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● Encourage  alte rnatives to SOV 
commuting

● Reduce  vehicle  trips and miles

● Reduce  traffic congestion and improve  
air quality

COMMUTER CONNECTIONS 
PROGRAM OBJECTIVES



Approved FY21 Campaigns

● Car Free  Day 2020

● Bike  to Work Day 2021

● Employer Recognition 

Awards 2021

● Newsle tte rs 

FY21 MARKETING CAMPAIGNS AND INITIATIVES

To Be  De te rmined

● CarpoolNow

● Flextime  Rewards

● Guaranteed Ride  Home

● incenTrip

● ‘Pool Rewards

● Ridesharing



AUG Summer Newsle tte rs & E-Newsle tte rs Distributed

SEPT Car Free  Day Promotion

NOV Fall  Newsle tte rs & E-Newsle tte rs Distributed

DEC Employer Recognition Awards Nomination Brochure

FY21 FALL SCHEDULE



CAR FREE DAY 2020 
EVENT



Objectives

● Promote  alte rnative  modes of transportation for 
commute  and life style  (emphasis on Telework, Bike, 
Scooter, Walk)

● Encourage  taking the  pledge  to go car free  or car-lite
● Reduce  auto emissions and traffic congestion
● Generate  in-kind sponsorships
● Offe r prizes and promotions as incentives
● Engage  employe rs, gene ral public and area unive rsitie s
● Raise  awareness of Commute r Connections as a 

re source  for trave l options
● Provide  information on safe  and healthy trave l options

STRATEGY Car Free  Day



MARKETING COMPONENTS Car Free Day

● Website
● Poste rs
● Social Media
● Traditional and Inte rne t Radio
● Digital Banner Ads
● Native  Articles
● YouTube  Video

● Text Messaging
● Email Blast
● Earned Media Placements
● Donated Transit Space
● Key Influencer Blog
● College  Promotion



PROCLAMATION Car Free Day



POSTER Car Free Day



FACEBOOK Car Free Day



TWITTER Car Free Day



MEDIA BUDGET (NET) Car Free Day

Radio

Spotify

Digital Banner Ads

YouTube

Native Article (Blog)

Social Media

Text Messages

Total

$32,236.75

$9,000

$1,200

$750

$600

$750

$400

$44,936.75



RADIO STATIONS Car Free Day



RADIO SPOTS Car Free Day

Car Free Day 
30 sec.

Car Free Day 
10 sec.



SPOTIFY (RADIO & BANNER AD) Car Free Day

● 30  second radio audio (radio spot)
● Car Free  Day image  accompanies audio



EL TIEMPO LATINO DIGITAL BANNER ADS Car Free Day



EL TIEMPO LATINO DIGITAL BANNER ADS Car Free Day



PoPville Car Free Day

● PoPville  
chronicles the  
happenings in 
Washington D.C.’s 
ne ighborhoods



YOUTUBE VIDEO Car Free Day






FACEBOOK SOCIAL MEDIA POSTS Car Free Day



TEXT MESSAGES Car Free Day

Previous Year’s Registrants
September 2, 2020 - Message #1:
Thanks for participating in last year’s Car Free Day! Time to take the 2020 
Car Free Day pledge!  Free prize raffle entry. Register at 
www.carfreemetrodc.org

2020 Registrants 
September 10, 2020 - Message #2:
Thanks for taking the Car Free Day pledge! Please ask your co-workers, 
family & friends to take the free pledge too at www.carfreemetrodc.org.

Day Before Text
Sept 21, 2020 - Message #3: 
Tomorrow’s Car Free Day! Last chance to take the free pledge to get free 
giveaways and raffle entry for great prizes.  www.carfreemetrodc.org

Thanks for participating 
in last year’s Car Free 
Day! Time to take the 
2020 Car Free Day 
pledge!  Free prize raffle 
entry. Register at 
www.carfreemetrodc.org

Presenter
Presentation Notes
\

http://www.carfreemetrodc.org/
http://www.carfreemetrodc.org/
http://www.carfreemetrodc.org/
http://www.carfreemetrodc.org/


SPONSORS Car Free Day

Promo Codes (given after taking the pledge)
● $30 Nift Gift, $30  credit toward local ne ighborhood businesses 
● A free LOVe Burger (vegan) from LEON

Raffle Prizes
● Capital Bikeshare annual memberships, courte sy goDCgo
● Samsung Galaxy Tab A,courte sy Tri-County Council for Southe rn Maryland
● SmarTrip cards with $25 in fare , courte sy Washington Metropolitan Area Transit Authority
● Free T-shirt and annual membership , courte sy East Coast Greenway Alliance
● Grocery Store $25 gift cards , courte sy Giant Food
● Annual memberships, courte sy Washington Area Bicyclist Association 
● Nando’s PERi-PERi gift cards , courte sy Nando’s PERi-PERi
● Commuter train passes, courte sy Virginia Railway Express 
● Cookbooks , courte sy LEON

https://www.gonift.com/
https://leon.co/us/
http://www.godcgo.com/
http://tccsmd.org/
http://www.wmata.com/
https://www.greenway.org/
https://giantfood.com/
http://www.waba.org/
https://www.nandosperiperi.com/
http://www.vre.org/
https://leon.co/bookshop/


EMAIL BLAST Car Free Day



EARNED MEDIA STRATEGY Car Free Day

● In-kind sponsor drive
● College  Challenge  digital toolkit/on-air exposure
● Partne r with American Lung and Heart Associations
● Calendar listings
● Press re lease /media advisories
● Grassroots influencers campaign
● Digital social media toolkits
● Earned media placements

Presenter
Presentation Notes
\



TRANSIT SIGNAGE Car Free Day

Transit space donated by:

● Arlington Transit (ART)
● Fairfax Connector
● Metrobus
● Montgomery County Ride  On
● Prince  George’s TheBus



DONATED SPACE Car Free Day



COLLEGE CAMPUS CHALLENGE Car Free Day

● Digital toolkit to promote  event
● College  with greatest number of 

pledges may rece ive :

• Radio Inte rview
• COG branded 

masks and/or 
hand sanitize r.



PARK & RIDE LOT MAP



PARK & RIDE LOT MAP 



EMPLOYER NEWSLETTER



● Report on re levant TDM news

● Promote  Commuter Connections se rvices and special events

● Reaches

○ Employee Transportation Coordinators

○ Committee  Members

○ Other TDM Stakeholders

○ Federal ETC’s (w/inse rt)

OBJECTIVES & STRATEGY Newsle tte r



SUMMER NEWSLETTER Newsletter



SUMMER E-NEWSLETTER Newsletter



THANK YOU
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