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TransIT’s Marketing Mediums 

 Print 

 Magazines 

 Guide Books & Maps

 Radio 

 30 sec spots

 On site remotes

 Online 

 Still Advertising 

 Pre-roll video & Banner Video

 Other

 Events – Over 60 community events 

attended in FY15 

 Newspaper/Magazine Mentions –

Over 150 in FY15 

 Social Media – Facebook & Twitter 

 Website

 Press Releases

 Blog Posts – Confident Commuter 

 Posters 

 Infographics

 Quarterly Newsletters



TransIT Marketing Medium: Print

 Magazines

 Conexiones Hispanic

 Target Market: Hispanic Demographic 

 Focus: promoting mobile ticketing app

 Distribution: bi-monthly to 12,000 community members

 Campaign Length: 6 months per year

 Frederick County Chamber Magazine 

 Target Market: Frederick County Employers and Employees; Frederick News Post 

Subscribers

 Focus: Employer Connection (our employer outreach division)

 Distribution: 20,000 copies

 Campaign Length: printed once annually 



TransIT Marketing Medium: Print

Conexiones Hispanic Frederick County Chamber Magazine 



TransIT Marketing Medium: Print

 Guide Books & Maps

 Frederick County Tourism Guide Book

 Target Market: tourists of Frederick; Frederick County Residents 

 Focus: promoting mobile ticketing app; low cost to get around Frederick on TransIT

 Distribution: 150,000 issues printed with 300,000 impressions 

 Campaign Length: printed annually 

 Fort Detrick Guide & Map

 Target Market: base residents; employees of Fort Detrick 

 Focus: promoting all services provided by TransIT; Guaranteed Ride Home 

 Distribution: 8,000 copies printed of each the guide and map 

 Campaign Length: printed annually 



TransIT Marketing Medium: Print

Frederick County Tourism 

Guide Book Fort Detrick Guide & Map



TransIT Marketing Medium: Radio

 30 sec spots

 KEY103 (WAFY FM) 

 Target Market: Frederick County residents 

 Focus: promoting mobile ticketing app, rideshare and GRH, Earth Day, Bike to Work Day & 
Electric Bus Launch 

 Distribution: Frederick County 

 Campaign Length: ran 2-2.5 weeks per month based on event schedule 

 On Site Remotes 

 KEY103 (WAFY FM) 

 Target Market: Frederick County residents

 Focus: onsite for Bike to Work Day Event and Electric Bus Launch 

 Distribution: Frederick County 

 Campaign Length: 2, 2 hour events on May 20th and June 1st



TransIT Marketing Medium: Radio (30 sec spots) 

Guaranteed Ride Home Electric Bus Launch



TransIT Marketing Medium: Radio (on site remotes) 

Bike to Work Day 2016
Electric Bus Launch Event



TransIT Marketing Medium: Online

 Still Ads

 Frederick News Post Online 

 Target Market: FNP Subscribers & Followers 

 Focus: rideshare and GRH

 Distribution: about 85,000 impressions monthly online

 Campaign Length: monthly November - May

 Pre-Roll Video & Banner Video

 Comcast Spotlight 

 Target Market: Frederick County residents visiting sites such as TLC, MLB.TV & News Pages

 Focus: rideshare and GRH 

 Distribution: 45,000 impressions monthly (split between pre-roll & banner); ~80% viewed 

full video in April 

 Campaign Length: 1 week per month, April – June  



TransIT Marketing Medium: Online

Frederick News Post Online Comcast Spotlight



TransIT Marketing Medium: Other



Thank you! 
Further Questions? 
Kendall Tiffany, TransIT Services of Frederick County  

ktiffany@frederickcountymd.gov

301-600-3543

mailto:ktiffany@frederickcountymd.gov

