Item #4A

commuTeR (' CONNECTIONS

ASMARTER O WORK

Metropolitan Washington Council of Governments
FY 2013 Second Half Marketing Campaign Second Draft Summary

Introduction

The Commuter Connections’ marketing campaign builds on the organization’s wealth of extensive
research and campaign experience. The FY2013 Marketing Communications Plan and Schedule,
distributed to network members in August 2012, laid the foundation for FY2013’s marketing efforts. The
strategy behind the FY2013 marketing campaign reflects the current state of events for the regions
commuters and builds upon the research and findings of the following reports:

e FY 2012 Commuter Connections Applicant Database Annual Placement Survey Report

e 2011 Commuter Connections Transportation Emission Reduction (TERM) Analysis Report
e 2010 State of the Commute Survey Report

e 2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey Report

e 2010 Bike To Work Survey TERM Analysis Report

Research, campaign experience, current economic factors and transportation challenges all contribute
to the planned strategy for FY2013; to convert Single Occupant Vehicle (SOV) commuters to alternate
transportation by raising awareness of:

e GRH as a commuter safety net, and;
e Ridesharing as real Social Networking.

Second Half FY13 Regional Marketing Campaign promotes the following:

e The cost savings of ridesharing and reminding commuters that GRH is a safety net in the event
they get left stranded by their carpool/vanpool.

e ‘Pool Rewards incentives for SOV drivers to form or join new carpools or vanpools.

o Bike to Work Day provides the opportunity to consider bicycling as a viable alternate way to
commute.

e Employer Recognition Awards program recognizes employers in the region who promote and
encourage the use of alternate modes of transportation besides SOV vehicles.

o Newsletters that provide a number of articles focusing on different transportation issues and
updates.



About Commuter Connections

Commuter Connections is a regional network of transportation organizations coordinated through the

National Capital Region Transportation Planning Board at the Metropolitan Washington Council of

Governments (COG). Commuter Connections offers free services to those who work in the metropolitan

Washington area. Major services include ridematching for carpools and vanpools and administration of

the GRH program in both Washington and Baltimore. Through its Employer Outreach Representatives,

Commuter Connections also helps employers establish commuter benefit programs for their employees,

including teleworking.

Organizations represented in the Commuter Connections’ Regional Transportation Demand

Management (TDM) Marketing Group include:

City of Alexandria

Annapolis Regional Transportation
Management Association (ARTMA)

Fairfax City

Fairfax County Office of Transportation
National Institutes of Health (NIH)

Mass Transit Administration (MTA)

Northern Virginia Transportation Commission
(NVTC)

Potomac and Rappahannock Transportation
Commission (PRTC)

Virginia Department of Transportation Northern
Virginia District Office

TYTRAN

Virginia Department of Transportation (VDOT)
LINK

Virginia Department of Rail and Public
Transportation

Dulles Area Transportation Association (DATA)
Tri-County Council for Southern Maryland

Cornerstones of the Marketing Program

Virginia Railway Express (VRE)

Washington Area Bicyclist Association (WABA)
Washington Metropolitan Area Transit
Authority (WMATA)

Arlington County

Maryland Department of Transportation
(MDOT)

Vride

General Services Administration (GSA)

District Department of Transportation (DDOT)
Loudoun County Office of Transportation
Services

Maryland State Highway Administration
Montgomery County Ride On

Montgomery County Commuter Services
Northern Neck Rideshare/PDC

Rappahannock Area Development Commission
(RADCO)

Rappahannock-Rapidan Regional Commission

The key products and services that are featured in the marketing program include the GRH and

Ridematching programs. Both of these programs are critical to growing the regional database and

making it easier for commuters to find and maintain shared ride arrangements. Other areas included in

marketing outreach include transit, bicycling and teleworking.



The objectives of the program include the following:

e Create a platform which promotes all network products and services individually while
reinforcing the support provided by the umbrella program of Commuter Connections.

e Raise awareness of the Commuter Connections network and position the group as the region’s
first resource for alternatives to driving alone.

e Promote awareness of Ridematching services among commuters and increase applications for
the program.

e Promote awareness of the GRH service among commuters and increase applications for the
program.

e Use special events such as Bike to Work Day, to encourage commuters to use the occasion to try
an alternative form of transportation.

e Recognize employers in the region who promote and encourage the adoption of SOV commute
alternatives.

Brand Character

The Commuter Connections network wants to be perceived as a network of organizations working to
improve commutes. Through Commuter Connections’ online ridematching system, commuters
registering for the service will be given direct access to other commuters who are looking to carpool
along with as access to commute routes and options. As more people share the ride to work, they
collectively affect the commute in a positive manner for the region through less traffic congestion and
cleaner air.
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FY13 Second Half Regional TDM Media Campaigns

The Spring Media campaign promoting Ridesharing and GRH started at the end of February and the
beginning of March respectively and will run through June. Radio is the primary media for this campaign
with spots running for a total of sixteen weeks. Television running for seven weeks and online banner
ads for thirteen weeks.

Value Add Promotions

Rideshare

In addition to paid media spots, over $118,070, an additional 27% was negotiated in no charge
promotional media value. Radio and TV stations will provide value add for Rideshare during the Spring
Campaign to include five traffic sponsorships per week on WAFY, WWEG, WFMD, and WFRE, bonus
spots at no charge on WBOB, WFLS, WILA, WUSA, WILC, and Comcast, 70,000 bonus impressions on
NBC4 as well as eighty :30s promotional announcements and a custom promotion on WRQX .

WRQX Custom Promotion

Radio personality Chili Amar voiced :30-second pre-recorded (to sound live) spots to encourage
commuters to enter positive car pool/rideshare stories for a chance to win a $100 gift certificate to
Chevy’s Restaurants.

WRQX :30 “promo” copy

Find real people, real conversations, and real savings. With over 15,000 commuters looking to
share the ride, Commuter Connections can get you started, and it’s free! Visit Commuter
Connections dot org or call 800-745-RIDE. Want to win a Chevy’s $100 dinner gift certificate?
Go to MIX1073FM.com, contests, and tell us your most unique, fun, and positive car pool story
for your chance to win! Chevys invites you to experience the freshest of Mex! From handcrafted
margaritas to Fajitas hot off the mesquite grill served with hand-made tortillas, Chevys Fresh
Mex is the ultimate fiesta! Go to MIX1073FM.com, contests, and enter today!

The campaign long online/ on-air contest will draw one lucky winner each week over the 13 weeks.
Total prizes awarded are valued at $1,300 and supplied by Chevy’s Restaurants.

GRH
Radio stations are providing value add for GRH during the Spring Campaign that include bonus spots at
no charge on ESPN and WTOP, 40 billboards on WASH, WWDC, WITH, and WBIG.



FY13 Second Half Ridematching Campaign

Ctare.

it counts as social networking.

commutercol

The second half of the FY2013 campaign promotes
ridesharing as a way for real people to save real

money. The messaging strategy stresses that along with
real savings comes an added benefit — real conversation.

Campaign creative was developed to highlight the contrast
between the ever-increasing pressure and chaos caused by
new technologies and media platforms with the calm
relaxation of sharing a ride. Messaging for the ads touched
on the benefits of getting back to the things that we value
most — what's real, such as conversations with real
people, real relaxation, and real savings.

The spots for radio and TV juxtapose the frantic pace of
the workday with its phones and keyboards messages and
mail with the calm of a car ride with familiar faces. The
message highlights that Commuter Connections offers real
people, real savings, and real conversation. The call to
action directs viewers/listeners to sign up at
commuterconnections.org.
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Media Objectives

The campaign to promote the

Ridematching program uses a mix of

traditional approaches to maintain

awareness among commuters and

increase applications. Geographic

emphasis is being placed on middle and

outer ring commuters. With fewer

public transit options, ridesharing is a

preferred commute alternative for

commuters with longer commute

distances and times.

Target market (from FY 2012 Commuter

Connections Applicant Database Annual

Placement Survey Report):
e 35-64 years old (82%)
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e Caucasian (69%) and African-American (17%)

e 580,000+ annual household income (71%)

e Commute of more than 20 miles/30 minutes

e Livein Virginia (60%) or Maryland (36%); work in D.C. (57%) or Virginia (27%)
e Work for employers with 100+ employees (81%), with 1000+ employees (46%)
e Work for federal agencies (67%) and private sector (20%)

Geographic Targeting

Washington D.C. DMA

Rideshare Spring Budget

Radio

Television

Cable Television

Online Banner Ads

Total Budget

COG Cost

$136,000

$100.000

$ 50,000

$ 22,000

$308,000

Gross Dollars

$160,000

$117,650

$ 58,825

$ 25,883

$362,358



Radio

Radio is the anchor medium for the Rideshare campaign, with focus on exurb stations and D.C. news
stations. The campaign also reached out to Spanish-speaking commuters with spots running on
Romantica (WILC). The campaign ran on the following stations:

e WAFY/WWEG (103/106.9 AC/Classic Hits)
e WBQB (101.5 AC)

e WFLS (93.3 Country)

e WFRE (99.9 Country)

e  WFMD (930 AM News Talk)

e WRXQ (107.3 Adult AC)

e  WILC (900 AM Spanish)

The radio campaign will run continuously for eight weeks through June 30 with the following spots
promoting the Ridematching program in both English and Spanish languages:

Ridesharing::30 “ Rideshare for Real 1” English
Sfx: Marimba iphone sounds, Blackberry sounds
Incoming email, Typing on keyboard

“You have 5 messages” (repeat/overlap)

Announcer: Is this what your day sounds like? Make a different connection. Through
ridesharing. Sfx: Car door closing. Audible sigh of relief.

The kind that involves Real Friends. Real Conversation, and oh yeah. Real Savings. Rideshare
through Commuter Connections. At Commuter Connections.org

Ridesharing::30 “ Rideshare for Real 1” Spanish
Sonido de Marimba del Iphone, sonidos de la Blackberry, correo entrando en el buzén de

entrada. Escribiendo sobre el teclado.
Tienes 5 mensajes

¢Es asi como se ve tu dia? Has una conexion diferente. Compartiendo tu viaje (Sonido: puerta
del auto/carro cerrandose y que se escuche suspiro de alivio)

Con amigos de verdad. Conversacién verdadera

iY claro!... ahorros de verdad.

Comparte el viaje con Commuter Connections, en commuterconnections.org

Commuter Connections te facilita conexidn gratuita con personas que pueden compartir el viaje
contigo en el area metropolitana de Washington

Registrate en commuterconnections punto org o llama al 1-800-745-7433
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Radio

Ridesharing::30 “ Rideshare for Real 2” English

Personl: Pin it, tag it, friend it, follow it, like it, tweet it, link it, text me, mail me, save me!
Announcer: You do it all day: link, connect, friend, follow. You find people who share your |
nterests and you share your ideas, work, or sometimes just a laugh...

Why not share your ride? Extend your social network. Find real people, real conversations, and
real savings. With over 15,000 commuters looking to share the ride, Commuter Connections can
get you started, and it’s free! Visit Commuter Connections dot org or call 800-745-RIDE.

Ridesharing::30 “ Rideshare for Real 2” Spanish

Cuélgalo, etiquétalo, hazte amigo, siguelo, di que te gusta, tuitea, enlazalo, textéame, enviame
un correo, jsalvame! Lo haces todo el dia: Te enlazas, te conectas, haces nuevos amigos, y
sigues a alguien. Encuentras a personas que comparten tus intereses, tus ideas, trabajo o
simplemente sonrisas....

éPor qué no compartir el viaje?

Extiende tu red social. Encuentra gente verdadera, conversaciones verdaderas, y ahorros
verdaderos.

iCon mas de 15000 personas que viajan y buscan compartir el viaje, Commuter Connections te
ayuda a empezar y es gratis!

Visita Commuter Connections punto org o llama al 1-800-745-7433



Television

A television commercial reinforces the radio spots with the depiction of tension building with the use of
technology throughout the day, and then showing the relief/relaxation upon entering the carpool for
the commute home with a rideshare partner.

The commercial is running on a mix of stations including WJLA News Channel 7, WUSA News Fox 5, and
Comcast.
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Internet Advertising

Internet advertising will appear on several key local media sites that performed well for Commuter
Connections in the past to promote the Ridematching program for the campaign. The web sites selected
were:

e WJLA.com (ABC 7 News)
e  WashingtonTimes.com
e NBC4.com (NBC4)

e Interactive Network

Ads were placed on the Washington Times; on the home page, weather, traffic, and business pages of
WILA; and, on the news, weather, and traffic pages of NBC4. Various banner ad sizes will run from

through June 30, with performance monitored throughout the campaign.

The ads will use the Rideshare visuals with a call to action to visit commuterconnections.org.

SUBMIT PHOTOS | TIPS | LOGN / SIGN UP

4, NBC WASHINGTON e

VIDEO WEATHER INVESTIGATIONS ENTERTAINMENT ONAIR TRAFFIC CONTESTS v 8

LOCAL US &WORLD SPORTS HEALTH TECH WEIRD WEATHER BLOGE FIRST READ - DMV CAPITAL GAMES CONSUMER

HOME > NEWS > LOCAL _ TQ?_'STOR!E_S
Visitors Wait for Cherry Blossoms as e
Expected Peak Bloom Approaches

Park Service is sticking by its peak prediction

By Melissa Mollet | Tuesday, Apr 2, 2013 | Updated 1:13PM EDT

View Comments (0) | Email | Print Q-l 1 W Tweet 0 BlRecommend 4 Eisend ’ =

$7.5M More Granted for Silver Spring Transit
Center

SPONSORED
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FY13 Second Half GRH Campaign

For Guaranteed Ride Home, the second half of the FY2013 campaign promotes GRH as a “guarantee” for
your commute, elevating ridesharing to a no-risk commute alternative.

NEVER UE]

L

EVENTETHERE
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if you rideshare.) ‘ﬁi}uuridﬂju.r:',)

Guaranteed Ride Home'. Register today! Guaranteed Ride Home', Register today!
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Live :15s radio reads reinforce the message that in case of emergency or need to stay late at work arises,
GRH provides a guaranteed a way to get home.

Media Objectives

The Guaranteed Ride Home program campaign focuses on raising GRH awareness among commuters
and increasing applications for this program. GRH leverages alternative transportation by removing one
of the perceived problems, how to get home in case of an emergency. Geographic emphasis was placed
on inner core commuters.

Target market (from 2010 Commuter Connections Guaranteed Ride Home (GRH) program Survey

Report ):
e 35-64 years old (82%)
e Caucasian (69%) and African-American (17%)
e $80,000+ annual household income (80%), $120,000+ annual household income (50%)
e Commute of more than 36.2 miles / 63 minutes
e Live in Virginia (60%) or Maryland (36%), with emphasis on Prince William (11%) and Fairfax
Counties (14%); work in D.C (57%) and Virginia (27%)
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Geographic Targeting

Washington D.C. DMA

GRH Fall Budget COG Cost  Gross Dollars .
® Radio

Radio $132,000 $155,298

Total Budget $132,000 $155,298

Radio

Radio is being used exclusively for the GRH campaign. Focus is on D.C. stations using a mix of genres
including sports, news, rock, and Adult AC with the campaign running on the following stations:

e WTOP (103.5 News Talk)

e WBIG (100.3 Oldies/Classic Hits)
e WASH (97.1 Soft Rock)

e WWDC (DC101.1 Rock)

e WIHT (Hot99.5 Adult AC)

e ESPN (980 AM Sports)

The radio campaign runs continuously for eight weeks with the GRH campaign starting one week later
than the Rideshare campaign. It began airing on March 4" and will continue through June 30™.

The following spots are promoting GRH for the second half of FY2013:
Guaranteed Ride Home: live :15 Dangling 1”
Left dangling after sharing a ride into work? Get a Guaranteed Ride Home in case of emergency. Visit

commuterconnections.org to register for the Guaranteed Ride Home program or call
800-745-RIDE. Some restrictions apply.

Guaranteed Ride Home: live :15 Dangling 2”

Get home with the Guaranteed Ride Home program if you rideshare and are left dangling at work. Sign
up at commuterconnections.org. That’s Commuter Connections dot org or call 800-745-RIDE. Some
restrictions may apply.

Guaranteed Ride Home: live :15 Dangling 3”

Don’t be left dangling. If you rideshare, you can get an emergency ride home through the Guaranteed
Ride Home program. Sign up at commuterconnections.org or call 800-745-RIDE.
Some restrictions apply.
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Special Events

Bike to Work Day

Bike to Work Day continued its record-breaking trend in 2013, with increases in registration,
participation, sponsorship and media coverage. 14,600 commuters registered this year to create the
largest event in the Metro Washington DC area. The increased participation exceeded this year’s goal
by 15 percent. The May 18" event also drew a record number of local pit stops from 58 in 2012 to over
70in 2013.

In preparation for the event, a sponsorship drive raised funds to pay for t-shirts for event participants,
pit stop banners, and print ads to promote the event. In-Kind sponsorships were also secured to provide
food, beverages, and prizes at many of the pit stops.

This year Bike to Work Day cash sponsorship drive reached a record-breaking total of $48,550, a 6.5
percent increase over 2012. In addition, in-kind sponsorships of $17,450, exceeded last year’s total
by13 percent.

Posters and rack cards were sent to employers and employees through various distribution
channels in order to create awareness and encourage registration. In order to continue to reach
diverse audiences, a Spanish version of the poster was created.

Radio advertising targeted adults ages 25-49, slightly skewed toward men, with a household

income above $30,000. A half-page, full color ad ran in the Washington Post Express
Wednesday and Thursday of the week preceding Bike to Work Day.
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Newspaper Ad

In the deadliest of the three | People’s Party. The blastkilled the | W0 W iks
attacks, a suicide bomber on a | leader, Zahir Shah, officials said. | - eov. Jouy saLcEmaA, DISCUSS-
motorcycle detonated his explo- The Pakistani Taliban have | 00N TUESOAY HOW ONE OF THE
sives near a vehicle carrying acan- | claimed responsibility for many of """"f:::"“""m
didate from a hard-line Islamist | theattacks in the run-up 10 Satur | oocc romann wearLy 30 suRPRISED
party, killing 12 people and wound- | day's national elections, including | cumsens. five mxens wear xnieo sy
ing 35. The Jamiat Ulema-e-lslam | the attack on Shah. ia» THE ERUPTION AT THE MAYON YOLEANO.

‘which they were extorted by real-estate ok pers after being tly fitmed in
lisisons with hired women, the official Xinhua News Agency said Tuesday. »

BIKE TO WORK DAY 2013 FRIDAY

REGISTER AT OR CALL 800-745-7433

2 The number of officials punished by the Communist Party in China over a scandal in .
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Web Site

BIKE TO )>-
8

WORK
2013

FIRST TIME RIDER INFO

bike to work day
2013

EMPLOYER RESOURCES EVENT INFO REGISTER NOW  SPONSORS

Bike to Work Day

On Friday May 17, 2013 Commuter Connections
and the Washington Area Bicyclist Association
invites you to join over 10,000 area commuters for
a celebration of bicycling as a clean, fun and
healthy way to get to work. Attend one of over 70
pit stops throughout D.C., Maryland, and Virginia
to receive a free T-shirt, refreshments, and be
entered into a raffle for a free bicycle!

REGISTER NOW

Bike ©.
Arlington

€Y

Seventy pit stops will host Bike to Work Day
events throughout D.C., Maryland and
Virginia. Take a break at a pit stop on your
way to work for lots of food, fun and prizes.
Register now, it's free!

Read more

Bicycle commuter convoys are forming now
for Bike to Work Day on May 17th. All
bicyclists are welcome to join the free
convoys and there’s no need to sign up.
Convoys are led by experienced bicycle
commuters. Read more

Use the Washington Area Bike Forum to
find a ride buddy for Bike to Work Day or
join an online discussion about bicycling in
the Washington, D.C. area.

Read more

Download a PDF please of the Bike to
Work Day 2013 event poster. Email it to
your family, friends and co-workers.

Sponsors

s

‘nlcvc\e

gTioNe

Bike to Work Day organizers wish to thank
our generous sponsors who help make this
regional event possible. Please visit our

Bike O @&
Arlington ExpressLanes

<2

TWINBROOK Q)
FO9K " sarrott.

CRYSTALride

ecurlty Tech Germany

DigitalGlobe

WABA's adult bicyclist education
opportunities are available for a wide range
of skill sets from beginner to advance

BicyclePASS B b

PARKING AND SHARING SOLUTIONS

TiIMBUKZ

GREEN GURU

oow

w@g.
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Poster Poster- Spanish

dia de la BICICLETA PARA IR AL TRABAJO

BIKE TO WORK DAY 2213 FRIDAY

REGISTER AT BIKET
by May 10 for

FREE FOOD, BEVERAGES AND
GIVEAWAYS AT ALL LOCATIONS

T-Shirt

XKMETRODC

Visit biketowerkmetrodc
specific pe st tho

s at pit stops tofirst
12,000 wha register.

70 Bike to Work Day pit steps located
in 0.C. Maryland, and

G OR CALL 800-745-7433

ike to work day,

ikt Work Day is ao funded by the District
‘of Columbla, Maryland, Virginia and US.
Departmeats of Transportation.

VIERNES

4.

REGISTRESE EN BIKETOWO JC.ORG 0 LLAME AL 800-745-7433
Registrese pravia Visit biketowsrkmetrodc.org para saber mis ke to mrk;i;i_\;

detalladamente las ubicaciones de saliday los hararios

del 11 de Mayo para usa camiseta
enlas

gratis®,y el sortes de una bickleta . £11Dia De La Bicicieta Para Ir A1

fos primeres 1 Trabajo a3 fin tambiée
COMIDA GRATIS, BEBIDAS ¥ S ) por ko Departamentss de transperte
OBSEQUI0S PROMOCIONALES 70 ubicaciones de salida para el d el Distrien de Columbia, Maryland
EN TODAS LAS UBICACIONES P Wirginia,y del goblerno federal,

Rack Card

bike to work day;

REGISTER AT

OR CALL 800-745-7433

gister by May 10 for
T-Shirt* and Bike Raffle!

FREE FOOD, BEVERAGES AND
GIVEAWAYS AT ALL LOCATIONS

e to Work Day pit stops located
in .., Maryland, and Vieginia | flE)

BIKE >-

TO WORK <



Pit Stop Banner

VRE Station Parking Area
6:00am to 9:00am

COMMUTER g CONNECTIONS .&

WHOLE capital
FOODS bikeshare

BikeD pmzmoie @ AW

Arlington TWINBROOK

Register at
9 or call

800.745.7433

bike to work day@f TO WORK

X
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Social Media
Facebook and Twitter are being used to engage with commuters and drive registration to the
website.

|");l Ruth Baumann Lamy Find Frie

[~ =] Bike to Work Day

1,009 likes - 127 ralking about this

Non-Profit Organization
Registration for the Bike to Work Day 2013 event will begin March 4th

About - Suggest an Edit Photos Likes Videos

B rost  [F) Photo / Video + | Recent Pasts by Others on Bike to Work Day See All

Write something...

Likes

P Bike to Work Day .
38 minutes ago @ National Capital Region Transportation Planning
O Board o Like

Non=Profit Organization

Coolest baby ever enjoying a banana on Bike to Work Day!

Commuter Connections
. Non-Profit Organization

Following

Followers

Favorites Commuter Connections
@BikeToWorkDay
Commuter Connections is a regional network of transportation
organizations coordinated by the Metropolitan Washington Council of
Governments.
Washington DC - biketoworkmetrodc.org

Commuter Connections © 8 keToWorkDay

More than 14,500 registered for Bike to Work Day 2013, a 15%
increase over last year. On behalf of Commuter Connections,
thanks for biking!

Expand

16

Commuter Connections = Bik: Day 6 May
#BTWDC is the hashtag to use tomorrow for Bike to Work Day in the
Metropolitan Washington DC region. We lcok forward to your tweets!

Expand

Commuter Connections « & keTowWorkDay 5 May
Beautiful weather perfect for bicycling is expected this Friday May
17th. Enjoy!

‘Worldwide Trends - Change Expand
#FollowMeTheVamps
#Mis15Debilidades
#randomhashtagforjames.

Xbox One
#BeliebersWantToBeYourSmileJustin
#EstUpidasYSensualesGanas

Alper Potuk Fenerbahge'de Commuter Connections

View all photos and videos

rkDay

Commuter Connections « 5kaTow
Metro to host two pit stops on Bike to Work Day, May 17th to
promote bicycling to Metro and taking Metro to work.

-wmata.com/about_metro/ne__....




Blogs
As an added bonus, local bloggers created more buzz about the Bike To Work Day event.

Yserskon fo: Submst Protos 8 Visss ‘mn-nmm|/m‘m Join| Sign In
1 y

RestonPatch s«

Local every day in Begion VA v
Love It, Going Green

Friday is Bike To Work Day

Reston Town Center will be one pit stop along the way as thousands will rige their bicycles fo
work this week
By Karen Goff Emad the author  May 14, 2013

[imerred 22 Tt 3 A Emait [ Print @ Comment
More than 10,000 Washington, DC-area - - -
o AFTEXR EAXTH

commuters are expacted (o use pedal power to
get to work on Frioay for Bike to Work Day
2013

Washington area events are orgenized by
Commuter Connections and the Washington
Area Bicyclist Associstion, who say that biking
to work has benefits for both employees and
employers. Among them: reduced health care
and parking costs.

IH THEA

AT 3]

There will be 70 “pit siops* around the meiro
aree, including one at the Reston Town Center
pd‘{hlioﬂ_

Pit stops will feature free T-shirts, @ Upload Photos and Videos
refreshments, and & raffle for a free bicycle.

The Town Center pit stop is sponsored by

Reston Association and the Reston Bike Club. It runs from 6:30 8.m. to  a.m.

To register for the raffie in advance, click here.
To see a map of 2ll area pit stops - you can siop at several on your way to work - click here.

Do you commute by bicycle? Give your Reston neighbors some tips in the comments
below.

Related Topics: Bike fo Work Day 2013, Reston Association, and Reston Town Center

United States
Department of Transportation

Olis 30 Whwest 32 LTI © s |

May 20, 2013
SUBSCRIBE

Bike to Work Day, big and getting bigger ek AEEes

as bicycle commuting continues to grow ] B

Congratulabons 1o everyone who celebrated Bike To Vork Day 2013 and partcularty those mho SEARCH

WO St lme DKe COMMUNIA 11 a3 & DINEF year fOr I3 60T WiEh CEies Movm AACHOZI0Y,
Algska. fo West Paim Beach. Fiorida, reporing DAgper-than-sver umouts

BIKE TO WORK DAY 2213 FRIDAY

Search this blog
Google

@ rosnane oot oev

Find us on Facebook
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Campaign Development

FY 2013 Spring Umbrella Campaign
Direct Mail

This first element of FY 2013’s second half campaign was delivered to 500,000 households within the
metropolitan Washington region in December. The mailers promoted the Ridematching and GRH
programs and reminded residents that they may be eligible to participate in ‘Pool Rewards. Recipients
were households within the COG footprint, ages 25-54 with annual incomes above $75,000. Mailers
included a postage paid reply mechanism containing a Ridematching and GRH application form.
Commuters were also encouraged to go online to commuterconnections.org. Additional information on
other options such as transit, SmartCard, bicycling, telework, HOV Lanes etc. could also be requested.
Total cost for printing, postage, mailhouse and list purchase was $83,358.

FOR RIDESHARING OR GUARANTEED RIDE HOME

Complete the form below, including sections A andior B and return today or visit commuterconnections.org.

Nama EmploysrAgancy

Homa Addnass "Wk A ddress

City State Tip ity State Iip
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Member Donated Placements

Members across the region provided donated space on buses and bus shelters to promote the
Rideshare and GRH programs.

Better Ways
ToWork! i

FAIRFAX

CONNECTOR

__A

PRTC
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Potomac and Rappahannock
Transportation Commission

MTA=

Maryland

Ride Smart
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Montgomery County Ride On Bus King

. *# Better Ways ToWork!

&L AN rideshare. andnetwork realtime.

commutercannectionsorg B0O,745 RIDE m._m

“~ Better Ways To Work!

rideshure. and network realtime.
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Montgomery County Ride On Shelter

NEVER GET

LEFT

GLING
HEJOB

Guaranteed Ride Home. Register today!

Free ride hame services Far unespected emergentins

PRTC Ride On Bus King

CONSIDER US

YOUR SAFE Guaranteed Ride Home.

WAY H D M E m:.:;“""“"’“'“m

(if you rideshare.)
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VRE Newsletter Print Ad

Virginia Railway Express (VRE) produces an onboard publication, VRE Update. This

publication, written exclusively for train riders, reaches a high-end, coveted demographic right
where they commute. A black & white GRH ad will run in an upcoming spring edition of the VRE

Update.

NEVER GET

LEFT

DANGLING

ON THE J0B
(if you ridh'i

Guaranteed Ride Home. Register today!

commuterconnections.org
800.745.RIDE BﬂMMUIEﬂ;-@_I?ﬂN!IE@TII]HS

* some restrictions apply
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Commuter Connections Website Home Page Flash

To provide a fully integrated user experience, the Commuter Connections web site’'s home page
was updated with a new flash file to match the visuals used in the new Rideshare and GRH

campaigns.
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Guaranteed Ride Home'. Register today!
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Pool Rewards

A contest ran February through April, asking ETC’s to inform and promote the ‘Pool Rewards program to
employees during these months and encourage them to register. Entries per company were tracked; the
top three companies with the most applicants and the top three with the most applicants as a
percentage of the company size are eligible to win an alcohol- free social event to be held at their
worksite. A winner will be drawn randomly from this group of companies. WBIG-FM will host a social

event, providing food and beverage, music, and entertainment.

ETYOUR HAR DOWN

AR " OR OTHER CASH PRIZES !

WE'LL BRENG THE MUSEC, FOOD, AND FUN.

HELP US PROMOTE ‘POOL REWARDS WITHIN YOUR COMPANY FOR A CHANCE TO WIN
WWW.COMMUTERCONNECTIONS.ORG/POOLREWARDSCONTEST

'POOL REW®RDS COMMUTER (' CONNECTIONS
it pays to rideshare 1-800-745-R|DE

A series of 10 second reads were provided to the radio stations for recording. The reads encouraged
commuters to join a new carpool or vanpool through Commuter Connections ‘Pool Rewards and receive
incentives. Listeners were asked to go to commuterconnections.org to get more information.

26



‘Pool Rewards Street Teams

April 11th and 25th: Street teams, wearing branded polos, attended events to share with employees
the benefits of ‘Pool Rewards. Branded chocolates, bags and ‘Pool Rewards collateral were handed out
to promote ‘Pool Rewards, ridesharing, and direct people to the website to register
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‘Pool Rewards Street Team Promotional Items

your
drive alone ways
& get rewarded!

REWRRDS

“ommuterconn,

ection: s.0rg
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Sixteenth Annual Employer Recognition Awards

The Commuter Connections Annual Employer Recognition Awards program recognizes employers who
voluntarily initiate worksite commute programs to assist their employees. Winners and nominees will be
honored at an awards ceremony on June 25, 2013 at the National Press Club. The invitation for the
2013 awards was developed.

TUESDAY, JUNE 25, 2013
8:30 a.m. - 10:00 a.m.

NATIONAL PRESS CLUB

The Metropolitan Washington Council of
Governments' National Capital Region
Transportation Planning Board

529 14th St NW, Washington D.C. 20045
h Floor Ballroom

ey Walker

ngton
metropolitan reg|
prog encouraging
commute alternal

2 EMPLOYER
RECOGNITION

13awarDs
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Podium Sign

20"
134

Awards Program Booklet

MPLOYER
ECOGNITION
WARDS

COMMUTER g C
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Additional Marketing Collateral

Commuter Connections Newsletter and Federal ETC Insert

The spring edition of the Commuter Connections Newsletter was produced during the second half of
FY2013. The six page 4-color newsletter was distributed to approximately 7,000 employers and mailed
quarterly. It is also placed in pdf format on the Commuter Connections web site. Newsletters with a
Black & White federal ETC insert are distributed in PDF form to federal Employee Transportation
Coordinators via GSA and also placed online at www.federaletc.org.

ETC UPDATES

Employee Transportation Coordinator

NIH MOVING 3,000 TO BETHESDA

[4
"m with one five story building, and build a 341,000 square foot

T research facility and a 400-space parking garage

ONE THIRD OF FEDERAL WORKERS
TELEWORK DURING STORMS

'With Hurricane Sandy and Snowmageddon affecting our region
in recent years, the importance of business continuity through
teleworking has been brought to the forefront once more.

‘We estimate that approximately one-third of the nearly
300,000 federal employees in the 0L.C. area telework on days
when the government buildings close due to weather,” said
Thomas Richards, a spokesman for the Office of Personnel
Management (OPM).

junced plans to

fnous over the next

eady making it
Tohousethe new  While this is a great statistic and shows that teleworking is
are feet of research  imooreant DPM' latest annual “Status of Telework in the Federal

tive and support Gorernment” report to Congress, less than eight percent of
g surface parking federal employees in the entire country telework on a regular
Jes. to add both basis. According to the report, ‘management resistance” is
cited as the primary barrier to teleworking, closely followed
by technology.
employees are
ready crowded Although it is clear that teleworking is important, there are still

pntgomery County challenges to its widespread use. Commuter Connections has
at the addition of put together case studies that can help federal employers
estion, and they are  understand how to build telework programs.

On the www.FederalETC org website, case studies are available
e street, the that explore what other federal agencies are doing. One such
bspital buildings case study is on the back.
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Comprint Military Relocation Guide Newspaper

To remind military personnel of their commute options as they relocate, an ad was placed in
Comprint Military Publications’ special Relocation Guide section of their newspaper that was delivered
to several military bases in March 2013.

RIGHT AT HOME.

That's how we want you to be.

Take the first step and check out
ways to commute around here at
commuterconnections.org. It's easy
and stress-free!

COMMUTER iy CONNECTIONS

A free service

commuterconnections.org
EODT45.RIDE




Appendix A Spring FY2013 Paid Media Flow

Commuter Connections 2013 Spring Umbrella

Media Schedule: Specific Dates Spots Run (Week of)

Media Outlet Format Dial Position Campaign to Run [2/25| 3/4 [3/11(3/18|3/25| 4/1 | 4/8 | 4/15 | 4/22 [4/29] 5/6 | 5/13 | 5/20 (5/27| 6/3 | 6/10 | 6/17 |6/24
WTOP News Talk 103.5FM 3/4/13-6/29/13
i WBIG Oldies/Classic Hits 100.3FM 3/4/13-6/29/13
O _g WASH Soft Rock 97.1FM 3/4/13-6/29/13
& WWDC Rock DC101.1FM 3/4/13-6/29/13
WIHT Adult AC HOT 99.5FM 3/4/13-6/29/13
ESPN Sports 980AM 3/4/13-6/29/13
WILC Spanish 900AM 2/25/13-6/22/13
WAFY/WWEG AC/Classic Hits 103/106.9FM 2/25/13-6/22/13
° WBQB AC 101.5FM 2/25/13-6/22/13
E WFLS Country 93.3FM 2/25/13-6/22/13
® = WFRE Country 99.9FM 2/25/13-6/22/13
; WFMD News/Talk 930AM 2/25/13-6/22/13
= WRQX Adult AC 107.3FM 2/25/13-6/22/13
$ WILA News Channel 7 3/11/13-6/23/12
= Z WUSA News Fox 5 3/11/13-6/23/12
o Comcast Cable Various Various 3/11/13-6/23/12
WJILA News/information wjla.com April 1-June 30
g Washington Times | News/information | washingtontimes.com | April 1-June 30
g NBC4 News/information nbc4.com April 1-June 30
Interactive Network | News/information varies April 1-June 30
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Appendix B Performance Results

Web Visits
FY 2012 FY 2013
Month Web Visits Web Visits +/- +/-%
0,
January 9,521 | 9,770 249 2.62%
_ 0,
February 8,730 | 8.565 (165) 1.89%
_ [¢)
March 1 15 847 11,514 (1,333) 10.38%
H _ 0,
Aprl 1 13135 13,017 (115) 0.88%
_ 0,
May 15,472 | 14,470 (1,002) 6.48%
59,702 57,336 (2,366) -3.96%
Phone Calls
Phone Calls 800 745-RIDE
600
500
400
300
200
100
O T T T T T T T T II T T T T T T T T T T T T
o c c [ [ o) o) o) Ne) = = = = = = = = = > > > >
s 22 8 2282 e2s s3SI 2SS
S N R = T T T ~ - AT R T
Call Data Collection Disruption Early March 2013
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Rideshare Applications

Rideshare Rideshare
Month FY 2012 FY 2013 Change %
Applications | Applications
January 1,364 1,032 -332 -24.3%
February 814 823 9 1.1%
March 894 889 -5 -0.6%
3,072 2,744 (328) -10.7%
GRH Applications
GRH FY GRH FY
Month 2012 2013 Change %
Applications | Applications
January 1,358 1391 33 2.4%
February 1,358 1,173 -185 -13.6%
March 921 714 -207 -22.5%
3,637 3,278 (359) -9.9%
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