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National Preparedness Month

• NCR jurisdictions 

have numerous, 

varied events 

planned for 

September.

http://www.ready.gov/america/npm09/intro.html


National Preparedness Month

• The Department of 
Homeland Security’s 
Federal Emergency 
Management Agency 
(FEMA) Administrator 
Craig Fugate released 
a Web video message 
highlighting the need 
for the public to be 
prepared for any 
emergency, and to be 
part of the emergency 
management team. 

http://www.fema.gov/medialibrary/media_records/904

http://www.fema.gov/medialibrary/media_records/904


National Preparedness Month

Are we prepared—nationally and locally?



National Preparedness Month

• 30 percent of Americans have not prepared
because they think that emergency responders 
will help them.

• Over 60 percent expect to rely on emergency 
responders in the first 72 hours following a 
disaster.

• Of those who perceived themselves to be 
prepared, 36 percent did not have a household 
plan, 78 percent had not conducted a home 
evacuation drill and 58 percent did not know
their community’s evacuation routes.



National Preparedness Month

• 14 percent of respondents reported having a 

physical or other disability that would affect 

their capacity to respond to an emergency 

situation. 

• However, few individuals with disabilities had 

taken specific actions to help them respond 

safely in the event of an emergency. Only 27 

percent had taken a CPR or first-aid training 

and less than half (47 percent) had a 

household plan.



National Preparedness Month

• Fewer than half the surveyed individuals 
(41 percent) had practiced a workplace 
evacuation drill; only 14 percent had 
participated in a home evacuation drill.

• Of those in school and/or with children in 
school, only 23 percent had participated 
in a school evacuation drill.

• The numbers are much lower for shelter 
in place drills.



National Preparedness Month

• These results indicate that individuals’ 

perceived utility of preparing and their 

confidence in their ability to respond varies 

significantly by disaster type.

• Only 7 percent of individuals felt that nothing 

they did would help them handle a natural 

disaster, whereas 35 percent felt nothing they 

did would help them in an act of terrorism, such 

as a biological, chemical, radiological or 

explosive attack.   



National Preparedness Month

It is clear that messages specific to individual 
preparedness must include critical local 
information, such as information on local 
hazards, local alerts and warnings, and local 
community response protocols.

Local social networks must also be used to 
support outreach and education on personal 
preparedness, such as neighborhoods, the 
workplace, schools and faith communities.

The concepts of mutual support at the local, 
neighborhood level should be emphasized.



NCR Preparedness 

• NCR residents believe that getting 

prepared can make a difference—73 

percent believe it will help in a terrorist 

attack

• Large majorities are familiar with school 

and workplace emergency plans.

• However, few residents have their own 

household emergency plan.



National Preparedness Month

This year preparedness means H1N1



H1N1 Influenza

•



H1N1 Influenza

•



H1N1 Influenza

• Most Americans are either ―not too‖ or ―not at all‖ 
worried about the swine flu hitting home and 
broad majorities have confidence that 
government and local health providers will be 
able to effectively deal with an outbreak, that 
according to a new Washington Post-ABC News 
poll.
– Only about one in eight Americans is very worried 

that swine flu will affect his or her family.

– More than twice as many are ―not at all‖ concerned.

– Overall, more than six in 10 are not worried.  



H1N1 Influenza

H1N1 communications

is being coordinated 

across the National 

Capital Region.



H1N1 Influenza

• Fairfax County has completed 

a comprehensive H1N1 

communications and outreach 

plan for Fairfax County, City 

of Falls Church, City of 

Fairfax, Towns of 

Vienna/Clifton/Herndon and 

all the school systems within.



Campaign Overview

Goal:

Increase subscriptions to

region’s text alert systems



• People identify ―emergency‖ in different ways, but this idea is motivating 
across all audiences.

• Information from your government is trusted and accurate, although people 
have concerns about how quickly they’ll get alerts.

• People most interested in the alert systems include parents and DC 
residents.

• Since 9/11, there is less concern about a terrorist attack in our region, and 
complacency continues to be a barrier to personal preparedness.

Findings



Advertising

Advertising Channels:

• Radio

• Internet

• Metrorail and bus

• Text messages and e-mail

• Mobile marketing on cell 
phones

• Pay-per-click ads on 
search engine, like Google
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CapitalAlert.gov



Social Media



Preparedness Month 

Events

• Preparedness Fairs at 28 federal agencies

• Golden Triangle Business District Preparedness Fair

• Churches across the region

• Metro stops across the region



History Channel Documentary

• This documentary will explore the NCR's 

emergency response plans that would go into 

effect if there were a 10 kiloton nuclear 

explosion in Washington, D.C.

• Numerous agencies in the NCR were contacted 

at some point by the producers, and many 

shared information and plans with them.

• A script for the program has been shared with 

FEMA/DHS. 



History Channel Documentary

• The documentary will raise awareness of 

NCR evacuation plans.



Social Media

• Make social media 
efforts message driven.

• Keep messages brief 
and pertinent. 

• People are not really 
reading, they are 
scanning. 

• Make sure you can 
receive public input. 
Social media is not just 
about you talking to the 
public; it also is about 
them talking to you and 
to each other.

Use social media to support a unified 

message. Use social media to support 

your existing message in a larger 

communications model.

http://www.boozallen.com/media/file/Risk_Communications_Times_of_Crisis.pdf


Social Media



Social Media

Social media tools 

used by CDC



Hurricanes / Tropical Storms

Weather events

are often the

times local and

regional

communicators

work to get

coordinated

messages to their

local and regional

audiences.



Questions?

Merni Fitzgerald

Chair, R-ESF 15: External Affairs


