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1. Air Quality and Climate Actions
· The Clean Air Pledge was launched in May 2009 and will continue through Earth Day 2010.  Our goal is to reduce 13 million pounds of greenhouse gas emission through voluntary residential energy conservation efforts.  To date, we have received pledges from 39 individuals who have committed to reductions of 671,845 pounds of greenhouse gases – this represents 5% of our goal.
To take the pledge, go to the Clean Air Partners web site (www.cleanairpartners.net) and sign up to receive AirAlerts (the daily air quality forecasts), then take the “Change the World, Start with ENERGY STAR” pledge.  Through the ENERGY STAR pledge, residents can select from a variety of energy-saving actions that will save money and reduce green house gas emissions, such as:

-Switching to more efficient lighting.

-Sealing and insulating homes.

-Enabling computers to power down when not in use.
-Installing a programmable thermostat to conserve energy usage.

-Choosing ENERGY STAR products when making new purchases and more!

Clean Air Partners is one of more than 500 organizations nationwide that have become EPA pledge drivers and are leading efforts to encourage their communities to do their part to protect the environment.  Other pledge drivers include a broad range of corporations, local governments, colleges and universities, military installations, and community groups.
· Clean Air Partners hosted a delegation from the Chinese Province of Jiangxi whose representatives were here to learn about environmental programs in the United States as part of an Ecological System Protection and Sustainable Development Study Mission.  The group requested a meeting with Clean Air Partners to learn about our efforts related to air quality.
2. Web Site

· Traffic to the web site and the number of new AirAlerts participants was not as robust this past summer as it has been in recent years.  This is most likely due to the relatively good air quality this season.  Since May 2009, we’ve received approximately 1.5 million visitors to the web site and 300 new AirAlerts participants, a 13% increase over the 2008 season.  The current number of participants is approximately 2,900.
· COG staff (Jen Desimone) and the marketing consultant have been working with WUSA Channel 9 to include air quality forecast information on the station’s Weather Page and Living Green Page.  This will greatly increase our visibility since the Weather Page receives approximately 1 million visitors/month and the Living Green page receives roughly 40,000 visitors/month.
· Clean Air Partners has expanded its outreach efforts to include social media.  Become a fan on Facebook (search for Clean Air Partners) and follow us on Twitter (http://twitter.com/cleanairpartner). 
3. Marketing and Public Relations

· The 2009 public awareness campaign included a combination of radio and transit ads.  The radio promotion ran over a five-week period (late-June through late-July) on nine top stations in the Baltimore and Washington regions and included numerous on-line and live promotions conducted by the participating stations on behalf of Clean Air Partners. 

· Transit ads were placed in Metro stations, Frederick County TransIT buses, Maryland Transit Administration buses and stations, Prince George’s County bus shelters, and City of Fairfax buses.  Transit ads will run through the fall.    
· The Managing Director and marketing consultant will conduct sponsorship meetings in the fall (October/November timeframe).
4. Curriculum and Outreach 
· The summer outreach program was very successful.  Rebecca Davis, Education Program Manager, and summer intern Michael Youngblood gave 25 presentations over a nine-week period (mid-June to mid-August).  Together, they presented air quality information to 1,435 young people including 775 from the District of Columbia, 590 from Maryland, and 70 from Virginia.  Age groups ranged from kindergarteners to high school seniors and venues included camps, recreation centers, elementary schools, churches, and youth and green job initiatives.  
· To date, more than 2,900 young people have benefited from the air quality curriculum and outreach programs (1,310 from the District of Columbia, 1,050 from Maryland, and 550 from Virginia).  
5. Business Roundtable

· One new application for the aqueous parts washer rebate program was received from Prince George’s County Fleet Services in June 2009, bringing the total number of rebates to 9 (5 auto maintenance facilities, 3 print shops, and 1 bike shop).  The rebate program is being phased out in FY 2010 and no new applications are being accepted.  

6. Program Evaluation

· Nothing to report at this time.

7. Meetings

· The next Clean Air Partners Board meeting will be held on January 21, 2010 at COG.  Dr. Ed Maibach, Director of the George Mason University Center for Climate Change Communication will be the guest speaker.
