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Street Smart Challenges!
!

★  Three potential target audiences!

★  Many messages!

★  Multiple jurisdictions!

★  Multiple languages!

★  Expensive media market!

★  Reduced budget!

★  Campaign is active twice a year!
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Campaign Considerations!

★  Focus creative!

★  Sustain campaign messages!

★  Engage news media!

★  Leverage digital channels!

★  Invest in “non-paid” media!

★  Specifically target Hispanic market!
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Fall 2012 Campaign – PR Event!
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Loudoun County, VA!
Belmont Ridge Round & 

W&OD Trail!



Fall 2012 Earned Media Coverage!

•  WTTG (Fox): 7am report!
•  WRC (NBC):  5pm report!
•  WFDC (Univision): 6pm & 11pm report!
•  NewsChannel 8: 13-minute interview 

segment; 10am & 1pm!
•  Washington Post!
•  Washington Times!
•  Viva Loudoun!
•  Ashburn Patch!
•  Blue Ridge Leader!
•  Leesburg Today




Fall 2012 Campaign – Stations!

★  WPGC-FM (rhythmic contemporary hits)!

★  WIAD-FM (hot adult contemporary)!

★  WJFK-FM (sports)!

★  WLZL-FM (Spanish)!

★  WNEW-FM (news talk)!

★  WKYS-FM (urban contemporary)!

★  Approximately 500 spots/promotions!

★  $143,500 added value!
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Fall 2012 Street Smart Safety Zones!

Prince Georges County!
Benning Rd & Minnesota Ave NE!

WPGC!



Fall 2012 Street Smart Safety Zones!

Benning Rd & 
Minnesota Ave NE!

Washington, DC!
WPGC!



Fall 2012 Street Smart Safety Zones!

Fairfax County, VA!
Glen Forest Dr  & Route 7!

El Zol !



Fall 2012 Campaign – PR Coverage!



Spring 2013 Campaign at a Glance!

★  Market research!

★  New creative components!

★  Paid media (April 1-23)!

★  PSA news network!

★  Kickoff event and media tour!

★  Outreach activities!

★  Social media!

★  $450,000!
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ICON 
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BAM 
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TIRED FACES 
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