ITEM 8 - Information
June 18, 2014

Briefing on the 2014 Regional Bike to Work Day

Recommendation:

Issues:

Background:

Receive briefing on the attached Power Point
presentation on the participation and events for the
regional Bike to Work Day held on May 16.

None

In an effort to increase public awareness of the viability
of bicycle commuting in the Washington region, the
Board at its meeting on April 16 proclaimed Friday,
May 16 as Bike to Work Day.






B00.745.RIDE www.biketoworkmetrodcorg #BTWDC @BikeToWorkDay

BIKE TO WORK DAY 2014
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Marketing Materials

BIKE TO WORK DAY 2014

Register at

or call

Pre-Register by May 9
for free T-shirt* and
bike raffla!

FREE FOOD, BEVERAGES and
GIVEAWAYS at all LOCATIONS

Over 75 Bike to Work Day pit
stops located in D.C., Maryland
and Virginia

Visit www,.biketoworkmetrodc.org
for specific pit stop |locations
andtimes

*T:ghirts avallable at pit stops to
first 14,000 registrants
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GET YOUR WORKOUT BEFORE YOU GET YOUR WORK IN

Pre-Reginter by May 9 For free T-shirt® and bike rafflesl
FREE FOON, BEVERARES and RIVEAWAYS at all LOCATIONS

Owar 75 Dike ta Werk Day pit stags located in .C, Maryland a8 d virgins
Visit bbetewerimetred cary Tor specific pit stop lemtivns and tmes.

*Tchires awailable 2t plt staps ts First 14,800 w ko ragisa
it Wik iy i ko Pt by thw Dlstrict af Columbia, Maryland, Virginia erd U5, Deparanants of Traispartatie
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Register at or call

GET YOUR WORKOUT BEFORE SEROTE

YOU GET YOUR WORK IN. .




Regional Event Web Site




Regional T-Shirt
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Radio Ad




BIKE TO WORK DAY 2014
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16,800 commuters registered — an increase of 15 percent over last year.




There were 79 pit stops —seven more than in 2013, which added to the
promotional angles and the reach for earned media.




« $54,000 was secured in cash and in-kind sponsorships, surpassing the cash
sponsorship goal of $35,000 by almost 28 percent. In addition, in-kind
sponsorships totaled $9,325.




BIKE TO WORK DAY 2014
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« 120 media placements across print, internet, radio and television outlets were
secured.




o 237 social media mentions were counted on Facebook, Twitter, Tumblr, Flickr
and YouTube, an increase of more than 110 percent over the previous year
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minority publications, including Afro
American, to promote bicycling as a fun,
healthy and environmentally friendly
commuting option and drive traffic to the
BTWD website.
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e COG reacd out to its Police Chiefs to let
them know about the Bike To Work Event for
safety and security purposes.



days leading up to this year’s BTWD event.
Safety tips for cyclists and motorists were
featured in links on the Bike to Work Day
website and in the Washington Post, and
WABA blog.
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e All Registrants were contacted the day before
with a message that Bike to Work Day is a rain
or shine event asking them to consider their
own safety first and foremost before deciding
whether to ride—just as they would any other
day.



Questions?

Nicholas Ramfos
nramfos@mwcog.org




