TDM Recovery Campaign

DIGITAL BANNER ADS T

Rideshare

A SAFE WAY
TO RIDESHARE

FOLLOW COVID GUIDELINES + ENJOY THE RIDE, TOGETHER
Iz COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK

= FOLLOW
coviD
GUIDELINES

« ENJOY
THE RIDE,
TOGETHER

A SAFE
WAY TO
RIDESHARE

A SAFE WAY TO RIDESHARE gl s
Iz COMMUTER CONNECTIONS. E‘ﬁﬁ%

A SMARTER WAY TO WORK
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DIGITAL BANNER ADS Regional TDM Recovery Campaign

i Phase Il
Rideshare

Radio Station e-Newsletters

5 FEOERAL NEWS NETWORK S VORNNG FEDERALRPORT € s v
1‘[—!!-7. FBI.,HRA.I, REPORT

Ay 24 :m'l i v

DOWNTOWN, RESTAURANTS

Farewell Note from Cafe Mozart, “We

thank you from the bottom of our
hearts. We only ask one thing of you,

please, visit your small independent
businesses.”

A SAFE
WAY TO
RIDESHARE

+ FOLLOW COVID GUIDELINES
= ENJOY THE RIDE, TOGETHER
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Regional TDM Recovery Campaign

DIGITAL BANNER ADS T

Guaranteed Ride Home

GET A FREE
GUARANTEED
RIDE HOME!

GET A FREE
GUARANTEED
RIDE HOME!

y&)

© ®
SHARE THE RIDE, SHARE THE RIDE,
SKIP THE WORRY. BB SKIP THE WORRY. @ YO
< ILLNESS * ILLNESS.
s CONNECTIONS. ~ Soooossms  ComeeTon

Some restrictions apply

GET A FREE | " Pga z . ' ' Pg r. |
NTE 5 7 COMMUTER
“napalics Ifh -nJJl F?.EEFET.'P..!‘E'

Some restrictions apply

SHARE THE RIDE, SKIP THE WORRY.
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VIDEO (YOUTUBE & STREAMING TV) Regional TDM Recovery Cgrr'l‘ssae'gl?

Rideshare

~

4 3 WASHINGTON RECONNECT
AND RIDE AGAIN

3 YouTube
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Regional TDM Recovery Campaign
LIVE VIDEO ampaior

Commute With Confidence Discussion Series

Vizsit commuterconnections.org
or call 1.800.745.RIDE.

5 COMMUTER COMMECTIONS.
————— d

COMMUteTTOnTeCtions. o
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Regional TDM Recovery Campaign
SOCIAL MEDIA ampaior
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TIK TOK INFLUENCERS

libbanation

libbanation
own #commute FOC Fhate
o #dctn Fdctiktok £dm

@libbanation

1342 1403 12.4K

Message

Follow me o
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Regional TDM Recovery Campaign
Phase Il
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https://vm.tiktok.com/TTPdBRxJ5e/




20 EMPLOYER

RECOGNITION
22 | AWARDS

YEARS
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SELECT'ON COMM ITTEE Employer Recognition Awards

Plasiss 3pply N 1hs terms o spply saliss 3
Commitsresnsectin L g mplrar. FHC RN SardL

@® March 2022

Judges represent various factions of TDM
and business community

e Moderated by third party

e Silent balloting
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CREAT'VE Employer Recognition Awards

SagrTs

YEARS

2 | EMPLOYER
RECOGNITION
22 | AWARDS

HONORING EMPLOYERS
WHO MADE A DIFFERENCE!
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Ll NKED' N Employer Recognition Awards

©

Metropolitan Washington
Council of Governments

of mobility
View full profile

—Incentives, Marketing, and

#EmployerRecognitionAwards #Awards #Bicycling #Cleantransportation
#Employeehealth #EmployerRecognitionAwards #GreatResignation #MetroDC

- 25

20 EMPLOYER
RECOGNITION

22| AWARDS

HONORING EMPLOYERS

WHO MADE A DIFFERENCE!

Employer Recognition Awards [:’ Apply )

Y Like © Comment
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BIKE TO WORK DAY 2022

r ]
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SPONSOR DRIVE

@® Pastand prospective sponsors solicited

Sponsor drive concluded January 31,2022
19 sponsors secured

Cash donations 0f$45,950

In-kind donations of $9,250

odonnellcoOMPANY

Bike to Work Day

¥z COMMUTER CONNECTIONS.

A SMARTER WAY TO WORK




POSTER

z bike to work da

Bl KE DiA EE W viemes 2000 Hayo 22t
BIkeToWorkMetroDC nrg ; I I L E TA Ev;f;:::ﬁ::;:;iig‘gff;"

TO WORK it i B ARATRAL — o

URBANSTEMS 7I/—

Biki
A,'.,:g.% . [

Ragisterfroa at

8007457433

& ] #BTWD2022
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RACK CARD

bike to work day
2022

Arlington

A

P
BIKESEVIENNA

2

Giant

m.

FREE EVENT - REGISTER AT
BikeToWorkMetroDC.org

10.C. Maryland, and Virgnial

| 1] c RS-

¥z COMMUTER CONNECTIONS.
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OUTDOOR BANNER

ADAMS MORGAN
‘ AT UNIITY PARK

Columbia Road/Champlain & Euclid Streets, NW
BIKETOWORKMETRODC.ORG 7:30 am to 9:30 am
or call 800.745.7433

[ COMMUTER
CONNECTIONS.

URBANSTEMS H BILTON

e DAY 3
%

oD 2022
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EMPLOYER NEWSLETTER

i 4 -
-
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OBJECTIVES & STRATEGY Newsletter

Report on relevant TDM news
Promote Commuter Connections services and special events
Reach

Employer Transportation Coordinators

Committee members

Other TDM stakeholders

Federal ETCs (w/insert)
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WINTER NEWSLETTER an

Issue 1. Volume 26 WINTER 2022 WHAT'S INSIDE

17 COMMUTER
CONNECTIONS. | wav 7o wonx

‘Tha Commuter Information Source for Maryland, Virginia, and the District of Columbia B

Commuters who Use transit or vanpools to travel 1o wark
are now able to set aside an me; rmmlh
thair fares in 2022. The federal qua

i fit monthly tax-free lmit w

In 1984, an agrees
ngress, allowed emplay

re.com to LEﬁI’I’\

to the pandemic. The survey sho
planned to either introduce or expand
its in the near future.

ommuter benefit was primarily used by empl

In the Wasningtan. DC region, the Washingtan Metropalitan
Area Transit Authority (WMATA) allows emplayers to
designate unused monthly contributions as “rollover”

or “non-|

liove
contributions 1o accumula
accounts from month to month. “Nan-rallover sends
unused employer-paid benefits back to the emplayer at
the end of the month,
And remember, emplayers save too when they pravide
2 manthly it contribution to
ording to
ut $40 per month in payr
employees are enrolledin
the emplayer might save more than $24 y
b included in the Build
, stil tied up in legi . The

0 travelad ms fice Monday mruuuh Fr\dav Now,

their prefarences when something chang
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d FEDERAL ETC INSERT

Newsletter

ETC UPDATES

FDA EXPANSION PLAN FOR WHITE OAK, MARYLAND CAMPUS HEAVY ON TDM

With a planned
Admlmslrinnn 's (FDA) Federal Research C
. Maryland, along with 2 large in
ion and internal g

The campus will grow by 1.6 mil
SF) and the number of employ
)

te by means other than
carpooling vanponing. remote

FOA's robust Transpor
rogram includes the

pport and subsidies
poli
ork’

program
Telewark/remote working
Locker room and shoy

Bike repair stations around

Mar'.lgnu Dapartment of Transpartation S
i MDT SHA)

sit hub that includes 2 waiting
area and real-time transit information. boarding
areas for bus and campus shuttle services, a taxi/
ea. and bik 3

Expanded transit and vi

The Emplayae Transportation Caorinator (ETC) wil
i many of thesa strategies and conduct an annual
armpityes st vey 1o monitar progress. Tha ETC will alSa

markat the programs with events and other

. The plan |
to implement and maintain the
nding and

appropriations.
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Newsletter

WINTER eNEWSLETTER

Commuter Benefit Craases in 2022

7 kinge

BIKE Friday, May 20
E

FREE EVENT

REGISTRATION
DPEMS MARCH 2022
WerkMetroDC ceg

Marketing Campaign to Focus on Ridesharing
and Incentive Programs

g 1 Nichokas
10 gt comeers hact
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FY22 MARKETING ACTIVITIES
Second Half— Jan Through June 2022

Regional TDM Recovery Campaign Phase Il
Bike to Work Day

Employer Recognition Awards

Employer Newsletters Winter/Spring

Incentive Programs
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THANK YOU

=
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